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Woodbridge  Advocates  as  Business  Policy : 
“Organize,  Work  and  Advertise!” 

Successful  Career  of  New  A.  A.  C.  W.  President  Thrills  Like  Fiction — Wants  All  the  Facts  Regard¬ 
ing  Club’s  Organization  Before  Announcing  Policy — Budget  Basis  to  Continue 


T( )  tlie  old  American  formula  for  busi¬ 
ness  success— “work  like  hell  and 


*  ness  success—  work  like  neii  ann 

advertise  C.  oodbridge  adds  ^  commissary,  not  to  men 


By  ARTHUR  ROBB 


i  advertise  c.  ”  oooiiriuge  a  i  ^  commissary,  not  to  men-  wurk  was  interesting — it  was  the  first  and 

two  little  words  and  organize.  healthy  schedule  of  academic  work,  last  direct  connection  of  Woodbridge  with 

’■ be  judged  the  cours  found  reserve  capacity.  He  hustled  tlw  teclinical  side  of  advertising — but  it 

he  will  follow  as  p^sident  of  the  Asso-  ^  freshman  editorship  on  the  Dart-  -sckhi  ckwcloped  that  all  the  firm’s  good 

ciated  Advertising  Qubs  of  the  vVor  d,  weekly  campus  newspaper,  made  billets  lielonged  to  “the  family,’’  and 

the  honors  and  ^ligations  of  which  he  grade,  and  as  a  junior,  won  the  un-  \V<MKlbridgc  moved  on  to  Brockton, 
received  at  the  Houston  convention  prccedented  election  as  its  editor-in-chief.  Mass.,  and  a  stove  works.  Then  he  mar- 

week.  His  convention  labors  ended,  the  clerked  in  the  Hanover  Hotel  ried  and  more  money  was  needed, 

new  president— a  giant  physically  and  sufficiently  distinguished  himself  in  1  le  sought  it  by  traveling  up  and  down 

his  room  at  the  Kice  hlotel,  now  with  a  affairs  to  win  election  to  a  covet-  Xcw  Kngland  selling  tea  and  coffee. 


knee  crookc'd  over  the  back  of  a  J^hain  senior  society.  ( Irocers  setting  out  their  stock  before 

miw  perclK’d  on  the  edge  ot  his  bed,  an  newsiwiier  profits  went  to  breakfast  hours  tiecame  used  to  .seeing  the 

talked.  Partly  of  himself,  partly  ot  wha  ^1,^.  j,,fj  liflpcd  much,  the  young  salesman  swing  down  the  street 

he  hopes  fo  do  as  president,  he  tal  ei ,  was  a  treasured  asset — but  and  into  their  doorways,  departing  a  few 

and  the  boiled-to-biinc  essence  of  our  con-  w,x^ii,rj(lge  was  on  the  last  lap  for  his  iniinites  later  with  his  order.  The  post- 
versation  was  fh'®  •  .pi  degree  and  he  playeil  safe.  His  interest  man  making  his  last  collection  at  night 


setting  out  their  stock  before 


and  the  boiled-to-bonc  essence  of  our  con¬ 
versation  was  this ; 

That  C.  King  WiKKlbridge  has  worked 


Ilia,  V..  "Y  . .  in  the  IxHik.store  he  .sidd,  and  Commence-  found  the  big  envelope  containing  the 

””  -I's  every  task  often  from  da\-  ymj  ^j25  ^3^),  day’s  rejMirts  and  orders  atop  the  mail 


light  to  midnight. 

That  he  is  a  business  man,  trained  to 


in  his  pockets. 

b'linipped  with  his  diploma,  a  bicycle. 


l)ox — or  if  he  didn't  find  it,  he  was  in¬ 
structed  to  ring  the  \V<«Klbridge  doorbell 


i.ia,  i.v  a  ........ Y  ,  l‘.(|nipped  with  Ins  diploma,  a  bicycle,  strncted  to  ring  the  <«Klbridge  doorbell 

tlie  minute  in  modern  big-scale  meth  (s  cash,  he  .shipped  with  a  friend,  and  await  the  report’s  completion. 

*^®*’^Kcment,  and  sales.  brother-in-law,  Woodbridge  was  a  salesman  and  he 


That  he  believes  a  thoroughly  organized  LivcrpMil  cattle  boat,  hiked  knew  it  now.  He  made  a  direct  mail 

job  IS  the  o^y  one  that  can  be  satistac-  Kngland  and  landed  in  Paris  while  campaign  for  a  bigger  job,  and  found  it 

fonly  executed.  War  was  the  biggest  news  in  with  the  I.oose  Wiles  Biscuit  Comoany, 

That  his  one  mortal  fear  is  that  he  ,l.„  ti,..  .1,,..,  fir,.,  T  T  I  rirpci. 


wemT  finish  a  job  he  sets  out  for  himself,  horne’^  before  all  trans-Atlantic  ship 
\\<H)dbridge  was  Ixirn  into  the  famil>  ^jjjg  diverteil  to  South  .African  trans 
of  a  New  Hampshire  minister,  but  the  '  ^  ^gcyjce 

family  moverl  to  Iowa  before  young  King 

was  aware  of  the  value  of  a  New  P.ng-  f,,|i„„.,,,i  a,,  cf  iv-hpI-  w-i 


the  world.  Tlie  travelers  decided  to  “git  then  a  Boston  firm.  J.  L.  Loose,  presi- 
fer  home”  before  all  trans- Atlantic  ship-  dent  of  the  company,  liked  the  young 
ping  w'as  diverteil  to  South  .African  trans-  man’s  attack,  made  him  special  salesman 
port  service.  and  sales  agent  in  New  Ejigland,  with  the 


tamily  moved  to  lowa  beiore  young  Xew  York  and  an  era  of  trial  and  error  promise  that  “if  he  did  as  he  was  told,  he 

was  aware  of  the  value  of  a  New  r.ng-  f,,|)„vveil.  .\n  offer  of  $10  a  week  was  would  presentlv  1h>  sales  manager  at  Bos- 
land  nativity.  Back  Fast  at  the  age  of  j„  ^  $12  job  in  the  ton.” 

^even,  the  family  spoilt  a  brief  period  in  afivcrtisinjj  (lepartment  of  a  farm  ma-  A  few  years  later,  the  company  was 
New  'ork  and  then  returns  to  New  chinerv  concern  at  Poughkeepsie.  The  reorganized  and  expanded,  with  a  great 

Kngland.  .\s  a  Massachuse  tts  boy.  \\  o<k1-  ,  .  .  .  _ .  .. 

bridge  did  all  of  the  New  Kngland  Iniy 


I  I  bridge  did  all  of  the  New  Kngland  Iniy 

chores  and  then  a  few  more.  He  paid  as  j* 
be  went,  by  clearing  sidewalks  of  snow.  ||| 
mowing  lawns,  running  errands,  deliver-  ^ 
iiig  morning  and  evening  newsiKipcrs,  and,  3; 
.ilxnit  tlie  time  he  began  to  shave,  he  lij 
found  himself  a  drugstore  clerk,  with  in-  ||! 
debiiite  ideas  alxiut  iH'coming  a  druggist.  Jg. 
Desire  for  further  education  sidetracked 
that  ambition.  J, 

As  a  high  school  student,  he  spent  /«; 
boiir>.  after  scliixd  and  on  holidays  as  a  ii 
caddy,  and  his  genius  for  organization  -g. 
►ji  liegan  to  s])rout.  lie  founded  a  golf  club  S: 
i-jc-  and  the  250  niemliers  he  collecteil  in  a 
/:  small  Massachusetts  town  elected  him  ^ 
■  :i  captain,  but  it  scxin  devclo])ed  that  the  ^ 
'■  idea  was  tixi  big  for  the  times— alxnit  25  I 
j  lears  premature  —and  C.  K.  moved  on  to 
I  more  fruitful  endeavors.  ^ 

V|  Summer  vacations  brought  him  to  ji 
j  Maine  as  a  hotel  waiter,  and  he  hustled  J 
;  himself  with  little  delay  into  the  head-  S 
j  waiter’s  tuxedo,  also  an  offer  to  join  || 
’  John  .\nderson  as  a  partner  in  a  now  j|| 
-  highly  successful  hotel  venture  in  the  § 
!  South.  Wooclbridgc  sometimes  regrets  ji 
even  now  that  he  didn’t  liecome  an  inn- 
I  keeper,  but  then  he  wanted  all  the  ediKa-  a 
:  fion  he  could  afford  and  all  efforts  were  ]| 
-  bent  on  affording  the  best.  jjl 

Like  a  good  son  of  the  White  Moun-  ^ 
:  tains,  he  matriculated  at  Dartmouth,  and,  'I 
.  of  course,  found  a  job.  This  time  he  J 
selected  the  college  bookstore  at  10  cents  S 
.  an  hour.  He  owned  half  the  bookstore 
the  next  year,  and  learned  much  about  cf 
f  credits  and  collections  chasing  the  -fi 
■t  creditor  student’s  dollar  before  father’s  ;g 
check  grew  cold.  Still,  even  with  this.  -J 
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factory  and  .sales  headquarters  in  New 
^'ork,  and  tieorge  W.  Hopkins,  one  of 
the  pillars  of  the  A.  A.  C.  W.,  in  New 
Y'ork,  as  vice-president.  Hopkins  spotted 
the  .New  Knglander  from  afar,  called  him 
to  New  York  as  sales  manager,  and 
Loose,  then  in  the  Far  West,  telegraphed 
a  reminder  of  his  old  promise.  Wood- 
bridge  lived  up  to  his  also. 

Then  a  new  and  more  difficult  venture 
lured  him  and  he  spent  1917,  1918  and 
part  of  1919  in  Buffalo,  marketing  an 
oleomargarine  imported  from  Holland. 
He  succeeded  in  that,  t(X),  but  in  1919  his 
old  friend  Hopkins,  then  vice-president 
of  the  (.'olumbia  (iraphophone  Company, 
again  needcil  Wtxidbridge,  this  time  to 
sell  the  Dictaphone.  Woodbridge  built 
up  bis  sales  organization  and  kept  his 
prcxluct  moving  through  all  the  financial 
troubles  of  the  parent  compjiny,  and  when 
the  bankers  who  obtained  control  of  the 
organization  decided  to  divorce  the  Dicta¬ 
phone  business  from  the  talking-machine 
operations,  Woodbridge  was  given  the 
difficult  assignment  both  of  selling  the 
product  and  finding  a  buyer  for  the  fac¬ 
tory  and  accounts. 

Weeks  of  discreet  inquiry  among 
friends  and  business  acquaintances  finally 
brought  him  into  direct  contact  with  fi¬ 
nancial  interests  who  were  willing  to  back 
him,  and  in  1923  the  machinery  and  Dic¬ 
taphone  business  of  the  Columbia  com¬ 
pany  were  sold  to  Woodbridge  and  his  as¬ 
sociates  for  $1,1-50,000  cash.  WikkI- 
bridge  was  elected  jiresident  of  the  Dicta¬ 
phone  company  and  two  .subsidiary  cor- 
pirations.  They  found  a  plant,  began  oii- 
erations,  and,  after  paying  an  eight  jx-r 
cent  deferred  dividend  on  preferred  stock, 
bad  money  left  over  at  the  end  of  the 
first  year.  The  second  year  was  similarlv 
satisfactory.  The  company  employs  (lOO 
IK'ople  in  its  Bridgeixirt  factory  and  in 
braiiclies  in  the  principal  cities  of  .Amer¬ 
ica.  Kurope  and  .'\ustralia.  Kmployes  are 
encouraged  to  buy  stock  in  the  company 
and  now  own  alxmt  -40  jkt  cent  of  tlx' 
;)rcferred  issue.  Iix/>ril  lie  corf's  is  also 
fostered  by  service  Iwdges,  which  are 
awarded  annually  to  men  who  have  been 
employed  for  a  year  or  longer. 

Woodbridge  has  the  reputation  among, 
bis  associates  of  devising  more  jobs  to  be 
done  in  a  day  than  any  man  could  do  in 
a  week,  but  the  jobs  get  done.  Every 
jihase  of  the  day’s  business  is  planneil, 
aliead  and  the  calendars  of  executives 
and  siilesmen  are  laid  out  weeks  and 
months  in  advance — and  charted.  The 
new  .A.  .A.  C.  W.  president  has  strong 
faith  in  the  value  of  charts  that  vi.sualizc 
the  tasks  to  he  done  and  the  effort  to  be 
e.xpcndcd  in  doing  them.  His  branch 
managers,  when  they  are  at  their  desks, 
have  before  them,  unik-r  the  glass  top,  the 
Woodbridge  “why,  where  and  when" 
sheet — the  questions  lieing,  “Why  is  your 
business  here?”  “Where  is  it?”  “When 
are  you  going  to  get  it?”  Their  confer¬ 
ences  and  sales  quotas  are  mapped  before 
the  force  in  plain  view  of  all  concerned 

Woodbridge’s  desk  is  always  clear  now. 
He  learned  long  ago  by  personal  experi¬ 
ence  that  the  business  of  the  minute  is 
to  be  transacted  this  minute,  either  by 
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hiinsi-lf  or  by  another  l>etter  equipped. 
His  work  is  always  “on  tlie  way,”  witli 
nothing  left  tor  "tomorrow”  or  some 
other  time  more  convenient  tlian  the  pres¬ 
ent.  Start  something  and  finish  it — that 
is  the  basis  of  his  business  philosophy, 
and  he  confesses  to  the  mortal  fear  that 
he  may  not  be  able  to  finish  the  something 
that  he  has  started.  The  fear  has  seldom 
been  justiiied,  he  might  add.  His  chil¬ 
dren,  two  girls,  delight  C.  K.  by  exhibi¬ 
tion  of  his  talents  in  rising  to  the  top 
of  their  groups,  his  younger  daughter 
having  just  been  elected  head  of  her  Girl 
Scout  division,  after  the  elder  daughter 
had  completed  a  distinguished  school 
career. 

(Juite  probably  this  buoyant  tendency 
is  inherited,  for  C.  K.  has  exhibited  it 
frequently  in  the  past.  He  has  been  a 
director  of  the  National  Association  of 
(.flVicc  Appliance  Manufacturers,  a  vice- 
president  of  the  American  Management 
.Association,  and  is  now  president  of  the 
Dartmouth  Alumni  Association.  And,  by 
no  means  to  be  overlooked  in  this  brief 
tale,  he  was  president  of  the  Advertising 
Glut)  of  New  York  for  two  terms. 

His  first  undertaking  in  that  jiost  was 
an  engineering  survey  of  the  club’s  activi¬ 
ties.  “You  can’t  make  an  advertising 
club  simply  by  feeding  the  members 
luncheon,”  he  declared.  “Y’ou  will  find 
one  group  of  members  interested  in  the 
daily  luncheons,  another  in  the  social  af¬ 
fairs  of  the  club,  others  in  various  dis¬ 
cussions  of  technical  business  phases.” 

The  survey  was  plotted  in  simple  block 
form,  showing  the  organization  of  the 
club  from  its  officers  and  directors  down 
to  every  last  group  interest  represented 
in  the  membership,  and  the  secretary  was 
instructed  to  provide  a  program  that 
would  fit  the  chart.  Then  new  members 
were  sought  to  make  the  charted  activi¬ 
ties  function  and  (though  VVoodbridge 
takes  no  credit  for  this  beyond  the  tact 
of  his  presidency)  the  advertising  busi¬ 
ness  of  New  York  City  was  apportioned 
on  military  lines  in  divisions,  companies, 
and  squads ;  a  man  was  placed  in  charge 
of  each  group,  large  and  small,  and  as¬ 
signed  to  enlist  the  prospects  whose  name- 
and  addresses  were  given  him.  It  was  a 
new  idea  in  New  York  advertising  club 
affairs,  and  no  one  who  was  acquainted 
with  the  New  York  fraternity  two  years 
ago  needs  to  be  told  how  thoroughly  it 
did  its  job.  The  magnificent  new  club¬ 
house  which  was  acquired  under  Wood- 
bridge’s  administration  is  material  and 
sufficient  testimony. 

Those  are  the  ideas  which  will  be  ap¬ 
plied,  so  far  as  they  can  apply,  to  the 
administration  of  A.  A.  C.  \V .  affairs  by 
President  Woodbridge.  He  is  not  stating 
any  policy  now,  for.  as  should  be  evident, 
he  prefers  to  search  out  the  fundamentals 
of  his  business  before  giving  opinions. 

One  concrete  plan  that  now  has  his 
favor  is  the  preparation  by  A.  A.  C.  \\  . 
headquarters  of  a  textbook  for  the  forma¬ 
tion  and  organization  of  advertising  clubs 
anywhere  and  everywhere. 

“There  are  some  basic  principles  that 
should  be  incorporated  into  every  adver¬ 
tising  club  organization,”  he  said,  and  it 
will  be  up  to  us  to  state  them  in  the  sim¬ 
plest  possible  form  as  we  did  in  New 
York.  With  its  units  built  on  practically 
uniform  structures,  the  Associated  Ad¬ 
vertising  Glubs  will  be  a  homogeneous 
Ixidy  and  meml)ers  of  such  a  bixly  can 
look  forward  to  getting  even  more  from 
the  annual  conventions  than  they  can  at 
present.” 

"W<'  have  an  organization  which  has 
been  functioning  excellently  under  Presi- 
ilent  1.0U  Holland,  who  has  made  great 
liersoiial  sacrifices  to  bring  it  to  its  pres¬ 
ent  state.”  Mr.  Woodbridge  continued. 
“1  intend  to  study  the  departmental  or¬ 
ganizations  and  to  see  wherein  we  can 
stimulate  objectives  for  the  whole  body 
and  for  each  of  its  parts.  The  budget 
basis  of  onerations,  which  has  left  a  year¬ 
ly  increasing  balance  on  tbe  association’s 
IxMvks,  will  certainly  be  continued. 

"I  am  convinced  that  it  should  be  pos¬ 
sible  to  create  in  the  great  majority  of 
clubs  throughout  the  country,  circles,  or 
groups,  of  like-minded  individuals  who 
want  an  opportunity  to  express  themselves 
and  to  benefit  by  the  expressions  of 
others,  and  I  shall  make  every  effort  to 
do  so.  When  each  individual  feels  that 
he  is  contributing  something  to  his  club 


SONGS  OF  THE  CRAFT 

iU'niu-ti  Bxilitsinly  tor  Editor  PesLisHEkl 
By  Henry  Edward  Warner 

TO  ALL  YOU  CUBS 

To  all  you  cubs  who  .sit  and  ponder. 

Who  watch  the  City  Desk  and  wonder, 

^  ho  spot  your  stars  ami  count  the  hours 
^  hen  you  shall  earn  your  praise  in  flowers. 

\  word  with  you;  From  one  who  knows 

^our  spirit's  agonies,  its  throes 

Its  biting  anguishes,  its  fear  .  .  . 

\  word,  a  passing  woril.  of  cheer. 

To  all  you  cubs  who  stand  the  gaff 
.And  sigh  where  you  had  thought  to  laugh! 
To  all  you  cubs  who  see  your  stuff 
Manhandled,  butchered,  treated  rough; 

\A  ho  see  inferior  minds  engaged 
In  slaughtering,  while  you  stand  enraged 
.And  helpless,  you  must  quaff  the  cup 
But  here’s  a  thought  to  buck  you  up: 

That  man  who  chews  your  choicest  phrase 
And  murders  it.  he  had  his  days 
Of  agony,  tasted  defeat 
And  grovelled  at  Gamaliel's  feet! 

A\.  Buddy,  once  he  felt  as  you. 

As  in  the  dumps  and  quite  as  blue; 

He  in  his  time  stood  by  and  groaned, 

.And  your  same  minor  thoughts  intoned. 

So  let  that  be  your  spirit's  balm! 

Stiffen  your  lip.  Son,  and  be  calm! 

Rave  not.  that  some  inferior  wight 
Works  havoc  with  the  junk  you  write! 

Some  day,  when  you  have  run  the  gamut. 
You  may  read  ropy,  too;  then,  dammit. 
You’ll  get  your  full  revenge.  I'll  bet  it. 

As  all  these  copy  readers  get  it! 

To  all  you  cubs,  these  words,  and  may 
A’ou  write  and  live  to  see  the  day 
When  you  may  edit  junk,  and  mumble 
Revenge  upon  all  Cubs  that  grumble. 


and  to  the  parent  as.sociation,  we  shall 
have  an  organization  that  can  be  of  great 
iienetit  to  advertising,  the  people  engaged 
in  ad  advertising,  and  the  entire  public.” 

i.'harlcs  King  \\'«K)dbridge,  newly  elect- 
e<l  president  of  the  .Associated  .Advertis¬ 
ing  Glubs  of  the  World,  was  the  .guest  of 
honor  at  luncheon  at  the  .Advertising  Club 
of  New  York,  May  21. 

Before  intriKlucing  Mr.  Woodbridge, 
11.'  II.  Charles,  club  president,  told  briefly 
about  his  visit  to  the  White  House  on 
the  previous  day  when  he  went  to  call 
uixin  President  Coolidge  by  appointment, 
to  present  him  with  his  certificate  of  hon¬ 
orary  membership  in  the  New  York  -Ad¬ 
vertising  Club.  .As  -Mr.  Charles  reported 
it,  when  the  President  accepted  the  beau¬ 
tifully  embossed  certificate  he  remarked: 

"So,  I’m  an  advertising  man,  now, 
am  I  ?” 

To  which  Qiarles  is  reported  to  have 
answered ; 

“You  have  always  been  one.  sir.” 

The  upshot  of  the  visit  was  that  Presi¬ 
dent  Coolidge  authorized  Mr.  Charles  tf> 
announce  that  he  hoped  to  pay  a  t>crsonal 
visit  to  “my’’  club  soon. 

In  intnxlucing  Mr.  W<H)dbridgc.  Pres¬ 
ident  Charles  read  a  letter  from  George 
Hopkins,  chairman  of  the  “On-to-Hous- 
ton”  committee,  who  told  the  details  of 
Mr.  Woixlbridge’s  election  in  Houston, 
and  follow  ing  this  Mr.  Charles  said  that 
last  year  in  l,<indon  Mr.  Woodbridge 
conhl  have  been  elected  to  the  office  if 
he  had  wanted  it. 

Woodbridge.  visibly  moved  at  tbe  heart¬ 
iness  and  spontaneity  of  his  welcome,  ro'e 
to  his  feet  and  spoke  with  manifest  feel¬ 
ing  of  the  fine  work  that  had  been  done 
for  bim  in  the  nreliminary  campaign  by 
several  of  his  friends.  He  singled  out 
for  particular  mention  Gilbert  T.  Hodges. 
Frederic  W.  Hume.  H.  H.  Charles.  Harrv 
Tipper.  Clifton  D.  Jackson.  .-V  G.  Mac- 
-Kinnon,  Elon  Pratt.  James  Wright  Brown 
of  Editor  &  PuDt.isHF.R,  M.  C.  Robbins, 
W.  H.  Dodge  and  Hector  Fuller. 

Mr.  Woocibridge  went  on  to  say  that  it 
was  difficult  for  him  to  express  what  was 


in  his  lieart  over  this  “the  greatest  honor 
that  has  ever  come  to  me.”  But,  he  de¬ 
clared,  he  found  it  also  a  great  oppor¬ 
tunity,  as  it  was.  also,  a  great  responsi- 
hility  to  represent,  in  this  new  office,  the 
New  York  .Advertising  Club,  representa¬ 
tive,  as  it  was  of  the  advertising  thought 
and  ideals  of  the  world. 

There  were  some  questiiins  about  ad¬ 
vertising,  said  Mr.  Woodbridge,  that  cried 
aloud  for  answer,  and  yet  no  adequate 
answers  were  forthcoming.  Business  men, 
he  said,  want  to  know  in  dollars  and  cents 
just  what  advertising  costs;  how  adver¬ 
tising  men  and  how  business  men  count 
the  cost.  He  said  that  there  were  two 
(jiKstions  that  he  wanted  to  put  before 
every  advertising  club  in  the  world  for 
answ  er.  The  first  is  : 

"W  hat  is  the  most  interesting  and  seri¬ 
ous  problem  that  needs  solution  in  ad¬ 
vertising?"  and  “What  is  the  most  inter¬ 
esting  truth  about  advertising  for  the  gen¬ 
eral  public  to  know  about?”  He  declared 
that  if  an  answer  to  those  two  questions 
could  he  presented  before  the  convention 
at  Philaflelphia  next  year,  they  would  be 
answers  of  tremendous  benefit  to  the 
business  world.  In  conclusion,  he  said: 

“I  taki  my  election  to  the  presidency  of 
the  .A.  .A.  G.  W.  not  only  a  very  great 
honor  to  myself  personally,  but  a  great 
honor  to  the  New  York  .Advertising  (Tlub, 
to  which  1  Ix-long.  My  job  is  a  big  one, 
but  it  cannot  fail  if  I  have  the  spirit  of 
this  great  club  back  of  me.  and  I  want 
you  all  to  take  off  your  coats  and  help 
me  put  it  over. 

“.And  I  want  to  repeat  what  I  said  at 
Houston  when  I  accepted  this  great  office. 

“It’s  not  what  we  get.  it’s  what  we  give 
that  brings  us  success  in  social,  business 
or  religious  life.  Let’s  learn  to  give  the 
best  that  is  in  us :  thus  shall  we  insure 
success.” 

Mr.  Woodbridge  is  sailing  Saturday 
noon  on  the  Leviathan  for  England  and 
France,  partly  on  business  for  the  Dicta¬ 
phone  Company,  of  which  he  is  president, 
but  also  to  lfX)k  after  some  contacts  for 
the  \.  .A.  C.  W.  Thus  have  his  new  re¬ 
sponsibilities  liesrun. 


LINEAGE  TOTALS  HIT 
HIGH  LEVELS 


dented  Prosperity — Detroit  Newi 
Carries  126,588  Lines  in 
Single  Issue 


Statements  of  new  newspaper  lineaiie 
records  made  during  the  early  months  of 
1924,  received  this  week  by  Editor  4 
Publisher  in  response  to  the  published 
request  last  week,  indicate  that  some 
newspapers  are  enjoying  unprecedented 
prosperity. 

The  UakluHii  Tribune’s  advertised  rec¬ 
ord  of  114,156  lines  in  one  64-page  issue 
drew  tire  from  the  Detroit  Ncm,  which 
on  .April  30,  printed  a  64-page  paper 
carrying  126,588  lines  and  omitted  11  col¬ 
umns  for  lack  of  space.  .And,  mentioning 
the  Detroit  News,  its  advertisement  in 
Editor  &  Publisher  of  May  9,  claimiins 
a  record  volume  of  business  during  the 
first  three  months  of  1925,  causes  the 
.\Iiami  Herald  to  dissent.  This  great 
ITorida  paper,  which  has  forged  into  the 
select  group  which  prints  20,000,000  lines 
or  thereabouts  annually,  states  that  its 
ti  itaj  lineage  for_  the  first  three  months  of 
1925  was  9,469,502  agate  lines,  or  1,902,- 
936  lines  more  than  the  Detroit  News' 
published  lineage.  The  weekday  total  of 
the  Herald,  a  morning  paper,  for  the 
stated  period  was  7.189,371  lines,  and  the 
Sunday  total  was  2,280,131  lines. 

H.  S.  Scott,  general  manager  of  the 
Detroit  News,  makes  tnis  statement  re¬ 
garding  record  volume  in  a  single  issue: 

“On  April  30,  the  Detroit  News  in  a 
(4-page  paper,  carried  126,588  lines  of 
regular  advertising  and  omitted  11  col¬ 
umns  f<ir  which  no  space  was  available. 
During  the  last  si.x  weeks  11  separate 
issues  of  the  News,  ranging  from  ()0  to 
()4  pages,  have  carried  •advertising  in  e.\- 
ciss  of  the  Oakland  Tribune’s  114,156 
lines.  The  record  lineage  in  the  News 
was  printed  last  Dec.  5 — 127,848  agate 
lines,  which  is  probably  a  national  record. 
The  Detroit  News  column  length  is  22 
inches,  somewhat  in  excess  of  that  of 
most  metropolitan  newspapers.” 


NEW  REVENUE  FOR  WEEKUES 


Michigan  Law  Makei  Publication  of 
Council  Proceedings  Compulsory 

A'illage  councils  in  Michigan  must 
henceforth  publish  council  proceedings  in 
their  home  newspapers,  if  there  are  such, 
as  a  result  of  the  passage  at  the  legisla¬ 
tive  .session  just  ended  of  the  Look  bill, 
which  had  its  origin  in  the  lower  house. 
The  measure  amends  the  general  act  re¬ 
lating  to  village  councils  by  appending  the 
following  sub-section:  ’’Within  ten  day- 
after  any  meeting  of  the  council,  all  of 
the  proceedings  had  or  taken  at  such 
meeting,  together  with  the  vote  of  the 
various  members  of  the  board  of  trustees 
shall  be  published  in  a  newspaper 
printed  in  said  village,  if  there  be  one 
therein.” 


“Ding”  Leave*  Hospital 

Jay  N.  Darling,  cartoonist,  has  been 
released  from  .Mercy  Hospital,  Des 
Moines,  where  he  has  been  ill  for  several 
months.  .Although  he  is  able  to  be  about. 
Mr.  l>arling  will  not  take  uj)  his  work  for 
some  time  Within  a  few  days  he  will  g" 
to  a  health  re.sort  to  regain  his  strength 


Coblenz  Back  from  Trip 

Edmond  D.  Coblenz,  managing  editor 
of  the  San  Francisco  Examiner,  returned 
to  his  desk  May  16,  following  an  inspd- 
tion  trip  of  Hearst  newspapers.  .An  in¬ 
formal  welcome  party  was  given  Mr 
Goh'enz  !)y  the  staff. 


Drive  On  Vile  Magazine* 

Many_  cities  thremghout  the  country  are 
conducting  drives  against  salacious  maga¬ 
zines.  reports  this  week  indicated.  Spe¬ 
cial  prosecutions  are  being  made  in  Chi¬ 
cago  and  Washington  D.  C.  Twenty-si* 
magazines  have  been  banned  from  news¬ 
stands  in  the  latter  city. 
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SULUVAN  ON  “HOW  1  BECAME  A  HUMORIST” 

Substitute  for  “F.  P.  A.”  of  Conning  Tower  Fame,  Pours  Out  His  Soul  in  Confession — Only 
32,  “Without  a  Pain  or  An  Ache** — Started  on  Saratoga  Springs  (N,  Y.)  Saratogian 


|?RANK  SULLIVAN  adjusted  the 
r  sharp  point  of  a  long  silver  paper 
cutter  to  an  envelope  flap  and  drew  it 
through  with  a  zipp. 

Sullivan  is  a  humorist  on  the  staff  of 
the  New  York  World.  Franklin  Pierce 
yams,  known  to  millions  as  “F.  P.  A.,” 
conductor  of  the  World’s  “Conning 
Tower,”  was  married  the  other  day. 

Herbert  Bayard  Swope,  executive  ed¬ 
itor,  wanted  someone  big  enough  to  step 
into  Adams’  shoes.  Sullivan  is  a  small 

man  with  chorus  girl  feet,  but - 

Zipp  went  the  paper  cutter  again. 
Readers  of  the  World  were  writing  in 
comments  on  the  Sullivan  manner  of 
conducting  columns.  Some  were  boosts 
and  some  were  knocks.  Most  of  the  time 
the  solemn  eyes  of  Frank  Sullivan  showed 
faint  traces  of  twinkles  in  rhythm  with 
a  slight  upturning  of  lips. 

Then  came  a  moment  when  the  sol¬ 
emnity  and  dignity  were  retained— a  long 
somber  moment.  .A  Woolworth  tower 
shadow  darkened  his  face. 

“Oh!”  he  cried.  “How  sweet!  How 
perfectly  charming!” 

Of  course  I  asked  him  what  it  was  all 
about. 

“You  see,”  he  explained,  "a  dame  has 
written  me  a  poem.” 

Frank  is  only  32.  a  bachelor,  “without 
a  pain  or  an  ache,”  as  they  used  to  say. 
Perhaps,  I  thought,  the  object  is  matri¬ 
mony — another  sub  for  the  “Conning 
Tower.” 

“She  writes,”  continued  Sullivan,  “and 
I  dare  not  repeat  the  rhyme,  ‘I  think 
your  column  is  terrible.’ 

I  removed  the  paper  cutter  from  Sul¬ 
livan’s  reach.  The  window,  with  Park 
Row  miles  below,  was  fortunately  closed. 

“.A  hard  blow,  a  hard  blow  indeed,”  I 
murmured.  "But,  Frank,  you  have  only 
yourself  to  blame.  Why  did  you  be¬ 
come  a  humorist?” 

“It’s  a  long,  sad  story,”  he  replied. 
“But  if  you  can  bear  up  under  it,  I  will 
tell  it  to  you.  ’ 

With  that,  he  unbuttoned  his  vest,  an 
invariable  and  interesting  habit,  dis¬ 
closed  his  purple  and  red  suspenders  over 
his  broad  expanse  of  blue  soft  shirt,  and 
told  the  following  tale : 

“I  was  originally  destined  for  the 
clergy.  Being  a  younger  son  I  had  no 
chance  ot  inheriting  the  family  estates  or 
title,  and  according  to  the  custom  usually 
followed  in  the  case  of  a  younger  son, 

I  was  given  my  choice  of  either  the  clergy 
or  the  navy. 

“But  one  day  while  playing  golf  with 
a  friend,  a  chicken  happened  to  cross  the 
road  near  us.  My  friend  .said,  ‘Frank,  I 
wonder  why  a  chicken  crosses  a  road?’ 
Something  stirred  within  me,  and  cjuick 
as  a  flash  I  answered,  ’To  get  on  the 
other  side.’ 

"It  came  to  me  then  that  I  had  the 
makings  of  a  humorist,  and  from  that  dav 
on  1  wanted  to  be  nothing  but  a  humorist, 
lou  ask  if  I  still  entertain  that  desire. 
I  consider  that  question  unkind,  and  shall 
give  you  a  poke  in  the  jaw  if  it  is  re¬ 
peated. 

“My  parents  were  aghast.  There  had 
been  a  humorist  in  the  family  way  back, 
a  fellow  named  Scan  O’Sullivan,  and  he 
had  been  hanged  for  a  joke  he  played  on 
®  if"flrv  merchant.  It  was  something 
abont  Si  me  diamonds  that  Sean  pretended 
to  filch  from  the  jeweler,  who  had  no 
of  humor.  I  never  knew  the  de¬ 
tails.  for  the  matter  was  seldom  discussed 
by  the  family. 

Mother  and  father  coaxed,  pleaded, 
cajoled  and  threatened.  I  persisted.  I 
was  not  allowed  to  crack  jokes  in  the 
house,  so  I  used  to  go  into  the  stable  anrl 
read  my  stuff  to  the  horses.  Father  put 
a  stop  to  that  after  nine  of  his  good  two- 
laughing. 

I  still  piTsisfed.  T  placed  a  tack  on 
h'f  teacher’s  chair.  Old  Mr.  Frawley 
han  a  sense  of  humor.  I  will  sav  that  for 
"m.  Laughing  heartily,  he  withdrew  the 


By  PHILIP  SCHUYLER 


Frank  Sullivan — Note  The  “Braec'” 


tack,  replaced  it  on  the  chair,  and  then 
made  me  sit  on  it. 

“This  was  in  Saratoga,  X.  Y.,  where 
our  family  estate  was  at  the  time.  I  left 
school  and  went  to  work  for  John  K. 
Walitridge  on  the  Saratovian.  He  and 
Howard  Moody,  my  tir.st  city  editor,  al¬ 
ways  told  me  I  was  a  funny  reporter.  I 
would  write  funny  stories  about  my  fel¬ 
low  townsmen  and  then  they  would  chase 
me.  In  those  days  I  thought  nothing  of 
running  12  or  13  miles  a  day. 

“In  1914  I  graduated  from  Cornell, 
which  got  quite  a  laugh  from  a  lot  of 
people.  Later,  in  the  army,  my  good 
humor  never  deserted  me.  I  never  could 
seem  to  shake  it  off.  Toward  the  end  of 
a  long,  wearisome  hike  I  used  to  crack 
jokes  for  my  buddies.  Their  lagging 
spirits  would  revive  instantly,  and  shout¬ 
ing  with  merriment,  they  would  fall  out 
and  start  kicking  me  and  things  like  that. 
It  was  all  so  wonderful. 

“My  success  here  in  New  Y'ork  has 
l)cen  due  wholly  to  hard,  unceasing  work, 
on  the  pre-Munsey  Herald,  the  Sun  and 
the  World.  Sometimes  a  tear  comes  to 
my  eye  as  I  think  of  my  early  days  here. 

I  would  slave  at  the  office  to  a  late  hour, 
writing  funny  stuff,  which  was  often 
printed.  Then  I  would  rush  home  and 
snatch  40  winks  of  sleep,  only  to  be  up 
with  the  rooster  for  the  second  phase  of 
my  task.  This  consisted  of  opening  the 
paper  to  the  page  on  which  my  stuff  ap- 
lieared  and  then  shouldering  my  way  into 
a  subway  crowd.  When  surrounded  by  a 
sufficient  audience,  I  would  start  reading 
my  own  stuff  and  then  lapse  into  parox¬ 
ysms  of  mirth.  Asked  what  the  hell  was 
the  matter  with  me  I  would  only  shake 
helplessly  with  merriment  and  point  to 
‘this  fellow  Sullivan’s  stuff.’  In  this  way 
1  built  up  quite  a  following. 

“I  shall  not  soon  forget  the  day — I  was 
working  on  the  Sun  at  the  time  -when  I 
donned  a  false  mustache,  trailed  Herbert 
Bayard  Swope  and  Ralph  Pulitzer  for 
blocks,  and  then  at  the  opportune  moment, 
got  in  front  of  them  and  started  reading 
my  own  stuff,  gasping  with  laughter  as 
I  read.  Piqued  with  curiosity  they  of 
course  investigated.  I  told  them  of  ‘this 
fellow  Sullivan’s  stuff.’  Piqued  with 
more  curiosity,  they  decided  to  look  ‘this 
fellow  Sullivan’  over.  Whereupon  I  ran 
around  the  block,  gave  the  false  mustache 
to  a  little  old  apple  woman  who  looked 
himerv,  '•eap'iear'-d  before  Mr.  Swope  and 
Mr.  Pnlit/er.  told  tlnm  who  I  was,  and 
eot  the  ioh. 

"Yes.  I  should  say  that  1  owe  mv  suc¬ 


cess  mainly  to  the  fact  that  I  had  all  my 
teeth  out." 

Frank  Sullivan’s  paper  cutter  had 
opened  many  nice  letters,  too — letters 
which  set  him  thinking  over  the  news¬ 
paper  career  that  had  brought  him  after 
eleven  years  to  a  desk  in  “F.  P.  .A.’s” 
auditorium. 

Memories  lead  him  back  to  Saratoga 
high  school  days. 

"I  always  wanted  to  be  a  newspaper 
man,”  he  recalled.  “I  never  will  be  any¬ 
thing  else,  although  I  have  a  bonk  or  two 
in  the  back  of  my  head,  I  hope  some  day 
to  see  neatly  printed  and  bound.  It’s 
strange,  too,  since  none  of  my  family,  as 
far  as  I  know,  were  ever  interested  in 
newspaper  work. 

“In  high  school,  I  was  one  of  those 
fellows  who  are  ‘good  in  English’  and 
nothing  much  else.  Once  my  fraternity 
gave  a  spread.  I  wrote  it  up  and  sent 
it  to  the  Saratogian.  WTien  the  evlitor 
used  it,  I  definitely  made  up  my  mind  I 
would  be  a  newspaper  man.” 

In  high  school,  Sullivan  had  come  very 
near  to  winning  a  State  scholarship,  which 
would  have  paid  his  tuition  at  Cornell. 
He  was  second  best.  The  summer  after 
graduation  he  went  to  work  on  the  Sara¬ 
togian,  expecting  a  newspaper  office 
would  be  his  only  alma  mater.  Then  a 
state  official  wrote  him  to  say  unof¬ 
ficially  the  scholarship  winner  had 
clianged  his  mind,  had  decided  not  to  go 
to  college,  and  he  was  next  in  line. 

When  fall  came,  therefore,  Sullivan 
set  out  for  Ithaca  with  $35,  his  total  sav¬ 
ings,  in  his  pocket.  No  scholarship  ar¬ 
rived,  however,  and  after  he  had  been  at 
Cornell  a  short  time,  he  saw  the  actual 
scholarship  winner  there,  who  had  again 
changed  his  mind.  Sullivan  hadn’t 
enough  money  to  get  home  again,  and 
decided  to  stay.  He  got  work  washing 
dishes  in  the  Commons,  and,  with  a  little 
help  from  his  brother  the  last  two  years, 
paid  his  own  way  to  his  diploma. 

With  the  sheepskin  won,  he  went  back 
to  the  Saratogian.  where,  he  says,  he  had 
"a  swell  time  and  swell  training,  covering 
police,  the  undertakers,  real  estate,  and 
sports.” 

This  training  behind  him.  he  went  to 
New  York  and  the  New  York  Herald 
and  then  the  Sun.  In  1922,  he  succeeded 
Don  Marquis  as  conductor  of  the  “Sun 
Dial.”  Not  long  after  occurretl  the 
"Michael  Grays<in’’  era  in  the  history  of 
the  Sun  "columning.” 

The  story  is  not  Sullivan’s,  but  as  told 
hv  other:',  on  Park  Row  it  is  that  Mr. 


Munsey,  when  Don  Marquis  left  him,  be¬ 
came  angry.  He  is  quoted  as  having 
said  in  effect : 

“I'll  never  make  another  man’s  reputa¬ 
tion  in  New  York.  Hereafter,  the  Sun 
Dial  will  be  written  under  tlie  non  de 
plume  of  Michael  Grayson.” 

Frank  Sullivan  wore  the  clothes  of 
Michael  Grayson  for  a  while,  and  then 
resigned  to  join  the  World,  where  he  has 
been  ever  since. 


DAILY  NOT  HELD  FOR 
REPORTER’S  ERROR 

Libel  Suit  Against  Montreal  La  Patrie 
Dismissed — Court  Holds  Paper 
Not  Liable  for  Writer’s 
Mistake 


Interesting  comments  on  the  functions 
of  a  newspaper,  coupled  with  the  consid¬ 
eration  _  of  the  effect  of  unintentional 
errors  in  reporting,  were  made  by  Chief 
Justice  Martin  of  the  Sui^rior  Court  of 
Quebec  in  addressing  a  jury  in  a  libel 
.iction  brought  by  a  Montreal  citizen,  A. 
L.  de  Martigny,  against  La  Patrie  Pub¬ 
lishing  Company.  The  plaintiff  had  al¬ 
leged  that  La  Patrie  had  erroneously  and 
inaliciously  published  evidence  about  him 
in  a  recent  probe  of  the  police  system  in 
Montreal.  Counsel  for  the  newspaper 
pointed  out  that  publication  of  the  words 
in  question  had  been  purely  an  error  on 
the  part  of  the  reporter  and  had  been 
printed  in  good  faith.  Two  days  after 
they  appeared  the  newspaper  corrected 
the  error  and  made  a  full  retraction. 

“The  publication  in  a  newspaper  of  an 
account  of  the  proceedings  at  any  public, 
open  meeting  or  court  siting  is  in  the 
public  interest”  said  the  Chief  Justice. 
"The  interests  of  the  public  are  above 
those  of  the  individual  and  must  be  up¬ 
held  provided  that  newspaper  reports  are 
accurate  and  impartial.  A  newspaper 
may  publish  the  evidence  given  by  a 
witness  against  an  accused  person,  even 
if  this  may  cause  hardship  later,  provided 
the  newsiiaper  does  so  without  any 
malice.  A  newspaper  could  hardly  con¬ 
duct  an  inquiry  of  its  own  to  see  if 
each  witness  was  telling  the  truth,  but 
the  law  gives  it  the  privilege  of  publish¬ 
ing  what  the  witness  says,  provided  they 
are  his  exact  words.' 

“.A  newspaper  report  is  considered  as 
impartial  as  long  as  there  is  no  presump¬ 
tion  of  malice  and  one  cannot  hold  that 
a  simple  reporter’s  error  is  malice,  when 
the  general  tendency  of  the  article  in 
question  shows  good  faith.  The  privilege 
of  publication  disappears,  however,  when 
glaring  errors  are  apparent  and  frequent. 

“It  is  the  duty  of  newspapers  to  pub¬ 
lish  all  that  the  law  giyes  them  the 
privilege  to  print  because  this  is  in  the 
public  interest.  The  reports,  however, 
must  be  accurate.  .A  report  may  be  ac¬ 
curate  without  being  set  down  in  detail, 
as  one  cannot  expect  a  newsptiper  report 
to  be  as  accurate  or  as  detailed  as  one 
taken  by  a  stenographer.” 

The  jury  found  that  La  Patrie  was  not 
at  fault  and  dismissed  the  action  with 


Advertiser  Group  Expending 

Thirty-seven  new  members  have  been 
added  to  the  list  of  the  Association  of 
National  .Advertisers  since  last  Novem¬ 
ber,  Robert  K.  Leavitt,  secretary,  an¬ 
nounced  this  week.  The  A.N.A.  member¬ 
ship  now  totals  328.  The  association’s 
next  annual  convention  will  probably  be 
held  in  Washington,  D.  C.,  in  Novem¬ 
ber,  Mr.  I.eavitt  said.  The  association 
will  celebrate  the  fifteenth  anniversary  of 
its  organization  in  June.  No  special 
meeting  will  be  held  to  mark  the  event. 
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newspapers  PUT  OV^  $2,00^^  X  Too^rS"'  aSS.  Ts 

SALE  IN  11  DAYS  FOR  N.  Y.  STORE  feet  long.  At  intervals  along  these  tables 

were  demonstration  booths. 

“For  those  wishing  to  buy  on  the  in- 

Double  Truck  Smash  in  15  Dailies  Followed  by  Smaller  Copy  stallment  plan,  we  had  bill  of  sales  printed 
Sells  More  Than  20,000  Complete  Sets  beforehand,  so  made  out  that  the  pur- 

r  1  ■  n  .1  chasers  signature  was  all  that  was  neces- 

for  Gimbel  Brothers  corv 


,1  ^r- 


beforehand,  so  made  out  that  the  pur¬ 
chaser’s  signature  was  all  that  was  neces- 


-  “After  signing  the  bill  of  sale  and  pre- 

POWER  of  newspaper  advertising  to  greatest  radio  sale  begins  all  over  again  ^  ^ 

swamp  a  retail  store  with  active  buy-  tomorrow.”  ^  package  of  five  tubes  Delivery 

ing  customers  was  demonstrated  in  spec-  Evening  newspapers  on  the  Gimbel  list  ful 


tacular  manner  in  New  York  during  an  ^lay  15,  and  morning  newspapers  of  May 
eleven-day  period  ending  May  16.  16  announced  the  last  day  of  the  eleven- 


proval  of  the  credit  department  of  the 


16  'announced  the  last  day  of  the  eleven-  H 

dav  sale  in  full  naee  cn.ore  whirl,  rnn-  five  tubes  at  he  time  of  pur- 


In  that  time.  usinR  newspaper  space  -in  day  sale  in  full  page  space,  which  con-  tunes  at  tne  time  oi  pnr- 

mammoth  scale,  Gimbel  Brothers  depart-  tained.  in  addition  to  sales  arguments, 

ment  store  cleared  its  shelves  of  nearly  information,  and  illustrations,  the  follow-  secondly,  because  the  $15  rep- 

Sa, 000.000,  wo„l,  of  complete  .Freed-Eise’  Ing  text ;  ""We 

mann  radio  se*s  a'  bargain  prices.  "Tomorrt  w— Saturday— at  9  P.  M.  marks  the  arrangeo  separate  nooi  s  lor  c^ 

More  than  20,000  actual  purchasers  of  close  of  the  most  sensational  sale  the  customers,  where  sets  were  all  wrapped 

pdio  sets  were  drawn  to  tfc  store,  by  a  ^r,;i  rn'illaTe 'dete™'" 

5Lts"ircaS,tS”:UT„'S,.;d  il  ,  ■■M.«p.1.er  ,’his  sale  has,  been, one  of 

element^;  ni*«*Hpd  in  thf»  *;iirrf»<;Qfiil  iiqp  of  «  »«to  the  homes  of  the  public  of  the  most  successful  in  OUr  history. 

elements  neeaca  m  tne  successtui  use  ot  $2,000,000  w«rth  of  radio  receiving  sets.  Freed-  _ 

newspnper  advertising  columns.  Ki«emann  NR5  sets — world  famous  for  their 

Extraordinary  preparations  had  been  “‘isf^ctory  and  continuous  performance.  This  JOURNALISM  SCHOOL  SAVED 

j.  f  j-  will  go  down  into  history.  Never  before 

made  to  serve  an  expected  innux  of  radio  has  anything  of  such  a  gigantic  scale  been  — — — 

bargain  customers,  but  the  crush  which  altemnted  hy  any  retail  radio  organization.  It,,  ..r  D  JCD  .A 
followed  appearance  of  the  first  special  '*  achievement.  An  achievement  of  u.  of  1  exa»  Board  ot  Kegents  Approves 


advertisement  in  the  nc  wspaper'list .  .May  "And  Ame^l'a'’  And 


Use  of  Emergency  Funds 

(By  Telegraph  to  Koitok  &  Publishes) 

Austin,  Tex.,  May  20.— The  School 
of  Journalism  of  the  University  of 
Texas  was  given  a  temporary  respite  by 


ing  columns  drew  more  than  20,000  people  the  board  of  regents  in  session  at  Gal- 
with  $2,000,000  to  spend  to  the  Gimbel  veston,  Tuesday,  from  the  second  near- 


AVtu  York  American,  New  York  Her¬ 
ald  Tribune,  New  York  Mirror,  New 


fatal  swat  from  the  Ferguson  family  in 
nine  years. 

Gov.  Miriam  Ferguson  having 


4,  was  beyond  all  anticipation,  Gimbel  the  world.  Merit  alone  accomplished  this.  <By  Telegraph  to  Editor  &  Publisher) 
executives  declared.  Merit,  backed  by  the  integrity  of  OM  of  To-ir  Vf  iv  90  The 

The  advertising  copy,  a  double  truck  ^01^^;“  organ.zat.ons-fr.mbel  UnTv^ 

Fis^ann  ’’St  of  newspapers,  whose  advertis-  Texas  was  given  a  temporary  respite  by 

rvlssihfp  in  ant  mpHirttv.tr  ’"S  columns  drew  more  than  20,000  people  the  board  of  regents  in  session  at  Gal- 

rhtZolTtrthp  11  Hatc  tn  adt^  ■  "’i‘h  $2,000,000  to  spend  to  the  GimLl  veston.  Tuesday,  from  the  second  near- 
papers.  Throughout  the  11  days  n  addi-  fatal  swat  from  the  Ferguson  family  in 

tion  to  the  double  truck,  two  full  pages,  .  ..  „  ninp  .yparc 

and  dailv  cmalW  advprticpmpntc  .J^rp  N CIO  i  ork  American,  Ncw  York  Her-  y^^vs. 

aid  Tribune,  New  York  Mirror,  New  Gov.  Miriam  A.  Ferguson  having 

The  first  messapp  hrniipht  hnmp  in  ihe  ^'ork  News.  New  York  Times.  New  vetoed  all  its  appropriation  last  month, 

circulation  of  IS  newsnaners  was  that  H’nrld.  New  York  Journal,  New  her  husband  did  when  governor,  the 

$1,000,000  worth  of  ’^F’l-eed-Ei.semann  Tele uram.  New  regents  voted  to  continue  the  journalism 

(NR5)  Neutrodvne  five  tube  radio  sets  Courier  des  htats  courses  until  present  students  Rrac U.aie 

would  go  on  sale  the  next  morning  on  ^'cw  Yorker  It  .•>  believed  certain  that  the  school  will 

all  ten  floors  of  Gimbel  Brothers.  32nd  Staats-Herold,  uml  the  N^>ark  News.  be  restored  by  the  next  legislature,  two 
street  and  Broadway  preparations  within  the  store  to  years  from  now.  petition  from  all 

Bip  tvn"  informed  rpadprs  of  tVip  Viar-  uieet  the  throng  of  Customers  drawn  there  journalism  students,  and  nearly  40,000 
pain  nr'ire"— a  mmnlptp  radio  set  rpadv  hy  these  dailies  were  described  for  Edi-  other  students  and  faculty  members  ask- 
for  11SP  at  $98  75  rednred  from  a  rppii"  &  PUBLISHER  by  a  Gimbel  executive,  ing  that  the  school  be  saved  was  read 

!ar  llsrpricrof  the  omfi?  of  more  r.;  “'N  e  ,arrange-d  that  the  sale  would  be  before  the  regents. 

^QO  accomplisneu  on  a  virtual  self-service  — -  --  - 

An  easy  payment  plan  of  $15  down  at  '’9  “Although  concentrated  Young  people  may  be  foolish  but  they 

the  time  of  purchase  and  the  balance  in  ""  ‘^c  eighth  floor,  we  had  special  eoun-  were  not  the  ones  who  got  the  world 
monthly  installments  was  also  made  clear  ^  floors.  On  the  eighth  into  this  fix.  A  m*  }  ork  fclcgratti. 


in  the  ^  News.  New  York  Times.  New  vetoed  all  its  appropriation  last  month, 

that  york  World.  New  York  Journal,  New  husband  did  when  governor,  the 

'isemann  Telegram,  New  regents  voted  to  continue  the  journalism 

idio  sets  y"^^  Eseniuf’  World.  Courier  des  litats  courses  until  present  students  graduate, 
■nine  on  Cnis.  JeiHsh  Forward.  New  Yorker  It  i.s  believed  certain  that  the  school  will 

rs  32nd  Staats  Herald,  and  the  Nezvark  News.  he  restored  by  the  next  legislature,  two 

The  preparations  within  the  store  to  years  from  now.  A  petition  from  all 
tVip  bar-  ivvct  the  throng  of  customers  drawn  there  journalism  students,  and  nearly  40,000 


for  use,  at  $98.75,  reduced  from  a  regu-  «  Pi^blishf^  by  a  Gimbel  executive, 

lar  list  price  of  the  outfit  of  more  than  \\e  arranged  that  the  sale  would  be 

J2g0  accomplished  on  a  virtual  self-service 

An  easy  payment  plan  of  $15  down  at  P^^n,  he  said.  .\llhough  concentrated 
the  time  of  purchase  and  the  balance  in  ""  ‘^c  eighth  floor,  we  had  special  eoun- 


/  ■ 


in  the  copy’s  text,  which  showed  prom¬ 
inently  displayed  other  sale  facts  as  fol¬ 
lows  : 

A  list  of  the  parts  the  price  included. 

Special  self-service  arrangements  for 
cu.stomers. 

Center  of  the  sale  on  the  eighth  floor. 

Mail  orders  and  telephone  orders  filled, 
with  a  special  phone  number  given. 

A  special  broadcasting  program  from 
the  store’s  own  radio  station  for  demon¬ 
stration  purposes. 

Choice  of  two  loud  speakers,  and  the 
fact  that  the  store’s  radio  shops  would 
be  open  from  7  A.  M.  until  midnight  so 
that  everybody  could  participate. 

'Text  in  smaller  type  between  diagonal 
strips  containing  illustrations,  on  one  side, 
of  the  store’s  eighth  floor,  which  was  to 
be  devoted  to  the  sale,  and,  on  the  other, 
separate  drawings  of  each  part  included 
in  the  complete  set,  following  a  short 
paragraph  lead  announcing  the  bargain, 
was  devoted  to  detailed  arguments  given 
as  “overwhelming  proof  of  Freed-Eise- 
mann  supremacy.” 

This  text  read  in  part ; 

"There  have  been  big  radio  events  before  this. 
Some  of  them  we’ve  held  here ;  some  h.T ve  been 
exploited  elsewhere.  But  neither  here,  there  nor 
elsewhere,  has  anything  approaching  this  been 
exploited  or  considered.  There  are  no  two  ways 
about  that. 

“There  .ire  14  wellknown  manufacturers 
licensed  to  make  Neutrodyne  Receivers.  The 
overwhelming  proof  of  Freed-Eisemann  suprem¬ 
acy  is  the  fact  that  official  figures  show  that 
for  the  year  1924  the  sales  of  Ihe  Freed-Eise¬ 
mann  Company  alone  were  more  than  half  the 
combined  total  of  the  other  13  manufacturers 
■-It  together.” 

s  To  illustrate  this  a  circular  chart  was  printed.) 

Six  days  later  full  page  space  was  used 
in  the  fifteen  newspapers  to  announce 
that  the  original  million-dollar  shipment 
of  sets  had  been  exhausted,  and  hundreds 
of  prospective  customers  had  been  turned 
aw^. 

“To  fill  this  need,”  the  copy  of  this  ad¬ 
vertisement  read,  “the  Freed-Eisemann 
Radio  Corporation  has  consented  to  de¬ 
liver  10,000  more  sets.  Some  of  them 
have  already  arrived.  And  the  world’s 


WORLD  MAN  RETURNS  FROM  ABROAD 


-,■>  z  .y  ' 

.k  "h 

%j|  ••  v*. 


Frank  D.  Camithers  of  the  business  staff  of  the  New  York  World  and  Mrs. 
Carruthers  snapped  on  their  return  from  a  recent  trip  abroad 


DEAL  ON  FOR  SALE  OF 
TAMPA  TRIBUNE 

Col.  Stovall  Confirnu  Report 
Negotiations  Are  in  ProgreM 
But  Expresses  Doubt  At 
to  Consummation 

(By  Telegraph  to  Editor  &  Publishu) 

Plant  City,  Fla.,  May  19.— "A  deal  is 
pending,  but  I  don’t  know  yet  whether 
or  not  it  will  go  through,”  said  Col.  Wal¬ 
lace  F.  Stovall,  founder  and  publisher  of 
the  Tampa  Tribune,  when  called  over 
long  distance  for  confirmation  of  a  New 
York  report  that  he  had  sold  the  Tribune, 
Further  than  to  confirm  the  report  that 
a  deal  is  on  for  the  sale  of  his  newspaper 
property,  Col.  Stovall  declined  to  com¬ 
ment  at  this  time. 

From  time  to  time,  during  past  years, 
rumor  has  indicated  as  imminent  a  trans¬ 
fer  of  the  Tribune  to  new  owners.  From 
year  to  year,  however,  these  rumors  have 
come  to  naught.  Col.  Stovall  and  the 
Tribune  continuing  to  do  “business  at 
the  old  stand”  on  Tampa  street. 

Col.  Stovall’s  attitude  did  not  indicate 
iny  assurance  that  the  present  negotia¬ 
tions,  which  he  admits  are  under  way, 
will  be  consummated  by  his  retirement 
from  the  post  of  editor  and  publisher  of 
the  Tribune.  At  this  post  within  the  span 
of  35  years  he  has  seen  the  city  of  Tampa 
grow  from  a  town  of  around  5,000  popu¬ 
lation  to  first  place  in  the  rank  of  Florii 
cities.  With  this  growth  of  the  city  his 
newspaper  has  grown  to  the  point  where 
it  is  regarded  as  the  best  paying  news¬ 
paper  property  in  Florida. 

The  Tribune  has  just  recently  moved 
from  its  home  of  years,  on  Tampa  street 
a  half  block  north  to  the  new  12-stor\' 
Tribune  Building.  Coincident  with  d^ 
velopmcnt  of  his  newspaper  property, 
(\>1.  Stovall  has  engaged  in  the  realtv  and 
business  developments  of  his  city  on  a 
constantly  broadening  scale. 

He  is  the  owner  of  several  of  Tampa’s 
best  modern  office  buildings  and  business 
houses  and  for  some  years  has  been  rated 
as  probably  the  largest  individual  property 
owner  in  Tampa. 

COOLIDGE  TO  GREET  N.  E.  A. 

Will  Welcome  Editors  at  Washington 
Following  Richmond  Meet 

President  Cooh'dge  will  greet  delemtes 
to  the  fortieth  annual  convention  of  the 
National  Editorial  Association  when  they 
visit  Washington  June  18,  following  busi¬ 
ness  meetings  in  Richmond,  Va.,  June 

1-3- 

The  Washin^on  program  will  consist 
of  an  automobile  ride  to  the  points  of 
interest  in  the  city  in  the  morning,  tenn- 
inating  at  the  White  House  at  12:15. 
They  will  be  guests  of  the  local  papers 
and  Chamber  of  Commerce  at  luncheon 
in  the  Willard  hotel,  and  in  the  afternoon 
those  who  wish  to  may  attend  the  base¬ 
ball  game  between  Washington^  and  St  | 
Louis  as  guests.  Those  not  wishing  to 
go  to  the  game  will  be  the  guests  of  the 
.\lexandria  Chamber  of  Commerce  in  the 
afternoon. 

Following  their  convention  in  Rich¬ 
mond,  the  editors  will  make  a  tour  of 
historical  points  of  interest  in  Virginia 
and  West  Virginia. 

NEW  BILLBOARD  REGULATIONS 

Superior,  Wit.,  County  Commission 
Pastes  Stringent  Rules 

A  new  billboard  ordinance  passed  by 
the  Superior,  Wis.,  county  commissiop. 
which  closes  another  chapter  in  the  cot- 
troversy  between  officials  and  billposW 
concerns  there,  declares  that  no  bill¬ 
boards  shall  be  erected  that  are  of  co^ 
bustible  material ;  that  they_  shall 
erected  in  a  residential  district ;  that  tw) 
shall  be  removed  from  any  street  or  alky 
a  distance  equal  to  their  height ;  and  tw' 
a  license  fee  aggregating  20  cents  » 
square  foot  be  charged. 

Within  one  year  all  billboards  nc» 
about  the  city  must  be  torn  down  un¬ 
less  they  conform  to  the  ordinance. 
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CURTIS  TABLOID  LAUNCHED  IN  PHILADELPHIA 

Morning  Sun  Appears  as  North  American  Is  Merged  with  the  Public  Ledger — Conservative  In 
Appearance — Carries  A.  P.  Reports — N.  A.  Staff  Members  Make  Other  Connections  n 


(Special  to  Editor  &  Publisher) 

Philadelphia,  May  20. — After  its 

last  edition  went  to  press  last  Sat¬ 
urday  night  the  Philadelphia  North 
American,  the  oldest  daily  newspaper  in 
America,  ceased  to  exist  as  a  separate 
CTtity  and  on  Tuesday  Philadelphia  wit- 
nts^  the  birth  of  The  Illustrated  Swi 
a  neat  tabloid  six-day  morning  daily, 
possessed  of  the  North  American’s  As- 
^iated  Press  membership. 

Coincidentally  the  Curtis  morning  pa¬ 
per  appeared  with  this  new  title :  PtiMie 
Ledger  and  North  American,  both  on 
the  first  page  and  at  the  top  of  the  first 
page  of  the  business  section. 

The  sale  of  the  North  American  to 
Cyrus  H.  K.  Curtis,  announced  in  last 
w«k’s  Editor  &  Publisher,  was  a  dis¬ 
tinct  surprise  to  every  person  actively  as¬ 
sociated  with  the  publication  until  within 
24  hours  before  the  deal  was  formally 
put  through  and  was  one  of  the  biggest 
events  in  journalism  in  this  city  in  many 
years.  It  was  followed  by  a  lively  scram¬ 
ble  among  local  newspapers  to  obtain 
North  American  staff  men  and  features. 

Employes  of  the  North  .American 
were  notified  just  three  days  in  advance 
that  they  would  be  retained  on  the  staff 
only  until  the  last  issue  went  to  press  on 
iturday  night.  They  received  the  legal 
two- weeks’  pay  from  the  Wanamaker 
estate,  the  seller. 

E.  .A.  Van  Valkenburg,  from  his  home 
at  Wellsboro.  Pa.,  this  week  indignantly 
denied  a  report  that  he  had  been  associ¬ 
ated  in  the  sale  and  had  had  previous 
knowledge  of  the  transaction. 

To  Editor  &  Publisher  he  made  the 
following  statement ; 

“It  is  rough  on  me  to  have  it  appear 
that  I  not  only  knew  in  advance  of  this 
transaction,  which  destroyed  the  North 
American,  but  was  actually  a  party  to  it. 
I  had  not  the  slightest  advance  knowl¬ 
edge  of  it  and  the  fact  is  I  had  done 
everything  in  my  power  to  perpetuate 
and  preserve  the  North  American.  I 
ended  my  connection  with  the  paper  six 
months  ago,  but  my  affection  for  and  be¬ 
lief  in  the  newspaper  did  not  end  and  my 
deepest  concern  was  for  a  faithful  and 
able  staff,  my  associates  and  friends  in 
instances  for  more  than  a  quarter  of  a 
century.  I  had  advised  them  all  to  stick 
together  and  fight  it  out  to  victory.  I 
resigned  from  the  North  American  effec¬ 
tive  Nov.  13,  1924,  disposed  of  my  stock 
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New  face  on  the  streets  of  Philadelphia,  tabloid  newspaper  produced  by  the 
Public  Ledger  organization. 


and  offered  the  Inquirer  service.  The 
Philadelphia  Record,  the  only  other 
morning  daily,  announced  its  “bulldog” 
sales  had  “doubled’’  on  the  first  night  the 
.North  .American  had  not  made  its  regular 
appearance 


appreciation  of  the  loyal  support  of  the  hundreds 
of  thtusands  of  readers,  who  have  ?hown  their 
steadfast  approval  of  the  paper’s  endeavor  to 
keep  its  news  clean  and  honest,  its  editorials 
fair  and  fearless,  and  a  genuine  desire  to 
protect  the  public  interest  wherever  threatened. 

To  this  we  add  our  thanks  to  the  hundreds 
of  loyal  employes,  many  of  whom  have 


sticks.  There  is  liberal  display  of  news 
pictures,  with  a  double  truck  of  such  art 
in  the  center  fold,  and  a  full  page  oT 
sport  pictures  in  the  sorting  department 
There  are  four  comic  strips,  scattered 
through  the  pages,  and  a  run  of  small 
features,  with  a  page  given  to  a  serial 
story.  There  are  numerous  small  cuts  to 
illustrate  stories,  a  financial  page  and  a 
page  given  to  radio  and  vital  statistics. 

The  paper  was  handsomely  patronized 
by  advertisers  in  its  first  numbers. 

The  mast-head  gives  the  following  per- 
■sonncl :  Cyrus  11.  K.  Curtis,  president^ 
John  C.  Martin,  vice-president  and  treas¬ 
urer;  Charles  A.  Taylor,  secretary^ 
David  E.  Smiley,  editor-in-chief. 

_  The  Sun  is  being  produced  in  the  Pub¬ 
lic  Ledger  office  by  the  same  staff  that 
gets  out  the  Public  Ledger.  The  only 
changes  have  been  the  addition  of  several 
editorial  workers  who  went  to  the  Sun 
from  the  North  American. 

The  Philadelphia  Record  protested 
against  the  sale  of  the  North  .American 
in  an  editorial  headed,  “.An  Independent 
Voice  Stifled.”  In  part,  the  editorial 
read:  “We  may  say  with  entire  candor 
that  we  do  not  believe  the  destruction  of 


The  same  condition  regarding  the  cir-  the  best  years”''of’ theTr 'lives  to °the  upbuilding  effective  instrument  of  service  to  tl* 
culation  battle  exists  in  the  advertising  9^  •l'*  paper,  and  idl  cf  whom  contributed  to  people  against^  predatory  politics  to  be  a 


its  character  and  growth.  To  these,  now  about 
to  be  scattered  after  years  of  pleasant  and 
even  affectionate  association  go  hopes  for  peace 
and  prosperity  in  whatever  walks  they  may  find 
themselves. 

The  North  American  Company. 


field.  The  Inquirer  tixik  over  several 
North  American  solicitors.  The  F.vening 
Pulletin  got  a  few. 

In  the  editorial  department,  these 
changes  have  occurred :  Cliarles  N. 
t'bristman,  former  city  editor  of  the 
North  American,  went  to  the  Evening 
Uulletin.  J.  St.  George  Joyce,  Jr.,  as¬ 
sistant  city  editor,  went  also  to  the  Bulle¬ 
tin,  as  (lid  Fred  C.  Shanfclter,  night  city 
editor.  Charles  R.  Martin,  who  “made 
up”  the  North  .American  news  section, 
went  to  the  Sun,  the  new  tabloid  publica¬ 
tion  issued,  beginning  last  Tuesday,  by 
the  Public  Ledger. 

Ross  Kauffman,  assistant  sports  ed'tor. 
went  to  the  Evening  Bulletin.  Paul 
Gottlieb,  political  editor,  went  to  the  Rt'c- 
ning  News,  another  daily  tabloid,  where 

he  became  assistant  to  the  publisher,  Lee  _  _  . . . 

Elmaker,  former  secretary  to  Congress-  carrier,  will  be' served  with  the  ccnibmed  Public 
man  A'are,  who  is  credited  with  a  ma- 

■  ’  1  ■  i  XT-  tracts  have  been  fulfilled. 

jority  ownership  of  the  N^e\^s.  Commencing  next  Tuesday,  The  Public  Ledger 

Louis  Wilgarde,  reporter,  went  to  the  Company  will  publish  for  general  sale  and 
Sun.  Louis  R.  Winter  ami  James  F.  dj*tribution  every  weektjay  morning  a  tabloid 
r«.r,crt»rc  tr.  *tio  'I'l'strated  newspai^r  to  be  called  The  Sun.  It 

wul  have  a  complete  news  report,  with  Asso* 
ciated  Press  dispatches,  and  will  inclu^  many 


wholesome  achievement  from  the  stand- 
Iioint  of  the  public  interests.  When  a 
voice  of  protest  is  gagged;  when,  by  any 
means,  a  spokesman  of  the  independent 
press  is  muzzled,  a  blow  is  struck  at  the 
general  welfare  which  may  not  be  felt  at 
the  time,  but  which  sooner  or  later  is 
bound  to  have  its  evjl  consequences. 

“Attempts  at  monopolizing  the  expres¬ 
sion  of  public  opinion,  whether  or  not 
commercially  profitable,  are  inimical  to 
the  development  of  those  special  virtues 
on  which  this  Republic  is  founded.  Even 
.....tu  -,u  uc  III.M51I  <  those  who  did  not  agree  politically  with 

auirwln' contain ‘  ali*'‘the’be“t“fMtu^^^^^^  of  "The  North  American  will  regret  its  pass- 
I’ulilic  Letijer  and  The  North  American.  ing  on  the  broad  grounds  that  we  have 

All.  mail  subscribers  of  The  North  American  attempted  here  to  set  forth.  Philadel- 


Near  this  announcement,  on  the  same 
page,  was  this: 

Announcement 

With  the  issue  of  today  The  North  .American 
ccasts  publication  as  a  separate  new.spaper,  and 
beginning  tomorrew,  Monday,  it  will  be  con- 
solid.ited  with  The  Public  Ledger.  The  com¬ 
bined  editon  will  be  published  daily  and  Sunday 


will  be  served  with  the  combination  Public  .!.■ _ '  j  r>  i  •  i.  i  . 

f.edgcr  anti  North  American  at  the  same  rates  phians  and  Pennsylvanians  have  lost 
until  the  expiration  of  their  subscriptions,  and  spokesman  who  may  not  always  have 


ill  subscribers  who  have  any  other  contracts, 
hether  the  paper  is  delivered  by  mail 


hcen  right,  but  who,  at  least,  was  always 
able,  honest  and  earnest.” 


BUYS  GLOBE-DEMOCRAT 


McGovern,  reporters,  went  to  the  Eve 
ning  Bulletin.  Paul  Warner,  who  was 
the  North  .American  telegraph  editor, 
L  ij-  *1.  f  11  •  ■  .1-  •  j  1  r.  went  to  the  copy  desk  of  the  Inquirer. 

following  month  and  ^ft  y  ^  ^ombs,  “slot  man”  at  the  North 
Philadelphia  permanently  April  _21,  1925.  American,  is  on  the  Sun  staff,  as  also  f 


Please  make  it  crystal  clear  to  the  news¬ 
paper  craft  that  I  had  nothing  to  do  with 
the  sale  of  the  North  American  and  de¬ 
plore  it.” 

The  Philadelphia  Inquirer  sought  to  get 
the  North  American  circulation,  espe- 


Harold  Somerville,  copy  reader. 

The  Public  Ledger  took  over  the  Ed¬ 
gar  A.  Guest  daily  poem  and  the  “Con¬ 
fessions  of  a  Wife”  feature,  together  with 
an  illustrated  fashion  feature.  The  Spell- 


E.  Laiuinf  Ray,  Editor,  Acquires  Con¬ 
trol  of  McKee  Estate 

Purchase  of  the  interests  of  the  Miss 
rr,  Ill  .  .  I  c  ui-  L  j  L  *1.  J.  McKee  estate  in  the  St.  Louis 

The  Illustrated  Sun,  published  by  the  Globe-Democrat  by  E.  Lansing  Ray, 
ibhc  Ledger  Company,  saluted  Phila-  president  and  editor  of  that  daily,  was 

approved  May  21  by  Circuit  Judge  Cal¬ 
houn  in  St.  Louis.  The  stipulated  price 


features  with  wiile  popular  appeal. 


Public  Ledger  Company,  saluted  Phila 
delp^ia  newspaper  readers  with  the  fol 
lowing  first-page  statement: 


Good  Morning  People! 

The  Sun’s  Good  Morning  to  Philadelphia  and 


was  $2,250  a  share. 

The  Globe-Democrat  Publishing  Com¬ 
pany’s  present  capitalization  is  $1,000,000 


eV  out  of  tXn  where  K  the*  world  in^erM  is"?  proi^^thra  wm  of  M  the  McKe^estote  o^^d  58’per 

eri^ialTstrol?«r  ’it^^k  ovlr  lame^  *'P  resolutely  try  to  deserve  its  na^.  It  will  toil  cent.  Mr.Raybccamepresidentand(?di- 

espwiaiiy  strong.  It  took  over  James  L.  ,  ,  chiWren  were  soell me  n  8.062  .to  shine  cheerfully  and  to  make  all  things  of  .u,.  J.,*!,  14 


Farley,  the  North  American  circulation 
manager,  all  of  his  roadmen  and  his  en¬ 
tire  staff  of  solicitors.  They  were  given 
carte  blanche  to  visit  every  North  Amer¬ 
ican  subscriber  and  if  possible  to  trans¬ 
form  him  into  an  Inquirer  reader. 

The  Inquirer  also  took  over  Mrs.  .Anna 
B.  Scott,  nationally  known  for  her  “Mar¬ 
ket  Basket”  and  cooking  recipes  and  is 
featuring  her.  It  got  also  James  C.  Isa- 
minger,  well-known  sporting  authority, 
whose  “Sportlight”  has  been  a  North 
American  feature  for  many  years.  It 
added  to  its  feature  service  Collycr’s  Rac¬ 
ing  Comment. 

It  went  after  all  of  the  North  .Ameri¬ 
can  correspondents  in  New  Jersey,  Penn¬ 
sylvania,  Maryland  and  Delaware.  Then 
It  announced  the  addition  of  two  pages 
to  carry  news  covering  this  territory, 
where  the  North  .American  was  unusu¬ 
ally  strong. 


school  children  were  spelling  in  8,062 
schools  in  Pennsylvania  and  New  Jersey, 
was  discontinued. 

■At  the  Public  Ledger  office  it  was 
stated  that  the  circulation  consolidation 
was  entirely  satisfactory  to  the  manage- 


importance  brightly  visible.  It  will  be  guided  ’’f 

by  a  great  ambition  to  be  cheering — even  on  DeiXimber,  1919.  There  Will  be  no  change 
rainy  days,  when  it  must  shine  alone.  Yrt  in  the  officers  Of  in  the  policy  of  the 

paper. 


nothing  of  interest  or  significance  will  ever 
escape  its  penetrating  rays.  The  Sun’s  news 
will  be  ably  condensed  from  its  own  full 
-Associated  Press  Service  and  the  work  of  its 


ment  of  that  newspaper  and  that  all  the  <>»"  staffs.  Its  photographic  cameras 

features  and  staff  members  of  the  North  *'"•  '«ry«'>«e  taking  pictures  for  - 


•American  that  were  desired  for  the  Pub¬ 
lic  Ledger,  the  Evening  I^ger  and  the 
Sun  were  retained. 

Just  after  the  North  .American  “sent 
away”  its  last  edition  last  Sunday  morn¬ 
ing,  the  entire  staff  went  to  the  Elks’ 
Home,  where  they  were  guests  of  Charles 
Grakeiow,  grand  exalted  ruler  of  the 
Elks  an(}  Director  of  Welfare  in  Mavor 
Kendrick’s  cabinet.  On  Sunday  morning 
there  appeared  on  the  first  page  of  the 
North  .American,  this  farewell ; 

1771-1925 


readers.  It  hopes — no,  it  intends — to  have  the 
best  news  picture  pages  in  the  world. 

The  Sun,  as  you  can  see,  now  that  it  is  in 
your  hand,  is  designed  to  be  a  paper  for  busy 
men  and  women  who  may  find  pleasure  or 
benefit,  or  both,  in  a  swift  survey  of  the  world’s 
doings  every  morning.  Briefly  and  briskly  it 
will  tell  all  the  facts  and  leave  out  as  much 
of  the  writing  as  can  be  spared. 

To  all  readers  and  all  advertisers  The  Sun 
states  its  ca<e  in  a  word  by  saying  that  it 
wishes  gre.atly  to  he  welcomeil  and  is  aware, 
at  the  same  time,  that  if  a  welcome  is  to  mean 
anything  it  must  he  deserved. 

Editor  of  The  Sun. 


With  this  issue  nf  The  North  .American,  the 
The  Public  I^edger  announced  in  its  <>'.<>»■.»»  newsiwper  in  America  a 

c^t^ial  page  that  North  Ameren  s^-  ^;;;l;''''‘rft/rnh'i,'"dat'’e' 

scriDcrs  would  be  served  with  the  Public  mircha^r.  with  another  journal,  and  if  it  follows 
^?er  and  North  American.  The  In-  the  usual  course  of  newspaper  history  even  its 
Quirer  sent  fv*r«innal  and  rrnre-  disappear.  The  management 

M  A  which  ha.  been  directing  this  newspaper  for 

smiatives  to  North  American  subscribers  List  six  months  wishes  to  express  its  deep 


It  is  a  thirty-two  page  half-size  pa¬ 
per.  in  conserv-ative  tone,  as  tabloids  go, 
and  with  a  distinct  news  policy,  many 
brief  items  in  neat  make-up.  Its  slogan 
is :  "A  compact  newspaper  for  busy  peo¬ 
ple.”  Few  stories  were  carried  to  half- 


item  May  Enter  Daily  Field 

“Jimmie”  Wray,  who  directs  the  Phila¬ 
delphia  Sunday  Item,  is  rejxirted  to  be 
organizing  a  $500,000  corporation  for  the 
purpose  of  entering  the  daily  field.  He 
has  made  similar  threats  during  the  past 
several  years. 

Frank  P.  MacLennan  Married 

Frank  P.  Macl-ennan,  editor  and  pub- 
li.sher  of  the  Topeka  State  Journal,  and 
Mrs.  Madge  Overstreet  Wright,  of  Kan¬ 
sas  City,  Mo.,  were  married  May  18.  at 
the  Westport  Avenue  Presbyterian 
Church  in  Kansas  City.  Mr.  and  Mrs. 
MacT.ennan  will  go  to  .Asheville.  N.  C., 
for  their  honeymoon,  returning  to  To¬ 
peka,  June  1.  Mr.  MacLennan  had  been 
a  widower  several  years.  He  and  his 
daughter.  Miss  Mary  Macl-ennan  recent- 


column  length,  and  the  average  length  of  ly  returned  from  a  trip  to  FJgypt  and  the 
story  probably  would  not  exceed  two  near  East 
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Editor  &  Publisher  for  May  23,  1  925 


HEARST  RECOMMENDS  PROMOTION  FUND 
FOR  EVERY  NEWSPAPER 

Says  Consistent  Conscientious  Attention  Should  Be  Paid  To 
Building  Up  Reputation  And  General  Prestige 
As  a  Basic  Policy 


U'VKUY  newipapcr  should  have  a  defi¬ 
nite  fund  for  promotion,  and  the  most 
imp<prtant  thing  for  which  this  fund  can 
be  >;pent  is  developing  general  reputation 
and  prestige,  according  to  William  Ran¬ 
dolph  Hearst. 

Mr.  Hearst’s  ideas  upon  this  subject 
were  recently  told  at  length  in  an  article 
on  “The  Importance  of  Good  Promotion,” 
written  by  him  for  Exchanges,  a  private 
memorandum  for  Hearst  executives. 
With  Mr.  Hearst’s  permission,  Editor  & 
Publisher  herewith  reproduces  the  arti¬ 
cle  in  full : 

“It  is  a  most  singular  thing  tliat  news- 
t>aper  men  do  not  believe  in  promotion, 
although  it  is  the  commodity  they  deal  in. 
When  they  promote  at  all,  they  generally 
promote  badly,  hurriedly,  carelessly, 
thoughtlessly.  They  do  not  give  promo¬ 
tion  the  consistent  and  conscientious  at- 
ttnition  that  such  an  important  thing  re- 
ipiires. 

‘■•“I  consider  promotion  so  imitortant  that 
if  any  of  our  papers  were  going  to  buy 
six  features  and  not  promote  tlK-m,  I 
would  advise  that  we  should  buy  three 
and  spend  the  remainder  of  our  money 
promoting  those  three.  I  am  sure  we 
would  by  so  doing  accomplish  more  both 
in  circulation  and  prestige. 

“To  paraphrase  the  old  Southern  Col¬ 
onel’s  opinion  of  whisky — all  promotion 
is  pood,  but  some  promotion  is  Ixjtter  than 
others. 

“Good  promotion  is  promotion  intelli¬ 
gently  adapted  to  the  definite  object  you 
wish  to  achieve. 

“There  are  several  things  which  news¬ 
papers  should  achieve.  First,  and  most 
important,  are  general  reputation  and 
prestige. 

“Very  seldom  does  our  promotion  aim 
at  this;  and  yet  it  is  the  thing  which  a 
newspaper  needs  most  and  the  thing  that 
is  most  valuable  to  any  newspaper. 

“1  don’t  think  we  could  accomplish  the 
most  by  a  campaign  for  general  reputa¬ 
tion  and  prestige.  It  would  lie  too  gen¬ 
eral  to  be  interesting.  But  we  should  al¬ 
ways  have  that  object  in  mind  in  our  pro¬ 
motion. 

"We  usually  advcrti.se  some  sensational 
'ubject  that  we  think  will  be  good  fot 
immediate  circulation.  The  result  is  that 
people  who  don’t  read  our  itaper  see  only 
promotional  references  to  sensations  and. 
conseijiiently,  may  be  disposed  to  consider 
our  j>ai)ers  sensational.  Thus  we  are  in¬ 
terfering  with  our  growth  in  many  quar¬ 
ters.  as  well  as  injuring  our  general  rep¬ 
utation.  because  a  lot  of  people  refuse  to 
take  a  pap-.r  they  think  .sensational.  Such 
jiromotion  causes  even  our  own  readers 
to  regard  the  paiwr  with  less  pride  and 
.ipproval  than  they  should,  and  our  own 
readers  are  not  provided  with  talking 
IK)ints  with  which  to  discuss  their  paper. 

“Considering  the  reiiuircmeots  of  our 
situation,  1  would  like  to  make  a  definite 
rule  that  nothing  is  to  Ih‘  advertised  re¬ 
garding  our  pai)ers  that  is  not  positively 
creditable — not  merely  negatively  credita¬ 
ble,  but  positively  creditable. 

"I  would  like  our  promotion  to  pick 
out  the  dignified  and  important  things, 
and  the  inspirational  things  in  our  news¬ 
papers,  and  advertise  them  widely  and 
fxTsistently. 

"These  will  bring  just  aliout  as  much 
v  irculation  as  the  sensational  things,  as  it 
•s  mainly  the  promotion  which  brings  cir¬ 
culation.  People  Iniy  the  paper  to  .see 
what  all  the  publicity  is  alxnit.  if  the  pro¬ 
motion  is  persistent  enough. 

“But,  promotion  of  the  important  and 
in.spirational  things  will  do  something 
even  more  valuable  than  getting  some  im- 
’mediatc  circulation.  It  will  smooth  the 
way  and  grade  the  p;ith  for  future 
growth.  It  aiV/  remove  prejudiees  zchieh 
are  obstacles  to  growth.  It  will  make  the 
iK-St  people  want  to  take  the  paiier  ;ind 
think  they  ought  to  take  the  jiaiK'r  on  ac¬ 
count  of  its  worth.  It  will  give  our  own 
readers  pride  in  the  paper  and  oppor¬ 


tunity  to  praise  it— and  our  own  readers 
arc  our  best  salesmen.  Many  people  have 
the  wrong  impression  of  our  papers,  not 
liecause  of  what  we  publish  in  them,  but 
because  of  what  we  publish  altout  them. 

“Our  business  is  to  make  these  other 
people  liave  the  right  impression.  We 
should  absolutely  cease  advertising  the 
sensational  things,  which  give  them  the 
wrong  impression  and  advertise  the  cred¬ 
itable  things  which  give  them  the  right 
impression. 

"Finally,  we  must  and  shall  set  aside  a 
certain  percentage  of  our  gross  income 
for  promotion ;  and  nothing  should  inter¬ 
fere  with  that  promotion  fund.  Every 
paper  should  establish,  after  consultation 
with  the  executive  committee,  that  per¬ 
centage  of  receipts  for  itself  and  then  pro¬ 
ceed  to  expend  it  with  the  utmost  care 
and  thought. 

“I  would  like  to  have  every  publisher 
present  a  statement  at  the  end  of  each 
quarter  setting  forth  how  he  had  spent 
his  appropriation  and  what  the  results 
were,  as  far  as  he  could  determine  them. 
1  think  there  should  be  some  award  to 
the  paper  that  makes  the  best  promo¬ 
tional  record  during  the  year  and  that  the 
decision  on  this  important  question  should 
be  made  by  vote  at  the  annual  confer- 


KELLY  TO  JOIN  A.  N.  P.  A.? 

Kellogg,  Labor  Chairman,  Denies  He 
Will  Resign  at  This  Time 

Harvey  J.  Kelly  has  been  appointed 
chairman  of  the  special  standing  commit¬ 
tee  (on  labor  affairs)  of  the  .American 
Newspaper  Publishers’  .-Xssociation,  a 
dispatch  from  Spokane  stated  this  week, 
adding  that  Mr.  Kelly  would  remain  as 
manager  of  the  Pacific  Northwest  News¬ 
paper  Publishers’  Association  until  his 
successor  is  appointed. 

H.  N.  Kellogg,  for  many  years  chair¬ 
man  of  the  A.  N.  P.  .\.  committee,  in¬ 
formed  Editor  &  Publisher  that  he  had 
not  resigned  and  had  no  intention  of  re¬ 
signing  at  this  time.  A.  N.  P,  A.  head¬ 
quarters  declined  to  comment,  in  the  ab¬ 
sence  of  L.  B.  Palmer,  manager.  C.  H. 
Taylor,  Boston  Globe,  member  of  the 
committee,  referred  inquiries  to  Mr.  Kel¬ 
logg.  Other  members  could  not  be 
reached  this  week. 

Ncvin»  Joins  N.  Y.  World  Staff 

.Allan  Nevins,  editorial  writer,  has 
ioined  the  staff  of  the  .Vcid  York  World. 
In  addition  to  editorials,  he  is  writing  a 
Iv'ok  review  column  under  the  title 
“b'irst  Readings,”  replacing  the  “First 
Reader,”  conducted  by  I.aurence  Stallings, 
now  spending  a  leave  of  absence  in  Eu¬ 
rope.  Mr.  Nevins  was  formerly  with  the 
Xew  York  Sun,  and  before  that  was  edi¬ 
torial  writer  for  the  Neio  York  Evenii’" 
I'o.st.  From  1913  to  1918  he  was  edi¬ 
torial  writer  for  the  Nation. 

INSPECT  RUM  ROW 


17  Reporters  Make  Four  Day  Tour  of 
Liquor  “War  Zone” 

Seventeen  newspaper  reporters  and 
photographers  returned  to  New  York 
May  16,  following  a  four-day  “rubber¬ 
neck”  tour  of  Rum  Row  on  board  the 
U.  .8.  S.  Pequot,  giving  the  public  first¬ 
hand  news  of  the  coast  guard  campaign 
against  rum  runners. 

Leaving  New  London.  Conn.,  May  13, 
the  Pixpiot  steamed  to  positions  off  ^Ion- 
tauk  Point,  L.  L;  Newport,  R.  L;  Fire 
Island  Inlet.  L.  L.  and  .Atlantic  City. 
N.  J.  During  the  trip  the  rep<irtcrs 
boarded  the  I'.  .S.  S.  Mohave  to  interview 
Commander  W.  H.  Wheeler,  who  is  in 
general  charge  of  the  operations  of  the 
coast  guard  rum  fleet.  .An  “over-the- 
side”  interview  with  the  commander  of  a 
rum  ship  was  also  held.  Twelve  rum 


Ixiats  were  seen,  in  comiwrison  with  the 
68  off  shore  before  the  rum  war  Ix-gan. 

One  newspaper  woman,  Margaret  Ball, 
of  the  Springfield  (Mass.)  Republican, 
made  the  trip,  which  was  said  to  have 
iK^en  far  from  smooth  sailing. 

.Among  the  newspaper  men  on  the  trip 
were  Walter  Bobin,  .Associated  Press ; 
William  J.  Losh,  chief  of  the  Washington 
bureau.  United  Press  .Associations; 
Robert  S.  Thornburgh,  International 
News  Service;  Glenn  Tucker,  .\>n'  York 
World;  Bob  Dorman,  NEA  Service,  Inc.; 
Morris  Judd,  Nno  York  Sun;  Dudley 
Nichols.  Ncu’  York  Ei’cning  Post; 
Percy  Stone.  Nc^v  York  Herald  Tribune; 
and  M.  Colmstock,  Boston  Post. 

The  inspection  trip  was  made  possible 
by  Lt.  Commander  Stephen  S.  A’eandle. 

DRAMA  CRITICS  UNITE 

“First  Nighters’’  Organize  in  New  York 
with  Metcalfe,  President 

Dramatic  critics  of  New  York  daily 
newspapers  and  editors  of  theatrical  trade 
papers  have  formed  an  organization  called 
“The  First  Nighters.”  They  will  take 
possession  of  the  third  floor  of  Keen’s 
Forty-fourth  street  Chop  House,  which 
will  serve  as  club  rooms  and  a  work  shop. 

The  officers,  who  will  serve  one  year, 
are  James  S.  Aletcalfe,  Wall  Street  Jour¬ 
nal,  president ;  Stephen  Rathbun,  Sun, 
first  vice  president;  Heywood  Broun, 
IVorld,  second  vice  president;  Edward 
E.  Pidgeon,  Journal  of  Commerce,  thir<l 
vice  president ;  George  Van  Cleve, 
.Imerican,  treasurer;  Bernard  Simon, 
Morning  Telegraph,  recording  secretary; 
Max  Lief.  Daily  News,  corresponding 
secretary;  Kelcey  Allen,  Women’s  Wear 
and  Daily  News  Reeord,  librarian. 

The  Board  of  Governors  is  made  up  of 
.Alexander  Woollcott,  Sun;  Gilbert  W. 
Gabriel,  Telegram-Mail ;  Kelcev  Allen, 
I'red  Mclsaacs,  George  S.  Kaufman, 
Times;  John  .Anderson,  Evening  Post; 
Edward  E.  Pidgeon;  John  MacMahon, 
Daily  Mirror;  Sime  Silverman  and  Jack 
Lait,  Variety,  and  James  S.  Metcalfe. 

Ralph  King  It  Dead 

Ralph  S.  King,  37,  assistant  city  edi¬ 
tor  of  the  Waukegan  (Ill.)  Sun  who  less 
than  a  year  ago  went  to  jail  for  30  days 
for  contempt  of  court  rather  than  be¬ 
tray  the  source  of  information  in  a  news 
story,  died  in  Waukegan,  May  15,  of  an 
infection  of  the  kidneys.  King  wrote  a 
story  al>out  allegerl  corruption  among 
public  officials  in  North  Chicago.  He 
was  summoned  into  court  and  directed 
to  tell  the  source  of  his  information,  but 
refused.  He  brought  a  typewriter  to 
his  cell  and  wrote  daily  stories  of  jail 
life,  including  an  e.xclusive  story  tor 
Editor  &  Publisher. 

St.  Louis  Star  Elects 

T.  L.  Ryan,  general  manager  and 
treasurer,  and  Frank  W.  Taylor,  Jr., 
manairing  editor,  were  added  to  the  board 
of  directors  of  the  Star-Qironicle  Pub¬ 
lishing  Company,  publishers  of  the  St. 
Louis  Star,  at  the  annual  meeting  of  the 
stockholders.  May  14,  thus  increasing  the 
directorate  from  five  to  seven  members. 
James  T.  Pettus,  a  vice-president  of  the 
International  Shoe  Company,  was  elected 
a  director  to  succeed  W.  Christy  Bryan. 
Officers  elected  are :  president,  Elzey 
Rolierts ;  chairman,  Frank  P.  Glass;  vice- 
president,  Frank  P.  Glass,  Jr.;  secretary, 
Henry  D.  Sum ;  treasurer,  T.  L.  Ryan. 

Spencer  Planning  Seattle  Meet 

Lloyd  Spencer,  advertising  manager  ot 
the  Seattle  Post-Intelligencer,  is  making 
plans  for  the  convention  July  20-22  in 
Seattle,  Wash.,  of  the  Pacific  Coast  Ad¬ 
vertising  Clubs  .Association,  Twelfth 
District.  Associated  Advertising  Clubs 
of  the  World. 

Canadian  Papers  Merged 

Kincardine  (Ont.)  Re7'ic7V,  of  which 
Col.  Hugh  Clark,  ex-M.  P.,  has  been 
editor  and  proprietor  for  35  years,  has 
been  sold  to  J.  J.  Hunter,  proprietor  of 
the  Kincardine  Reporter,  and  the  two 
papers  will  be  merged  as  the  Rrvieit'  and 
Reporter  under  the  management  of  Mr. 
Hunter. 


CLAGUE  TO  ADDRESS 
I.  C.  M.  A.  MEET 

Managing  Director  and  Chief  Auditor 

Will  Repreient  A.B.C.  at  CircuU- 
tor’a  27th  Annual  Convention, 
Colorado  Springs,  June  9-11 

Stanley  Clague,  managing  director  oi 
the  .Audit  Bureau  of  Circulations,  is  ex¬ 
pected  to  address  the  27th  annual  conven. 
tion  of  the  International  Circulation 
Managers’  Association  at  Colorado 
Springs.  June  9-11.  His  subject  is  sched¬ 
uled  as  “Some  Problems  Which  the  1.  C 
M.  A.  Can  Help  A.  B.  C.  Solve  for  the 
Good  of  the  Newspapers  and  the  Bu. 
reau.” 

The  Bureau  will  also  be  represented 
by  E.  W.  Chandler,  chief  auditor,  wbi 
will  speak  on  bookkeeping  methods. 

Other  important  speakers  are  on  tlie 
program,  which  has  been  prepared  under 
the  direction  of  W.  C.  Hixson,  of  the 
Syracuse  (N.  Y.)  Post-Standard.  In¬ 
teresting  entertainment  features  are  be¬ 
ing  arranged  by  Will  .\.  Butler,  of  the 
Colorado  Springs  Gacette  and  Telegraph. 

The  Rock  Island  route  has  been  se¬ 
lected  as  the  olficial  route  for  those  leav¬ 
ing  for  Colorado  Springs  by  way  of  Chi¬ 
cago.  Train  No.  7,  which  leaves  Chicago, 
June  7,  at  10  .A.  M.,  and  due  to  arrive 
at  Colorado  Springs  the  following  day  at 
2:35  P.  M.,  has  been  designated,  and  an 
effort  is  now  being  made  for  a  siiecial 
train.  This  matter  is  in  the  hands  of 
J.  N.  Eiscnlord,  of  the  Chicago  Pvening 
.■Imerican. 

The  Broadmoor  Hotel  will  be  olficial 
convention  headquarters.  The  hotel  is 
the  property  of  Senator  Penro.se.  one  of 
the  owners  of  the  Colorado  Springs  Ga¬ 
zette  and  Telegraph. 

The  annual  banquet  is  set  for  June  10. 
with  Judge  Ben  Lindsey,  famous  juvenile 
judge  of  Denver,  Colo.,  who  will  talk  on 
newsboy  welfare. 

Other  speakers  on  circulation  ♦opirs 
will  include  Thomas  J.  Dowling,  Cleiv- 
land  Press;  John  Schmid.  Indianapnlu 
Nctfs;  Charles  Payne.  Indianapolis  Star: 
W.  J.  Harrison,  Los  .dngeles  Herald;  J. 
C.  Montgomery,  Detroit  Netvs;  David  H 
Smith,  Portland  (Ore.)  Oregon-Jniimal 
M.  B.  McNabb,  Omaha  (Neb.)  li'nrld- 
Herald;  Charles  S.  Wilson,  Columhui 
(O.)  Dispatch. 

.And  also ;  fl.  C.  Kloecker,  Cineiiiiiati 
(O.)  Enquirer;  Ralph  Decker,  Rochester 
fN.  Y.)  Democrat  S-  Chronicle;  E.  C 
WTiite,  Hou.ston  (Tex.)  Chronicle;  Har- 
fdd  Hough,  Ft.  Worth  (Tex.)  Star- 
Telegram;  T.  V.  Armstrong,  Ottasea 
(Canada)  Citisen-Journal ;  H.  H.  Fris. 
El  Paso  (Tex.)  Herald;  G.  .A.  Fisher. 
.San  Francisco  Chronicle;  and  I.  .A 
Mathews,  St.  Paul  (Minn.)  Pioneer- 
Press. 

Robert  S.  Weir,  association  president, 
was  forced  to  resign  from  the  Svraeus; 
Journal  due  to  illness,  and  the  Colorado 
Springs  meeting  will  he  presided  over  hv 
E.  R.  Hatton,  Detroit  Free  Press,  first 
vice-president. 

Other  association  officers  are  Charles 
Payne.  Indianapolis  Star,  second  vice- 
president  ;  and  Clarence  Evster.  Peoria 
(111.)  Evening  Star,  secretary-treasurer. 


Sketches  Replace  Photographs 

_  Press  arrangements  similar  to  a  na¬ 
tional  convention,  but  lacking  some  of 
tlK  most  vital  machinery,  were  afforded 
reporters  covering  the  murder  trial  of 
VV'illiam  D.  Sheplierd  in  Qiicago.  Pho¬ 
tographers  were  barred  and  the  news¬ 
papers,  for  the  first  time  in  years,  ap¬ 
peared  with  courtroom  sketches  instead 
of  the  familiar  flashlight  scenes.  Along 
with  the  cameras,  the  court  barred  type 
writers  and  telegraph  instruments,  but  a 
special  room  was  cquii>ped  with  these  fa¬ 
cilities,  just  outside  the  court. 


Havana  Pott  Plant  Burnt 

The  plant  of  the  Haswia  Po.st.  F.ng- 
lish  language  daily,  was  wrecked  by  fir* 
May  20.  Arrangements  have  been  made 
to  continue  publication  from  the  plant  of 
the  Has’ana  Telegram.  The  Post  was 
established  25  years  ago. 
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CITY  EDITOR  CONDEMNS  “CANNED  COPY” 


Fault  Lies  with  Newspaper  Proprietors  in  Not  Demanding  Right  of  Access  to  Principals  for  Reporters, 

Says  Dwight  S.  Perrin,  New  York  Herald  Tribune. 


Dwight  S.  PERRIN,  city  editor  of 
the  Xeiu  York  Herald  Tribune, 
elected  president  of  the  Newspaper  Club 
of  New  York,  May  4,  made  an  emphatic 
plea  this  week  for  return  of  the  day  of 
the  working  newrspaper  man. 

"Press  agentry,"  he  declared,  “has 
been  altogether  too  convenient  an  in¬ 
stitution  for  lazy  reporters,  who  have 
ix-come  quite  content  with  canned  hand¬ 
outs. 

"The  business  of  reporting  is  in  dan- 
ijer  of  degenerating  into  a  sort  of  green 
iap  messenger  service,  because  of  the 
time-saving  labor-saving  mimeographs 
of  press  agents,  better  known  in  many 
notable  cases  as  suppress  agents,”  Per¬ 
rin  said. 

His  statement  was,  in  a  sense,  response 
to  a  letter  sent  the  Threc-Em-Dash, 
olheial  monthly  publication  of  the  club 
he  heads,  by  a  New  York  press  agent 
wbo  requested  the  opinion  of  a  compe¬ 
tent  news  editor  on  publicity  work. 

"Publicity  work,”  in  Mr.  Perrin’s  opin¬ 
ion,  “is  decidedly  harmful  to  the  news¬ 
papers,  and  therefore  to  the  public 
which  the  newsjxipers  represent.” 

Realizing,  however,  that  glittering 
ijeiicralities  are  more  glitter  than  value, 
he  proceeded  to  dissect  the  phrase  “pub¬ 
licity  work”  in  scientific  manner,  placing 
lad  in  one  group  and  good  in  another 
before,  like  an  Arrowsmithian  doctor,  he 
would  essay  a  controlled  remedy. 

Mr.  Perrin,  in  the  end,  would  not  play 
^plnsor  to  any  quack  nostrum. 

"The  only  remedy  I  can  see,”  he  said, 
"is  highly  improbable  and  impossible.” 

"Dr.”  Perrin’s  pessimistic  prescription 
is : 

"Let  the  owners  of  newspapers  get 
together  and  serve  notice  on  Wall  street, 
Bnadway  and  Fifth  avenue,  all  the  news¬ 
makers  of  the  town,  any  town,  in  terms 
Mime  what  as  follow : 

"  'We  are  not  going  to  print  yout 
'tuff  any  longer  unless  you  allow  our 
own  men  to  get  the  news  from  princii>als 
themselves. 

"  AVe  want  our  reporters  to  see  J.  P. 
Morgan  when  necessary,  not  his  secre¬ 
tary  or  his  publicity  expert.’ 

"The  newspapers  would  be  Iwund  to 
win.  But  my  remedy  is  highly  impos- 
■>ible.  The  present  publicity  system  is 
fostered  and  encouraged  by  the  men  who 
own  newspapers.  Managing  editors, 
city  editors,  and  news  editors  cannot 
stop  it.” 

Whereupon.  Mr.  Perrin  wasted  another 
match  on  his  pipe,  which  soon  died  out. 
and  continued  to  survey  the  present  pub¬ 
licity  system  from  all  angles. 

"The  Ivy  Lees,”  he  said,  “are  becom¬ 
ing  Ixiastful.  .\nd  why  not?  There  are 
tiHi  many  reiKirters  today  content  with 
>>pc  1-out  statements.  Their  only  intel- 
lii'et.t  question  often  is  ‘Have  you  got 
aiu  canned  copy  with  you?’ 

"ivy  Lee  hiin.self  boasts  of  young  men 
who  come  to  him  on  stories,  accept  his 
mimeographs,  slip  them  in  their  pockets, 
and  return  to  their  offices  without  asking 
a  single  question. 

.  "Thus  men  get  jobs,  the  most  important 
lunction  of  which  is  to  keep  news  out 
of  the  newspapers. 

"\\  h;it  the  newspaper  business  needs 
most  of  all  today  is  a  return  in  large 
mirrlxtrs  of  working  newspaper  reporters. 
Ot  course,  there  is  no  complete  lack  now. 
Newspapers  would  fail  miserably  did 
not  staff's  tiumber  some  men  like  Mul- 
■  and  Goldstein  who  won  last  year’s 
I'lti  t^pr  Prize.” 

^Ir.  Perrin  divided  publicity  into  two 
general  classes :  the  typed  statements 
handitl  out  when  a  question  of  public 
mterest  is  at  issue ;  and  the  ordinary  run 
ot  space-grabbing  copy.  The  former 
cheats  the  reader  and  therefore  the  news¬ 
paper.  he  pointed  out,  while  the  latter 
cheats  the  newspaper  and,  therefore,  the 
reader. 


What  the  newspaper  business 
needs  is  the  return  in  large 
numbers  of  working  reporters. 

—DWIGHT  PERRIN 


"Both  classes  have  become  too  con¬ 
venient,”  he  continued.  “In  the  case  of 
the  statements,  newspapers  seem  gradu¬ 
ally  to  have  come  to  accept  them  as 
'the  best  that  can  be  done.’  which  very 
recently  has  occasioned  loud  boasts  from 
publicity  quarters. 

“Publicity  experts  say  the  average  re¬ 
porter  is  not  intelligent  enough  to  deal 
with  the  subjects,  on  which  they  act  as 
sort  of  swing  door  between  their  bosses 
and  the  press.  Unfortunately  there  is  a 
large  measure  of  truth  in  their  assertion. 
Young  men  are  no  longer  being  trained 
in  correct  news  gathering  methods. 
They  are  not  getting  first  hand  contacts 
with  the  men  who  actually  make  the 
news. 

•‘Possibly  the  annual  situation  at  Al¬ 
bany  is  typical.  There,  in  the  legislative 
buildings,  conveniently  placed  for  the 
newspaper  correspondents,  is  a  larg# 
table  measuring  prol)ably  10  by  12  feet. 
To  this  table  the  press  agents  of  legis¬ 
lators,  committees,  and  lobbying  organ¬ 
izations  bring  their  stuff  and  lay  it  out 
in  about  15  or  20  piles.  The  correspond¬ 
ent  enters  and  takes  his  pick.  The 
day’s  story  is  thus  prepared  and  pre¬ 
digested  for  him.” 

“The  second  class,  the  promotion  story, 
the  insertion  of  which  should  be  paid 
for,  is  primarily  a  matter  of  mail  clog¬ 
ging  and  wastebasket  stuffing. 

“Not  long  ago  /personal  solicitation 
was  the  chief  method  employed  by  press 
agents  to  obtain  free  space  in  New 
N'ork  newspapers.  This  seems  to  have 
gone  out  of  fashion. 

"Now  the  publicity  copy  is  accompan- 
ic<l  by  a  letter  written  by  a  vice-president 
or  publicity  director.  The  stationery 
used  is  often  very  handsomely  engraved, 
and  bears  an  imiwsing  list  of  directors 
of  the  business  which  wishes  its  news 
published  in  the  newspaper.  The  pub-, 
iicity  ext)ert  writes  that  he  is  confident 
the  directors  would  be  pleased  if  the 
attached  mimeograph  appeared  on  the 
release  date  in  print. 

"I  got  a  novel  request  this  morning,” 
■aid  Mr.  Perrin,  pausing  to  reach  into 
his  bulging  wastebasket. 

The  copy  he  produccrl  from  the  hellbox 
was  of  the  "letter  with  story  attached” 
variety.  The  letter  was  Written  on  the 
stationery  of  the  National  Suretv  Com- 
liany,  capital  $10.(XI0.(H)0.(X);\Villiam  B. 
Joyce,  chairman ;  F.  .\.  St.  John,  presi¬ 
dent  :  Joel  Rathbone,  vice-chairman.  The 
heading  was  further  illuminated  by  the 
picture  of  a  spread  eagle  perched  on  a 
globe,  upon  which  was  printed  “World’s 
Largest  Surety  Company” 

In  all  this  dignity,  W.  L.  Barnhart,  as- 


“Neverthekss.  1  do  not  see  how  aqy  . 
newspaper  man  could  think  otherwise  than 
that  the  present  publicity  and  hand-oat 
era.  is  proving  harmful  to  the  newspa- 
per.s.”  i 

The  newspaper  man  who  holds  this  de¬ 
cided  opinion  today  was  once  a  press 
agent  himself.  He  has  the  advantage  <?f 
l>eing  able  to  see  both  sides  of  the  ques¬ 
tion.  His  present  conviction,  therefoti;. 
woidd  seem  the  more  valuable.  j 

.■\t  one  time,  Mr.  Perrin  was  in  charde 
of  the  publicity  <lepartnicnt  of  (ioldw/ii 
Pictures  Corporation,  under  E'.  '5. 

Warren,  former  owner  of  the  St.  Louis 
Star,  then  vice-president  and  general 
manager  of  the  motion  picture  coriceri|. 

He  started  newspaper  work  on  the  Yf. 
Loui.f  Times,  working  there  from  1908  to 
1912,  when,  at  22,  he  went  to  Reno, 
Nev.,  to  become  city  editor  of  the  Reno 
Gazette.  Without  doubt  city  editor 
meant  an  all-round  training  in  Reno.  At 
any  rate,  after  experience  there,  Perrin' 
was  able  to  come  to  New  York  and  get 
work  without  much  difficulty  on  the  staff 
of  the  New  York  Evening  World,  under 
(.  harles  Chapin,  which  meant  more  good 
training.  From  the  Evening  World,  he 
went  to  the  New  York  Morning  Tele- 
'isiant  sales  manager,  prweeded  in  a  let-  and  from  there  to  the  Tribune  to 

ter  addressed  to  the  managing  editor  to  m  the  Sumlay  department. 

bid  ixjlitely  for  free  space  for  a  story  .  point,  his  newspaper  career  was 

attached.  '  interrupted  by  his  fling  in  the  moving 

“We  are  sending  you  a  stamped  and  P'^^Bire  world.  After  his  Goldwyn  con- 
self  addressed  envelope,”  read  the  novel  "^kon,  he  went  ^ck  to  the  Tribune  to 
request,  “and  will  greatly  appreciate  it  if  again  to  rejoin  Mr.  VVarren  as  ap- 

you  will  have  your  secretary  mail  us  a  general  manager  of  the  Associated 

copy  of  your  story.”  ^  moving  picture  company, 

“Can  you  picture  the  managing  etlitor  which  lived  ateut  a  ye^.  Mr.  Warren 
carefully  watching  editions  to  see  that  his  *hen  organized  the  E,  B.  Warren  Cor- 
secretary  clipped  out  the  ‘free’  story  and  ^'"ation  and  made  Mr.  Perrin  vice-presi- 
mailed  it  to  the  ‘grabber’?”  asked  Mr.  aem  and  general  iranager. 

Perrin.  ^"is  title  Mr.  Perrin  shortly  dropp<^ 

“Press  agentry  has  come  to  such  a  hecorw  again  a  reporter  on  the  staff  of 
pass,”  he  continued,  “that  New  York  city  ®hl  Tribune.  After  a  few  months  he 
desks  continually  get  telephone  calls  from  was  made  night  city  editor.  Six  weeks 
what  turn  out  to  be  press  bureaus.  nctorc  the  New  York  Herald  was  pur- 

“The  voice  on  the  phone  informs  the  phased  by  the  Tribune,  he  left  the  lat^r 
ilesk  there  will  be  an  important  story  newspap^  to  become  the  Herald  s  city 
should  a  reporter  call  at  a  given  office  at  *'fl'*or.  The  prixligal  s  last  return  was  at 
a  certain  time.  Reporters  are  sent  there  *h®. *he  merger  of  the  Herald  and 
and  become  free  messenger  boys  carrying  *  nbune  a  year  ago. 


useless  canned  copy.  Thus  the  publicity 
experts  have  become  so  expert  they  no 
longer  do  their  own  work. 

"An  outrageous  development  of  the 
IHiblicity  system  in  the  last  two  or  three 
years  is  the  free  space  requests  being 
made  by  exhibits  and  expositions,  so 
called.  Some  are  of  public  interest.  Oth- 


OFFER  REPORTING  PRIZE 


Columbia  Journaliam  Alumni  Found 
Annual  $100  Award 


To  encourage  good  reporting,  a  groifp 
of  graduates  of  the  School  of  Journalisih, 
ers  decidedly  are  nothing  in  the  world  but  Columbia  University,  have  founded  tlje 
advertising  schemes,  such  as  electrical  de-  Franklin  Matthews  Prize  in  news  writ- 
velopment  expositions,  radio  shows,  and  ing.  Under  this  award,  $100  will  be  given 
the  like.  each  year  to  a  student  in  the  School  who 

“ft  has  become  the  newspaper  custom  writes  the  best  published  news  story  or 
to  give  almost  unlimited  space  to  such  feature  article  during  the  school  yea 


affairs,  when  the  space  shoulaBe^pakl  for, 
or  else  stories  of  more  interest  to  the  pub¬ 
lic  used. 

“Then  there  are  drives  of  the  Salvation 


.\nnouncement  of  this  prize  in  honor 
the  late  E'ranklin  Matthews,  one  of  the 
members  of  the  first  teaching  staff  of 
the  School,  and  a  former  executive  ot 


Army,  Cathedral.  Orphans  Home,  or  the  Nezv  York  Times  and  .Sun.  was  made 
what  not— all  worthy  charities,  but  1  some-  ,m  behalf  of  the  .Alumni  Association  of 
times  feel  newspapers  are  too  generous  the  School. 

in  assisting  in  money  raising  for  others  ,\t  the  annual  meeting  of  tlie  Associ- 
at  the  expense  of  their  news  columns.  ation.  M.  S.  Rukeyser,  financial  editor  of 
“Friday  and  Saturday,  for  Sunday  re-  the  Neit’  York  Evening  Journal  and  a 
lease,  are  the  two  biggest  days  for  the  memtier  of  the  Faculty  of  the  School,  was 
inail-clogging  agents.  On  tlli;  Herald  reelected  president;  Carl  Dickey,  maii- 
I  ribune  we  throw  away  more  than  50,000  aging  editor  of  IVorld'.t  Work,  vice-pres¬ 
words  of  mimeograph  copy  every  week-  i,li-iit ;  Ben  Franklin,  rewrite  man  on  the 
end  as  absolutely  worthless.  ,  The  less  B  'or/i/,  trea.surer,  and  M.  Lincoln  Schus- 


harmful  we  use. 

“For  there  is  a  test  to  which  publicity 
copy  can  be  put.  Tliere  is,  to  my  mind, 
such  a  thing  as  legitimate  publicity.  If 
the  free  release  has  sufficient  reader  inter¬ 
est,  we  often  stamp  it  as  a  press  agent 
story  .Hid  use  it. 

“.And  again,  the  flotation  of  a  big  bond 
issue  by  J.  P.  Morgan  &  Co.,  which,  while 
a  remarkable  free  advertisement,  has  suffi- 
c'eiit  iu’erest  to  the  bankers,  financual  men. 
.-•ikI  public  in  general  to  make  its  use  in 
be  news  columns  legitimate. 


ter,  head  of  the  publishing  firm  of  Sinvjn 
Schuster,  book  publishers,  secretary. 

.Announcement  was  made  of  plans  Uir 
a  series  of  addresses  at  the  School  next 
year  by  leading  editors  and  publishers, 
who  will  speak  as  guest'  of  the  .Alumni 
.Association. 


Florida  Daily  Moves 

Due  to  increased  business,  the  St. 
Peler.ihurg  (Fla.)  Daily  Ntti'.i.  a  tabloid 
lias  moved  to  larger  quarters. 
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Editor  &  Publisher  for  May  2  -i .  1925 


NEWS  MEN  WELL  TREATED  IN  GERMANY 
RETURNING  CORRESPONDENTS  SAY 

Dispatches  from  Republic  Uncensored  and  No  Hindrance  Met 
from  Foreign  Office,  Declares  Smith  and  Groat, 

A.  P.  and  U.  P.  Men  from  Berlin 


CuAKLEs  S.  Smith 


pKAlSIi  of  the  freedom  allowed  news- 
pajicr  men  in  Germany  was  given  this 
week  by  ('arl  D.  Groat  and  Giarles  S. 

Smith,  correspon¬ 
dents  tor  the 
United  Press  As¬ 
sociations  and  the 
Associated  Press, 
respectively,  in 
Berlin.  Mr.  Groat 
has  returned  jK'r- 
manently  to  this 
country  to  take 
charge  of  incom¬ 
ing  cables  in  the 
New  York  U.  P, 
office.  Mr.  Smith, 
following  a  brief 
vacation  here,  ex¬ 
pects  to  return  to 
his  Berlin  post. 

Both  reported  the  recent  German  po¬ 
litical  campaign,  which  resulted  in  the 
dection  of  President  von  Hindenburg, 
and  expressed  personal  views  on  the 
dianging  Republic,  during  interviews 
with  Editor  &  Pubusueh. 

“The  real  story  is  coming  out  of  Ger¬ 
many,”  Mr.  Groat  declared.  “American 
aewspaj^r  men  are  granted  more  liberty 
in  sending  interpretive  dispatches  from 
there  than  from  any  other  country  at  the 
present  time.  There  is  no  censorship  of 
any  kind.  Dispatches  all  go  through 
without  mutilation  or  delay.” 

Mr.  Groat  said  that  the  idea  American 
correspondents  were  at  the  “beck  and  call 
of  foreign  office  officials”  was  “an  entirely 
false  impression." 

“.All  American  news  writers  in  Berlin 
are  extremely  free  in  their  reports  about 
Germany,”  he  said.  “Their  stories  are 
often  unfavorable  to  the  gOT'ernment,  but 
(bey  are  written  without  any  molestation 
or  hindrance  from  the  foreign  office.” 

Mr.  Smith  was  of  the  opinion  that  the 
chief  difficulty  in  getting  news  out  of 
Germany  was  the  lack  of  direct  cable 
facilities,  a  situation,  which,  he  pointed 
out,  was  speedily  being  remedied. 

“Since  the  Versailles  treaty,  there  has 
been  no  difficulty  as  far  as  censorship  is 
co«icemed,”  he  declared. 

“Interest  in  Germany  has  increased  all 
aver  the  world,  and  the  volume  of  copy 
filed  from  there  has  reached  a  new  high 
record.  The  number  of  correspondents  in 
Berlin  now  is  several  times  as  great  as 
before  the  war.” 

An  interesting  sidelight  of  German 
publicity  methods  during  the  Hindenburg 
campaign  was  told  by  Mr.  Groat. 

“During  early  stages  of  the  camiiaign, 
Hindenbu.-g  managers  didn’t  seem  to  care 
for  close  relations  with  the  American 
press.  Then  the  Germati  newspapers  be¬ 
gan  to  give  a  heavy  play  to  conjectures 
as  to  what  America  would  do  if  Hinden¬ 
burg  was  elected,  foreca.sting  in  .some  in- 
'stances  that  big  financiers  would  close 
down  on  loans. 

“At  this  point  the  campaign  managers 
got  busy.  Getting  in  touch  with  aliout 
six  American  correspondents,  they  told 
each  an  exclusive  interview  with  Hin¬ 
denburg  would  be  arranged  for  him. 

“But  the  corresixindents  were  deluded. 
The  wonderful  exclusive  interviews 
turned  out  to  be  largely  duiilications,  and 
were  arranged  so  that  in  general  the 
questions  answered  were  only  those  which 
Hindenburg’s  managers  wished  to  be  an¬ 
swered.” 

Both  A.  P.  and  U.  P.  men  were  certain 
the  election  did  not  mean  any  swift  return 
to  a  monarchv.  Should  a  monarchy  re¬ 
turn.  Mr.  .Smith  said,  it  would  be  consti¬ 
tutional. 

“There  is  no  question  of  monarchial 
government  returning  to  (Germany  at  this 
time,”  Mr.  Groat  .said. 

"It  is  true  the  monarchist  elements  are 
^'king  to  get  back  powers  and  privi¬ 
leges  held  under  the  Kaiser.  .And,  to  a 
certain  extent,  these  monarchists  are  suc¬ 
ceeding. 

“When  the  so-called  revolution  came 


at  the  end  of  the  war,  the  German  labor¬ 
ing  man  was  at  the  top.  Xow  he  has 
lo.st  most  of  this  power  and  has  become 
a  fairly  subsurvient  employe. 

“But,  if  the  illnesses  of  infancy  arc  sur¬ 
vived — and  Hindenburg,  consulting  with 
Luther  rather  than  the  jingoes,  appears 
to  be  making  a  successful  start  as  a  doc¬ 
tor — Germany  will  grow  up  to  be  a  real 
Reimblic.” 

Sentimentality  elected  the  Republic’s 
president,  both  correspondents  agreed. 

“Hindenburg  was  his  own  platform,  his 
own  speeches ;  he  said  absolutely  nothing 
during  his  campaign.”  Mr.  Smith  said. 
“His  election  was  a  question  only  of  his 
life  and  his  record.” 

“The  ‘old  woman’  vote  elected  Hinden¬ 
burg,”  was  the  way  Mr.  Groat  told  the 
same  story. 

Living  conditions  in  Germany  are  re¬ 
turning  to  normalcy,  the  correspondents 
.said,  and  both  recalled  with  sighs  inflation 
days.  Mr.  Groat  told  how  he  with  two 
colleagues  in  1923  had  hired  a  special 
train  consisting  of  locomotive,  baggage 
car,  and  passenger  coach  for  the  equiva¬ 
lent  of  $95  to  take  a  trip  from  Munich 
to  Essen  to  interview  General  Ludendorff. 

Mr.  Smith  is  probably  the  most  trav¬ 
eled  of  all  A.  P.  correspondents.  He 
.joined  the  service  2t)  years  ago,  following 


graduation  from  the  I  niveisity  of  Iowa 
and  training  on  the  Omaha  Bee,  Des 
Moines  Capital,  ll’ashinpon  Post  and 
Washington  Times.  During  the  war,  he 
made  a  complete  circuit  of  the  world,  and 
has  criss-crossed  it  many  times.  He  has 
been  in  Berlin  during  the  past  five  years. 
.At  the  time  of  the  “Red  Terror,”  1917-18. 
he  was  in  Russia.  His  first  work  in  the 
foreign  field  for  the  .A.  P.  in  1905  when 
he  was  sent  to  South  America.  In  the 
war  he  was  correspondent  for  the  .A.  P. 
in  London,  Belgium.  France  and  Holland. 
Returning  to  London  again,  he  was  sent 
from  there  across  the  United  States  to 
China  to  take  charge  of  the  Chinese  serv¬ 
ice.  Then  he  crossed  Russia  to  complete 
the  circle  at  London  at  the  time  of  the 
armistice. 

Mr.  Groat  has  been  with  the  United 
Press  nearly  13  years.  He  joined  the  as¬ 
sociation  from  the  IWashington  Times. 
He  first  went  abroad  as  correspondent  on 
Wilson’s  second  trip  to  France,  where  he 
remained  until  1919.  In  1921  he  was  ap- 
IKiinted  Berlin  manager,  retaining  this 
liost  since,  with  the  exception  of  a  brief 
leave  of  absence  in  May,  1922. 


Ink  Bureau  i«iue*  Cost  Manual 

Tlie  Printing  Ink  Cost  Bureau,  which 
was  organized  Sept.  18,  1923,  at  a  meet¬ 
ing  in  New  A'ork  called  by  the  United 
States  Chamber  of  Commerce,  to  permit 
the  co-operation  of  the  entire  industry  in 
the  matter  of  uniform  cost  methods,  has 
prepared  a  manual  which  sets  forth  the 
uniform  methods  for  determining  costs 
as  passed  upon  by  the  Bureau.  It  presents 
not  only  methods  of  cost  determination 
but  model  balance  sheet  and  profit  and 
loss  statements. 


U.  P.  BERLIN  CORRESPONDENT  ARRIVES 
IN  NEW  YORK 


Carl  I).  Groat,  United  Press  Berlin  correspondent,  with  Mrs.  Groat  and  their 
two  children  returned  to  this  country  last  week.  Mr.  Groat  will  take  charge 
of  incoming  cables  in  the  U.  P.  New  York  office 


DAILY  AGAIN  COLLECTS 
RAIN  INSURANCE 


For  Second  Successive  Year  Milwso^ 
Journal  Safeguards  Realty  Advsr. 
tisers  in  Its  Building 
Number 


For  the  second  successive  year,  tl* 
MUttaukee  Journal  has  collected’  rais 
insurance  taken  out  on  its  annual  Roi 
Estate  and  Building  number. 

The  seventh  annual  edition  of  this 
number  was  issued  on  Sunday,  May  3, 
Insurance  to  the  amount  of  $5,000  was 
taken  out  covering  all  real  estate  adver¬ 
tising  in  the  issue  where  the  individtal 
advertisement  was  15  inches  or  more 
The  insurance  was  collectable  in  ca* 
one-tenth  of  an  inch  of  rain  fell  ^tweo 
2 :00  and  5 :00  P.  M. ;  and  in  such  ca* 
the  Journal  guaranteed  to  run  the  adver¬ 
tisements  protected,  the  succeeding  Son- 
day  without  additional  charge.  Rain  M 
the  greater  part  of  the  afternoon  and  the 
Journal  re-ran  the  advertising  on  Sunday, 
May  10,  according  to  its  agreement. 

Considerable  uncertainty  was  evidenced 
by  insurance  men  when  the  Journal 
sought  rain  insurance  on  its  building 
number  again  this  year.  Following  theii 
experience  of  a  year  ago,  when  the 
Journal  collected  for  rain  which  fell  on 
April  27,  the  date  of  its  sixth  annual 
issue,  15  general  agents  in  the  north  cen¬ 
tral  territory,  in  session  in  Chicago,  ifc- 
cided  that  such  insurance  was  undesir¬ 
able  and  that  the  newspaper  did  not 
have  an  insurable  interest.  When  thb 
position  was  brought  to  the  attention  of 
the  Journal  this  year,  representatives  of 
the  newspaper  demurred.  They  argud 
that  the  paper  was.  in  efi'ect,  the  agent 
of  the  advertisers  and  purposed,  by  tak¬ 
ing  out  insurance,  to  protect  them  against 
loss  due  to  weather  conditions  that  would 
prevent  prospective  buyers  visiting  the 
lots  or  inspecting  the  homes  which  the 
real  estate  men  had  for  sale.  The  only 
way  in  which  the  advertisers  could  be 
safeguarded,  it  was  argued,  would  be  for 
each  advertiser  to  take  out  insurance 
covering  only  his  interest,  which  would 
have  meant  sixty  or  seventy  policies  of 
very  small  amounts ;  a  situation  not  to  ^ 
desired  by  the  insurance  companies. 

The  insurance  was  handled  by  the 
.Auer  agency,  Milwaukee,  and  the  policy 
taken  out  in  the  Ohio  Millers’  Mutual 
Fire  Insurance  Company. 


Alumni  Attociation  Reunion 

Robert  E.  MacAlarney,  managing  edi¬ 
tor  of  the  Ladies’  Home  Journal,  Dr. 
Talcott  Williams,  director  emeritus  of  the 
School  of  Journalism,  Columbia  Univer¬ 
sity,  and  Dr.  John  W.  Cunliffe,  director, 
will  be  the  principal  speakers  at  the  an¬ 
nual  dinner  dance  of  the  Alumni  Associa¬ 
tion  of  the  Columbia  University  School 
of  Journalism  Saturday  evening.  May  16, 
at  the  Hotel  Commodore.  M.  S.  Rukey- 
ser,  financial  editor  of  the  New  Vori 
Evening  Journal  and  a  member  of  the 
teaching  staff  of  the  school,  will  be  toast¬ 
master. 


Wi 


C" 


yea 

m 


Pittsburgh  Dispatch  Asks  Dissolution 

The  Dispatch  Publishing  Company,  | 
publisher  of  the  Pittsburgh  Daily  Dis-  • 
patch,  filed  a  petition  in  the  Court  of  | 
Common  Pleas  of  Allegheny  County 
praying  for  a  decree  of  dissolution.  The 
hearing  on  the  petition  will  be  held  on 
May  25  at  9:30  a.  m.  George  P.  Grjse 
is  president  of  the  company,  which 
su.spended  publication  several  months  ago 
after  the  paper  had  been  issued  for  abont 
six  weeks. 


Newspaper  Executives  Named  Directors 

George  M.  Burbach,  advertising  man-  f 
ager  of  the  St.  Louis  Post-Dispatch;  - 
Homer  Bassford,  secretary  of  the  St.  - 
Louis  Times;  Elzey  M.  Roberts,  pub¬ 
lisher  of  the  Star  and  E.  Lansing  Ray. 
president  of  the  Globe-Democrat,  have 
been  elected  directors  of  the  St.  Loufi 
Convention  and  Publicity  Bureau. 
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$3,000,000  PLANT  FOR  aNONNATI  ENQUIRER 


William  F.  Wiley,  General  Manager,  Announces  Complete  Plans  for  Fourteen  Story  Sterne  and  Marble 

Structure — To  Be  Completed  Within  a  Year 

(Special  to  Editor  &  Publisher) 

piNCINNATI,  May  19 — What  will 
probably  be  the  most  modern  news¬ 
paper  plant  in  *  ■“  ‘ 


The  administration  offices  and  the  gen-  miration  of  the  late  John  R.  McLean,  "Coupled  with  the  serious  deficiency  in 
eral  accounting  department  of  the  En-  then  publisher  and  owner,  that  six  years  black  and  white  equipment  it  wtts  found 
if  not  in  the  en-  quirer  will  occupy  a  large  portion  of  the  later  when  the  reorganization  of  the  En-  impossible  to  place  anywhere  in  the  pres- 
tire  world,  will  the  fifth  floor.  On  the  College  street  side  quirer  staff  was  made,  Mr.  Wiley  was  ent  building  additional  or  larger  color 
lie  constructed  by  will  be  placed  a  cafeteria  for  the  benefit  made  managing  editor.  and  gravure  presses.  These  are  indis- 

t  h  e  Cincinnati  of  employes.  An  a.ssembly  room  will  For  17  years  he  renuiined  in  that  capa-  pensable  to  the  production  of  an  accept- 
F.ntjuircr  in  the  provide  accommodation  for  the  convoca-  city,  occupying  the  post  longer  than  any  able  and  attractive  Sunday  newspaper. 
82nd  year  of  its  f'on  of  employes  as  well  as  for  entertain-  predecessor,  even  including  Mr.  McLean  “Primarily  then  the  Enquirer  Jias  been 
history,  according  *ncnts  and  dances.  _  himself.  In  1918  he  was  again  promotetl  compelled  to  provide  larger  quarters  for 

to  an '  announce-  departments  and  all  floors  will  being  made  general  manager  in  charge  its  accommodation  in  the  interest  of  ob- 

ment  made  today  have  ample  locker  space,  together  with  of  the  paper.  taining  proper  and  adequate  press  facili- 

bv  William  F.  ^be  highest  grade  of  lavatory  facilities.  The  proposed  building  is  the  second  ties.  Having  undertaken  to  solve  this 
Wiley,  general  baths  being  provided  for  all  departments,  reconstruction  of  the  Enquirer  in  less  major  part  of  its  difficulties,  it  was  de- 

— -*  '• —  rooms  for  men  and  than  20  years.  A  little  more  than  15  years  termined  to  proceed  with  the  erection  of 

L'ill  be  a  feature  of  the  ago  the  plant  was  practically  rebuilt,  the  most  modern  newspaper  plant  in 

provision  being  made  at  that  time,  it  was  America  if  not  in  the  entire  world.” 
will  continue  to  operate  believed,  for  many  decades  of  growth  and  - 

.  .  ^  ^  TOLEDO  BLADE  PLANS 

‘Within  one  short  decade  MILUON  DOLLAR  HOME 


manager  and  per-  reading 

sonal  representa-  women  employes  w 
tive  of  the  pub-  "cw  structure. 

Usher  and  own-  '^be  Enquirer  .  ,  - 

er,  Eldward  Be-  present  location  during  construe-  expansion. 

als  McLean,  who  *be  new  plant.  It  will  be  erected  Speaking  of  this  development,  Mr. 

also  owns  'the  'n  three  separate  units  all  of  which  will  Wiley  said:  “V.''.!.!..  _  .! _  2 _ 

li'athiii’lon  Post,  f'e  together  in  perfect  unison  when  com-  from  this  reconstruction  it  became  ap- 

,  ^.  .  .  that  the  Enquirer  had  already  Take.  Option  on  Property  in  Heart 

The  achievements  of  the  Cincinnati  reached  the  peak  of  its  mechanical  facil-  »  _ .  _  iv-  .  •  .  c  . 

^  .  •  •  •  will  ities  and  had  begun  to  find  itself  in  the  Dovmto^  D..tr.ct--E*p«iU 

have  their  culmination  in  the  erection  of  embarassing  position  of  being  unable  Build  Three  or  Four 

this  structure.  Credit  for  this  growth  properly  to  take  care  of  its  advertising  Story  Plant 

With  two  deep  ^nd  development  is  largely  due  to  the  and  circulation  volume.  Since  the  pres-  _ 

executive  ability  of  William  Foust  Wiley,  ent  structures  were  erected  a  revolution-  Construction  of  a  million  dollar  home 

_ _ .....  who  for  17  years  was  the  editorial  head  ary  advance  has  been  made  in  the  art  of  for  the  Toledo  Blade  was  forecast  this 

be  equivalent  to  eight  acres  of  steel  and  "f  ‘be  Enquirer  and  who  since  1918  has  newspaper  printing.  The  Enquirer  press  week  when  option  was  taken  by  the  To- 

'  ■  ■  ■  lieen  the  general  manager  having  charge  room,  though  large  and  commo<Jious  ledo  Blade  Company  on  a  triangular 

lioth  of  the  editorial  and  business  man-  when  erected,  does  not  now  lend  itself  piece  of  property  funded  by  Beech, 

agement.  in  dimensions  to  the  installation  of  the  Huron  and  Superior  streets,  Toledo. 

.\  native  Ohioan,  born  in  Tarlton,  modern  printing  press,  nor  has  it  been  The  site  chosen  for  the  Blade’s  new 

y.  Mr.  Wiley  began  found  possible  in  any  way  to  alter  or  add  building,  within  a  block  of  the  Toledo 

newspaper  work  as  a  Washington  cor-  to  present  equipment  to  take  care  of  the  Times  and  the  Toledo  News-Bee  build- 
respondent  of  the  Enquirer  at  the  age  of  greatly  increased  circulation  and  the  ings,  is  ideal  from  both  news  and  distri- 

25.  and  so  won  the  confidence  and  ad-  larger  sized  papers  now  being  published,  bution  viewpoints.  The  new  Toledo  civic 

center,  which  includes  police  headquar¬ 
ters,  courthouse,  county  jail  and  numer¬ 
ous  city  offices,  is  only  a  block  away. 
Similarly  interurban  and  bus  stations  are 
within  a  block. 

Detailed  plans  for  the  new 
building  have  not  been  drawn. 

The  deal  means  a  new  three-  or  four- 
story  home  for  the  Blade.  .As  tentatively 
outlined,  the  building  will  occupy  the 
entire  Beech  street  frontage  of  335  feet 
and  100  feet  of  frontage  on  Huron  and 
Superior  streets.  The  main  entrance  to 
the  proposed  Blade  building  will  be  in 
Superior  street. 

The  property  is  regarded  as  one  of  the 
largest  and  most  valuable  in  the  down¬ 
town  district. 

The  plans  contemplate  the  immediate 
removal  of  the  buildings  already  on  the 
property  to  make  way  for  the  Blade. 

Across  the  Beech  street  frontage  is  one 
of  the  city’s  numerous  triangle  parks, 
which  will  insure  adequate  lighting. 

Farm  Organ  Sold 

The  Sioux  Falls  (S.  D.)  Farmer  & 
breeder,  semi-monthly,  established  in 
18/^,  has  been  sold  at  sheriff’s  sale  to  the 
Seaman  Paper  Company.  Arrangements 
have  been  made,  however,  to  continue  the 
publication  under  a  trusteeship.  G.  V. 
MacMillan  has  been  president  and  man¬ 
ager  and  H.  G.  McMillan,  editor.  H.  A. 
Bereman,  for  the  past  10  years  with  the 
publication  has  joined  the  Sioux  Falls 
Daily  Argus-Lcadcr  as  an  editorial 
writer.  He  succeeds  Bryton  B.  Barron 
who  sailed  from  Seattle,  May  8,  to  take 
a  teaching  position  in  Manila. 

Friendly  Given  BuiinteR  Bureau  Post 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  .Sun,  was  this  week 
elected  a  member  of  the  advisory  council 
of  the  merchandise  section  of  the  Better 
Business  Bureau  of  New  York.  This 
week  he  was  also  a  men  her  of  the  re¬ 
ception  committee  of  the  Fifth  Avenue 
.Association,  when  that  organization  gave 
a  luncheon  May  13.  to  the  International 
Police  Conference  in  New  York. 


WlLLMM  F.  WlLRY 


The  new  Enquirer  building,  which  it  .  .  .  . 

is  hopeil  will  be  completed  within  a  ;  - . -  -  -  -  - 

year,  will  cover  a  ground  area  of  117  by  Fnquirer^  during  the  past^  decade 
190  feet,  facing  on  Vine  street  and  run-  '  * 

ning  back  to  College  street  and  will  be 
14  stories  in  height,  t’"  •  •  ^ 

basements  underlying  the  superstructure, 
the  entire  floor  area  of  the  building  will 


roncrete  construction  fireproofed  through¬ 
out. 

Except  for  the  air  courts  and  light 
courts  which  will  be  faced  with  fireproof 
brick,  the  exterior  of  the  building  will  be  Pickaway  County 
of  stone  and  marble.  The  approximate 
cost  of  the  building  will  be  $3,000,000. 

Five  stories  of  the  building  will  be 
occupied  by  the  plant  of  the  Enquirer, 
in  addition  to  the  basement  and  sub¬ 
basements,  the  latter  being  utilized  for 
the  storage  of  roll  paper  and  for  the  in¬ 
stallation  of  a  real  system  co-ordinating 
with  the  presses  on  the  basement  floor. 

The  other  nine  stories  of  the  superstruc¬ 
ture  will  be  utilized  for  rental  purposes 
to  business  and  professional  men. 

Practically  the  entire  basement  floor 
will  be  given  over  to  the  new  press  facil¬ 
ities  of  the  Enquirer.  There  are  to  be 
installed  at  the  outset  16  units  of  high 
speed  presses  which  will  occupy  a  space 
approximately  165  feet  in  length.  Room 
is  being  provided  for  a  duplication  of 
this  installation  to  care  for  future  ex¬ 
pansion.  There  will  also  be  located  on 
this  floor  one  of  the  largest  color  presses 


ARCHITECTS  DRAWING  OF  NEW 
CINCINNATI  PLANT 


Blade 


Osaka  Ball  Team  to  Play  Here 

The  baseball  team  of  the  Osaka 
Mainichi,  Japanese  daily  newspaper,  has 
arrived  in  this  country  from  Japan  to  play 
a  series  of  games  with  American  teams. 


The  new  home  of  the  Cineinnati  Enquirer  will  rise  14-stories  above  the  street. 
Five  floors  will  be  devoted  to  the  newspaper,  the  remainder  to  offices. 
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NEW  AND  AUTHENTIC  HISTOBY  OF  THE 


IT 


By  ALBEBTEVANDEB  COlEMAN-4iyearson  iheNeMEemldstaff 

copymoHT  1924  8y  editor  t  publisher- all  rights,  iMCLooino  roREion  rights,  protected. 


CHAPTER  FORTY-ONE 

Mr.  Bennett  Devotes  Closer  Attention  to  His  Papers  —  His 

Splendid  War  Record — Marriage,  Death  and  Burial — 

Prizes  Donated  and  Charities  Established  by  Him 

J  T  is  interesting  to  note  that  after  Mr.  Keick  had  deserted  the  Herald, 
and  Mr.  Ilennett  spurred  on  to  i)ut  all  his  wonderful  energies  into  its 
management,  that  it  rcsixmded  readily  to  his  talented  touch.  Office 
gossip  had  it  that  he  was  Ixmnd  to  "heat  Reick  and  the  Times,  if  he  had 
to  reduce  the  price  of  the  Herald  from  three  cents  to  one  cent  to  do  it!” 
The  price  was  finally  reduced  to  one  cent  on  August  22,  1916,  and  the 
circulation  rose  steadily  thereafter  from  its  low  average  of  130,000  daily. 

Mr.  Bennett  announced  that  he  was  both  the  "Editor  and  the  Man¬ 
aging  Editor  of  the  Herald,”  and  kept  his  Executive  Committee  under 
strict  control.  With  Mr.  Erank  B.  h'laherty,  a  man  who  had  risen  from 
the  ranks  of  the  mailing  dejxirtment,  as  publisher ;  with  such  able  sub¬ 
editors  as  Ohl,  Brown,  Kelley  and  Burke,  the  Herald  resp(jnded  to  the 
magic  lash  of  the  editorial  whip,  and  entered  the  period  of  the  Great  War, 
lietter  equipjjed,  probably  than  any  other  pajjer  in  the  world,  to  give 
all  the  news  and  get  its  share  of  the  big  advertisements. 

Handicapped  as  he  was  by  l)eing  an  absentee  from  the  palace  in 
Herald  Square,  it  is  interesting  to  recall  the  marvellous  results  of  Mr. 
Bennett's  .skilful  and  judicious  management  of  his  great  property. 

The  very  fact  that  he  was  in  the  midst  of  the  mighty  upheaval  in 
h.urope,  as  a  permanent  resident,  was  of  the  greatest  value  to  the 
1 lerald. 

When  the  war  began  in  1914,  Mr.  Bennett  at  heavy  cost,  organized 
a  splendid  corps  of  able  and  energetic  corresjxindents,  typified  by  such 
ambitious  young  journalists  as  the  late  Don  Martin,  who  sacrificed  his 
life  on  the  altar  of  duty. 

Mr.  Bennett,  himself,  manfully  and  courageously  continued  to  pub¬ 
lish  the  Paris  Herald,  when  on  Sept.  11,  the  near  approach  of  the  Ger¬ 
man  armies  to  Paris,  resulted  in  several  members  of  his  staff  deserting 
him.  Greatly  incensed  at  their  action,  he  went  to  the  office,  declaring 
he  would  bring  out  the  paper  himself,  “with  the  assistance  of  the  printers’ 
devil,”  and  he  did. 

Acting  Iwth  as  ir.anaging  editor  and  re])orter.  and  having  been  mar¬ 
ried  the  day  liefore,  these  were  certainly  strenuous  days  for  the  famous 
new.spaper  proprietor.  He  obtained  a  big  “beat”  in  his  interview'  with 
the  new  .American  .Amlxissador,  but  the  cen.sor  prevented  its  publication. 

At  this  critical  time,  the  European  edition  of  the  Herald  was  the 
only  pajx^r  published  in  Paris ;  all  the  others  either  had  suspended,  or 
were  being  issued  intermittently  at  Bordeaux.  .Americans  returning 
from  Europe  were  loud  in  their  praise  of  the  Paris  Herald,  which 
throughout  the  days  of  stress  and  strain,  kept  them  in  touch  w’ith  home. 
The  Parisians  also  were  grateful,  for  without  the  Herald,  they  w’ould 
have  been  kept  in  total  ignorance  of  the  dramatic,  tragic  and  vital  events 
that  were  hapjTening  in  their  ow'n  country. 

Refugees  regarded  the  feat  of  publishing  the  Herald  as  unexam¬ 
pled  in  the  history  of  journalism.  It  was  at  this  time  that  it  had  a  page 
story,  fully  illustratefl,  of  the  first  air  battle  in  the  history  of  war. 

During  the  early  period  of  the  war,  Mr.  Bennett  put  in  long  hours  of 
work  in  his  office  on  the  Cham|>s  Elysses,  in  Paris.  He  not  only  orig¬ 
inated  the  general  |X)licies  of  his  three  papers,  hut  also  looked  after  the 
minutest  details.  From  the  New  York  office,  regularly  came  current 
files  of  the  Herald,  in  which  each  item  w’as  marked  for  identification,  with 
name  of  the  writer  in  blue,  and  of  the  editor  in  red.  He  read  each  arti¬ 
cle  critically,  and  any  corrections  or  suggestions  w’cre  pronqitly  cabled. 
He  was  not  at  this  time  a  gentleman  of  leisure,  hut  an  earnest  and  inde¬ 
fatigable  wor'Ker. 

When  the  I.ffiited  States  entered  the  w’ar.  the  Herald's  slogans — 
“It  stands  squarely  l)ehind  Old  Glory,”  and  “Its  loyalty  never  ques¬ 
tioned,”  briefly  defined  its  patriotic  stand.  Throughout  the  long  drawn 
out  and  agonizing  strain  of  the  conflict,  the  Herald  ever  supported  the 
( iovernment,  and  its  record  is  one  that  ever\'  American  can  feel  proud  of. 

On  Thursday,  Sept.  10,  1914,  Mr.  Bennett  was  married  to  Baroness 
George  de  Reuter,  widow'  of  Baron  de  Reuter,  and  who  was  Miss  Maud 
Potter  of  Philadelphia.  The  civil  ceremony  was  follow'ed  by  a  religious 
service  in  the  .American  Protestant  Episcopal  Church,  where  the  groom 
had  lieen  baptized  the  day  before. 

In  July,  1916,  he.  his  wife  and  a  stei>son  came  to  New'  A’ork,  when, 
Mr.  Bennett  sitting  in  his  heautifullx  furnished  sanctum,  always  kept  in 


readiness  for  his  sudden  arrival,  again  personally  supereised  the  publica¬ 
tion  of  his  ixqTers. 

Aproix)s  of  Mr.  Bennett's  marriage.  Town  Topics  published  the  fol¬ 
lowing  clever  verses : 

J.  G.  B. 

'T'HE  juvenile  bridegroom  who  long  hath  forsworn 
All  festive  occasions  which  lasted  till  morn. 

Unless  they  were  wholly  and  totally  male. 

Doth  lower  his  flag — may  his  shade  never  fail ! 

A'ea,  never  where  matrons  or  maids  would  frequent 
Was  James  Gordon  Bennett  allured  by  their  scent; 

To  his  yacht  he  would  stick  as  a  commodore  true,  , 

With  a  few  Gallic  Counts  and  a  Baron  or  two.  ' 

Except  when — oh.wcll,  what  the  devil's  the  use. 

We’ve  all  had  our  loves  scattered  far  and  profuse. 

.And  though  no  exception  to  rule  he  may  be. 

Who  lives  but  is  equally  heedless  as  he! 

But  Janies  settles  down  unto  marital  ways,  . 

■And  the  staff  of  the  Herald  gets  oh,  such  a  raise. 

That  the  nearby  cafes  with  such  unwonted  wealth 

-Are  filled  with  excuses  for  drinking  his  health.  ' 

His  wife  from  her  pictures  should  surely  well  fit: 

She’s  a  mouth  most  determined,  a  brow  that’s  well  knit. 

Though  it’s  sad  to  break  off  from  our  bachelor  Jim,  j 

.At  seventy-three  it  is  better  for  him. 

I  he 

.After  a  pleasant  sojourn  in  America,  with  a  visit  to  Newqiort.  Mi. 
Bentiett  and  family  sailed  from  New  York  to  Bordeaux  on  Nov.  11  1916, 
braving  the  imminent  dangers  of  the  submarine  infested  waters  of  the 
Channel. 

It  proved  to  he  Mr.  Bennett’s  last  visit  to  his  native  city,  and  was  * 
his  final  farewell  to  the  jialatial  Herald  Building  in  Herald  .S(|uarc.  - 

In  November,  1917,  he  contracted  a  severe  cold,  the  effects  of  which, 
coupled  with  the  strain  of  his  editorial  lalxtrs,  brought  on  a  delicate  state  i 
of  health.  In  Decemlier,  to  obtain  the  l)enefits  of  a  milder  climate,  he 
and  his  wife  went  from  Paris  to  Beaulieu,  where,  how'ever  he  grew  worse,  | 
and  eventually  bronchial  pneumonia  develoired.  His  physiciati  and  in-  ? 
timate  friend.  Prof.  Albert  Robin,  was  summoned  from  Paris.  Again 
Mr.  Bennett’s  marvellously  robust  constitution  triumphed  and  surmount¬ 
ing  the  crisis,  he  seemed  to  he  on  the  road  to  recovery,  when  on  .April  | 
23,  1918,  he  suffered  a  relajrse.  Symptoms  of  uraemia  made  their  ap-  ■ 
pearance ;  his  heart  finally  gave  w'ay,  and  on  Friday,  May  10,  his  birth¬ 
day,  an  alarming  change  for  the  worse  took  place ;  the  paroxysms  of 
choking  were  more  frequent  and  severe,  and  on  the  evening  of  the  11th 
he  Itecame  unconscious,  and  so  he  remained,  practically  till  the  end,  with 
his  wife  by  his  bedside,  and  in  his  78th  year. 

Air.  Bennett  died  at  a  quarter  to  five  on  the  morning  of  May  b, 
P>18.  in  his  Beaulieu  residence,  the  Villa  Namouna,  of  heart  failure. 

His  Ixidy  was  conveyed  to  his  Paris  residence,  and  the  funeral  took 
place  on  May  23rd,  in  Trinity  Church,  lx;ing  attended  by  members  of 
the  French  (^vernment  and  the  Diplomatic  Corps.  His  remains  were 
buried  in  Passy  cemetery,  near  his  home  in  the  .Avenue  D'lena. 

.At  6  .A.  M.,  New  A’^ork  time,  the  hour  of  the  funeral  in  Paris, 
(eleven  o’clock)  all  activities  in  the  New'  A'ork  office  in  Herald  Square 
were  suspended  for  fifteen  minutes,  while  the  big  shell  tolled  a  requiem 
out  of  respect  for  the  deceased. 

The  tributes  to  the  great  editor  were  numerous  and  impressive,  while 
John  W’anamaker  sent  a  Ireautiful  wreath  to  l)c  placed  on  his  tomb. 

Mr.  Bennett’s  death  was  sincerely  mourned  by  his  employes  in  New 
A’ork,  w'ho  had  cause  to  respect  him  as  always  just  and  generous  in  his 
relations  with  them.  Mr.  Robert  E.  Livingston,  at  the  time  of  his  deith 
gave  this  estimate  of  him ; 

“Without  exception  Mr.  Bennett  stood  foremost  among  the  jour¬ 
nalists  of  this  country  for  two  generations.  He  was  above  all  else  a 
news  gatherer  and  news  publisher. 

“With  him  it  w'as  a  matter  of  getting  the  new's  wherever  it  was  to 
be  found,  and  at  no  thought  of  expense. 

“Less  was  known  of  the  multifarious  activities  of  Mr.  Bennett  by 
Herald  readers  than  of  any  other  personage,  for  the  reason  he  refrained 
from  self-exploitation,  either  in  the  Herald  or  other  newspapers.  His 
name  was  never  used  in  the  Herald  or  Telegram.  1  was  always  a  great 
arlmirer  of  James  Gordon  Bennett.” 

{Tn  be  continued  next  iveek) 
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The  Detroit  News 


EDUCATION  NOT  COERCION.  TRIED  AS  REMEDY  FOR  TRAFFIC  ILLS' 


'A(l>anre4l  1'liou^ht  Lrtl 
By  Detroit  Los  Angeles 

CHin  fiMMaiUmii  PIm  H«»- 


4.500  KMGHT  ENGIflCS 
OROCREOBYrEDCUl 


As  It  in  tfw  Befiinning. 


Repeated  Leadership  in 
Automotive  Advertising 


58,968  More  Lines  Than  the  Second  Paper 
During  the  First  Four  Months  of  1925 


Automotive  advertisers  continue  to  prefer  The  Detroit  News  during  1925  as 
they  did  through  1924. 

^  And  the  reasons  are  obvious.  Through  no  other  medium  is  it  possible  to  reach 
so  many  home  dwellers  and  prospective  buyers  of  automobiles  or  equipment  m  the 
Detroit  territory,  for  no  other  newspaper  so  thoroughly  covers  its  field  or  has  its 
great  circulation. 

Through  The  Detroit  News  automotive  advertisers  are  able  not  only  to  reach 
practically  every  home  in  Detroit  but  alsD  to  cover  the  rich  suburban  territory  and 
a  great  state  population  as  well. 

And  Detroit  News  circulation  is  good  result  getting  circulation.  It  is  circula¬ 
tion  that  represents  buying  power,  for  readers  of  the  automotive  pages  of  The 
News  have  confidence  in  what  The  Detroit  News  prints  and  are  therefore  guided  by 
its  advertising.  For  years  the  automotive  pages  have  been  printed  expressly  for 
the  reader,  and  are  full  of  live,  newsy  items.  In  it  he  finds  practical  suggestions  of 
value  to  him,  new  routes  for  his  Sunday  spins,  touring  information  for  his  vacation 
periods  and  a  host  of  things  a  man  wants  to  know  about  his  automobile. 

Automotive  advertisers  are  well  aware  of  the  attention  getting  value  of  The 
News  which  is  reflected  in  their  advertising  results.  That  is  why  The  News  printed 
58,968  more  lines  of  this  class  of  advertising  than  any  other  Detroit  paper.  Whether 
selling  the  highest  priced  car  or  a  low  priced  automotive  accessory,  advertisers  have 
found  The  News  to  be  singularly  more  resultful  than  any  other  Detroit  medium. 


How  The  News 
Leads  Again 

Total  Automotive 

NEWS  . 434, 676  Lines 

Second  Paper ., 375,508  “ 

News  Lead  58,968  Lines 

Sunday  Automotive 

NEWS  . 258,872  Lines 

Second  Paper.  .236,824  *' 

News  Lead  22,148  Lines 

Week  Day  Automotive 

NEWS  . 175,504  Lines 

Second  Paper .. 138,684  “ 

News  Lead  36,820  Lines 


The  Detroit  News 


Greatest  Circulation  Week  Day  or  Sunday  in  Michigan 


Dominion  general  election  this  year  prt. 
vents  a  good  many  newspaper  men  from 
undertaking  the  journey.  Under  the  ar¬ 
rangements  made  by  the  Imperial  Press 
Union,  the  Canadian  delegation  will 
limited  to  eight. 

The  delegates  from  Great  Britain  will 
arrive  in  Canada  on  July  18  and  will 
sail  from  Vancouver  on  the  new  Cana- 
dian-.‘\iistralian  liner  “Aorangi”  on  JuW 
2*),  intervening  time  being  spent  in  sight- 
eciiig  in  Canada.  Arriving  in  New  Zea¬ 
land  on  Aug.  17,  ten  days  will  be  spent 
vi>iting  that  Dominion.  The  party  ar¬ 
rives  in  Sydney,  Sept.  2,  and  after  a  two- 
weeks’  tour  of  New  South  Wales  and 
Queensland,  reaches  Melbourne  for  the 
sessions  of  the  Conference  about  the 
middle  of  the  month.  After  the  meet¬ 
ing  tours  of  Victoria,  Tasmania,  South 
and  West  Australia  will  be  made  as 
guests  of  the  Australian  press.  The  re¬ 
turn  journey  to  Canada  will  be  started 
cither  Sept.  24  or  Oct.  22.  The  British 
tlelcgation  will  rettirn  home  by  Suez  and 
the  Slediterranean. 


FORESHADOWED  EVENTS 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  - - 


June  1-3  -Newspaper  Editorial 
.Ass’ll.,  annual  Convention.  Rich- 
niond.  \  a. 


June  1-3  -SecQiid  District,  A..A. 
C.W.,  annual  Convention.  Bethle¬ 
hem.  Pa. 


June  9-11  -International  Circu¬ 
lation  Managers'  Ass'n,  annual 
Convention.  Colorado  Springs. 
Colo. 


June  18-21 — .Alabama  Press  ,-\ssii., 
summer  meeting.  Foley.  Baldwin 
County. 


Western  Daily  Beats  the  Klan 

DELEGATES  SCARCE  ,\rmcd  with  sawed-off  shotguns  and  re- 

-  volvers,  citizens  and  police  guarded  the 

Canadian  Editors  Shy  at  Prospect  of  I'l'H’t  of  the  Colorado  Sffrings  Gazelle 
Four  Months'  Australian  Trip  Tr/cgra/./.  recently,  following  an  ex- 

IX  (Sure  of  Ku  Klux  Klan  activities  during 
It  is  reported  that  considerable  difTi-  a  local  election.  The  newspaper  published 
culty  is  being  experienced  in  obtaining  the  original  application  blanks  to  the  Klan 
Canadian  delegates  to  the  Itnpcri.il  Press  of  iKilitical  candidates  after  the  latter  had 
Conference  to  be  held  this  fall  in  Mel-  denied  they  were  affiliated  with  the 
bourne,  .Australia.  hooded  order.  Threats  of  violence  were 

The  length  of  the  trip,  requiring  some  sent  the  newspaper.  ’  No  damage  resulted, 
four  or  five  months'  absence  from  home,  however,  and  anti-Klan  candidates  were 
and  the  prospect  that  there  m.ay  he  a  elected  by  large  majorities. 


ILTANY  editors  constantly  harrangue  ing  makes  enemies  more  quickly ;  and 
themselves,  and  whomever  they  can  “ne  enemy  of  the  paper  exerts  more  in¬ 
find  to  listen,  on  their  duty  towards  the  fluence  than  ten  friends, 
public.  “Never  write  a  story  that  you  cannot 

“We  must  be  the  vanguard  of  civiliza-  successfully  defend  when  an  irate  reader 
tion”,  they  say,  “forever  leading  the  ig-  comes  to  the  office  to  demand  a  retrac- 
norant  into  paths  of  wisdom  and  virtue,  tQf-  If  you  keep  this  rule  strictly  in 
and  steering  them  away  from  damnation  'uiiid  all  the  time  you  will  keep  out  of 
pitfalls."  libel  suits.” 

Melville  F.  Ferguson,  managing  editor  Mr-  _  Ferguson  this  month  celebrates 
of  the  Philadclfhia  Record,  sees  his  duty  the  thirtieth  anniversary  of  his  connec- 
rather  differently,  and  said  so  in  an  in-  tion  with  the  Record.  He  started  as  a 
terview  with  the  writer  this  week.  reporter  in  18%.  Then  he  became  as- 

“We  cannot  lead  the  public,”  Mr.  Fer-  sistant  to  the  managing  editor,  later  be 
guson  said.  “And  we  cannot  drive  them,  coming  editorial  writer.  He  held  the 
We  can  meet  their  demands  in  modern-  latter  position  until  last  summer  when  he 
tion.  was  made  managing  editor  following  the 

“A  newspaper,  quite  unlike  a  preacher,  promotion  of  John  P.  Dwyer  to  editor 
must  give  the  public  what  it  wants,  with-  and  president  of  the  Record, 
in  the  limits  of  decency.  If  a  newspaper  He  is  author  of  a  book  recently  pub- 
becomes  too  ardent  a  preacher  of  what  jished  by  the  Century  Company,  called 
the  public  does  not  want,  its  circulation  “Motor  Camping  on  Western  Trails”, 
is  apt  to  walk  out.  and  leave  it  preaching  which  tells  how  he  was  spurred  to  a 
to  empty  seats.  year  of  gypsying  over  trails  that  began 

“But,  in  catering  to  the  public’s  sense  Phibadelphia,  ran  to  the  Middle  West, 
of  humor,  a  vulgar  thing  at  best,  and  the  the  Northwest,  down  the  Pacific  Coast, 
public’s  craving  for  sensation,  we  can  on  to  Hawaii,  and  back  over  the  South- 
cxclude  from  publication  the  more  nau-  ern  route,  northward  to  Chicago,  and 
seating  of  scandals,  and  feel,  thereby,  we  thence  to  the  starting  point. 

have  made  some  effort  to  curb,  if  not  - 

drive  or  lead.  Sophie  Loeb  Given  Testimonial 

“In  other  words,  the  public  wants  Sophie  Irene  Loeb,  of  the  S'cxe  York 
crime  news,  .A  newspaper  must  supply  livcmiig.  World,  and  president  of  the 
this  demand,  but  need  not  give  it  out  in  Child  Welfare  Committee  of  America, 
alopathic  doses.  We  need  not  exploit  Inc.,  was  presented  with  a  bound  testi- 
crime  and  stick  it  out  as  a  bargain  at-  mcdiial  signed  by  all  delegates  to  tin 
traction  in  the  newspaper  front  win-  Child  Welfare  Conference  held  in  New 
dows.”  ^■|(rk  this  week. 

If  the  public,  as  a  mass,  cannot  be 
lead,  Mr.  Ferguson  does  not  despair  of 
his  reporters,  and  he  believes  an  editor’s 
duty  is  so  to  control  his  staff  that  it  pro¬ 
duces  a  newspaper  that  is  a  fair, 
accurate,  undistorted  mirror  of  its  com¬ 
munity. 

Thus  he  has  drawn  up  a  code  of  re- 
portorial  ethics  for  the  Record,  the  en¬ 
forcement  of  which  he  makes  his  special 
task.  Of  2.S  rules  which  make  up  the 
code,  the  following  five  are  underscored : 

"Get  Ixath  sides  of  your  story.  When 
the  circumstances  reflect  upon  any  acces¬ 
sible  individual  or  group,  learn  what  is 
to  be  said  in  explanation  or  defense. 

Fairness  and  just'ce  demand  it. 

"Be  accurate.  Remember  that  in  most 
cases  the  story  you  write  will  be  read 
by  some  people  who  have  first-hand 
knowledge  of  some  of  the  facts.  They 
will  be  quick  to  detect  inaccuracies,  and 
to  characterize  the  paper  as  unreliable  if 
it  prints  statements  at  variance  with  their 
own  observation. 

"Keep  your  personal  opinions,  or  the 
supposed  opinions  of  the  paper,  out  of 
your  story.  Stick  to  facts.  Interpreta¬ 
tions  and  comment  belong  in  the  editorial 
coinnms. 

"Avoid  ridicule  except  when  it  is  con¬ 
veyed  by  a  plain  recital  of  facts.  Noth- 


The  Standard 
Union  is  pur¬ 
chased  and  paid 
for  by  Brooklyn 
people  who 
read  it. 


Public  Inspects  Daily’s  New  Home 

Harrishurf;  (III.)  Daily  Rcni.tler 
formally  opened  its  new  plant  to  the  pub¬ 
lic  Mav  14. 


No  “induce- 
ments”-but  all 
the  news. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  combined) 
for 

The  Six  Months 
Ending  Mar.  31 

For  the  same  period,  the  aver¬ 
age  net  paid  per  issue  circulation 
of  THE  SUNDAY  SUN  was 

182,031 

Everything  in  Baltimore 
Revolves  Around 


THE  «iig|^^SUN 

Morning,  Evening,  Sunday 
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Buyers  of  a  Great 
3»000,000 Market 
Right  in  \bur  Hand 


The  Cleveland  Plain  Dealer  has  been  centers  that  are  essentially  parts  of  this 

recognized  for  years  as  one  of  the  conn-  great  3,000,000  market  as  Cleveland  itself, 

try’s  great  newspapers.  Year  after  year  its 

position  as  the  dominant  advertising  And  this  Sales  Manager — ever  alert  for 

medium  in  Northern  Ohio  has  become  better  and  more  economical  ways  of  ac- 

more  firmly  fixed  in  the  minds  of  adver-  complishing  his  ends — knows  that  he  can 

tisers.  For  the  Plain  Dealer  is  not  only  adequately  cover  the  buyers  of  this  pros- 

the  family  newspaper  of  Cleveland,  but  is  perous  market  with  one  newspaper  at  one 

read  and  followed  religiously  by  thou-  advertising  cost, 

sands  of  buyers  throughout  Northern 

Ohio.  Measure  the  Plain  Dealer  by  any  standard 

— circulation,  quality  or  results — and 
The  Sales  Manager  of  today  knows  that  you’ll  find  it  capable  of  doing  the  job  for 
the  Cleveland  market  is  considerably  more  you  in  Northern  Ohio, 
than  just  Cleveland.  He  knows  that  the 

city  of  Cleveland  is  divided  into  districts  No  matter  what  kind  of  merchandise  you 

that  differ  greatly  in  their  buying  power.  sell,  no  matter  whether  your  problem  is 

He  knows,  too,  that  within  easy  access  of  reaching  the  jobber,  the  retailer  or  the  con- 

Cleveland  are  numerous  smaller  jobbing  sumer — the  Plain  Dealer  can  help  you. 


Qk  Cleveland  Plain  Dealer 

in^evelandandNor^i^n^io^G^E^^^^^jmAlM^Eii^OnejDmtJJ^U^^J^ 


J.  B.  WOODWARD 
110  E.  42nd  St., 
New  York 


WOODWARD  &  KELLY 
350  N.  Mich.  Ave.,  Chicago 
Fine  Arts  Bldg.,  Detroit 


R.  J.  BIDWELL  CO. 
Times  Building 
Los  Angeles,  CaL 


R.  J.  BIDWELL  CO. 
742  Market  Street 
San  Francisco,  Cal. 


Jtw. 


Editor  A'  Puhlishpr  for 
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EDITORS  ADMIT  UBEL 
IN  PUBLIC  STATEMENT 

R.  W.  Ernest  and  Paul  V.  Hester  of 
Anaheim  (Cal.)  Plain  Dealer  Say 

They  Maliciously  Slandered 
Local  Pastor  During  Election 

(  haractirizwl  by  a  most  frank  admis- 
vimi  of  criminal  libel,  the  final  issue  of  the 
Anaheim  (Cal.)  Plain  Dealer,  a  daily 
newsiiaper.  appeared  May  K,  after  a 
c.irter  of  27  years. 

In  the  last  issue  of  the  iiaper,  K.  W. 
l-'.rnest  and  Paul  V.  Hester,  publishers  of 
the  Plain  Dealer,  confessed  to  numerous 
faCehiKids  iu  charges  printed  during  a 
recent  municiiial  recall  election  against 
the  Kev.  J.  A.  (Icissinger,  pastor  of  the 
Methodist  Church  in  .'\naheim. 

-\t  the  same  time,  the  pastor  distnissed 
a  :!W,0(X)  libel  suit  against  the  newspaper, 
in  consideration  of  the  publishers  printing 
the  retraction  and  paying  Geissinger’s  at- 
‘  torneys  in  the  libel  action  a  $5,(X)0  fee. 

During  the  recall  campaign,  the  Plain 
Dealer  championed  the  side  of  the  Ku 
Klu.x  Klan,  which  at  that  time  was  in 
cuntrol  of  the  .'\tiaheim  municipal  gov¬ 
ernment.  Dr.  Geissinger  was  a  supixirter 
<if  the  opposition  ticket,  which  carried 
the  election. 

In  their  open  confession  of  having 
iirinted  falsehoods  against  the  pastor,  the 
publishers  of  the  Plain  Dealer  said  in 
%-1'art : 

“Both  of  us  realize  that,  even  though 
those  articles  appeared  during  a  hotly 
contested  campaign,  they  went  beyond  all 
tiounds  and  were  without  foundation.  The 
articles  in  question  charged  Dr.  Geis¬ 
singer  with  being  a  trouble-maker  wher¬ 
ever  he  went,  with  disrupting  the  various 
churches  he  has  served,  with  playing 
flirty  jxilitics,  and  directly  accused  him  of 
org.-inizing  the  bootleggers  and  old  soaks 

•  if  Anaheim  to  break  down  law  and  order 
and  carry  the  election  for  an  oiten  town. 
Dr.  Geissinger  also  was  accused  in  these 
.irticles  of  living  a  pacifist  and  with  dis- 
liiyalty  <iuring  the  war,  just  escaping  the 
hand  of  the  law  again  and  again. 

“The  Plain  Dealer  was  rlrawn  into  this 
vicious  personal  attack  in  its  support  un¬ 
der  recall  of  councilmanic  candidates  it 
hacked  last  spring,  and  which  had  the 
hacking  of  the  Ku  Klux  Klan,  but  the 
att-ack  on  Dr.  Geissinger  was  wholly 
without  warrant,  as  he  had  vigorously 
championed  law  and  order  and  religious 
lilxTty,  and  he  was  not  a  candidate  for 
iiffice.  uiir  was  he  in  any  official  relation 
with  the  I'.  S.  A.  organization,  backing 
the  recall. 

"We  wish  to  say  that  the  statement 
that  he  was  ever  summoned  before  the 
Oiuncil  of  Defense  for  any  personal  lapse 

•  ir  any  phase  <if  disloyalty  is  wholly  un¬ 
true.  Nor  was  he  ever  iu  any  pacifist 
meeting,  much  less  ever  present,  as  the 
Plain  Dealer  charged,  when  the  Stars  and 
Stripes  were  stepped  upon. 

“The  Plain  Dealer  now  recognizes  that 
it  was  wrong  in  representing  that  Dr. 
Geissinger  and  the  U.  S.  A.  organization 


were  working  to  restore  li<|Ui'r  condition> 
in  .\naheim. 

"The  Plain  Dealer  wishes  also  to  cor¬ 
rect  another  misrepresentatam  concerning  ' 
Dr.  Geissinger.  We  tokl  our  reaclers 
just  Ix'fore  election  that  the  threatening 
letter  sent  to  him  and  which  he  published 
was  a  fabrication  invented  by  himself  or 
his  friends  for  political  effect.  We  had 
no  right  to  make  such  a  charge,  as  we 
had  no  information  to  that  effect. 

"The  Plain  Dealer  has  had  for  several 
years  past  an  honest  pride  in  the  work 
and  success  of  the  White  Temple  under 
the  direction  of  Dr.  Geissinger  and  has 
seen  it  become  one  of  the  leading  churches 
in  Southern  California  during  the  last 
live  years.  Dr.  Geissinger’s  work  else¬ 
where  has  Ixirne  similar  results  and  the 
Plain  Dealer  maliciously  slandered  him 
when  it  tried  to  make  the  people  believe 
that  he  had  been  a  builder  of  churches 
and  a  wrecker  of  congregations. 

“We  make  these  statements  cheerfully 
and  willingly,  having  sought  to  make 
them  and  to  try  to  undo  some  of  the  in¬ 
jury  we  have  done  to  Dr.  Geissinger,  his 
work  and  church  here,  and  to  the  city  at 
large.  We  have  sought  to  do  something 
to  restore  harmony  to  our  community. 

"We  trust  this  frank  statement  of  our 
guilt  will  have  some  weight  in  bringing 
about  a  reconciliation  on  the  part  of  many 
former  friends  and  a  better  understand¬ 
ing  on  the  part  of  all  citizens.” 

The  Anaheim  Bulletin  recently  pur¬ 
chased  the  plant  of  the  Plain  Dealer  and 
merged  the  two  papers. 

Woman  Publishes  Weekly  Unassisted 

Mrs.  J.  S.  Holden  of  Fort  Gibson. 
Okla.,  whose  husband,  the  late  Col. 
Holden,  was  a  pioneer  newspaper  pub¬ 
lisher  of  the  old  Indian  Territory,  credits 
lierself  with  being  the  only  woman  in  the 
United  States  who  produces  a  weekly 
paper  and  circulates  it,  entirely  unas¬ 
sisted.  Each  week  she  gathers  news,  sets 
the  type,  operates  the  press  and  distributes 
the  finished  product — the  Fort  Gibson 
Independent.  She  recently  resumed  con¬ 
trol  of  the  plant  in  which  her  husbanil 
published  a  weekly  for  many  years. 

To  Revive  Iowa  Weekly 

Hubert  F.  Mottet,  Iowa  City  (la.) 
newspaper  man,  who  recently  took  over 
the  Riverside  (la.)  Leader,  will  revive 
the  Van  Horne  (la.)  Record  which  he 
shut  down  several  months  prior  to  his 
Riverside  venture. 

Start  Work  on  New  Plant 

Ground  for  the  new  addition  to  the 
Madison  Wisconsin  ."itate  Journal’s  pub¬ 
lishing  plant,  was  broken  recently.  In 
the  new  building  space  for  the  editor¬ 
ial  and  business  departments  will  lx- 
triple  that  now  occupied. 

Perry,  Okla.,  Daily  Sold 

\V.  K.  (.eatherock  of  .Xugusta,  Kan., 
has  purchased  the  Perry  (()kla.)  Daily 
and  Weekly  Journal  from  C.  P.  Pen- 
held  and  Ned  Willett,  Giles  W.  Farris, 
former  slate  printer  of  Oklahoma,  will 
become  editor. 


The  Business  Men 

of  youi  community  will  value  the 
authentic  statements  of 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the 

Publishers  Financial  Bureau— Babson  Park,  Mass. 

"The  Largest  Statistical  Community  in  America" 


Two  Iowa  Papers  Incorporated 

■Articles  of  incorporation  of  two  Iowa 
new  spapers  were  tiled  in  Des  Moines  last 
week.  The  Mareiifio  Republican,  with 
$25,000  capital,  and  the  Williamsburg 
Journal-Tribune,  with  $35,000  capital, 
operated  by  the  Farquhar  interests,  were 
the  incorporating  publications.  James  S. 
Farquhar  of  Cedar  Rapids  is  president 
and  Irene  Farquhar,  vice-president  of 
each  company;  E.  A.  Moynihan  is  secre¬ 
tary-treasurer  of  the  Marengo  newspaper 
and  R.  W.  Childress  of  the  Williamsburg 
publication. 

Kerr  Join*  Marion  Star 

Harry  B.  Kerr,  for  the  last  three  years 
managing  editor  of  the  Springfield  (O.) 
Daily  Sun,  has  resigned  to  become  man¬ 
aging  editor  of  the  Marion  (O.)  Star. 
He  was  formerly  managing  editor  of  the 
Akron  (O.)  Beacon-Journal. 


Prints  252-Page  Edition 

The  Charlotte  (N.  C.)  Observer  is¬ 
sued  a  252-page  Progress  and  Prosperity 
edition.  May  18.  This  was  said  to  have 
been  the  biggest  newspaper  ever  issued 
as  one  edition  in  North  Carolina. 


Des  Moines  On  Air  Route 

Des  Moines,  la.,  will  be  an  official  stop 
on  the  trans-continental  air  mail  route, 
Carl  F.  Egge  of  Omaha,  superintendent 
of  the  air  mail  service,  announced  re¬ 
cently. 


Virgin  Islands  Editor  Jailed  I 

Rothshild  Francis,  editor  of  the  Emai.  | 
eipator,  Virgin  Islands  newspapt,  I 
charged  with  libel,  was  sent  to  jail  for  ji  | 
days  for  a  paragraph  critizing  a  nativt  * 
1K)1  iceman.  A  protest  against  the  aIT^• 
was  filed  with  President  Coolidge  Mav 
18,  by  the  .American  Civil  i-ibertir, 
Lhu'on. 

Unions  Want  Convention  Broadcait 

Several  unions  fielonging  to  the  Inttt. 
national  Typographical  Union  have  askel 
that  the  proceeilings  of  the  national  cot. 
veiition  to  be  held  in  Kalamazoo,  .Mkh 
next  .August  be  broadcast  by  radio.  Wal' 
ter  A.  i.andon,  Kalamazoo,  is  chairmar, 
of  arrangements  for  the  convention, 

Iowa  Weeklies  Merged 

Mrs.  Clara  Spencer,  publisher  of  tht 
Audubon  (la.)  Advocate,  weekly,  hj. 
purchased  the  Attdubon  Republican  ano 
merged  the  papers  under  the  name  of  tht 
Advocale-Reptiblican.  The  Republicar. 
was  owned  by  H.  J.  Hoagenakker,  W.  E 
Williams,  editor  of  the  Advocate  for  tht 
past  six  years  will  be  editor  and  inanaer 
of  the  consolidated  papers. 

Furay  Visits  Alma  Mater 

James  H.  Furay,  vice-president  of  tht 
United  Press  .Associations,  visited  Crei^- 
ton  University,  Omaha.  Neb.,  of  which  ht 
is  an  alumnus.  May  11.  He  returned  to 
New  York  headquarters  of  the  Unhei 
Press  Mav  13. 


Markell  of  Times  Goes  Abroad 

Lester  Markell,  Sunday  editor  of  the 
.Vat'  York  Times,  sailed  May  13,  from 
New  A’ork  to  spend  two  months  vacation 
touring  Europe. 

New  California  Weekly 

William  .A.  Maxwell,  as  editor  and 
publisher,  has  started  a  new  weekly  paper 
at  Carlsbad,  Cal.,  the  Carlsbad  Champion. 


Debs  to  Edit  Socialist  Weekly 

Eugene  V.  Debs  will  edit  the  .-liiKr. 
iean  Appeal,  new  socialist  weekly  to  ap¬ 
pear  shortly,  it  was  announced  this  wed 
in  Chicago. 

Iowa  Daily  Celebrates  Anniversary 

The  30th  anniversary  of  the  W-eadc 
(la.)  Journal  was  celebrated  this  month 


For  Wet  Mat  Printing  Results  with  Dry 
Mat  Facility  use  Certifieds! 

To  produce  your  newspaper  as  economically  as 
possible  is  a  laudable  ambition.  But  to  save  a  few 
pennies  at  the  sacrifice  of  the  best  possible  printing 
is  not  an  economy  but  a  fallacy. 

Just  ask  yourself  these  questions.  Does  my  stereotyper  now 
have  to  steam  his  dry  mats  in  order  to  condition  them;  does  he 
have  to  oil  them;  does  he  lose  considerable  time  (and  patience) 
in  packing  his  mats  closely;  does  he  find  it  necessary  to  iron 
out  buckles  and  sinks  in  casting  or  between  casts? 

If  he  does,  just  add  the  cost  of  the  extra  time  wasted  on  to 
the  initial  cost  of  your  dry  mats  to  arrive  at  their  true  cost. 

Then  try  Certiheds.  Note  how  readily  they  are  conditioned 
without  steaming;  note  that  only  a  minimum  of  packing  is 
required  in  the  open  spaces;  note  that  they  do  not  have  to  be 
oiled  to  prevent  sticking  to  the  plates;  note  how  they  stand  up 
for  cast  after  cast;  and  note  the  absence  of  buckles,  wrinkles 
and  sinks. 

And  then  compare  the  printed  pages,  and  you  will  under¬ 
stand  why  some  publishers  use  Certifieds  for  special  work  such 
as  first  pages,  souvenir  numbers,  and  why  many,  many  more 
publishers  use  Certifieds  exclusively. 

Compare,  is  all  we  ask  and  we'll  leave  it  to  you  whether 
Certified  Dry  Mats  are  not  only,  what  publishers  and  stereo 
typers  everywhere  acclaim  them  to  be,  the  best  yet,  but  the 
most  economical  to  use  as  well. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

There  is  no  substitute  for  the  best — use  Certifieds 
Made  in  the  U.S.A. 
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tolerance 

A  cardinal  principle  of  Scripps-Howard 
editorial  policy  is — tolerance. 

Scripps-Howard  Newspapers  do  not  ad¬ 
vocate  ideas  merely  because  they  are  new 
or  because  they  are  old. 

But  new  ideas,  as  well  as  old,  are  given  a 
hearing — and  new  groups  of  thinkers  are 
thus  given  a  voice — so  that  the  people  may 
judge  for  themselves.  Scripps-Howard 
editorial  policy  wins  a  loyal,  solid  reader- 
audience —  an  audience  of  people  who 
think. 
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BRAINS  AND  ENTHUSIASM  WIN  OVER 
BLUFF  AND  BRAG  IN  SELLING 

Real  “Fighting”  Salesmen  Substitute  Ideas  and  Specific 
Knowledge  for  Desk  Pounding  and  Loud  Talking — 

‘  The  “Real  Article”  Discussed 

By  CHALMERS  L.  PANCOAST 

in  the  wide  oiien  spaces  of  the  These  are  ilie  fellows  who  throw  their 
W  est,  when  the  ^reat  annual  round-  mouths  into  gear  and  their  brains  do  not 
up  was  pulled  off  to  gather  in  the  cows  even  turn  over.  They  frequently  get  by 
aijd  calves  for  the  market,  "Kide  ’Em  for  a  time  with  their  loud-mouthings  but 
Cowboy,"  was  the  spur-up  slogan.  It  they  are  not  the  real  lighting  .salesmen  of 
made  the  buckeriMis  ride  .and  ride  hard,  today. 


stick  to  leather  and  get  their  rope  on  a 
cantankerous  cow. 


Bluff  and  bragging  never  sold  goods  and 
never  will.  Human  nature  is  such  that 


Today  in  the  business  world  the  modern  false  front  always  inspires  a  desire  to  look 
mtensivc  sales-drive  requires  spurring  up  below  the  surface.  That  is  where  the 
the  sales  force  to  make  desperate  efforts  bluffing  salesman  loses  out — there  are 
to  lasso  and  corral  more  orders.  In  the  none  of  the  real  lighting  qualities  beneath 
«Vid  drive  for  business  tlie  .-Xmencan  the  surface — he  is  like  a  hollow  log. 
.salesman  is  being  glorified  just  as  Ziegfeld  Some  of  the  so-called  “super-salesmen" 
.Was  glorified  the  American  girl.  The  man  I'lay  the  subtle  game — they  ojicrate 
'who  can- get  into  the  battle-for-orders  and  through  [letticoats.  l’erh<ips  their  sister's 
come  out  ahead  of  his  brother  salesmen  cousin’s  aunt  plays  bridge  with  the  buyer’s 
is  decorated  with  a  di.stinguished  .service  uncle’s  sister — this  gives  them  a  hack- 
medal-name,  siK'h  as: — Super-salesman,  door  entrance  to  the  business.  They 
High-powered  sale.snian,  A  Heavy-hitter,  always  have  .some  back  door  to  sneak 
Go-.getter,  Ace-clo.ser,  Master-mind,  Star,  in  through  and  creeji  uixm  the  bu.ver  with 
Heavy-weight,  lligh-prcssure-acc.  Two-  a  blackjack  in  one  hand  and  an  order 
ftsted.  Hard-boiled.  Fighting  and  High-  blank  in  the  other. 


jumping  salesman. 


There  are  salesmen  who  watch  for  ad¬ 


it  is  in  the.se  carefully  desk-planned  vantages  through  acquaintances  or  friends 
sales  drives  that  salesmen  are  required  to  to  get  an  edge  on  an  order.  They  arc 
spin  the  whirling  top  of  fate.  When  a  great  cjii  plans  but  short  on  performances, 
sales  force  enters  into  a  so-called  “big  Many  clever  super-salesmen  resort  to 
sales  drive”  a  .salesman  comes  out  of  the  tricks  and  subterfuges  to  obtain  an  audi- 
fray  either  a  hum  or  a  hero.  It  all  de-  ence  or  make  a  sale.  It  is  called  the 

pends  on  their  luck— as  they  call  it.  indirect  selling.  A  cleverly  thought  out 

Every  lirm  w  ith  a  sales  problem  today —  plan  of  getting  to  the  men  higher  up 

and  all  have  plenty  of  problems — is  on  through  friends  or  relatives  or  some  one 

tfie  lookout  for  men  who  can  accomplish  with  influence. 

nc.xt  to  the  impossible.  The  demand  is  Hut  dodging  the  straight  method  of 
for  men  who  can  wade  in  where  even  selling  by  trickery  is  not  fundamentally 
wsonder-workers  fear  to  tread.  sound.  Such  methods,  while  considered 

Since  this  is  the  day  of  the  high-pow-  clever  and  necessary  tools  to  be  used  by 
ered  salesmen,  the  fighting  salesmen,  what  the  high-pressure  .salesman  are  not  bon¬ 
is  the  peculiar  make-up  nr  characteristics  orable  and  do  not  win  rewards. 

^Utt  distinguish  the  Supcr-*alesmen  from  There  is  always  a  bad  kickback  when 
his  non-combatant,  order-taking  brethren?  adroitness  is  used  instead  of  straightfor- 
Therc  are  two  kinds  of  fighting  sales-  wardness.  The  only  applause  such  sell- 
men— those  who  fight  with  their  mouths  ing  methods  receive  is  from  sales-man- 
and  those  who  fight  with  their  brains.  In  agers,  who  often  in  desparate  straits  will 
die  old  days,  before  the  demand  for  inteiis-  resort  to  subtle  methods,  because  they  are 
ive  sales  drives,  it  was  just  a  matter  of  not  heavy  enough  themselves  to  sell  on 
the  ground-covering,  order-takers  to  say  straight  lines. 

— “Feet  do  your  stuff.”  But  today  it  is  The  real  fighting  .salesman  does  not  re- 
more  than  just  a  job  of  hot-footing  it  sort  of  trickery,  subtle  methods,  ladies’- 
from  prospect  to  prospect.  It  is  up  to  the  entrance  tactics  or  gum-shoe  methods, 
high-pressure  salesman  to  say  “Brains  do  He  has  two  very  outstanding  character- 


lad  to  come  through.  He  had  seen  this 
THREE  DAILIES  BROADCAST  salesman  in  action,  and  he  knew  that  ht 
KENTUCKY  DERBY  was  a  man  who  used  his  talk  and  energy 

muDrr  i  *i  xt  where  it  would  get  results. 
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^  broadcast  descriptions  of  the  salesman  led  in  sales.  He  was  the 

keiitucky  Derby  ^  that  classic  super-salesman,  the  high-pressure  man  o! 

was  beinji  run.  Ihey  were  the  gang 

Chicago  Tribune,  over  WGN ;  the  W  hile  the  others  were  seeking  applause 

W  ashiiifston  I  »J*t,  using  WCAP.  around  the  office  this  sales- 

station  of  ibe  Ches^eake  aiirl  Po-  ixjth  his  head  and  his  feet 

toiiiac  Telcplimie  Company;  and  ^^rappy,  mean-tempered  salesman 

the  Louisville  Courier.] ournal  anil  ,1,^  figinmg  type.  The 

Times,  over  wH  As.  fellow  who  thinks  he  can  get  an  order  by 

The  Louisville  Courier-Journal  antagonizing  the  buyer,  usually  has  a 

and  Times  chartered  a  captive  yellow  stre^  down  his  back  wide  enough 

hallooii.  which  they  sent  aloft  over  to  drive  a  truck  down.  .\  mad  prospect 

the  center  of  the  race  track.  (Hi-  becomes  a  sore  and  dead  prospect — and  I 

servers  in  the  air  telephoned  the  have  never  known  a  man  to  buy  anything 

story  to  the  hroadcastiiig  station  from  the  stilesman  who  made  him  mad  or 

where  it  was  put  on  the  air.  insulted  his  judgment. 

It  was  the  first  lime  since  the  The  coward  and  bully  with  his  big  talk 

advent  of  radio  and  in  the  historv  and  promises  is  not  a  fighting  salesraan- 

of  the  Derhv  that  the  famous  race  he  is  a  finished  salesman— he  is  usually 

hail  been  described  to  thousands  through  before  he  gets  started, 

miles  awav  as  it  was  being  run.  In  studying  a  great  many  sales  organ- 

_ '  _  izations,  1  have  found  tliat  the  winning 

qualities  are  about  as  follows; — honesty, 
of  go-getter.s.  In  every  sales  outfit  there  hard  work,  enthusiasm,  good  heal^ 
is  always  one  man  who  stands  out  head  knowledge  of  goods,  tact,  diplomacy  and 
and  shiiulders  above  the  others.  It  was  patience.  A  man  who  puts  the^  in  his 
so  here.  One  fellow  was  mild-mannered  sample  case  has  something  which  sells 
with  honest  eyes.  The  others  were  fast-  him  for  all  time.  If  he  fights  with  these 
er  and  louder  talkers.  The  quiet,  patient  weapons  he  does  not  have  to  be  reselling 
chap  had  a  personality  that  enabled  him  himself  at  every  call 
to  make  friends  and  hold  them.  He  was  I  have  known  fellows  who  thought 
not  a  spell-binder  or  an  orator.  He  lighting  meant  talking  in  a  loud  voice 


THREE  DAILIES  BROADCAST 
KENTUCKY  DERBY 

'T’HREE  daily  newspapers  May  16 
broadcast  de.scriptions  of  the 
Kentucky  Derby  as  that  classic 
was  being  run.  Tliey  were  the 
Chicago  Tribune,  over  WGN;  the 
W  ashiiifston  Post,  using  WCAP. 
station  of  the  Chesapeake  ami  Po¬ 
tomac  Telephone  Company;  and 
the  Louisville  Courier-Jourmil  anil 
Times,  over  WHAS. 

The  Louisville  Cotirier-Joiiriial 
and  Times  chartered  a  captive 
hallooii.  which  they  sent  aloft  over 
the  center  of  the  race  track.  Ob¬ 
servers  in  the  air  telephoned  the 
story  to  the  hroadcasliiig  station 
where  it  was  put  on  the  air. 

It  was  the  first  lime  since  the 
advent  of  radio  and  in  the  history 
of  the  Derby  that  the  famous  race 
hail  been  described  to  thousands 
miles  away  as  it  was  being  run. 


to  make  friends  and  hold  them.  He  was  I  have  known  fellows  who  thought 
not  a  spell-binder  or  an  orator.  He  lighting  meant  talking  in  a  loud  voice 
“knew  his  groceries”  and  had  the  courage  and  hammering  desks  excitedly.  This 
to  argue  his  story  to  a  finish.  He  also  violent  action  only  trademarked  them 
possesed  a  quiet,  bulldog  tenacity,  planned  w'ith  the  wrong  brand.  They  became 
his  work  carefully  and  used  aggressive  known  as  one-time  salesmen,  and  are  a 
sales  tactics.  lirst  cousin  to  the  confidence  man. 

He  did  not  blow-off  around  the  ollice  The  fighting  salesman  of  today,  fights 
about  what  he  had  done  or  was  going  to  on  faith.  He  has  faith  in  himself,  faith 


do.  He  was  not  constantly  trying  to  tell  in  his  company,  his  product  and  his  fel- 
tlie  boss  that  he  was  a  wonder-worker.  lownicn. 

By  some  he  was  greatly  misjudged. 

Simply  because  be  did  not  make  a  loud  Publiihing  Company  Incorporated 
noise  within  hearing  of  the  big  kisses  The  VVynnewood  (Okla.)  Publishing 
they  spoke  of  him  as  a  nice  boy  but  not  Company  has  been  incorporated,  with 
forceful  enough.  They  thought  he  lacked  $2,500  capital,  by  M.  B.  Carley,  \V.  E. 
punch  and  staying  (lualities.  Showen  and  Flora  B.  Carley,  all  of 

But  his  manager  was  betting  on  this  Wvnnewood. 


your  stuff.” 

The  mouth-lighting  salesman  is  a  blow- 


istics-:-sincerity  and  enthusiasm. 

I  have  met  some  real  fighting  salesmen. 


hard,  a  one-time  booster.  He  usually  is  They  were  modest  and  quiet,  and  they 
better  at  selling  himself  to  his  boss  in  the  were  sincere  in  their  selling  talk  and  put 
Q^ce,  than  he  is  out  on  the  firing  line.  He  their  arguments  over  so  enthusiastically 
IS  a  great  artist  in  painting  the  picture  of  there  was  a  big-fist  punch  to  their  work. 
“Vl’hat  I  said  and  What  he  said.”  The  The  genuine  higli-iiowered  .salesmen 
chances  are  he  never  said  half  he  tells  today  are  “square  shooters” — honest  and 
his  boss.  direct  in  siieech  and  action.  They  have 

These  noise-making  salesmen,  who  make  grit,  enthusiasm,  sincerity  and  a  never- 
tlieir  boss  believe  they  are  wonder-work-  quit  siiirit. 


I^IAKAPWS 


ers.  are  not  .so  good  when  they  face  an 
aiKlience  that  knows  the  difference  be¬ 
tween  bluff  and  facts. 


I  recently  made  a  close  study  of  a  sales 
organization  that  was  made  up  of  men 
w  ho  were  considered  a  real  bang-up  gang 


^  .  3  Get  Your  Readers  to  build 

their  own  cook  books  in  a  card  in- 
dex  box  out  of  the  columns  of  your 
paper. 

A  card  index  box  with  the  name  of 
your  paper  on  it  and  a  card  index  recipe 
on  your  woman's  page.  Think  that  over. 
Now  being  used  by  Detroit  News,  Col¬ 
umbus  Dispatch,  Indianapolis  News, 
Louisville  Times  and  a  score  of  other 
papers.  Write  us  for  terms  and  particu¬ 
lars  of  our  plan. 
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PRESS  AGENT  TELLS  ADVERTISING  MEN 
HOW  HE  “PUTS  IT  ACROSS” 


Bernard  Sobel  of  Ziegfeld  Enterprises  Reveals  That  “Real 
News”  Cannot  Be  Told — Says  It  Is  “Fortunate” 
Public  Believe  His  Fakes 


A  N  amazingly  frank  confession  of  the- 
atrical  press  agent  tricks  by  which 
the  public  is  deceived  in  regard  to  cur¬ 
rent  productions  was  made  by  Bernard 
Sobel,  publicity  director  of  the  Ziegfeld 
Theatrical  Enterprises  in  an  address  be¬ 
fore  the  advertising  staff  of  the  Nczi.' 
York  Times,  May  20. 

In  addition  to  inventing  stories  and 
stunts  “which  cannot  always  be  carried 
out  because  of  expense  and  circum¬ 
stances,”  Mr.  Sobel  revealed  that  the 
"real .  news”  is  kept  under  strict  censor¬ 
ship  of  the  publicity  department. 

"Real  news  about  the  production  cen¬ 
ters  down  to  the  amount  of  receipts,  a 
fact  that  you  never  dare  tell,  and  changes 
in  the  cast,  a  fact  that  you  never  dare  dis¬ 
close.” 

“Illness  of  members  of  the  cast  is  an¬ 
other  thing  you  never  disclose,”  he  con- 
tinuerl,  “for  the  reason  that  these  things 
are  detrimental  to  the  show  business.” 

It  is  “very  dangerous”  to  let  the  public 
know  that  a  star  has  been  replaced  by  an¬ 
other  person  at  a  lower  salary  because 
the  public  would  say  that  it  is  no  longer 
the  original  cast,  Mr.  Sobel  naively  said. 

In  one  place  he  remarked  it  “was  for¬ 
tunate”  that  the  public  believed  one  of  his 
handouts  because  it  put  a  fake  “story”  of 
a  stowaway  prima  donna  “over.” 

Following  are  excerpts  from  Mr.  So- 
bel’s  address : 

“I  am  going  to  outline  a  few  of  the 
various  processes  and  phases  of  theatrical 
publicity.  Everybody  here  knows  every¬ 
thing  alx)Ut  the  theatre,  and  for  that  rea¬ 
son  I  am  going  to  tell  you  the  many  things 
we  strive  to  do  in  fining  publictiy  for  a 
show.  The  first  thing  that  we  do  is  to 
present  real  news  in  regard  to  a  theatrical 
production.  This  is,  perhaps,  the  very 
best  kind  of  publicity,  because  it  is  real 
news.  Messrs.  XWN  and  VVZ  are  going 
to  produce  a  new  play  called  ‘JONES  2D, 
written  by  Miss  Herrin,  and  the  sliow 
will  be  presented  at  the  .\stnr  Theatre 
on  April  21.  There  is  your  initial  state¬ 
ment  about  a  show.  That  constitutes 
news  and  everylx)dy  reads  this  and  every¬ 
body  wants  to  know  about  Jones.  That 
very  simi)le  statement  may  be  played  up 
in  many  ways  so  that  the  news  angle  is 
still  there,  and  yet  a  great  deal  of  space 
can  be  gained  from  that  simple  statement. 

“1  will  illustrate  by  telling  you  what 
I  did  when  ‘Louis  XIV’  was  first  b(night. 

I  sent  out  the  statement  that  Mr.  Ziegfeld 
would  present  ‘Louis  XIV.’  at  such  a 
theatre  on  such  a  date,  and  I  kept  sending 
out  this  information  regularly.  Then,  af¬ 
ter  the  papers  had  presented  this  fact  to 
the  public,  1  would  get  a  new  story  on  the 
same  old  one.  Consequently  I  decidea 
that  I  would  let  them  in  on  the  actual 
meaning  of  the  title  a  little  bit  further. 
So  I  refiucstefl  the  newspapers  not  to 
print  the  title  ‘Louis.’  but  to  spell  the 
name  ’LOl’lE.’  This  is  something  of  a 
deviation  from  ethics,  but  even  the  New 
York  Times  accepted  the  supposerl  cor¬ 
rection  and  changed  the  name. 

“.Some  weeks  after  the  new  spelling 
was  established  I  let  the  public  in  on 
more  information,  so  instead  of  letting 
the  newspapers  use  the  Roman  figures  I 
asked  them  to  change  it  to  ‘THE  14TH.’ 
These  changes  puzzled  and  amazed  the 
whole  public,  which  had  naturally  been 
led  to  expect  a  historical  production. 

“.\nother  thing  that  you  have  to  do  in 
theatrical  i)ublicity  is  to  keep  the  show 
alive  after  it  is  once  started.  Now,  I 
might  tell  you  here—  and  this  is  a  secret 
which  my  fellow  press  agents  might  not 
be  willing  to  admit— that  if  a  play  is  a 
good  one  it  will  sail  on  regardless  of  press 
agents.  I  do  not  believe  this  is  true  from 
observation  of  many,  many  plays  on 
Broadway.  I  feel  that  the  public 
must  know  continually  about  a  pro¬ 
duction,  and  I  certainly  know  how 
much  cumulative  publicity  Ziegfeld 
has  had  in  the  past.  Yet  it  is  necessary 


to  keep  his  name  before  the  public  all  the 
time  to  keep  the  public  curiosity  whetted 
in  regard  to  him  and  his  productions. 
This  is  where  the  difficulties  of  press¬ 
agenting  begin.  The  longer  a  production 
runs  the  less  chance  there  is  for  any  news 
c(jncerning  that  production.  Real  news 
alxnit  that  production  centres  down  to  the 
amount  of  receipts,  a  fact  that  you  never 
dare  tell,  and  changes  in  the  cast,  a  fact 
that  you  never  disclose.  Illness  is  some¬ 
thing  that  you  never  disclose.  These 
things  are  detrimental  to  the  show  busi- 


".\fter  the  show  runs  three  or  four 
weeks  some  producer  thinks  that  he  cat; 
get  a  person  who  is  competent  to  take  the 
place;  of  another  per.son  playing  an  im- 
jKirtant  part,  but  at  a  lower  salary.  .Such 
a  change  may  take  place,  but  it  is  very 
dangerous  to  let  the  public  know,  as  the 
public  would  say  that  it  is  no  longer  the 
original  cast.  Sometimes,  however,  the 
change  in  cast  is  so  well  known  that  the 
publicity  agent  has  to  let  the  public  know 
about  it.  He  has  to  do  it  in  some  original 
\\ay  that  will  renew  the  interest  of  the 
public  and  let  them  want  to  see  the  new 
play.  In  the  case  of  ’.Xdrienne,’  Miss 
Siegel,  prima  donna,  left  the  cast.  We 
could  not  merely  state  that  someone  was 
to  take  her  place.  We  had  to  announce  an 
actress  with  personality  and  well  qualified 
to  take  the  part.  Hence  our  story  staten 
that  a  stowaway  prima  donna,  who 
watched  the  prima  donna  during  rehears¬ 
als  and  learned  the  lines  and  then  crawled 
to  the  garret  room  and  there  did  all  the 
dances  that  the  prima  donna  did  and 
finally  had  manager!  to  get  the  leading 
role  of  Adrienne.  Fortunately,  the  gen¬ 
eral  public  believed  this,  and  the  story  of 
the  stowaway  prima  donna  went  over. 

“There  is  nothing  too  sacred  for  m\ 
sacrilegious  touch.  I  learn  that  a  Prince 
and  Princess  of  some  Russian  empire  or 
other  minor  municipality  are  coming  to 
.\mcrica,  and  without  waiting  for  matters 
of  formality.  I  send  out  a  notice  to  the 
Times  and  other  publications  that  Prince 

and  Princess  -  are  to  be  the  guests 

at  the  Follies  on  such  and  such  a  night. 
If  this  information  comes  out  on  Monday 
I  try  to  give  the  formal  announcement 
on  Tuesday.  In  the  meantime  I  send  in¬ 
vitation  jxjstal  cards  to  the  Prince  and 
Princess  in  midocean  in  order  to  satisfy 
the  Times  and  also  the  ethics  of  my  con¬ 
science. 

“The  holiday  is  always  a  very  valuable 
thing  for  the  press  agent  in  tying  up 
one’s  production  with  Memorial  Day. 
Fourth  of  July  and  others.  I  put  over  a 
story  concerning  Mother’s  Day.  1  told 
the  public  that  mothers  of  the  Ziegfeld 
Follies  Girls  were  going  to  have  a  special 
entertainment  on  the  back  stage.  The 
mothers  were  there,  but  there  wasn’t 
any  entertainment.  It  is  not  that  I  trick 


the  public  and  the  press,  but  that  I  can¬ 
not  always  carry  out  the  complete  stunt 
because  of  expense  and  circumstances. 

“There  are  one  or  two  more  things 
that  1  wish  to  say  alxmt  publicity.  One 
is  the  use  of  the  cartoon.  The  Times 
has  its  own  cartoonist.  Other  papers 
within  the  last  year  have  been  a  little 
more  hospitable  and  have  permittee 
wandering  cartoonists  to  present  their 
cartoons. 

“In  conclusion  let  me  say  that  the 
whole  process  of  theatrical  publicity  lias 
undergone  a  startling  change  within  the 
last  four,  five  or  six  years.  If  you  are 
followers  of  the  drama  you  will  note 
that  the  standard  of  the  current  play  is 
far  ahead  of  the  plays  of  bygone  days. 
The  press  agent  must  reach  the  new 
kind  of  play  developments.  He  musi 
school  himself  in  the  technique  of  the 
present  and  the  future.  He  must  know- 
current  events  and  human  nature.  There 
is  nothing  too  ridiculous  for  a  press 
agent  to  do  and  there  is  nothing  too 
loftv.’’ 


1100  HONOR  BAVASI 
AT  DINNER 


Prominent  New  York  CircuUUt 
Presented  with  $1,000  Tea  Set— 
Formerly  Delivery  Foreman, 

N.  Y.  Globe 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 


Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 


occasion  no  surprise  among 
those  who  know  their  Texas. 


Dallas  Morning  News 


Fraternity  Plans  Alumni  Smoker 


The  Columbia  Chapter  of  Sigma  Delta 
Chi,  journalistic  fraternity,  will  hold 
an  alumni  smoker  May  23,  in  the  Inter¬ 
fraternity  Clubs  Building,  New  York. 
Speakers  will  be  Kenneth  Hogate,  man¬ 
aging  editor.  Wall  Street  Journal;  James 
XVright  Brown,  publisher.  Editor  & 
Publisher,  FMward  Howard.  Assistant 
District  Attorney ;  Herbert  Bayard 
Swope,  executive  editor.  New  York 
World,  who  will  welcome  into  memlier- 
ship  William  Preston  Beazell,  assistant 
managing  editor  of  the  World,  and  Law¬ 
rence  H.  Sloan,  editor  of  the  Standard 
Daily  Statistics,  who  will  act  as  toast¬ 
master. 


More  than  1,100  newspaper  friends  oi 
Joseph  Bavasi,  owner  of  the  Munn) 
News  Company,  attended  a  testimonial 
dinner  in  his  honor,  held  at  the  Penn^ 
vania  Hotel,  New  York,  May  17,  {jj 
was  presented  a  $1,000  tea  set. 

Mr.  Bavasi,  known  in  New  York  news- 
paper  circles  as  “Frenchy,”  formerly  vras 
delivery  foreman  for  the  old  New  Fort 
(ilohe.  He  left  that  newspaper  to  take 
a  similar  position  with  the  Post,  when 
he  had  charge  of  the  delivery  and  of  the 
circulation  department  for  three  years. 
He  was  associated  with  the  Trihune 
for  two  years  before  its  consolidatka 
w  ith  the  Derald.  and  Ix-came  owner  of  the 
news  company  on  Jan.  4.  1924,  when  three 
iK'wspapers,  the  Times,  the  Tribune  and 
the  World,  decided  to  change  their  deliv¬ 
ery  system  and  operate  jointly  through 
the  Mutual  News  Company. 

\  large  part  of  the  efficiency  in  present- 
day  handling  of  large  quantities  of  news- 
tiapers,  in  several  editions,  is  due  to  new 
methods  inaugurated  by  Mr.  Bavasi  and 
carried  out  under  his  immediate  super- 


Buy«  New  Newwprint  Machine 

The  Minnesota  and  Ontario  Paper 
Company  is  installing  a  new  paper  ma¬ 
chine  in  its  mill  at  Kenora,  t)nt.  The 
machine  will  be  capable  of  producing  a 
sheet  of  newsprint  245  inches  wide  at  the 
rate  of  l.lflO  feet  a  minute. 


Representatives  of  every  newspaper  in 
the  city  attended  the  function,  among 
them  being  Joseph  D.  Bannon,  of  the 
American;  C.  11.  Sandkam,  of  the  Her¬ 
ald  Tribune;  Norman  Hoover,  of  the 
World;  John  Mansfield,  of  the  Journal: 
J.  M.  .\nnenberg,  of  the  Evening;  Post; 
E.  Zoty,  of  MacFadden’s;  O.  O.  .Scatter- 
good,  of  the  Granitic;  Ed  Cox,  of  the 
Hearst  Publications;  J.  E.  Hasenack,  of 
the  .S'loi;  E.  S.  Friendly,  of  the  5’mii.- 
Charles  Flanagan,  of  the  Times,  Porter 
Carruthers,  of  the  Herald  Tribune,  and 
Hugh  O’Donnell,  assistant  business  man¬ 
ager  of  the  Times. 
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Announcing  Our  Ability  to  Again  Serve  the  Public  with 


GENUINE  FLEXITVPE  DRY  MAT 


This  is  the  original  mat  which  gave  such  wonderful  results  before  the  war. 
It  is  carried  in  stock  sizes  in  our  St.  Louis  warehouse  ready  for  immediate 
shipment. 

For  Results  and  Satisfaction  in  your  Stereotype  Foundry,  use 


FLEXITYPE  DRY  MATS 


and  for  Wet  Mats  Use: 


WEST  INDIA  CREAM  STEREO  TISSUE 
RADIANT  RED  RAG 
SUPERIOR  MACHBNE  MATRIX 


FURNISHED  SOLELY  BY 


Brooks  Paper  Company 


Supreme  in  Texas 


St.  Louis,  Mo. 


/' 


Editor  &  Publisher  for  May  23,  1  925 


an  advertisement  written  by  a  customer 


NO  DISTRIBUTION 

IN 

THIS  MODERN  COMPOSING  ROOM 

“In  our  composing-room,  ”  states  the  Niagara  Falls  Gazette, 

“are  eleven  Linotypes  with  a  range  of  faces  from  agate  to 
twenty-four  point  for  straight  matter,  and  up  to  thirty 
point  for  display.  W  ith  this  equipment,  the  old  bugbear  of 
distribution  is  entirely  abolished.  On  one  occasion  twelve 
forms  were  cleared  and  into  the  metal  pot  in  twenty  minutes. 

Hunts  for  sorts,  spacing  or  basing  materials  are  unknown 
in  this  modern  plant. ’’ 

(•““LINOTYPE”  •) 


MERGEXTIIALEU  LINO  n  PE  COMF’ANA 


liliOOKI.YN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  I.IMITEI),  TORONTO 
Apenrifi  in  the  Principal  t'itiet  of  the  World 


COMPOSED  ENTIRELY  ON  THE  LINOTYPE  IN  THE  SCOTCH  SERIES 


Editor  &  I*  li  b  I  i  %h  er  for  May  23,  1  925 
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EASY  ESCAPE  FOR  GUILTY 

Till'.  JU-W  aiiti-iuililicity  rule  of  the  I'cderal  Trade 
(.  ipiTiirisbion  is  not.  as  has  recently  In’en  claimed, 
a  protection  for  the  unjustly  accused.  The  order, 
lip'mulgatcd  hy  (  hairiran  \’an  Meet  and  Commis- 
si(>n‘'rs  Hunt  and  lluiniihrey,  Iwing  a  majority  of  the 
commission,  is  as  follows: 

“Frnm  ami  after  this  ilatc,  (April  f.)  in  the  settlement  of 
»nv  matter  liy  stipulation  Iiefote  complaint  is  issuc'l.  no 
statement  in  reference  thereto  shall  lie  maile  hy  the  (  ominis- 
sion  for  puhlication.  After  a  complaint  is  issneil.  no  state 
ment  m  regard  to  the  ra«e  shall  lie  niaile  hy  the  t  ommission 
for  puhlication  ntitil  after  the  final  determination  of  the  case. 

■'.Wter  a  complaint  has  hieii  issnesi  and  the  answer  of  the 
res|sinilrnt  has  iieeti  filed,  or  in  case  the  resjiotident  fails  to 
file  an  answer  hy  the  rides  provided,  the  pa|iers  in  the  casi 
shall  lie  open  to  the  public  for  inspection,  under  such  rules 
iinl  t«  Kitlatioiis  as  the  Secretary  may  prescrilie." 

I  he  settlement  of  “any  matter  hy  stipulation  iK-fore 
complaint  is  issuetl,”  without  puhlicity,  obviously  pro- 
vttles  an  exit  for  others  titan  the  innocently  accused. 

When  a  complaint  is  issued  by  the  commission  a 
public  document  has  been  tiled  and  when  public  docu¬ 
ments  are  not  immediately  available  to  public  inspec¬ 
tion  a  practise  has  been  e.stablished  which  is  very  un¬ 
safe,  according  to  all  legal  precedent  in  this  republic. 
It  does  not  require  a  legal  mind  to  perceive  in  this 
new  rule  several  farsical  means  of  escape  for  guilty 
parties  who  fear  puhlicity  much  more  than  a  cease 
and  desist  order. 

In  his  able  dissenting  memorandum,  concurred  in  by 
t'ommissioner  Huston  Thompson,  Crimmissioner  J.  F. 
Nugent  made  this  significant  remark; 

“1  tvclifve  the-*!  thr  purcha«inK  puMic  have  ihc  riKht  to 
know  from  the  r«)mmiii’4ion*s  public  <leclaratinn  the  name«  of 
tho^  manufactuTers  and  merchants  who,  wilfully  and  dclilK*r 
ately,  hy  mi^hrandins.  faUe  and  nhMcafling  advertising, 
adulteration  of  their  pnxlucts,  etc.,  have  rohlvnl  them  «»f  their 
mone> .  1  am  of  the  opinion  that,  in  that  event,  it  would 

necessarily  follow  that  such  of  the  custimiers  of  the  class 
referred  to  as  !>ecame  familiar  with  the  facts,  would  fliscon 
timie  patronizing  them  and  divert  their  trade  to  their  honest 
4:om|*etitors,  and  that  the  latter  are  entitled  to  such  increasefi 
trade  hy  reason  of  their  honesty  and  square  dealing.” 

We  rc|>cat,  the  I'ctleral  Trade  Conimtssioii  is  a 
broken  arm,  and  the  forces  of  honest  advertising, 
carrying  the  lianncr  of  truth,  owe  it  to  their  cause 
.to  tight  to  restore  this  li>st  I'ovvcr. 

Ktticki'rhockcr  I'rcss,  of  Albany ^  A’.  T.,  asks 
ro/icf/rcr  a  crimcicss  tmcsfaf'cr  ictHild  publish 
the  assassination  of  Lincoln  or  McKinley  or  the 
black  crime  of  Sarnjcz*o,  and  says  that  a  news¬ 
paper  xWifV/i  does  not  print  the  nr:cs  of  a  eritne 
^'ceomes  an  inferentuil  accessory  to  that  crime. 


MORE  PULL;  LESS  PUSH 

Sl  KlKlNfi  economics  were  oxpotmdcd  last  week 
at  Houston  hy  John  Benson,  of  Oiicago,  when 
he  declarixl  that  there  are  too  many  merchandise 
dealers  and  jobbers  and  that  advertising  must  “build 
up  more  consumer  pull  and  reduce  selling  push  all 
along  the  line.”  He  told  of  the  futile  struggle  of 
iueliicicnt  retail  business  and  declarid  that  the  chain- 
store  and  mail-order  lunf-e  are  destined  to  alKtlisb  the 
little.  incomiH’tent  stores  and  n'ake  local  shops  mere 
i-upply  depots  for  public  convenience.  “.Xdvertising 
would  make  salesmausbip  unnecessary,’'  be  said. 
“Copy  should  bi-  interesting,  informative,  sincere  and 
specific.” 

Trogressivc  new  spatter  administrations  arc  striving 
to  hook  tip  chain-store  activity  with  local  advertising. 
Such  executives  also  lot'k  fttrward  to  huge  future 
mail-order  advertising  tralVtc.  Incompetcitt  retailing 
is  rapitlly  taking  its  own  life  in  every  city.  The  new 
science  lies  in  distributing  meritorious  merchandise, 
which  is  .able  to  stand  the  tests  <'f  national  advertis¬ 
ing,  in  larger  volume,  at  lower  price  and  at  smaller 
profit  margin. 

By  ld30  this  country  will  have  witnessed  a  revolu¬ 
tion  in  co-operative  pnKhiction  and  marketing  and  in 
inail-order  and  local  retail  distribution. 

There  is  such  a  thing  as  carrying  the  grclty 
girl  picture  feature  to  extretnes.  as  Heywood 
Rroun  points  out  in  a  humorous  criticism  of  a 
caption  zfhieh  recently  appeared  In  a  .Vra*  York 
paper,  reading:  "Miss  Lillian  Molton,  of  No. 

Park  a^'cnue,  caught  hy  the  photographer 
as  she  returned  to  her  home  from  a  shopping 


K 


lie  that  tillelh  his  Itinil  shall  have  plenty  of 
bread:  but  he  that  followeth  after  vain  persons 
shall  have  poverty  enougli.- -Proverbs;  XXVIII. 
1«>. 


CORRECT  PUBLICITY  STAND 

WIIFN  an  atlvcrtising  agency  submits  to  a  news¬ 
paper  a  piece  of  free  publicity  and  the  editor  or 
It  anager  tliscards  it,  will  that  act  affect  the 
agency's  future  choice  of  the  paper  as  an  advertising 
meilium? 

It  is  a  question  that  has  lx)thered  many  publishers. 
X.  W.  Ayer  and  .Son,  in  a  letter  to  a  publisher, 
make  the  emphatic  declaration  that  publicity  which  is 
sent  out  by  that  agency,  whether  used  or  unused,  has 
no  Ijcaring  whatsoever  upon  the  agency’s  choice  of 
advertising  media.  The  letter  reads,  in  part,  as  fol¬ 
lows:  "Our  advertising  lists  are  not  made  up  with 
reference  to  the  papers  that  use  or  reject  the  publicity 
articles  we  distribute.  So  you  can  use  it  all  or  throw 
it  all  into  your  waste  basket  with  complete  assurance 
tli:it  in  cither  event  you  will  not  be  affecting  our  con¬ 
sideration  of  your  paper  as  an  advertising  mediiini.’’ 

FurtlicriiK're  N.  W.  .-Xyer  and  Son  declare  tliat  they 
"vouch  for  the  accuracy  of  all  the  material  we  re¬ 
lease,"  that  they  send  puhlicity  tuily  to  news  desks  and 
expect  eclitors  to  decide  whether  it  is  interesting 
enough  to  print  and  they  positively  assert  that  they 
do  not  take  publicity  work  for  profit  or  to  defeat 
advertising,  hut  as  an  .accommotlation  to  clients. 

This  is  a  clear  and  admirable  statement  and  is  de¬ 
cisive  as  regards  that  agency.  If  an  advertising 
agency  must  handle  puhlirity  it  should  be  on  that  basis. 
.\<lvertising  wliiclt  is  contingent  upon  the  publication 
of  free  publicity  is  (Jitained  at  a  very  high  cost;  pub¬ 
licity  which  is  sent  to  newspapers  throiigh  advertising 
channels  is  off  its  course;  publicity  which  is  intended 
to  take  the  place  of  atlvertising  is  a  cheat;  publicity 
which  is  mere  (girtisan  commercial  propaganda  is  a 
fraud  iiiion  readers  and  an  imposition  upon  publishers; 
and  the  meanest  traffic  we  know  of  is  th.at  of  the 
agency  wlticli  projioses  to  feed  its  advertising  to 
maga/ines  and  its  free  publicity  to  newspapers. 

The  letter  from  N.  \V.  .Xycr  and  Son  is  a  real 
refreshnx  nt. 

The  true  story  of  how  a  little  business  became 
a  big  business  through  neu'spaprr  advertising  is 
the  most  telling  argument  in  selling  space  to 
beginners. 
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THE  NORTH  AMERICAN  SALE 

L*  UME  protest  follows  the  merging  of  the  P/uj,. 
delphia  North  American  w  ith  tlte  Public  Ledger 
ftccasioning  the  loss  of  the  oldest  newspaper  ia 
\merica  as  a  .separate  entity.  The  North  American 
was  a  newspaper  of  character  and  remarkable  in<t 
pendent  courage.  K.  A.  Van  Valkcnburg,  in  his  day 
made  it  a  strikingly  bold  and  effective  champion  ol 
a  concept  of  progressive  Americanism.  It  was  beloved 
by  many  thousands  of  rcack-rs  and  also  raised  a  cro« 
of  enemies,  as  all  fearless  newspapers  must.  It 
well-edited  ,md  had  periods  of  apparently  sound  pros- 
jierity. 

That  any  degree  of  censure  should  fall  ui>on  Cyras 
H.  K.  Curtis  for  his  part  in  iIk-  transaction  would  be 
unjust.  The  fact  is  that  the  pressure  to  sell  canit 
from  the  Wanamakcr  heirs  and  Mr.  Curtis’  purchase 
was  a  natural  business  move.  He  did  not  buy  and 
suspend  publication  of  a  soundly  successful  newspaper 
He  did  buy  a  newspaper  that  had  lost  its  guidinj 
spirit  and  was  on  the  market  because  its  owners  tad 
no  journalistic  ambition  and  were  dissatisfied  whb 
their  profit  returns. 

In  selling  the  North  American  the  Wanamalter 
heirs  had,  we  arc  told,  only  a  commercial  motive 
They  desired  to  make  a  real-estate  investment  fur 
greater  profit.  They  did  not  care  for  the  Noeib 
.American  for  what  it  represented  to  the  joiirnalw 
craft. 

Mr.  Curtis  manifestly  could  not  have  continued  the 
North  .American  as  a  rival  to  his  Public  Ledger.  If 
it  must  be  sold  it  was  evident  good  business  for  him 
to  buy  it  and  merge  the  two  morning  newspapers 
The  criticism  that  a  free  voice  was  ruthlcs.sly  stilled 
hy  Mr.  Curtis,  is  not  fair. 


Schools  of  fournali.tm  that  turn  out  crops  of 
youths  imbued  with  the  idea  that  press-ageniry 
Tohieh  preys  on  newspapers  and  deceives  the 
reading  public  is  a  legitimate  and  profitable 
occupation,  are  distinctly  disservieeable  to 
American  fournalism  and  e.rtremcly  doubtful 
educational  enterprises. 


ELIHU  ROOT’S  RETROSPECT 

IN  the  twilight  of  life,  admitting  all  of  the  tend¬ 
encies  of  old  age  to  criticise  youth,  Klihu  Root 
believes  that  there  is  today  a  far  greater  interest 
in  public  affairs  in  the  Lhiitcsl  States  than  ever  before. 
Iietter  understanding  of  the  duties  of  citizenship,  inoie 
honest  elections,  Itetler  administration  of  public  offia 
more  humanity  and  compassionate  grace  among  thi 
people,  more  broad-minded  treatment  of  affairs,  higher 
standards  of  education  and  of  individual  conduct  atd 
patriotism. 

\\  e  hold  that  the  newspaper  is  tlte  strongest  singie 
influence  in  the  affairs  of  government  and  of  tin 
citizenship.  With  all  their  admitted  faults,  the  news¬ 
papers  of  this  country  do  sustain  the  foundations  oi 
the  republic.  Fight  for  honest  and  able  newspapers 
ansi  you  fight  for  the  highest  ideals  of  free  govera- 
ment  and  progressive  individual  life. 


If  it  does  not  seem  reasonable,  fair  or  true 
don't  pass  it  into  print. 


HARRY’S  HARRIED  HEART 

ADVHCE  to  lovelorn  men  is  a  new  feature  in  tbe 
Nrtv  York  Evening  World.  There  are  soul; 
ful  letters  from  Trembling  Tommy,  Dolef* 
Dick  and  Heartsick  Harry,  detailing  their 
“She  will  not  listen  to  my  picas  until  I  have  ms*!  ' 
$200.  and  this  will  take  three  years — should  I  wah?" 
“She  is  going  out  every  night  with  that  Boilennate 
Bum,  but  I  know  she  loves  but  me.”  “When  a  gif' 
looks  at  you  like  that,  is  a  man  justified  in  propoF 
ing?"  And,  of  course,  many  letters  about  the  infc- 
ence  of  a  new  moon  on  heartstrings. 

All  letters  are  seriously  answered,  exactly  in  ^ 
same  spirit  as  the  perennial  advice  to  lovelorn  nuik 
The  feature  will  be  thoroughly  enjoyed  by  wo«8 
readers,  and  there  appears  to  be  no  lack,  in  this  eft* 
age,  of  men  wearing  hearts  on  sleeves.  j 


r 
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- -  oi  a  mai<aziiu-.  "The  Tacoiitan." 

which  made  it-  lir-t  appearance  in  May.  FOLKS  WORTH  KNOWING 

Llewellyn  Totman.  formerly  with  the 
Duluth  fMinn.t  .Vr:w  Tribum  has 

- ;  joined  the  >tatT  of  the  .1.  E.  D.  Meador’s  YJT'  H.  HOSKINGS.  the  business  man- 

MILTON  McKAE,  veteran  newspaper  Jrucraft  I’ictiircs  Corpiiration  as  seen-  ”  *  ager  and  one  of  the  directors  of 
owner  and  puhlisher,  spoke  recently  arist.  the  recently  merged  Long  Beach  (Cal.; 

before  the  San  Diego  Advertising  Club.  (Icrirge  Cochran  has  joineil  the  staff  Press  -  Telegram, 

His  topic  was  horty  Years  in  Newspa-  Charlotte  (X.  C.)  Obsen-er  as 

ptrdotn.  telegraph  editor. 

Victor  Hanson,  publisher  ot  the  Btr-  Young,  real  estate  editor 

^gham  \  nos,  and  Mrs.  Hanson  base  _  j  Columhus  (O.)  Dispatch,  has  re- 


MII  ton  McKAE.  veteran  newspaper 
owner  and  puhlisher,  spoke  recently 


Hit  topic  was  "forty  Years  in  Aewspa- 
ptrdotn." 

Victor  Hanson,  publisher  of  the  Bir- 
ttingham  \nos,  and  Mrs.  Hanson  have 


FOLKS  WORTH  KNOWING 


the  recently  merged  Long  Beach  (Cal.; 

Press  -  Telegram, 


^  from  a  three  months’  cruise  in  ,0  ' New  York,  where 

the  Mfditcrranf  an.  pjymouth,  tng.,  lu 

Arthur  Capi>cr,  Kailas  pubhsner  ana  Muward  A.  White,  ot  the  Ameri- 

t'nited  States  S<’>'3tor.  addressed  the  .Ad-  (Vuisular  Service, 

vertising  aub  of  M'nneaprd.s  and  the  bt.  j 


Gactette-Rei’inc,  to  police  reporter.  At- 
KNOWING  lantic  City  Daily  Press-Gazette. 

Ralph  C.  Rockafellow,  from  editorial 

- staff.  Printer’s  Ink,  to  assistant  general 

the  business  man-  manager  Sationat  Repubhe  Outdoors 
the  directors  of  ot  Washington.  D.  C. 

mg  Beach  (Cal.; 

Press  -  Telegram.  PRESS  ASSOCIATION  NOTES 
is  one  of  the  f  f.\RVEY  MOTT  has  been  appointed 
best  known  news-  11  of  the  Harrisburg,  Pa.,  bu- 


paper  ^  executives  international  News  Service,  suc- 

on  tiie  l  acitic  ff^jing  \  inccnt  Sweeney,  transferred  to 
n  York  headquarters’  staff, 

has  served  "his  George  Holmes,  of  the  International 
in  Xcws  Service,  Washington  staff,  is  tem- 
p?aSr  every  I-  S-  New 

branch  of  news-  relieving  James  L.  kilgallan, 

paper  work.  His  a-  ( 

entrance  into  the  J-  Cicott  Cuinmiiigs,  associate  editor  ot 
business  started  Hamilton  (Bermuda)  .Mid-Ocean, 

bv  carrying  pa-  ai>pointed  Bermuda  correspon- 

jiers  while  attend-  Universal  Sersice. 

ing  grammar  and  C.  J.  Zahradka,  in  char'te  ot  the  state- 
high  school  at  house  bureau  of  the  .\ssi  •ciated.  Press  at 
Later  he  journeyed  St.  Paul,  motored  to  Dayfon,  O.,  for  his 
learned  the  mech'an-  vacation  this  month. 


„  i.,-,  ™  .s.  J.  i.evinson,  e'lnoriai  wrncr  on  inc 

Paul  .\ssoc.a t  m  ^  speaking  on  (Ore.)  rWegram.  and  one  of 

agncultura  -.  _  widely  known  newspaper  men 

E.  E.  Hnnhe,  publisher  ot  the  Oregon  Pacific  C  oast,  is  rcporte<l  as  re- 

CUy  Enterprise,  who  recent  y  resigned  as  from  a  serious  illness. 

iTiinisler  to  Siam,  has  abandoned  his  pro¬ 
posed  tour  of  Europe.  Mr.  Broshe  left  David  S.  Owen.  Minneapf.lis,  Minn.,  jj  hoskissos 

tokok  on  May  8,  and  will  arrive  in  newspiiper  man.  has  resigned  to  become  ’ 

Vittle  on  June  21  en  route  to  Oregon  -ecretary  of  the  Minot  ( N.  D.)  .-\ssoci-  .  \-  it  .  c-  i  i 

ra,  ation  of  Cf«mmercc.  '  aues  Lai.  Later 

■  r  .u  ,•  r-  ■  ti-  u  **'  cresno,  where  he  learne 

E  B.  leffress,  business  manager  ot  the  (icorge  Garner,  lor  many  years  Wash-  ;  ,  ,  , 

C,umshoro  (N.  C.)  Daily  Sews,  has  i.iRton  corresiH.ndent  of  the  Boston  Trl-oio  Herald  ^  ^ 
been  elected  Mayor  of  Greensboro  for  a  Globe,  now  editing  the  Manuracturers  ^  ^ 

term  of  two  years.  Record  of  Baltimore,  attendeil  the  Valley  again  where  he  bei 

Henrj  B.  Hale,  e<litor  of  the  P-a.^t  .Southern  Exposition  at  the  Grand  Cen-  y alley  U 


-ecretarv  of  the  Minot  ( N.  D.)  .-\ssoci-  .  , 

ation  of  Commerce.  Grass  \  alles  Cal  Later  he  journeyed 

..  .  ...  .  to  rresno,  where  he  learned  the  mechan- 

(jeorge  Garner,  lor  many  years  '' ^sh-  newspaper  work  on  the 

gton  correspondent  of  the  Boston  fjcrald 

lobe,  now;  editing  the  .Manuiacturers  (  few  vears  later  he  went  to  Grass 
ecord  ot  B.-iltimore.  attended  the  Valley  again  where  he  became  city  edi- 


practically  every 
branch  of  news¬ 
paper  work.  His 
entrance  into  the 


Hartford  (Conn.)  Gazette,  recently  re-  tral  Palace  last  week. 


turned  from  a  trip  to  Florida 


time  he  also  served  as  the  correspondent 


Patrick  J.  Ryan  has  been  made  city  for  the  .Vssociated  Press  as  well  as  the 


.\rthur  M.  Keene,  edittir  and  publisher  editor  of  the  \orth  .Idams  (Mass.)  San  Pranciseo  E.raminer  and  the  Sac- 
oftheTafl  (Cal.)  Daily  Midivay  Driller,  Transcript,  succeeding  the  late  Mattnew  raniento  Bee. 


\lht*rt  J.  A;»h\vorth,  ni^i^bt  suburbun  Hcsch,  desertinjj  his  cditorisl  work  illism  H.  W  illcomb  of  the  cotnpos" 

iilitor  Ilf  the  Springfield  (Sfass.)  Cnion,  to  Ix’comc  the  advertising  manager  ot  room,  Ly*nn  (Mass.)  Daily  Item,  to 
has  resigned  to  enter  the  automobile  ac-  the  Long  Beach  Press.  During  the  war,  Margaret  Benedict  cf  the  business 


with  Mrs.  Keene,  will  leave  San  Fran-  W'.  Xaiighton. 

cisco  June  6  on  the  steamship  President  \lhert  J.  .\-hworth.  night  .suburban 
(jartield  for  a  three  months  round-the-  ,.,iitor  of  the  Springfield  (Mass.)  Union, 
.nrld  tour.  h,.,,,  resigned  to  enter  the  automobile  ac- 

Willard  Dillman.  ina-t  and  publisher  of  cessory  business  in  New  Haven,  Conn. 

Unc  Exceidor  (Minn.)  .Minnetonka  Rec-  u  t  m  t-  u  •  •  j  .a  : 

urd.has  written  a  ’’ Pageant  of  the  North-  ,  •  *>>'""•  hf  joined  the  staff  ot 

men,”  which  will  he  presented  as  the  ’*’*■'  neton  (  la.  /  ally  A  etfs. 
closing  event  of  the  Norse-.\merican  W.  FI.  Reck  of  Springfield  is  the  new 
Centennial  celebration  in  St.  Paul  June  editor  of  the  Il'ittenburg  Torch,  pub- 
6.9.  lished  at  Springfield. 


•About  nine  years  ago  he  came  to 


^'’LYDE  TUTTLE,  sporting  editor  of 
the  Columbus  Ohio  State  Journal,  to 
Miss  Irene  R.  Madden  last  Saturday. 

Jack  \V.  Howerton,  advertising  man¬ 
ager  of  the  Cucro  (Tex.)  Daily  Record, 
to  Miss  Pauline  Hughes,  of  Yoakum, 
Tex. 

William  H.  Willcomb  of  the  compos- 


lie  was  promoted  to  business  manager.  office,  last  week. 

With  the  merger  last  September  ot 

the  Long  Beach  Daily  Telegram  and  the  THE  MECHANICAL  SIDE 

Long  Beach  Press  he  assumed  the  duties  rUGENE  BURNS,  formerly  employed 
of  business  manager  for  the  merged  ^  in  the  composing  room  o'f  the  Wil- 
paper,  was  elwted  second  vice-president,  mington  (Del.)  Evening  Journal,  is  now 
ot  the  publishing  corporation  and  also  a  compositor  on  the  .-H/antic  Ci7.v  (N.  J.) 


ON  THE  MECHANICAL  SIDE 


F.  S.  Fullerton,  publisher  of  the  Orion  W.  P.  .\.  Wright,  who  has  been  with  became  one  of  its  directors. 


(Ill)  Times,  is  to  bt-  host  to  neighbor-  the  Xneton  (la.)  Daily  S'nvs  for  some  His  entire  life  has  been  devoted  to 

hood  newspaper  publishers  at  the  Orion  time,  has  rejoined  the  Des  Moines  Eve-  newspaper  work. 

Country  Club  June  5.  ning  Tribune-Xews  staff. 

Claude  McKay,  editor  of  the  Sydney  Altiert  Sylvester  has  resigned  from  the  FHwarft  H  Tnllmt  ♦!,.  v,.... 


IN  THE  BUSINESS  OFFICE 


Selig  Steinberg,  of  Greenwich,  Conn..  _ _ _ 

has  joined  the  city  .staff  of  the  Spring-  ^  i>r»«-rc 

field  (Mass.)  Republican.  HOLDING  NEW  POSTS 

Louis  Cireenberg,  sporting  editor  of  aRVCE  ROBB,  from  news  editor, 

.1 _  111... a.*  /X-  T  \  FA-'K.  n _  /V*  C  \  U _ IJ  ....  1# _ 


came  one  ot  its  directors.  Wentnor  Sexvs. 

His  entire  life  has  been  devoted  to  .  .  c  ,  . 

wspaper  work.  Joseph  Joyce,  formerly  of  the  N.  W. 

.Ayer  &  Co.  composing  room,  is  now 
working  the  monotype  of  the  .Amusement 
Edward  H.  Collins,  the  \eu‘  York  Publishing  Company.  .Atlantic  City,  N.  J. 
erald  Tribune's  railroad  expert,  is  build-  William  Francis  Elsbree  of  the  Boston 
ing  a  large  house  at  Larchmont.  N.  A.  Globe  composing  room  was  given  an  in- 

- - -  formal  party  by  the  staff  last  week  on 

HOLDING  NEW  POSTS  occasion  of  his  81st  birthdav. 


4  RTHUR  LE  COMTE,  circulation  di-  Louis  Cireenberg,  sporting  editor  of 
■'rector  of  the  Kansas  City  Journal-  ibe  .-Itlantic  City  (N.  J.)  Daily  Press, 


Halifax  (N.  S.)  Herald,  to  Monc- 


Pnst  since  October,  1021,  has  resigned,  has  been  assigned  to  the  sporting  editor-  Ion  (N.  B.)  Transcript. 


effective  June  1.  ship  of  the  new  Sunday  Press.  John 

Edward  Dunbar,  advertising  manager  *  horbahn  is  associated  with  him. 
of  the  Boston  Globe,  and  Mrs.  Dunbar  .-Arthur  Clarke,  news  editor  of  the 
sailed  last  week  for  a  six  months’  journey  .\  cti'  York  Herald  Tribune,  is  sailing  for 


WITH  THE  SPECIALS 

JOSEPH  L.  HOEY,  associated  with 
J  the  New  A'ork  office  of  Wm.  J.  Mor¬ 
ton  Company,  newspaper  representatives. 


.Alfred  Willoughby,  from  news  editor,  lorK  omce  ot  »m.  j.  Mor- 

EvansvHle  (Ind.)  Press,  to  rewrite,  Bal-  Company,  newspaper  representatives, 

timore  {\ld.)  American.  V""’ 

^  ^  .  ,  .  ,.  abroad,  sailing  May  23  on  the  S.  S.  Co- 


through  England  and  F'rance. 

liarnid  E.  Grimes,  formerly-  with  the 
fort  H'orth  (Tex.)  Record  as  secretary 
and  treasurer,  .and  with  the  .-Irdmore 


(Okla.)  .Irdniorite  as  vice-pre-.ident  and  as  well  as  Sundav. 

uttr.aKiT.  has  joiiuil  thi*  .IshTtffr  (N.  C.i  .v  .  w,  .  r  wi.  \t 
Timers  Is,.  o  .w,  .  »  Oiiinii  Martin  of  the  .V 

imfs  a>  inisinoNS  manager.  i  % ,  w*  . 


a  month’s  vacation  in  London,  May-  30.  Bloomfield  (la.)  Messenger,  to  city  edi- 

Margaret  CJo>s,  of  the  Xetv  York  Her-  *''*■.  Ames  (la.)  Daily  Tribune, 
aid  Tribune's  sporting  department,  is  now-  Weldel  Elkholm,  from  Cynwyd  (Pa.) 
running  her  "Women  in  Sport”  column  .Vetes,  to  staff.  .Atlantic  City  (N.  J.) 


lombo.  He  will  be  gone  two  months, 
Bloomfield  (la.)  Messenger,  to  city  edi-  visiting  Naples.  Rome  and  Paris, 
tor,  .lines  (la.)  Daily  Tribune.  ...  .  ^  ...  , 

.  I  x-ii ,  ,  ,  _  .  X  Kimball-Mogensen  Company,  publish- 

Ueldel  Elkl^ilm,  from  C^wyd  (Pa.)  ^^5’  representatives  has  been  appointed 


TiWr  a^  husinJss  maiuiger.'  ^  Umnn  Martin  of  the  Fort  Norvelle  Wallace  Shar^.  Jr  from 

c,  „  r  u  .  i.  and  Mrs.  Martin,  returned  this  week  from  as.si>taiit  editor,  .Atlanhc  City  (N.  J.) 

Elson  Hommell.  for  the  past  three  .,  ni.  .nth’s  visit  in  Paris, 

years  advertising  manager  of  the  Browns-  ,1.1  <  ci.r>.iri>' 

lille  (Pa.)  Telegraph,  has  resigned  to  ,  ihe  Buffalo  A««,  - -  - - 

jHiu  a  hs-al  tax.  .  in  which  he  re-  of 

caul)  purchased  a  half  interest.  ’  rt-placing  Luther  Price,  who  ^ 


Lti^,  10  Stan.  ,Htiant%c  Ltty  J.)  jq  represent  the  Barbara  (Cal.) 

'  Press.  Bellingham  (Wash.)  .American, 

Norvelle  Wallace  Sharpe.  Jr.,  from  Eugene  (Ore.)  Guard,  and  Santa  Cruz 
sistaiit  editor,  .Atlantic  City  (N.  J.)  (Cal.)  News. 


caul)  purchased  a  half  interest.  rtP'acing  LUtner  rrice,  wtw  ^  ^  ^  ^  ^  ^  ^ 

James  J.  Barrett,- for  the  ^st  eight  ;:.aTDX''ngTrLTof  ^  PKEPAREDNESS 

>car5  advcrtistiiB  managiT  of  the  Corn-  c _ v 


R»b.r,  shai,,. 

E-.eninp  V-j-.t  *0  JO"’  •*  Boston  newspaper. 


Eertiitig  .\eii's. 

Fred  L.  Weede,  former  general  man- 
i*Wr  of  the  Erie  (Pa.)  Herald,  has  en¬ 
gaged  in  the  real  estate  business  in 
Miami,  Fla.,  as  a  memln-r  of  the  firm, 
l-ee.  Brooks  and  Weede,  liic. 

Peter  _  J.  Tehaney,  m.anager  Hearst 


Terry  E.  Stephenson,  managing  editor 
of  the  Santa  .Ana  (Cal.)  Daily  Register 
has  been  electeil  president  of  the  Santa 
.Ana  Rotary  club. 

McCready  Huston,  associate  editor  of 
the  South  Bend  Tribune,  has  returned  to 


•’ablication^  Inc.,  S.an  Francisco,  is  act-  '’’f  ‘«csk  after  a  few  days  in  New  York 
temporarily  as  business  manager  of  ^  r^th 

the  .9a„  frauc^o  C<i/(.  Scribner  &  Co.,  his  publishers.  Mr. 

_  Hustons  first  novel  will  be  brought  out 

iM  TTjr.  hv  Scribner's  in  September  and  will  be 

IN  THE  EDITORIAL  ROOMS  ..Hulings’  Qi^st .  ” 

)MUF.L  C.AH.AN  of  the  Xew  York  Talcott  W.  Powell  is  leaving  the  .Vi'ti- 
ll  arid  art  dejiartment  is  sailing  with  York  Herald  Tribune  local  staff  to  be- 


IN  THE  EDITORIAL  ROOMS 

^MUF.L  C.AH.AN  of  the  .Xew  York 


•Mrs.  Cahan  for  an  8  weeks’  tour  ot  come  general  manager  of  the  Middletcnim 
•turope,  July  11.  on  the  S.  S.  France.  (N.  A’.)  HeraJd. 

F.  Lauriston  Bullard  of  the  Boston  Miss  Helen  Herr,  for  11  years  on  the 
Herald  editorial  staff  with  Mrs.  Bullard,  staff  of  the  South  Bend  Tribune,  has  re- 
s»iled  on  the  steamship  Pittsburgh  for  signed. 

*  tour  months  tour  of  Europe.  Charles  T.  White,  of  the  New  York 

Joe  Cornish  of  the  editorial  staff.  Herald  Tribune,  is  spending  his  vacation 
I  Tacoma  (Wash.)  News  Tribune,  is  editor  on  his  farm  at  Hancock,  N.  A . 


The  keystone  of  the  Central  Press  Association’s  daily  illustrated 
news-mat  service  is  preparedness  art  on  potential  news  events. 

The  ancient  wise  man  who  expressed  himself  to  the  effect  that  “a 
picture  is  worth  lO.OdO  w-ords,”  should  have  added,  “If  it’s  TIMELA’.’’ 
The  Central  Press  full  service  gives  you  a  wealth  of  timely  art  for  use 
with  the  big  stories  while  they’re  breaking,  as  well  as  covering  all  of  the 
events  pictorially  “on  the  spot.” 

-Ask  our  clients  about  our  preparedness  art  on  New  A'ear’s,  Lincoln’s 
Birthday,  the  presidential  conventions,  election  and  inauguration,  opening 
of  the  baseball  season,  HOth  anniversary  of  the  Revolution,  Mother’s  Day, 
Spanish-American  war  anniversary,  Kentucky  Derby,  Memorial  Day, 
July  4,  Labor  Day,  Columbus  Day,  Armistice  Day,  Christmas.  All  this 
in  addition  to  complete  advance  pictorial  protection  on  the  world  and 
polar  flights,  important  trials  and  appointments,  wars  and  upheavals,  and 
all  sporting  events. 

Write  now  for  sample  proofs  of  our  service. 

Central  Presisi  ^{(sioctation 


V.  V.  McNirr 
President. 


Central  Press  Bldg. 
Clevdand,  O. 


H.  A.  McNirr 
General  Manager. 
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Jamt'  B.  Allen,  publislicrs'  riprcsent- 
ativi.  lorimto,  has  Ikcii  appointed  On¬ 
tario  representative  of  the  Kingston  Daily 
Mondard.  He  has  also  been  appointed 
ynebec  representative  of  the  Sherbrooke 
(One.)  La  Tribune. 

H.  H.  Conner  Company,  publishers 
representatives,  of  San  Francisco  and  Los 
Angeles,  have  moved  their  San  Francisco 
oftice  from  the  Holbrook  Building  to  the 
Sharon  Building,  55  New  Montgomery 
street.  In  the  future  Mr.  H.  H.  Conger 
will  Ite  in  active  charge  of  the  San  Fran¬ 
cisco  oftice  and  Mr.  Charles  I.  Moody  will 
be  the  manager  of  the  Los  .\ngeles  oftice. 

Kay  Furber  wlio  for  the  past  two  years 
has  heen  connected  with  Han  ft- Metzger, 
Inc.,  in  their  contract  department,  and 
who  previous  to  that  was  for  three  years 
with  the  James  Advertising  Agency  as 
assistant  pnxluction  manager  has  joined 
the  New  York  staff  of  the  Julius 
Mathews  Special  .Agency  as  solicitor. 

S.  C.  Bi-ckwith  SiKcial  .Agency  has 
been  appointed  national  advertising  rep¬ 
resentative  for  the  PhUadelfhia  Dail\ 
Nezi’s  and  the  Nezo  Kensington  (Pa.) 
Daily  Dispatch. 

I).  .A.  C.  Killen,  for  the  past  four  years 
connected  with  Ixjs  Angeles  newspapers, 
has  joined  the  Los  .Angeles  oftice  of  the 
Kiniball-.Mogenson  Company,  publishers’ 
representatives. 


of  the  Independent.  He  will  take  iK>sses- 
sion  June  1. 

J.  F.  Sweeney,  former  city  editor  of  ttie 
ITa.feea  (Minn.)  Journal  has  purchased 
the  Janesz-ille  (Minn.)  Argus  from  J.  .A. 
Henry  who  has  retired  after  47  years  of 
newspaper  work. 

Walt  Clark.  .Abingdon,  111.,  dean  of 
central  Illinois  weekly  publishers,  has  re¬ 
tired  and  his  .  Ibingdon  .Irgus  has  been 
sold  to  tbe  Community  Newspaper  Com¬ 
pany  of  (ialesburg,  Ill. 


SCHOOLS 


SPECIAL  EDITIONS 

H\1<KISBURG  (111.)  DAILY 
KKfil  STICK.  80-page  Pageant  of 
Progress  edition.  May  13. 

Halifax  (N.  S.)  Morning  Chronicle, 
fiO-page  T<iurist  edition.  May  4. 

Kockzvood  (Tenn.)  Times,  16-page 
Welcome  Civitan  edition.  May  7. 

Duluth  (Minn.)  News  Tribune  a  Own 
Your  Home  edition  Sunday  May  10. 

IhKOon  (Mass.)  Herald,  a  speciaj  sec¬ 
tion  devoted  to  real  estate.  May  17. 

Hunt.wille  (Aid.)  Daily  Times,  Pro- 
vress  e.lition.  May  10. 

ITiehita  Falls  (Tex.)  Daily  Tuiic.r,  70- 
page  1  ighteenth  .Anniversary  edition. 
May  14. 

Sherman  (Tex.)  Daily  Democrat,  40- 
jtage  World  .Ad  Club  edition.  May  12. 


NEW  PLANTS  AND  EQUIPMENT 

piHC.AGO  JOURNAL  recently  pur- 
chased  an  additional  Intertype. 

Charlotte  (N.  C.)  Nezos  has  purchased 
an  additional  Ludlow  machine  and  equip¬ 
ment  for  handling  dry  mats. 

St.  Louis  Post-Dispateh  recently  added 
three  new  Intertypcs. 

Long  Beach  (Cal.)  Morning  Sun,  now- 
located  on  West  First  .street,  has  taken 
a  lease  on  new  quarters  at  233-2.37  East 
Third  street  and  will  move  within  40 
davs. 


ASSOCIATIONS 


('no'lilla  (N.  Y.)  Times  recently  pur¬ 
chased  a  new  Intertype. 


CHANGES  OF  OWNERSHIP 


FORGE  .A.  ll  .VSTINGS  has  Iwught 
Garden  City  ( L.  1.  )  from  the 

Davenport  Press  and  is  now  editor  and 
publisher  of  that  publication  which  is 
published  on  Thursday.  Mary  Maud 
Jones  is  associate  editor. 

J.  P.  Dotson,  former  publisher  of  the 
Largo  (N.  D.)  Forum  and  Tribune,  has 
bought  J.  H.  Freeman’s  interest  in  the 
Moorhead  (Minn.)  Daily  Xezes  and  suc¬ 
ceeds  Mr.  Freeman  as  manager. 

.Marshall  Messenger  an<l  the  Marshall 
.Morning  Nezes,  two  of  the  oldest  new-spa- 
pers  in  Texas,  have  been  sold  to  Joe  Her¬ 
rin  and  his  sister.  Mrs.  Jean  Herrin  of 
Herrin.  Ill.  W.  A.  .Adair  had  been  owner 
of  the  .Messenger  for  4(1  years  and  Homer 
Price  proprietor  of  the  News  almost  as 
long.  The  new  owners  are  graduates  of 
the  school  of  journalism  at  the  University 
of  Missouri. 

Frank  .A.  Bryce,  manager  of  the  job 
printing  department  of  the  Ypsila'hti 
(Mich.)  Daily  Press,  has  purchased  the 
Grand  Ledge  (Mich.)  Times  and  the 
Grand  Ledge  Independent,  weekly  papers, 
and  will  combine  the  two  under  the  name 


FOUR  MONTHS’ 
LEAD  ERSHIP 

The  New  York  Times  in  four 
months  this  year  published 
9,052,696  agate  lines  of  advertis¬ 
ing,  337,380  lines  more  than  in 
the  corresponding  months  of  last 
year  and  an  excess  over  the  next 
New  York  newspaper  of  3,569,500 
lines.  NVjt 

The  New  York 
Nfw  York  Morning 

XiiDPs.  Nt'wspaper. 

Agate  Agate 

Dry  Goods  and  Women's 

Specialty  Shops  . 2,079^  1»3S3,920 

National  . . 2.970,772  I,3a4,0t2 

Real  Estate.  . 1,287,036  644.382 

Financial  .  . .  ..  1,010,396  506,228 

Automobiles  _  500,988  387,486 

Books  &  Periodicals . . .  358,844  115,276 

Men's  Wear .  310,456  217,632 

This  large  volume  was  attained  by  The 
New  York  Times  despite  a  rigid  censor* 
ship  which  excludes  many  thousands  of 
lines  each  month. 


yi  LFGNSO  JOHNSON,  business  edi¬ 
tor  of  the  Dallas  .\czvs,  is  the  first 


newspaper  man  to  be  elected  president 
of  the  Dallas  .Ad- 


A  SCHOL.ARSHIP,  the  first  ever 
given  to  students  of  the  Depart¬ 
ment  of  Journalism,  University  of  Minne¬ 
sota,  is  announced  by  Dean  F.  J.  Kelly. 
One  hundred  dollars  will  be  paid  annually 
to  the  student  who  writes  the  ixiper  of 
most  practical  value  to  members  of  the 
Minnesota  lYlitorial  .Association.  It  will 
be  known  as  the  E.  J.  Stillwell  journal¬ 
ism  scholarship  and  is  the  gift  of  L.  R. 
Baswell,  vice-president  of  the  Minneapo¬ 
lis  Paper  t'ompany.  It  will  be  continued 
for  at  least  three  years. 

Journalism  class  of  the  Michigan  State 
Normal  Cedlege  at  Ypsilanti  was  taken 
on  a  special  trip  of  inspection  through 
the  plant  of  the  Detroit  .Xezos  last  week. 

Ohio  State  University  chapter  of 
.Sigma  Delta  Chi  has  elected  to  member¬ 
ship  the  following:  Joseph  H.  .Aston, 
Norwood;  Eric  J.  Bender,  Cleveland; 
Herbert  G.  F'ickes,  Steubenville ;  Mal¬ 
colm  H.  Galbraith,  Columbus ;  Luis  S. 
Quianio,  I’angasman,  P.  L;  Russell  11. 
Reeves,  Cleveland ;  Maurice  M.  Siegel, 
Cleveland ;  Norman  Siegel,  Cleveland ; 
Howard  R.  Thompson,  Marietta;  Benja¬ 
min  E.  Williams,  Cleveland. 

Marquette  Tribune,  student  newspajK-r 
at  Marquette  University,  Milwaukee,  was 
awarded  first  place  this  year  in  the  annual 
contest  conducted  among  the  state’s  col¬ 
legiate  publications  by  the  Wisconsin  In¬ 
tercollegiate  Press  Association. 

Pome  (N.  Y.)  Daily  Sentinel  on 
May  6,  was  published  by  students  fromi 
the  Department  of  Journalism  at  Syra¬ 
cuse  University.  This  was  the  fourth  an¬ 
nual  experiment,  the  students  in  previous 
years  being  in  charge  of  the  NorzAch 
.Sun,  Genezu  Daily  Times,  and  the  Oszve- 
.go  Daily  Tinu's.  The  twenty-two  stu¬ 
dents  making  up  the  staff  were  under  the 
-supervision  of  Prof.  John  O.  Simmons, 
acting  head  of  the  Department  of  Jour¬ 
nalism,  and  his  assistant  instructor,  Sam¬ 
uel  Caban. 

Students  in  the  Chicago  division  of  the 
Medill  School  of  Journalism  have  formed 
the  Editors’  Club,  to  publish  a  monthly 
humorous  magazine. 


Ai.fovso  Tolivsov 


vertising  League. 

The  Dallas 
club  was  host  to 
tlie  international 
convention  of 
the  A.  A.  C.  W. 
in  1912  when  the 
“Truth”  motto 
was  accepted.  It 
is  the  outstanding 
club  of  the  South¬ 
west  and  was 
instrumental  in 
the  organizing  of 
many  of  the 
Texas  clubs  by 
helping  Gurney 


Lowe  in  intrcxlucing  the  Neosho  plan 
f)f  community  development. 

Mr.  Johnson  was  formerly  U.  S.  Trade 
Commissioner  to  Japan  and  was  busi¬ 
ness  manager  of  the  Japan  Adz'crtiser 
for  two  years.  He  is  grand  vice  presi¬ 
dent  of  .Alpha  Delta  Sigma,  the  national 
honorary  advertising  fraternity. 

Mr._  Johnson’s  appointment  as  trade 
commissioner  was  due  to  a  survey  of 
advertising  possibilities  in  Japan  which 
he  made  while  doing  newspaper  work 
there ;  the  results  of  the  survey  have 
Ixien  published  in  a  number  of  magazines. 
.\n  illustrated  feature  story  by  Mr.  John¬ 
son.  “Selling  Newspper  Space  over  the 
Hibachi”  was  published  in  the  Fiutor 
.V  Publisher. 


l  liiwers.  C'apiHT  Publications,  succctdn 
L.  W  .  C  lark.  .Associated  l-'arni  Pap,,' 
publicity  director,  David  Sandberg,  IC,! 
ern  .Idvertising.  .A  “Co<le  of  Ethics- 
which  is  to  he  used  as  the  basis  fn,  ig 
formation  of  a  Publishers  Representaih, 
Departmental  of  the  Pacific  Coast  M 
vertising  Clubs  Association  at  the  U 
Convention  at  Seattle  was  adopted. 

Montreal  Press  Club  member, 
turned  out  in  force  May  9  to  honor  a' 
banquet  to  three  conferes  who 
recently  been  distinguished  by  receive 
from  the  Government  of  France  the  titl- 
of  “Officer  d’.Academie”.  These  w#. 
Oswald  Meyrand,  chief  editor  oj  l- 
/Vc.wc;  I.x;opoId  Houle  telegraph  edtr 
of  La  Patric  and  Eugene  Beaulac,  ch 
editor  of  Le  Canaria.  R.  W.  Lipsett,  pr^ 
ident  of  the  Club,  presided. 

Washington  Press  Association  wT 
hold  its  annual  meeting  in  Spoka, 
.August  21-22,  O.  H.  Woody,  preside 
and  publisher  of  the  Okanogan  hu 
pendent  has  announced.  Mr.  Woody  ak 
announced  the  creation  of  a  cooperatir- 
advertising  agency  for  the  purpo>e  , 
bringing  to  the  front  northwest  tnant 
factored  products  and  to  aid  court- 
newspapers  with  their  advertising  won 
The  agency  became  operative  .April  1. 

Union  Printers’  Mutual  Aid  Sodeh 
of  San  I-'rancisco  gave  its  annual  Itf 
(Continued  on  page  26) 


second  vice-president  and  Roy  Fahrni, 
( ilad.stone,  .secretary-treasurer. 

Publishers’  Representatives  Associa¬ 
tion  of  San  Francisco,  organized  one 
year  ago,  with  thirty  members,  elected 
officers  for  the  following  year  at  their 
meeting  of  May  7,  as  follows;  Chair- 
nan,  Don  Gilman,  (Shristian  Science  Mon¬ 
itor,  succeeding  R.  J.  Bidwell ;  vice-chair- 
rnan,  James  A.  Townsend,  Buttcrick  Pub¬ 
lications.  succeeding  Robert  J.  Davis,  Gil¬ 
man,  Nicoll  &  Ruthman;  second  vice- 
chairman,  H.  C.  Worden.  McGraw-Hill 
Publications;  secretary-treasurer,  W.  B. 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scripp»-Howard  Newspaper 


Represented  by 

ALLIED  NEWSPAPERS. 
INC. 


^AN.ADIAN  Weekly  Newspapers  .As- 
sociation,  Manitoba  Division,  held  its 
annual  meeting  in  Winnipeg  May  8.  Roy 
Sayles,  Toronto,  manager  of  the  C.  W. 
N.  .A.,  delivered  an  adilress.  Fred  C. 
Norris,  Flkhorn,  retiring  president,  was 
unanimously  elected  an  honorary  presi¬ 
dent.  M.  S.  Watson,  Deloraine.  was 
chosen  president;  W.  V.  Udall,  Boisse- 
vain,  first  vice-president ;  J.  Offer,  Rivers, 


Another  Two^Machine  Newspaper 


Endorses  Ludlow 


Mr.  C.  E.  Broughton,  Editor,  Press- 
Telegram,  Sheboygan,  Wisconsin, 
writes:  “  W e  want  to  take  this  opportunity 
to  recommend  to  newspaper  plants  the 
Ludlow  which  has  given  such  satisfac¬ 
tion  here.  It  is  now  four  years  since  we 
put  in  our  machine  and  we  have  recently 
added  a  new  one.  We  have  only  words  of 
commendation  to  offer.  We  consider  it 
indispensable  for  a  newspaper  in  a  city 
of  40,000.” 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago,  Ill. 


San  Francisco:  5  Third  Street 
Boston:  261  Franklin  Street 


New  York:  6.1  Park  Row 
Atlanta:  41  Marietta  Street 


=f 


LUDLOW  QUALITY  COMPOSITION 


/MOyNTAINS 


Classified 

Advertising 


SOMETHING  NEW  UNDER  THE  SUN 


A  TWELVE  WEEK’S  CAMPAIGN 

June  Fifteenth  to  September  Fifth 


SHORE 


Display 

Advertising 


How  To  Obtain  Your  Share  of 
Everybody’s 

Vacation  Money 


WINDOW  CARDS 


124  PIECES  of 
PROMOTION 
.COPY 

84  ILLUSTRATED 
PIECES 

POSTERS 


Name  of 


News  paper 


PRICE  TICKETS 


Thank  you  for  a  most  generous  < 


response,  Publishers,  thank  you 


CM  ttITQlf’Q  CONSOLIDATED  MATERIAL  THE  TELEGRAPH  BUILDING 
.  ITl.  IVUOJV  O  RELEASE  SERVICE  HARRISBURG,  PA. 
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(CoiUmufd  from  pagi'  24) 

May  16.  The  Society  which  has  been 
organized  about  35  years  is  a  strictly 
beneficial  organization,  with  a  inember- 
,ship  close  to  300  and  a  treasury  of  over 
$10,000.  In  case  of  sickness,  tlie  society 
for  52  weeks  pays  a  weekly  benefit  of 
$10  after  which  $5  per  week  is  paid  in- 
definitelv. 


(Obituary 


CIRCULATION  PROGRESS 


I  H.  BEARDSLEY,  51,  editor  and  pub- 

nt  tlif*  fCinacI/'v  ^ 


Easton  (Pa.)  Advertising  Club  re¬ 
cently  elected  John  E.  Stempel,  instruc¬ 
tor  in  journalism.  Lafayette  College, 
president ;  Ammond  Umholz,  advertising 
manager,  liaslon  Express,  vice-president ; 
Eloyd  Lear,  Industrial  Engraving  Com¬ 
pany,  treasurer,  and  F.  N.  Welsh,  ad¬ 
vertising  manager,  Laubach  Store,  secre- 


Atlantic  City  (N.  J.)  Journalists’ 
Club  will  dissolve  at  its  next  meeting. 
A  majority  of  the  working  newspaper 
men  formerly  members  of  the  Journal¬ 
ists’  Club  arc  now  active  members  of 
the  Atlantic  City  Press  Club. 


Connecticut  Editorial  Association 
met  for  its  May  convention  in  Manches¬ 
ter,  Conn.,  Saturday,  May  16.  Follow¬ 
ing  a  banquet  the  visitors  inspected  the 
plant  of  the  Manchester  Evening  Herald. 
Addresses  were  made  by  Willard  E. 
Rogers  and  Everett  R.  Smith.  Twenty- 
five  members  attended. 


Associated  Press  Editors  of  Ohio 
recently  elected  G.  M.  Payne,  telegraph 
editor  Cincinnati  Times  Star,  president; 
Richard  Cull,  Dayton  News,  vice-presi¬ 
dent;  Walter  J.  Reck,  Columbus  cor¬ 
respondent,  secretary,  and  Charles  Spen¬ 
cer,  Newark  Advocate,  member  of  the 
advisory  board  from  Ohio. 


Advertising  Council  of  the  Chicago 
Association  of  Commerce  elected 
Homer  J.  Buckley,  president  of  Buckley, 
Dement  &  Co.,  chairman,  at  a  recent 
meeting  of  that  body.  Other  officers 
elected  are:  John  H.  Logeman,  first  vice- 
chairman,  and  Ray  H.  Schaeffer,  second 
vice-chairman. 


Columbus  (O.)  Advertising  Club  re¬ 
cently  elected  H.  H.  Maynard,  a  profes¬ 
sor  in  Ohio  State  University,  president. 
.Other  officers  are:  First  vice-president, 
John  P.  Balkam ;  second  vice-president, 
John  Q.  Doty,  Columbus  Citizen;  secre¬ 
tary,  R.  A.  Warfel,  Columbus  Chamber 
of  Commerce;  treasurer,  C.  A.  Anderson. 


*  lisher  of  the  Kingsley  (la.)  News, 
.13  years,  died  May  13  after  several  weeks' 
illness. 

Mrs.  Sar.mi  B.  L.vwrexce,  79,  writer 
f<ir  the  Boston  Herald,  died  at  her  home 
in  Boston,  Mass..  May  16. 

.Mrs.  F.vnxie  Cu.vse,  formerly  a  society 
editor  on  the  Haz'erhill  (Mass.)  Evening 
Cacette.  died  at  her  home  in  Haverhill, 
•May  16. 

R.  C.  P.\RK,  f<0,  former  editor  of  the 
U  'oodhull  (X.  V.)  Republican,  died  at  his 
home  in  that  village  recently. 

Chari.es  j.  Haines,  63.  head  proof¬ 
reader  of  the  Minneapolis  Tribune,  for 
.several  years  and  in  1918  president  of  the 
Minneapolis  Typographical  Union,  died 
May  6. 

George  Edward  Stacy,  52,  theatrical 
advance  agent,  former  dramatic  editor  of 
the  Springfield  (Mass.)  Union,  died  in 
New  York  May  17. 

George  Smart,  managing  news  editor 
of  Iron  Age,  and  former  chairman  of  the 
Xew  York  Editorial  Conference  died  Mav 
16. 

Edw.vrd  Hamilton,  for  26  years  a  re¬ 
porter  on  the  Greenville  (O.)  Tribune, 
died  a  few  days  ago  at  Alexandria,  Ind. 

Elmer  C.  Salisbury,  42,  part  owner 
and  editor  of  the  Somerset  (O.)  Press 
died  a  few  days  ago. 

E.  Will  Greene,  managing  editor  oi 
the  Albion  (N.  Y.)  Orleans  Republican, 
died  at  his  home  in  that  village  after  a 
week’s  illness. 

.\rthur  C.  Pressland,  60,  special  au¬ 
ditor  of  the  Campbell-Ewald  Company 
since  its  founding,  died  at  his  home  in 
Detroit  last  week  after  an  illness  of  six 
months. 


California  “Bug”  Was  in  the  Blood 
of  Robert  J.  Corrigan 


number  of  years  as  circulation  manaie 
of  the  St.  Louis  Star,  and  then  two  ^ 
in  charge  of  the  St.  Louis  Times  (j. 
culation. 


In  1916,  just  prior  to  reaching 
ifornia,  he  went  to  Denver,  returning  ^ 
the  service  of  the  Shaffer  group, 
operates  the  Rocky  Mountain  News  lul 
Denver  Times,  and  also  the  /ii<fiaii«)i| 
Star,  with  which  he  liad  previously  bte 
connected. 


10  AUCTIONEERS  FINED 


Plead  Guilty  to  Charge  of  Misrtpn. 
sentation  Preferred  by  B.  B.  B. 


Ten  Boston  auctioneers  were  lined  So 
each  recently  following  their  arrest  oi 
charges  of  misrepresentation  preferred  h 
the  Boston  Better  BiLsiness  Bureau. 

In  several  of  the  auction  rooms  rakfe 
by  the  police  at  the  instance  of  the  Con- 
mission,  nickel  was  being  sold  as  siWo, 
glass  as  diamonds,  nickel  as  platima 
paiHtr  as  leather,  gold  pl.ate  as  solid  goU 
and  celluloid  as  jewelry 

Twenty-six  articles  purchased  b; 
Vigilance  representatives  at  auctionem 
sales  for  $119  were  later  appraised  c 
$49.21  as  a  fair  retail  price.  They  wot 
represented  by  the  auctioneers  as  beiw 
worth  $661. 


Robert  J.  Corrigan 


Thomas  C.  Judkins,  an  old-time  news 
paper  man,  dropped  dead  in  San  Fran¬ 
cisco  May  4.  At  one  time  he  published 
the  Fresno  Republican.  He  also  had 
charge  of  the  Washington  Bureau  of  the 
.\ssociated  Press.  In  1893  he  was  Sec¬ 
retary  of  the  California  Commission  to 
the  World’s  Fair.  He  was  admitted  to 
the  California  bar  30  years  ago  and  had 
been  practicing  law  in  San  Francisco. 

Orville  L.  Hose,  57,  for  many  years 
editor  of  the  Expositor  Forum  at  Son¬ 
oma.  Cal.,  is  dead. 


Eastern  League  Baseball  Writers’ 
Association  recently  elected  John  M. 
Greene,  of  the  Hartford  (Conn.)  Cour- 
ant,  president ;  James  C.  Keefe,  Water- 
bury  (Conn.)  American  vice-president; 
Victor  M.  W.tII,  Springfield  (Mass.) 
Union  secretary-treasurer. 


IN  September,  1919,  Robert  J.  Corrigan 

went  to  California  to  become  circula¬ 
tion  manager  of  the  Los  Angeles  Ex¬ 
aminer,  thereby  fulfilling  an  early  ambi¬ 
tion.  Now  after  nearly  six  years  there, 
he  out-boosts  the  most  ardent  California 
liooster. 

His  first  circulation  management  was 
on  the  Detroit  Free  Press,  where  he 
spent  two  years  from  1906  until  1908. 
Previously  he  had  been  three  years  city 
circulator  of  the  Indianapolis  Star,  ana 
before  that  had  served  an  apprenticeship 
on  the  Cincinnati  Post,  fighting  it  out  in 
turn  as  a  canvasser,  road  man,  newsboy 
superintendent,  city  circulation  manager 
and  country  circulation  manager. 

From  Detroit  he  returned  to  the  In¬ 
dianapolis  Star  as  circulation  manager, 
remaining  until  1912.  The  California 
"bug,”  he  recalls,  was  in  his  blood  at  this 
early  date,  and  he  began  his  gradual 
trek  westward,  spending  on  the  way  a 
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THE  BASIL  L  SMITH  SYSTEM,  lie.  ^ 


Packard  Building,  Pliiladelphii 


Penwomen’s  Club,  a  women’s  jour¬ 
nalistic  organization  has  been  formed  in 
Atlantic  City.  The  club  will  meet  every 
Tuesday  for  luncheon  and  is  composed  of 
resort  social  editors  and  publicity  work¬ 
ers.  Mrs.  Ada  Taylor  Sackett  is  presi¬ 
dent. 


Catholic  Press  Association  re-elected 
F.  C.  Scanlon  of  the  Brooklyn  (N.  Y.) 
Tablet  president  at  its  15th  annual  con¬ 
vention  in  St.  Louis  May  17.  Benedict 
J.  Elder  of  the  Louisville  Record  was 
chosen  secretary. 

Intercollegiate  Newspaper  Associa¬ 
tion  of  New  England  was  perfected  at 
a  meeting  of  30  representatives  from  14 
New  England  college  weekly  newspapers 
in  Boston,  May  15. 


‘Straight  Unit”  Intermediate  Folder  Octuple  Press. 


Consisting  of  four  floor  fed  units  and  two  heavy  duty  64-page  folders. 
Like  other  Scott  Presses,  this  machine  can  also  be  supplied  witli  a  substruc¬ 
ture  and  arranged  to  feed  from  paper  rolls  underneath  the  printing  floor. 


Adrian  (Mich.)  Typographical 
Union  elected  O.  .■\.  Louth  president 
at  the  recent  annual  election.  Julius 
Shoher  was  elected  vice-president ;  P.  J. 
Ulrich,  secretary-treasurer;  and  Frank 
McLaughlin,  sergeant-at-arms. 


Scranton  (Pa.)  Advertising  Club 
recently  elected  John  C.  Sweeney,  adver¬ 
tising  director  of  the  International  Cor¬ 
respondence  Schools,  president. 

Advertising  Club  of  St.  Louis’  an¬ 
nual  boat  ride  will  be  held  on  the  even¬ 
ing  of  Thursday,  June  11. 

Southeastern  Nebraska  Press  Club 

will  hold  a  Strawberry  Festival  at 
Brownvillc,  Friday,  June  5. 


‘Mulii-Vnil”  and  .“Straight-Vnit”  Presses 


W  ALTER  SCOTT  &  CUMPAM 


Main  Office  &  Factory  •  -  Plainfield, 

New  York  Office  >  Brokaw  Bldg.,  1457  Broadi^ 
Chicago  Office  ...  Monadnock  Blec* 
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THE  SOLID  SOUTH 


Today  more  than  ever  the  term  "The  Solid  South”  is  descriptive  of  the  section  of  this 
country  that  has  shown  such  stupendous  advancement  during  the  past  years.  The  term 
was  originally  used  to  designate  merely  her  political  attitude,  but  today  she  stands  Solid 
in  everything.  Here  Solid  enterprises  are  run  by  Solid  business  men  on  Solid  principles  in 
Solid  American  cities  influenced  by  Solid  newspapers.  Here,  more  than  anywhere  else  is 
found  a  Solid  foundation  upon  which  has  gradually  and  firmly  and  enduringly  been  built 
a  monument  of  Industrial  Solidity. 

Solid  Industrial  development  must  necessarily  make  for  an  equally  great  and  Solid 
buying  power.  Evidences  of  this  can  be  seen  on  all  sides  and  in  all  fields.  For  instance, 
the  South  has  one-third  of  the  area — one-third  of  the  population  and  three-fifths  of  the 
coast  line  of  the  United  States,  The  South  spends  over  $400,000,000  annually,  for  good 
roads.  The  South’s  agricultural  production  has  an  annual  value  of  $6,350,000,000, 
while  its  manufactured  products  show  an  annual  valuation  of  more  than  $9,100,000,000. 

The  advertiser  who  overlooks  the  Southern  market  is  losing  a  wonderful  oppor¬ 
tunity. 

Many  lines,  undeveloped  because  they  have  had  no  constructive  newspaper  advertis¬ 
ing,  have  left  open  the  way  for  unusual  development  of  many  Northern  products.  Get  in 
touch  with  the  newspapers  listed  on  this  page  and  become  aroused  to  a  genuine,  con¬ 
structive  selling  campaign  in  the  South. 

Advertise  all  your  merchandise  of  merit  in  this  list  of  Southern  Dailies  and  be 
assured  of 


SOLIDITY 


STABILITY 


SAFETY 


ALABAMA 

^Birmingham  Newt  . (E) 

*Birmingham  Newt  . ^..(8) 

*Mobile  Newa-Item  . (E) 

*Mobile  Register  . (M) 

*Mobile  Register . (8) 

FLORIDA 

*Daytona  Daily  News . (E8) 

*Florida  Timea>Union.  Jacksonville. . (1(&8) 

•Miami  Herald  . (M) 

•Miami  Herald  . (8) 

•Orlando  Sentinel  . (MAS) 

ftSt.  Petersburg  Independent . (E) 

•Tampa  Timet  . (E) 

•Tampa  Tribune  (M)  28.522 . (8) 

GEORGIA 

•Augusta  Herald  . (E) 

•Augusta  Herald  . (8) 

tMacon  Telegraph  . (M) 

tHacon  Telegraph  . (8) 

•Savannah  Morning  News  (M),  20.479,(8) 

KENTUCKT 

•Lexington  Leader  . (E) 

•Lexin^on  Leader  . (81 

•Paducah  Sun .  (E) 

NORTH  CAROLINA 

tAsheville  Citizen  . . fM) 

tAsheville  Citlsen  . (S' 


.035  .035 

.10(8.12)  .10(8.18) 


.08(.09S)  .07(.088) 


.05  .05 

.05  .05 

.07,  .07 

.07  .C7 

.06<.078)  .06(.078t 


tOreensboro  Daily  News  . . .(M) 

tGreensbcro  Da  ly  News . (8) 

tRaleigh  Newt  and  Observer . (M) 

tRaleigh  News  and  Observer . (8) 

•Winston-Salem  Sentinel  . (E) 

SOUTH  CAROLINA 

•Columbia  Record  . (E) 

•Columbia  Record  . (8) 

•Columbia  State  . (M) 

•Columbia  S'ate  . (8) 

•Greenville  Newt  . fM) 

•Spartanburg  Journal  . (E) 

•Spartanburg  Herald  (M)  6.901 . (8) 

TENNESSEE 

•(Thattanoega  Timet  . (M) 

•Chattanooga  Timet  . (8) 

•Nashville  Banner  . (E) 

•Nashville  Banner . (8) 

VIRGINIA 

•Danville  Register  and  Bee . (MAE) 

•Danville  Register  (Sunday)  . 

•Newport  News  Times-Herald . (E) 

•Newport  Newt  Daily  Press . (SAM) 

•Roanoke  Timet  A  World  Newt. ...  (MAE) 

•Roanoke  Timet  . (8) 

•Staunton  News-Leader  (M).  Leader.. (E) 

•  A.  B.  C.  Statement.  March  31.  1985. 
tt  Government  Statement,  March  81.  1985. 
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ADVERTISING  AGENCY  AFFAIRS 

Philadelphia  Agency  Awarded  Gold  Medal — Rosenberg  Forms  Own 
New  York  Corporation — Crimmins  Joins  Newell-Emmett 


&  RLBICAM,  Pliiladclphia 
advertising  agency,  was  awardecl  a 
gold  medal  for  the  "best  planned  and  most 
artistic  advertisement  for  1‘J24.‘’  at  the 
fourth  annual  Commercial  Art  Exhibit, 
Xew  York. 

Arthur  \V.  Munn.  art  director,  was  re- 
spon>ible  for  the  winning  copy,  which 
exploited  Postum  under  the  caption, 
"Once  in  Every  Woman's  Life.”  The 
illustration  accompanying  the  advertise¬ 
ment.  drawn  by  Pruett  Carter,  received 
honorable  mention. 

More  than  2,000  pieces  of  copy  were 
submitted  to  the  committee  in  charge  of 
the  exhibit.  Of  that  number,  390  were 
selected  as  being  representative  of  the 
finest  advertising  produced  in  America. 


1).  J.  Crimmins.  for  the  past  four  years 
with  Harry  C.  Michaels  Company,  and 
formerly  with  the  Erickson  Company,  has 
resigned  to  join  the  contract  department 
of  Xewell-Emmett  Company,  Inc. 

Mrs.  Anita  Simpson,  of  the  Chicago 
staff  of  .MlK'rt  Prank  &  Co.,  was  made 
president  of  the  Women's  Advertising 
Club  of  Chicago  for  the  coming  year,  at 
the  recent  annual  election  of  club  officers. 
During  the  past  year,  she  luis  been  chair¬ 
man  of  the  club’s  program  committee,  and 
identified  with  many  other  of  its  activi¬ 
ties. 


Louis  Charles  Rosenberg,  for  the  past 
year  vice-president  of  the  Peck  .Advertis¬ 
ing  -Agency,  Xew  York,  has  established 
an  advertising  agency  under  his  own 
name,  with  offices  at  171  Madison  ave¬ 
nue.  Xew  York.  Prior  to  his  connection 
with  Peck,  he  conducted  his  own  agency 
at  25  East  26th  street,  Xew  A'^ork.  In 
his  present  venture.  J.  Dunn,  for  several 
years  assistant  pro<luction  manager  at 
Sherman  &  Lebair,  will  be  in  charge  of 
production.  Edwin  .S.  Wadsworth,  for¬ 
merly  treasurer  of  the  Thomas  .Agency, 
has  joined  Mr.  Ro-enherg  in  an  executive 
cajxacity. 


The  Midland  -Advertising  -Agency,  Cin¬ 
cinnati,  will  direct  all  advertising  for  the 
Kodel  Radio  Corporation,  it  was  an¬ 
nounced  this  week-  Lists  will  not  he 
made  up  until  July-  General  magazines, 
trade  papers,  and  newspapers  will  be 
used. 


The  C.  J.  Oliphant  Advertising  .Agency, 
Inc.,  will  move  May  20,  to  new  offices 
in  the  Platiron  Building.  175  Fifth  ave¬ 
nue,  Xew  York. 


John  C.  McClure,  who  for  many  years 
operated  his  own  business,  "Chri-sty  Let¬ 
ters,”  has  joined  Buckley,  Dement  &  Co., 
Giicago,  direct  mail  agency. 


WHATS  WHAT  IN  THE  FEATURE  HELD 

P.  &  A.  Claims  Scoop  On  Hindenburg  Pictures — Sir  Philip  Gibbs  Writes 
On  European  Conditions — Wynne  Creates  “Step  Word  Puzzle’’ 


P  &  -A.  PHOTOS  this  week  claimed  a 
^  *  .scoop  of  24  hours  in  their  handling 
of  the  pictures  of  the  arrival  of  President 
von  Hindenburg  of  Germany  in  Berlin. 
The  pictures  reached  Xew  York  on  May 
18,  and  were  tmnsmitted  to  Los  .Angeles 
the  same  day  by  Telepix.  They  were 
taken  May  11. 

-As  soon  as  photographs  were  taken  m 
Berlin  the  prints  and  negatives  were  sent 
by  airplane  to  C'licrtmurg,  including  just 
one  stop  made  at  the  French  bf)rder  for 
custom’s  inspection.  With  the  co-opera¬ 
tion  of  the  United  States  lines,  the  pack¬ 
age  was  at  once  transferred  to  the  Levi¬ 
athan,  just  before  the  ship  sailed. 

Sir  Philip  Gibbs  has  written  a  series  of 
six  articles  on  general  conditions  in  Ger¬ 
many,  France  and  Egypt,  which  are  being 
handled  by  the  McClure  Xewspaper  Syn¬ 
dicate.  Xew  A'ork,  in  weekly  installments. 

.Arthur  Wynne,  who  introduced  the 
cross  word  puzzle  in  the  -Vete  Vork 
World  12  years  ago.  has  created  a  new 
feature  he  calls  “The  Step  Word  Puzzle.” 
The  patent  and  copyright  are  held  by  King 
Features  Svndicate,  Xew  York. 


Penrhyn  Stanlaws  is  drawing  a  series 
of  26  Sunday  Magazine  covers  for  news- 
paiiers  through  International  Feature 
Service,  Xew  A’ork. 


DOROTHY  DIX  FEATURE 
WINS  POPULARITY  VOTE 


Piihl»r  Ledger  t,o.»  New  Orleans,  lai. 

(Gentlemen:  April  21,  1925 

canvao-wl  »everal  hundred  of  our  readers  recently,  asking  for  an 
expre-'ion  of  opinion  regarding  the  features  of  The  Times-Pirayune  which 
were  most  preferred  by  them.  The  following  tabulation  of  the  five  features 
receiving  the  highest  number  of  vot<*s  will  undoubtedly  prove  of  interest  to  you: 

DOROTHY  DIX  TALKS  .  514 

THE  Gl  MPS  .  309 

DOROTHY  DIX  LETTER  BOX  .  308 

••*•••••••244 

•••♦••♦••*224 
Ver>'  truly  yours, 

L.  K.  Nicholson,  President 

New  Orleans  Timei-Pkayune 

LEDGER  SYNDICATE 

im)Kpe\uf.m:ksqi  arf  phil.idflphia,  fa 


A’ork  World  Syndicate,  is  now  drawing 
the  comic  strip  “Fritzic  Ritz’”  for  the' 
same  organization. 


Herb  Roth  of  the  Sew  York  World 
art  staff  is  preparing  a  series  of  illus¬ 
trated  bedtime  .stories  for  the  Xew  A'ork 
World  Syndicate. 

“.Adventures  of  Junie  and  Jup,"  written 
anonymously,  as  though  by  a  child,  and 
illustrated  by  drawings  done  by  the 
writer’s  child,  is  a  feature  added  to  the 
list  of  the  McClure  Xewspaper  Syndicate, 
Xew  A’ork. 


The  Universal  Trade  Press  Syndicate. 
Xew  A'ork.  has  completed  a  survey  of 
trade  journalism.  A  questionnaire  sent 
102  trade  jiapcr  editors  covered  such 
points  as  rates  of  pay  for  copy,  principal 
editorial  needs  of  trade  journalism,  opin¬ 
ions  on  standardization  of  make-up,  etc. 


Sol  Hess,  creator  of  “The  Xebhs,”  vis¬ 
ited  with  his  former  business  partner  in 
Minneapolis,  last  week.  It  was  the  25th 
wedding  anniversary  of  Mr.  and  Mrs. 
.A.  E.  Madsen.  Madsen  and  Hess  were 
one  time  partners  in  a  Chicago  firm. 

Firnest  Bushmiller.  formerly  with  tite 
Red  Magic  feature  .section  of  the  Xew 


.Arthur  B.  Donegan  has  been  added  to 
the  staff  of  the  Kent  Press  Service.  He 
will  serve  as  city  editor  in  the  Chicago 
office,  replacing  Charles  Delano  who  has 
been  transferred  to  the  Springfield  bureau. 
Mr_.  Donegan  was  a  staff  reporter  for  the 
Chieaiio  Daily  Xeti’s.  and,  more  recently, 
assistant  to  Henry  Justin  Smith  in  the 
publicity  department  of  the  University  ot 
Chicago. 

It  took  prohibition  to  demonstrate  how 
rotten  liquor  could  be. — Columbia  Record. 


•Another  way  to  keep  from  eating  too 
mucli  is  to  buy  a  used  car  and  keep  it  in 
running  order. — Spartanburg  (S.  C.)  Sun. 


It’s  always  the  silly  season  for  some 
people. — J.  R.  If',  in  Milwaukee  Journal. 


"I'he  silence  of  the  Sphin.x  doesn’t  help 
much  without  the  wisdom  of  the  Sphinx. 
— Columhia  Record. 


A  fortune  is  awaiting  the  man  who  can 
make  a  last  year's  hat  look  as  good  as 
nev:.— Spartanburg  (S.  C.)  Sun. 


Secretary  Kellogg  is  said  to  he  human-  Xew  A’ork’s  first  woman  candidate  fot 
izing  the  State  Department,  hut  we  won’t  alderman  has  appeared,  running  in  what 
altogether  believe  it  until  passports  have  is  called  “the  silk-stocking  district.” 
been  abolished, — I'hiladelphia  livening  What  could  be  more  appropriate? — Boston 
Pnblie  l.edg  '~.  'I'ran.teript. 
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OF  SUPERIOR 

VI  rite  for  Free  Samples 


Ij  FLEXIDEAL  COMPANY,  Imco 


15  WILLIAM  STREET 


NEW  YORK  CITY 


Publishers,  Equipment  Manufacturers  and  Advertising  Agents 
will  be  interested  in  the  attractive  combination  circulation 
and  advertising  rates.  For  full  details  address  New  York  office 


Editor  8C  Publisher 

1700  Times  Building 

Broadway  at  42d  St. 

New  York  City 

Telephones ; 

Bryant  J052  -  3053  -  3054  -  3055  ■  3056 
Cable  Address:  EDPUB,  NEW  YORK 


An  Influential  Service  Combination 

— Editorial 
— Advertising 

— Promotion 

EDITOR  &  PUBLISHER 

NEW  YORK,  N.  Y. 

—  and  — 

ADVERTISING  WORLD 

LONDON,  ENGLAND 

have  joined  forces  and  united  their  respective  strength — afford¬ 
ing  unusual  co-operation  between  the  leading  publications  in  the 
fields  of  journalism  and  advertising  of  North  America  and  Great 
Britain. 

A  real  connecting  link  between  the  two  great  English-speaking 
business  fields — a  single  source  of  service  and  information  on  both 
sides  of  the  Atlantic  otherwise  unattained. 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gerrard  7619 
Cable  Address : 

ECOPUBLISH,  RAND,  LONDON 
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duty  of  advertising  club  to  raise 

STANDARDS  AND  ETHICS 

J.  C.  McQuiston  Tells  of  Place  It  Should  Hold  in  Community 
— Should  Develop  Advertising  Skill  and  Make 
Copy  Dependable 

By  J.  C.  McQUISTON 

The  passing  of  the  old  time  peddler  The  advertising  club  is  made  up, 
has  created  a  condition  which  makes  naturally,  of  the  most  progressive  in  any 
it  possible  for  us  to  say  that  there  is  a  community.  They  are  public  spirited 
definite,  well-recognized  place  in  our  men  and  women  who  are  more  interested 
\merican  community  life  for  the  adver-  in  the  advancement  of  their  fellow  men 
tising  club.  “nd  their  community  as  they  are  in 

In  the  old  days,  the  peddler  with  his  their  own  advancement.  The  gathering 
jack  on  his  back  sold  us  much  of  the  together  of  such  progressive  men  and 
merchandise  used  in  our  homes.  He  women  develops  strong  community  fel- 
came  directly  into  the  home  and  dis-  lowship;  the  force  of  their  united  efforts 
jdayed  his  goods.  Later,  as  our  buying  is  reflected  in  great  benefits  to  the  com- 
castoms  changed  and  we  began  to  look  munity  as  a  whole, 
with  more  favor  on  the  practice  of  buy-  What  cities  are  best  known  to  you? 
ing  at  a  permanently  established  store.  Why  are  they  best  known?  What  influ- 
tht  peddler  also  changed  his  selling  habits  ence  was  behind  making  them  so  well 
and  became  first  the  storekeeper,  then  known  the  world  over?  Miami,  “The 
the  merchant,  and  possibly  the  depart-  Garden  Spot  of  the  World”;  Atlantic 
ment  store  proprietor.  City,  “The  World’s  Playground" ;  Ro- 

As  a  peddler,  he  called  personally  on  Chester,  “The  Kodak  City” ;  Pittsburgh, 
his  customers.  He  did  not  need  to  ad-  “Home  of  the  57  Varieties”;  Kalamazoo, 
vertise.  But  when  he  became  a  store-  “Direct  to  you,’|  and  other  cities  have 
keeper,  he  was,  of  necessity,  leaving  it  been  given  national  and  international 
for  his  customers  to  find  him.  Quite  a  prominence  through  civic  advertising, 
contrast  between  searching  out  the  cus-  And  don’t  forget  that  civic  advertising— 
tomer,  and  leaving  the  customer  to  find  the  advertising  of  the  community  as  a 
the  storekeeper.  whole — is  a  direct  product  of  the  adver- 

This  evolution  in  business  has  made  tising  club, 
our  modern  advertising  a  necessity,  both  You  may  think  an  advertising  club  is 
to  those  who  buy,  and  to  the  merchant  made  up  wholly  of  advertising  experts, 
who  sells.  To  those  who  buy,  it  is  a  Such  is  not  necessarily  the  case.  The 
necessity,  to  tell  them,  without  need  of  ideal  condition  is  that  in  which  the 
visiting  many  stores  where  they  can  buy  greater  part  of  the  membership  is  made 
certain  goods,  what  are  the  merits  of  up  of  men  who  benefit  from  advertising 
the  goods,  and  the  prices;  to  the  mer-  in  their  business  rather  than  men  who 
chant  who  sells,  it  is  a  necessity,  to  tell  actually  follow  advertising  as  a  profes- 
the  people  that  what  he  has  to  sell,  its  sion.  There  are,  however,  enough  ex- 
merits  and  price.  perienced  advertising  men  as  members  to 

As  advertising  is  a  comparatively  new  contribute  of  their  training  and  experi- 
thing,  those  who  use  it,  do  not  know  ence  to  the  club,  that  it  may  intelligently 
just  how  best  to  use  it.  Some  users  accompljsh  its  purpose — that  of  placing 
believe  it  must  contain  misleading,  even  advertising  on  a  more  efficient,  truthful 
false,  information  to  draw  people  to  their  and  ethical^  basis. 

stores;  others  believe  it  has  no  effect  Advertising  clubs  are  not  a  dream  of 
at  all  on  buying  habits  of  the  people,  and  the  future.  They  are  firmly  established 
refuse  to  use  it.  It  is  the  work  of  the  in  nearly  all  our  up-to-date  communities, 
advertising  club  to  develop  among  those  These  local  clubs  are  all  banded  together 
who  should  use  advertising,  a  skill  in  into  a  national  association  so  that  they 
this  use.  can  exert  influence  on  questions  of  na- 

The  chief  purpose  and  aim  of  the  ad-  tional  as  well  as  local  interest, 
vertising  club  is  to  raise  the  standard  If  there  is  no  club  in  your  city  or 
and  ethics  of  advertising,  to  make  ad-  village,  talk  to  your  leading  business  men 
vertising  truthful  and  dependable,  to  in-  and  citizens  and  help  organize  such  a 
sure  the  purchaser  that  an  advertised  club  and  begin  at  once  to  place  your 
article  has  back  of  it  reputation  and  a  community  on  a  higher  civic  plane. 

<uarantee  of  faithful  performance.  The  - - 

advertising  club  places  a  careful  watch  FIGHT  “CURE”  ADVERTISING 
on  all  advertising  and  the  result  of  this  _ 

qlfesfirabk  adSrtising*^^  N.tion.l  Health  Council  Hold,  Confer- 

IHs  in  this  responsibility  that  the  ad-  ence  with  A.  A.  C.  W. 

vertising  club  has  won  a  prominent  place  .A  conference  on  deceptive  advertising 
"'.S®  community.  in  relation  to  tuberculosis,  venereal 

The  advertising  club  has  won  a  prom-  disease,  and  cancer  was  held  recently  in 
inent  place  in  the  community,  in  another  Xew  York  by  the  National  Health 
respwt,  also,  that  of  building  up  the  com-  Council  in  connection  with  the  .Associateil 
munity.  Whether  you _  live  in  city  or  .Advertising  Clubs  of  the  World.  Rep- 

nllage,  you  are  keenly  interested  in  your  reseiitatives  of  37  organizations  wcri 

community,  because  it  is  here  that  you  present. 

nave  your  most  valued  possessions —  A  resolution  adopted  at  the  conference 

nends,  relatives  and  home  environment  urged  the  co-operation  of  responsible 

--and  you  recognize  the  benefit  to  it  business  and  public  health  agencies  in  the 

0  schoolS’  churches,  playgrounds,  every-  eradication  of  advertising  which  promises 
mg  that  w-ill  tend  to  lift  to  a  higher  cures  for  the  above  diseases.  Tlie  cou¬ 
lee  the  physical,  moral  and  provide  fercnce  also  thanked  periodicals  and 
i^ern  comforts.  Because  the  com-  newspapers  which  have  closed  then 
In  .®‘  ®  community  helps  columns  to  this  type  of  copy,  and  com- 

•*  1*’  promotes  a  mended  the  activities  of  organized  ad- 

mte  place  in  the  community.  vertising  in  promoting  such  standards  of 

*  benefits  of  a  chamber  of  com-  advertising  that  cures  for  tuberculosis. 
CIVIC  club,  and  like  organiza-  cancer  and  venereal  disease  cannot  be 
lions  that  promote  this  well-being,  are  recognized. 

recognized.  It  is  also  a  recog-  .Among  the  newspapers  represented  at 
‘3ct  that  an  advertising  club  in  the  conference  were  the  A’l-jc  York 
right  arm  of  the  Timrs,  London  Daily  Tclegraf'h  and 
wmfier  of  commerce  or  board  of  trade,  Indianapolis  Nezvs. 

or  CIVIC  club,  and  so  it  assumes  a  defi-  - - — 

nite  place  in  the  communitv  life.  In-  i  i-  »  a  rv  -i 

"I  many  communities,  the  advertis-  em*n  oe*  o  yer  >i  y 

'if  K  °  licen  the  forerunner  of  the  .Stockholders  of  the  News  Printing 
Chamber  of  commerce  or  similar  organi-  Gompany.  Inc.,  publisher  of  the  Ayer 
Wtion,  and  thus  has  played  the  trail  ( Mass. )  Xni’s.  recently  elected  John  L. 
or  the  commercial  prestige  of  the  com-  Keiinison  president  and  .A.  L.  Leeman 

treasurer  and  general  manager. 


THE  GREATEST  POWER 
IN  MODERN  ADVERTISING 

For  nearly  a  century  and  a  half  The  Times  has 
been  the  outstanding  national  newspaper  of 
Great  Britain.  Its  great  history,  combined  with  an 
enterprising  modern  outlook;  the  authority  with 
which  it  speaks,  and  the  superb  quality  of  its  print¬ 
ing  and  production,  maintain  it  in  an  unassailable 
position  as  the  leader  of  the  British  Press. 

And  as  it  is  the  greatest  force  in  journalism,  so  it 
is  the  greatest  power  in  advertising.  It  is  the  one 
indispensable  medium  for  all  announcements 
intended  for  the  wealthy  official,  professional  and 
business  classes. 

Each  day’s  issue  speaks  for  itself.  Both  the 
volume  and  the  character  of  the  advertising  car¬ 
ried  by  The  Times  prove  how  indispensable  it  is  to 
the  advertiser  seeking  an  entrance  to  the  British 
market. 

Advertising  men  who  visited  England  last  year 
were  able  to  test  these  facts  on  the  spot.  But  The 
Times  is  at  any  time  happy  to  supply  further  infor¬ 
mation.  If  you  desire  to  know  more  of  Britain’s 
greatest  advertising  medium,  get  in  touch  with 

PRINTING  HOUSE  SQUARE 
LONDON  E.  C.  4.  ENGLAND 


DURING 
19  2  4 

The  Times  carried  a 
greater  volume  of 
advertising  than  any 
other  newspaper 
published  in  Great 
Britain. 


IF  hen  in 

ENGLAND 

read 

THE  TIMES 


SERVICE 


WEEK’S  AD  TIPS 


RADIO 


Sr>ns  Company,  Spredit  soaps  and  creams, 
Camden,  N.  J. 

McJimkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicago.  Again  placing  orders 
with  newsjpaiiers  in  selected  sections  for  the 
Michigan  Tourist  &  Resort  Association,  Grand 
Rapids,  Mich. 

MacManus,  Inc.,  82  Hancock  avenue,  East 
Detroit,  Mich.  Reported  to  have  secured  ac¬ 
count  of  the  Cadillac  Motor  Car  Company, 
Detroit. 

Pedlar  &  Ryan,  Inc.,  250  Park  avenue.  New 
York.  Has  secured  the  following  accounts: 
Bristol-Myers  Company,  Ii>ana  Tooth  Paste. 
New  York;  Knox  Hat  Company,  New  York  and 
Ovington*s  Gift  Shop,  New  York. 

RedBeld,  Fisher  &  Wa'lace,  105  West  40th 
street.  New  York.  Has  secured  account  of  A. 
Kreamer,  Inc.,  “Kreamerwarc**  kitchen  utensils, 
Brooklyn,  N.  Y. 

Street  &  Finney,  40  West  40th  street.  New 
York.  Has  secured  account  of  P.  Derby  & 
t!ompany,  Inc.,  Gardner,  Mass.,  chair  makers. 

J.  Walter  Thompson  Company,  242  Madison 
avenue,  New’  York.  Placing  orders  with  news- 
jiapers  in  various  sections  for  the  U.  S.  Rubber 


A.  R.  EUlott,  Inc.,  53  Park  Place.  New  York, 
Again  placing  orders  with  newspapers  in  se¬ 
lected  sections  for  John  Duncan’s  Sons,  ‘T.,ea 
&  Perrins”  sauce.  New  York. 

Erwin-Wasey  &  Co.,  840  Rush  street,  Chi 
cago.  Sending  out  general  cami>aign  on  Postum 
Cereal  Company  of  Battle  Creek,  Michigan. 

Ferry-Hanly  Advertising  Comp*uiy.  1110 
Grand  avenue,  Kansas  City.  Reported  to  have 
secured  account  of  the  Skelly  Oil  Company. 
Tulsa,  Oklahoma. 

Fox  &  Mackenzie,  Inc.,  1214  I>ncust  street, 
Philadelphia.  Reported  to  have  secured  account 
of  the  Pennsylvania  Silk  Hoisery  Mills,  “Price¬ 
less”  hosiery,  Bangor,  Pa. 

Harry  M.  Frost  Company,  101  Tremont 
street,  Bo'^ton.  Reported  to  have  sccuretl  the 
accounts  of  the  Euclid  Candy  Company,  “I>oyc 
Nest”  candy,  Cleveland  and  the  Wonder  Mist 
Slfg.  Company,  (lolish,  Melrose,  Massachusetts. 

Ernest  J.  Gou’s^on  Advertisings  Agency,  18 
Tremont  street,  Boston.  Has  secured  accounts 
of  the  Boston  Ciaar  Company,  Boston;  Frick 
Bros.  Comiiany,  “E11k>  E/c”  t*<^lisb.  New  York 
and  Half'«-d  Company.  Halford,  Worcestershire 


The  New  York  Sun  publishes 
more  Radio  Advertising 
than  any  other  news¬ 
paper  in  the 
United 
States 


280  Broadway  New  York 


Seou 

N 


Beaumont  and 
20  mile  area  li 
Population  over  150,000  j 

Ranks  in  importance  to  the  other  ii 
(our  large  Texas  markets.  Sales  j, 
managers  cannot  cover  Texas  p' 
with  only  (our  papers. 

The  BEAUMONT 
ENTERPRISE 

-  =  AND  =~  = 

The  BEAUMONT 
JOURNAL; 

cover  the  Fifth  Market  in  Texas  l{ 
the  Third  Market  in  Louisiana. 

"Ask  Beckviih — He  Knows"  i: 


;S^an3T.and6co 

Cljranirlc 


PA'^’ING  circulation 
determines  the  logi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
Francisco  and  North¬ 
ern  Calilornia  it  is  a 
recognized  fact  that 
The  Chronicle  follow¬ 
ing  has  the  buying 
power. 

illi.ini>  I  ..iv%  rciicc  A  Oesmerf 


Tumulty  May  Join  Political  Papsr 

Joseph  P.  Tumulty,  formerly  secretan 
to  the  late  President  Woodrow  Wilsm 
and  now  practicing  law  at  the  nati^ 
capital,  is  reported  to  be  among  the  prom- 
inent  Democrats  interested  in  The  JV^ 
tional  Democrat,  issuance  of  which  ai 
the  “official  publication”  of  the  Demo¬ 
cratic  Party  has  just  been  announced  br 
Congressman  William  A.  Oldfield,  of 
Arkansas,  chairman  of  the'  Democratic 
Congressional  Committee.  Fred  W 
Steckman,  a  Washington  correspondent 
for  many  years,  who  was  in  charge  of 
publicity  for  the  unsuccessful  campaign 
of  U.  S.  Senator  Oscar  W.  Underwood, 
of  Alabama,  for  the  Democratic  nomma- 
tion  for  President  last  year,  is  to  be  edi¬ 
tor  when  the  new  publication  starts 
May  30. 


CANADIAN  PUBUSHERS  MEET  IN  TORONTO 


null 


In  New  Orleans  lt*8 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiteri  at  a 
combination  rate  I  Sc  a  line 
week-day*  and  1 8c  a  line  Sun¬ 
day*. 


AmoriaiLar^cft  Circuit  ioi\ 

Building  Or^anizatioix 

ResuitjCount 

6  Mioor  OccidhtalBld 

IHOURAPOLI5.INO 


The  “best  meeting  in  the  history  of  the  organization^  was  the  verdict  passed  by  members  of  the  Canadian  Daily  Newspaper 
Association  (pictured  above)  in  regard  to  their  annual  meeting  held  in  Toronto,  April  29.  Officers  of  the  association  are 
George  E.  Scrogge,  Toronto  Mail  and  Max  Empire,  president;  Hon.  F'rank  Carrel,  Quebec  Telegraph,  vice-president;  and 

N.  T,  Bo^'man,  Toronto  Telegram,  treasurer. 


Bauerlein,  Inc.,  1027  Hibernia  Bank  Build 
iug.  New  Orleans.  Placing  orders  with  some 
Southern  newspapers  for  the  Ixirraine  Mfg. 
Company,  suitings  and  seersucker.  New  York. 

Brockland  &  Moore,  Inc.,  Federal  Reserve 
Bank  Building.  St.  Louis.  Reperted  to  have 
secured  account  of  the  Champagne  Pipe  Com¬ 
pany,  St.  lajuis. 

Boston  News  Bureau  Company,  30  Kilby 
street,  Boston.  Again  placing  orders  with  news¬ 
papers  in  various  sections  for  the  Eastern 
Steamship  I^incs,  Inc.,  New  York. 

Buchanan<Thoinas  Advertising  Company, 
Grain  Exchange  Buil  ling,  (^maba.  Reiiorted 
will  conduct  an  advertising  campaign  with 
Northwest  newspajK’rs  for  Paxton  &  Gallagher 
Company.  “Butter  Nut  Coffee,”  0:naha. 

Robert  H.  Dippy,  903  Fox  Building,  Phila 
delphia.  Has  secured  account  of  C.  Howard 
Hunt  Pen  Company,  Camden,  N.  J. 

George  L.  Dyer  Company,  42  Broadway, 
New  York.  Placing  schedules  with  newspapers 
generally  for  the  U.  S.  Tire  Comjiany,  New 


Charles  C.  Green  Agency,  450  4th  avenue, 
New  York.  ^  Placing  orders  with  newspapers  in 
selected  sections  for  Oceano  Products  Company, 
*Ocean-0”  tonic,  Newark,  N.  J. 

Finley  H.  Greene  Agency,  Parsons  Building, 
Buffalo.  Reported  to  lie  placing  orders  with 
>omc  newspapers  in  Western  New  York  for  the 
Harvey  Seed  C'ompany,  Buffalo. 

Gimdiach  Adve  tising  Compsmy,  4<j0  N.  Michi¬ 
gan  avenue,  ^  Chicago.  Placing  copy  in  the 
South  and  East  for  Deisel-Wermer  Company. 

Hall  A  Emory  Agency,  Graphic  Arts  Build¬ 
ing,  Portland,  Oregon.  Re|X)rted  will  place 
orders  for  the  Montag  Stove  Works,  KeiUcm, 
Oregon,  and  the  Rasmussen  Paint  Company, 
Portland. 

Hanser-Churchill  Agerxy,  12  Fast  44th 
street,  New  York.  Plac.ng  orders  with  some 
Western  newspapers  for  the  Pompeian  Com¬ 
pany,  “Pompeian”  olive  oil,  Baltimore. 

Honunann,  Tarcher  &  Cornell,  Inc.,  25  West 
45th  street.  New  York.  Has  secured  account 
of  the  Freed-Eisemann  Radio  Corporation. 

PhiHp  Kcbbe  Comply,  Inc.,  45  West  45th 
street.  New  York.  Now  handling  account  of 
he  Aqua  Oil  Service  Company,  Inc.,  New  York. 

Eugene  McGuckin  Company,  1211  Chestnut 
street,  Philadelphia.  Placing  orders  with  some 
New  York  State  newspai>ers  for  I.  Eavenson  & 


Yount  Company,  705  State  street,  Erie,  Pa. 
Placing  orders  with  some  Ohio  and  Pennsylvania 
newspapers  for  the  Saegertown  Mineral  Water 
(  ompany,  Ginger  Ale,  Saegertown,  Pa. 

British  Cabinet  Writers  Under  Fire 

A  Labor  member  of  the  Hritish  House 
of  Commons,  May  25,  will  raise  the  ques¬ 
tion  of  whether  Cabinet  Ministers,  while 
in  office,  are  justified  in  contributing  arti¬ 
cles  to  newspapers  on  public  affairs. 
Lord  Birkenhead’s  activities  as  a  press 
contrihutor  are  to  be  cited  particularly. 
It  has  become  a  common  custom  for  ex- 
Ministers  to  write  for  newspapers,  and 
even  for  ex- Prime  Ministers,  since  Lloyd 
(leorpc  set  the  fashion. 


Snaps  of  Women  Tennis  Stars  Rnnmd 

Directors  of  National  Hard  Courts 
Championship  match  at  Torquay,  Eng¬ 
land,  recently,  refused  to  allow  newspaper 
photographers  to  snap  women  players  in 
action,  declaring  such  pictures  were 
“not  nice." 

A  Security  Market 

with  complete  newipaper  fioaaeiil 
•ervice. 

Buffalo  offer*  a  pmmiting  market  for 
high  grade  aecuritie*.  The  Buffalo 
Evening  New,  financial  ai.d  hutineM 
page,  arc  complete,  iiilrreiting,  promM; 
carrying  TO  IIAV'S  new,  o(  activiue, 
in  commerce  ami  market*  TO- DAY. 

The  New,  with  it,  effective  cover¬ 
age  and  re,pon,ive  reailer  intereit.  oi¬ 
lers  the  financial  advrrtiner  the  com¬ 
plete  audiem-e  in  the  Buffalo  territory. 
A.  B.  C  Sept.  JO.  I9?4.  *L24.4fiB  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

•Present  sverxge  circuUtloB  t2IJM 
E^Hrard  H.  Butler,  Editor  and  Publislier 
Kelly-Smith  Company,  Representative 
Marbrtdge  Bldg.  L3rtton  Bldg. 

New  York.  N.  Y.  Chicago,  lU. 


P  DITORIAL  RESEARCH  RE¬ 
PORTS  aupply  accurate  in- 
(ormation  upon  the  major  prob¬ 
lems  which  call  (or  (requent 
editorial  comment. 

The  report*  are  (or  the  in- 
(ormation  and  review  o(  editor, 
and  publishers,  rather  than  (or 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga- 


sauce,  aommcrviiie,  aiass. 

Charles  C.  Green  Advertising  Agency,  Inc., 
i50  Koiirth  avenue,  New  York.  Has  secured 
the  following  accounts;  Nicldo  Manufacturing 
Company,  New  York  City,  manufacturers  of  the 
“Reddy  ’Tee;”  l.yoii  Mfg.  t'omiiaiiy,  Brooklyn, 
N.  Y.,  manufacturers  of  Magnolia  Bnlm  and 
the  Grand  V'iew  Hotel.  Hake  Placid.  Also 
sending  out  orders  for  Smith,  Klme  &  French 
ni... 


(iompany,  fruit  jar  rings,  New  York. 

Tumer-Wagener  Company,  400  North  Michi¬ 
gan  avenue,  Chicago.  -Again  placing  orders 
with  newspapers  in  selected  sections  for  the 
.Marshall  Furnace  Company,  .Marshall,  Mich. 

Van  Patten,  Inc.,  50  F.ast  42nd  street.  New 
York.  Phacing  orders  for  G.  I..  Miller  &  Com- 
)iany.  IhuuIs,  New  York. 


The  cost  o(  this  service,  bsMtl 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 

EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street,  Washington,  D.  C. 


Editor  &  Publisher  for  May  2  ii ,  1925 
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seeks  to  free  KOREA  greatly,”  Mr.  Chang  said  when  discussing 
WITH  PRESS  AID  ‘’’Aftfl'sl.ort  period  of  exile  on  an 

island  in  the  Pacific,  Mr.  Chang  was  re- 


,,..■1  Editor  Now  in  U.  S.  Studying  leased  to  go  to  Japan  and  talk  niattcrs 
aa  j  fc-.  over  with  the  Japanese  minister  of  war. 

Newapaper  e  o  p^m  Though  he  made  a  bold  plea  for  Korean 

About  Revolution 


Bring 

Through  Hia  Paper 


Duck  Soo  Chamg 


freedom  he  was  allowed  finally  to  return 
to  his  own  land,  where  he  became  editor 
of  the  first  Korean  daily, 
c  r>..™  Ms".  Chang  started  at  once  to  crusade 

By  .\rthlr  S.  Ru  d  freedom.  He  was  backed  in  his  ac- 

Duck  Soo  Chang,  editor  of  the  Seoitl  tivities  by  Sung  Soo  Kim,  wealthy  edu- 
Dosg  d  Ilpo  (Daily  News),  one  of  the  cator  and  textile  manufacturer,  who  is 
largest  and  most  powerful  newspapers  in  the  main  stockholder  of  the  Dong  A 
Korea,  is  in  Ilpo.  Because  of  the  zeal  of  the  editor 
America  learning  and  staff  the  paper  was  suppressed  20 
how  to  make  his  times  between  its  starting  date,  April  1, 
paper  a  success-  1920  and  September  30  of  that  same  year, 
ful  instrument  of  The  activities  of  the  Japanese  police  in 
revolution  against  suppressing  the  paper  became  so  injuri- 
Japan,  which  is  ous  that  publication  was  suspended  from 
he  feels,  “an  op-  September,  1920,  until  January,  1921. 
pressor  nation.”  Mr.  Chang  describes  the  publication 
He  is  studying  of  his  paper  as  a  sort  of  race  between 
especially  the  his  staff  and  the  Japanese  police.  The 
“yellow  press’'  first  paper  that  comes  off  the  press  is 
for  he  believes  rushed  to  police  headquarters  in  Seoul 
that  the  crusad-  by  a  messenger  boy.  While  the  officials 
ing  spirit  of  pop-  are  censoring  the  sheet  the  circulation  de- 
ular  journalism  partment  are  rushing  as  many  copies  on 
is  what  his  daily  to  the  streets  as  they  can  print,  but  as 
needs  to  success-  only  15,000  of  the  total  60,000  circulation 
fully  carry  out  the  program  which  he  go  to  residents  of  Seoul,  the  police  are 
has  in  mind.  usually  able  to  stop  a  large  part  of  the 

Mr.  (Thang  dropped  his  editorial  duties  circulation  if  they  see  anything  objection- 
in  Korea  in  the  spring  of  1923  after  able  in  the  columns  of  the  paper, 
coming  to  the  decision  that  he  must  know  Mr.  Chang’s  entire  publishing  staff  is 
n»re  of  journalism  and  of  the  world  gen-  made  up  of  about  70  people.  The  pages 
trally,  if  he  is  to  accomplish  the  task  of  his  paper  are  about  the  size  of  an 
of  freeing  his  people  from  the  Japanese  average  eight  column  American  daily, 
yoke.  His  first  summer  was  spent  in  Mr.  Chang  is  one  of  the  few  orientals 
Portland,  Ore.,  learning  to  use  English  ever  to  be  elected  to  Sigma  Delta  Chi. 
more  fluently  than  his  oriental  study  of  professional  journalistic  fraternity.  His 
the  language  had  enabled  him  to  do.  He  high  scholarship  at  the  University  of 
then  enrolled  under  Eric  W.  Allen,  dean  Oregon  and  his  popularity  with  his  fel- 
of  the  school  of  journalism  at  the  Uni-  low  students  won  him  this  honor  last 
tersity  of  Oregon,  for  a  year’s  special  spring.  In  an  interview  published  re¬ 
work  in  journalistic  subjects.  Despite  cently  in  “The  Quill,”  fraternity  publica- 
the  handicap  of  having  to  struggle  with  tion,  Mr.  Chang  said:  “I  shall  do  much 
the  new  language  he  did  exceptionally  to  reform  my  paper.  The  editorials  have 
good  work  and  his  written  work  is  said  been  too  high-flown  for  the  general 
to  have  shown  more  careful  preparation  reader ;  the  news  has  not  been  well- 
than  many  of  his  American  classmates.  pointed,  it  has  been  too  long,  not  well 
"The  young  Korean  spent  the  summer  told.” 
of  1924  in  an  Oregon  logging  camp.  Mr.  Chang  expects  to  spend  about  a 

“Nearly  all  my  people  have  to  work  year  more  in  this  country  and  several 
with  their  hands  and  I  wanted  to  know  months  in  Europe  and  western  Asia  be- 
something  of  laboring  conditions  here  for  fore  returning  to  his  editorial  duties. 

many  of  my  problems  have  to  do  with  - 

t^  laboring  classes,”  Mr.  Chang  ex-  DAILY  PRAISED  FOR  CRUSADE 
plained. 

Mr.  Chang  is  now  in  New  York  work- 

ng  for  a  Master  of  Arts  degree  in  Politi-  New  York  Evening  World  Ends  Sale  of 
dal  Science  at  Columbia  University.  His  Obscene  Matter  to  Children 

thesis  is  on  the  Marxian  theory  of  gov-  .  .  .  ,  ...... 

.A  quiet  crusade  conducted  by  the  New 

The  Dong  A  Ilpo  was  started  in  1920  l^'cning  ll  orld  caused  the  arrest 

and  now  has  a  circulation  of  60,000.  men  believed  to 

Mr.  Chang  was  chosen  editor  by  the  ^  1,  f 

financial  lickers  of  the  publicatidti  be- 


ence  and  education  especially  fitted  him 


.u.  .  n _ i.f..  of.,,,.  The  way  the  campaign  was  conducted 

***^**'  e  s  y  brought  praise  from  many  sources.  Chil- 


reads  like  a  novel. 


dren  told  the  Evening  World  May  1,  that 


He  was  born  in  Korea  29  y«rs  ago. 

Until  he  was  11  years  of  age  his  father,  obtained  more  information  and 

who  was  a  farmer  of  the  Confucian  faith,  concrete  evidence  and  place<l  it  in  the 
mde  the  boy  study  the  classics  01  Con-  bands  of  the  police.  No  publicity  was 
fucius.  After  the  family  s  conversion  the 

tey  was  sent  to  a  Christian  school,  where  “Newspapers  sometimes  start  crusades 
he  worked  his  way  through  high  school  j,.  increase  sales  and  sometimes  to  get 
as  the  hMsehold  servant  of  a  Japanese  things  done,”  was  the  comm-.-nt  of  Oswald 
officer.  This  officer  later  took  mm  ^  Ciarrison  \'illard,  editor  of  the  Nation 
Japan  where  Mr.  Chang  received _  his  _B.  •••fbe  manner  in  which  the  Evening 

•  ^  ^  ^  aseila  university  World  lias  gone  about  this  crusade  proves 

m  Tokio.  Mr.  Chang  was  the  e<htor  of  jt^  clisinterestedness.  It  has  acted  quietly 

*  T  magazine.  _  ;,ik1  got  the  forces  of  correction  into  ac- 

In  1919  a  revolution  broke  out  against  tion  before  advertising  the  evil,  as  so 

in,.,  ,...4  oKlKfu  oc  n  .  .  ... 


Japan  and  Mr.  Chang’s  ability  as 
linguist  caused  him  to  become  connected 


many  censorship  campaigns  have  done 
“This  campaign  of  the  Evening  World' 


with  important  information-securing  ac-  is  as  necessary  as  sewage  disposal,  and 
hvities  of  the  revolutionists.  _  He  was  ^tn  glad  it  is  being  so  quietly  and  effi 
finally  caught  and  thrown  into  jail,  w'here  cicntly  conducted.” 
fie  was  stripped  and  beaten  daily.  His 

Japanese  captors  were  unable  to  make  Davenport’i  Home  Being  Razed 
nun  reveal  the  secrets  of  the  revolution 
even  by  the  use  of  a  barbarous  finger-  The  old  home  of  Homer  Davenport,  fa 
pinching  torture  device  .and  the  youthful  moiis  cartoonist,  at  Silverton,  Ore.,  is  be 
agitator  was  thrown  into  a  state  prison,  ing  razed.  The  building,  erected  early 
Ehiring  the  eight  months  he  was  there  in  the  70s.  has  been  a  landmark  and  - 
fit  read  the  New  Testament  through  point  of  interest  to  tourists. 

five  times.  - 

“The  ideas  of  Christianity  were  so  im-  London's  Honse_  of  Lords  will  install 
pressed  upon  me  by  these  readings  that  loud  speakers.  We  elect  them. — Colum 
later  editorial  activities  were  influenced  hut  Record 


The  mining  industry  classified  accord¬ 
ing  to  principal  products  are  bituminous 
coal,  petroleum  and  natural  gas,  lime¬ 
stone,  sandstone  and  clay. 

The  leading  mining  industry  of  West 
Virginia  is  that  of  bituminous  coal,  in 
which  West  Virginia  is  outranked  in  pro¬ 
duction  only  by  one  state  of  much  greater 
land  area. 

West  Virginia  ranks  first  in  output  of 
natural  gas,  gaining  about  $40,000,000 
annually  therefrom.  In  petroleum  output 
it  ranks  eighth. 

All  workers  in  West  Virginia,  regard¬ 
less  of  the  industry,  are  paid  good,  sub¬ 
stantial  wages,  and  for  the  most  part  have 
steady  work. 

Here  is  an  ideal  field  for  advertisers. 
For  a  small  appropriation  you  can  be  a 
BIG  advertiser  in  West  Virginia. 

The  cities  listed  here  are  the  principal 
marketing  and  distribution  centers  of  the 
State. 
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••A.  B,  C.  Statement,  March  31,  1925. 
ttGovemment  Statement.  March  31, 1925 


STATE  ASSOCIATION  DELEGATES  FORM  PACIFIC  SLOPE  NEWSPAPER 

CONFERENCE 


/''LOSER  co-operation  among  the  vari- 
ous  newspaper  associations  of  Oregon, 
Idaho,  Washington,  California  and  Brit¬ 
ish  Columbia  is  the  objective  of  the  Pa¬ 
cific  Slope  Newspaper  conference,  which 
held  its  initial  meeting  at  Portland, 
April  17  and  18.  The  session  has  al¬ 
ready  been  printed  in  Edhor  &  Pub¬ 
lisher.  .Among  those  attending  and 
shown  in  the  photograph  were: 

L'pper  row,  left  to  right — Lincoln 
Lonnsbury,  Port  Angeles,  Wash.;  Chapin 
1).  Foster,  Chehalis,  Wash.;  Harrv  N. 
Beall,  Raymond,  Wash.;  Hal  E.  Hoss 
of  Oregon  City,  president;  J.  Y.  Wright, 
Livingstone,  Mont.;  Earle  Richardson, 
Dallas,  Ore. ;  S.  L.  Moorchead,  Castle 
Rock,  Wash  ;  Eric  W.  Allen,  dean  of 
L’niv.  of  Oregon  School  of  Journalism. 

Lower  row — Colin  V.  Dyment,  Uni¬ 
versity  of  Oregon  School  of  Journalism; 
.\rne  G.  Rae,  Tillamook,  Ore. ;  O.  H. 
Woody,  president,  Washington  Press  As- 
siK'iation ;  Guy  Flenner,  Boise,  Idaho, 
Secretary  of  Idaho  Press  .Association; 
Fred  W.  Kennedy,  Seattle,  Secretary; 
G.  Lansing  Hurd,  Corvallis,  Ore. ; 
George  Turnbull,  University  of  Oregon 
School  of  Journalism,  and  Hiarl  C. 
Brownlee,  Forest  Grove,  Ore. 

Daily  Sent  Plane  to  Houston 

Corsicana  (Tex.)  Daily  Sun  sent  an 
airplane  to  escort  the  special  train  which 
carried  Corsicana  delegates  to  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
convention  in  Houston  last  week.  At 
eight  stops  en  route  the  plane  released 
“good  will”  bombs  announcing  the  ar¬ 
rival  of  the  train.  Lowry  Martin,  one 
of  the  publishers  of  the  Sun  headed  the 
advertising  delegation. 


NEWSPAPERS  “GRAND  JURIES” 

So  Fresno  (Cal.)  Republican  Editorial 
Declares 

.Asserting  that  “newspapers  themselves 
are  a  form  of  grand  jury,”  the  Fresno 
(Cal.)  Republican  recently  published  an 
editorial  in  which  the  position  was  taken 
that  newspaper  proprietors  should  not  be 
summoned  for  grand  jury  duty.  The 
publishers  of  both  Fresno  newspapers 
were  among  the  30  citizens  whose  names 
were  drawn. 

“It  is  against  public  policy  to  have 
the  editors  or  publishers  of  papers  of  gen¬ 
eral  circulation  put  on  grand  juries,”  says 
the  Republican’s  editorial.  “The  result  of 
any  such  precedent,  whatever  might  hap¬ 
pen  in  this  particular  instance,  would  be 
detrimental  to  the  public  interest. 

“It  is  well  known  that  there  has  been 
expression  of  opinion,  in  the  Republican 
for  instance,  of  matters  that  are  to  come 
before  the  coming  grand  jury.  On  these 
matters  the  personal  service  of  news¬ 
paper  men  in  question  on  the  grand  jury 
would  be  at  least  ineffective.  They  might 
might  have  such  a  temperament  as  would 
permit  them  to  act  impartially.  But  they 
would  not  be  above  suspicion,  either  of 
positive  bias,  or  of  that  equally  bad  re¬ 
sult  of  ‘.standing  up  so  straight  as  to  lean 
backwards.’  In  either  case  the  grand 
jury  service  of  arriving  at  a  fair  basis  for 
prosecution  would  be  lacking. 

“But  there  is  a  reason  far  more  im¬ 
portant  than  this  for  not  placing  the  edi¬ 
tors  or  publishers  of  newspapers  on  grand 
juries. 

“Newspapers  themselves  arc  a  form  ot 
grand  jury.  They  do  not  merely  publish 
the  overt  news.  They  search  out  the 


Editorials 


Radio 


TIMELT  TOPICS.  DAILY  SERVICE 
Exclusive  Tenitorj 
Thrf^  Days'  Service  and  RatM 
Gladly  Sent 
Reid  Editorial  Service 
Rarritbuir,  Pa. 


Fiction 


IT  STRAIGHTENS  CIRCULATION 
“The  Twitted  Foot.“ 
by  Williatn  Pafti't's  ^n  White. 

Service  for  Authort.  33  W.  42d  St..  New  York. 

“STORIES” 

Lewit  Wilson  Appleton.  Jr.« 

2044  Margaret  St..  Philadelphia.  Pa. 


Newspaper  Men  As  Fiction  Wrh»*i 

'  SLOPE  NEWSPAPER  Three  members  of  the  staff  of  n, 

Xcw  York  Herald  Tribune  are  antlfr, 
of  fiction  stories  appearing  in  cunt 

-  magazines.  Walter  Mills,  editorial  write  ' 

is  author  of  “Jason”  in  Harpers'  .Wjj. 
sine;  Morris  Gilbert  wrote  “The  Mo^ 
Behind  the  Chimney”  for  Collene  fhm^ 
and  Stanley  Walker  has  a  story  || 
Harpers’  and  another  in  Century  J/jjj. 
c:inc.  Boyden  Sparkes  and  Howt^ 
White,  the  latter  society  editor  of  i 
Herald  Tribune,  are  responsible  forjj 
series  of  articles  running  in  the  Saturit 
livening  Post  on  New  York  society  tot 
and  25  years  ago. 

Publisher  Celebrates  Golden  Wedat 

T.  H.  Preston,  proprietor  of  the  Brer, 
ford  (Ont.)  Expositor  and  one 
Canada’s  best  known  newspaper  nrJ 
celebrated  the  golden  anniversary  of  fc 
wedding  on  May  4.  Mr.  Preston  star* 
his  career  as  reporter  on  the  Ottawa  h 
Press,  was  Ottawa  correspondent  of  t 
Toronto  Globe  from  1876  to  1882,  sen: 
as  managing  editor  of  the  fViiinipeg  St 
for  several  years  and  purchased 
Brantford  Expositor  in  18%. 


Veteran  Celebrates  86th  Yesr 

J.  E.  B.  McCready  of  the  writing 
Cliarlottetoum  (P.  E._L)  Daily  Guariin 
recently  celebrated  his  86  birthday.  " 
r  .  A  ,  ■  was  the  recipient  of  a  check  and  ir- 
news.  They  ought,  if  they  do  their  congratulatory  telegrams  from  friends 
duty  to  the  public,  understand  public  ,i,c  newspaper  profession.  Mr.  M 
situations  in  advance  of  the  general  (  ready  was  editor  of  the  Daily  Guati' 
knowledge  of  these  situations  that  in  fact  for  many  years,  and  is  now  writinc 
is  given  to  the  public  through  them.”  daily  pilitical  column  for  that  newspi;- 


Directory  of  Leading  Features 

FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


FOR  LARGE  AND  SMALL  PAPERS 
A  Don-technical.  WM'klv  radio  review 
By  CARL  H.  BUTMAN 
Washington  Radio  News  Service 
1422  F  St.  Washington,  D.  C. 

DIRECT  FROM  PARIS 
All  pbaspH  Kiir«>TM‘an  Radio  News, 
sold  exclusively  by  city. 

The  Delano  Service.  16,  Avenue  de  I'Opera 

Religious  Features 

THE  ELLIS  SUNDAY  SCHOOL  LESSON 
The  Standard  Religious  Feature  of  American 
Newspaperdom  by  Dr.  William  T.  Ellis. 
Twenty-five  years  in  use.  Non-Controversial. 
Readable.  Timely. 

The  Ellis  Service,  Swarthmore.  Pa. 


Converting  Your 
Local  Churches 


Churches  in  some  towns  are  keenly 
alive  to  the  opportunity  of  using  paid 
space  to  stimulate  church  attendance. 
They  realize  that  people  are  moved  by 
the  printed  word,  and  they  are  glad  to 
use  this  method  of  getting  people  to 
church. 

In  other  towns  constructive  advertis¬ 
ing  by  churches  is  not  a  new  idea.  Pub¬ 
lishers  can  perform  a  helpful  service  if 
they  will  endeavor  to  persuade  people 
interested  in  churches  to  pay  for  space 
which  contains  copy  designed  to  attract 
people  to  worship. 

Copy  of  this  sort  which  has  been  used 
in  a  number  of  towns  is  available  at  a 
very  small  charge  from  the  headquarters 
of  the  Church  Advertising  Department. 
Proofs  will  be  sent  on  request. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER,  President 
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9TH  DISTRICT  PROGRAM 
ANNOUNCED 


Service  Sution  for  Publi»her» 

May  11,  1925. 

To  Editor  &  Publisher;  I  would  like 
to  write  a  line  to  congratulate  you  and 
Editor  &  Publisher  on  the  move  you 
are  about  to  make  to  the  Times  Building. 
From  all  that  I  hear,  and  from  what  I 
sec  printed  in  this  week’s  Editor  &  Pub- 
iisiiER.  your  new  quarters  will  be  of  the 
lireatest  service  to  out-of-town  newspa¬ 
pers  and  advertising  people,  while  their 
spaciousness  will,  I  am  sure,  correspond 
better  with  the  very  rapid  exiiansion  in 
circulation,  importance  and  prestige  that 
has  attended  the  progress  of  your  paix  r 
since  you  took  charge  of  it, 

F.  Dougijvs  Williams, 
(ieneral  Manager,  Reuters,  Ltd.,  New 

E.  &  P.  in  Australia 

To  Editor  &  Publisher;  Your  Editor 
&  Publisher  comes  along  and  gives  me 
the  journalistic  “hand-grip”  regularly. 
It  is  full  of  interesting  news. 

George  A.  Taylor. 

Ihiilding,  Ltd.,  Sydney. 

Oratorical  Contest  Praiied 

May  8,  1925. 

To  Editor  &  Publisher:  Permit  me  to 
onRratulate  you  on  calling  attention  in  your 
is'iue  of  May  2,  to  the  notable  public  service 
of  the  newspapers  which  arc  promoting  the 
National  Oratorical  Contest.  Sometimes  1 
think  that  not  even  the  ncwspafiers  them¬ 
selves  fully  realize  the  extent  and  value  of 
their  services.  Besides  interesting  the  young 
contestants  and  their  parents  in  the  United 
Sute  Constitution  the  newspaper  space  given 
to  the  contest  has  interested  all  classes  of 
readers.  I  know  this  by  requests  which  reach 
me  fn  m  dentists,  lawyers,  business  men. 
j^rocers,  freight  brakemen,  farm  women  and 
even  Congressmen  who  have  l>cen  in'^pire*!  to 
learn  more  about  the  Constitution.  While  not 
officially  connected  with  the  Oratorical  Contest, 
we  lu'gan  the  movement  ami  have  been  glad 
to  co-operate. 

The  last  sentence  in  your  story  gives  a 
wnng  impression.  Thirty-three  states  have 
lassed  a  law  requiring  the  teaching  of  the 
Constitution,  but  not  since  the  first  Oratorical 
(bntest.  Iowa  passed  the  law  in  1921,  Rhode 
Island  in  1922,  others  passed  in  1923  and 
1924  and  five  states  have  pas^^ed  it  in  1925. 
The  movement  for  the  law  was  initiated  by 
the  National  Security  League  and  sponsored 
by  the  Bar  Association.  The  Oratorical  Con¬ 
test  is  a  result  of.  rather  than  a  cause  of,  the 
passing  rf  the  law.  Such  an  authority  as 
the  Editor  &  Publisher  is,  I  am  sure, 
jealous  of  the  accuracy  of  all  stories  and  will 
understand  my  calling  attention  to  this 
matter. 

Ett.s  V.  T.eigiitom. 

Chne  Secretary, 

Cotton  Contest  in  Dallas 

May  14.  1925. 

To  Editor  &  Publisher:  Mease  accept  our 
'‘in'^ere  thanks  for  the  splenditi  story  carried  in  the 
Editor  &  Publisher  cf  May  9.  entitled  ‘•l>allas 
News  Backs  Better  Farming  Crusade  in  its 
Section.”  We  appreciate  this  splendid  co-opera¬ 
tion  on  the  part  of  a  i>;i|)er  of  the  eniineuce  of 
Editor  &  Publisher,  and  assure  you  that  we 
are  doing  everything  on  our  part  to  make  this 
state-wide  Cotton  Contest  an  asset  to  the  cotton 
industry  by  encouraging  increased  yield  per 
acre,  reducing  cott<  n  acreage,  and  the  planting 
of  food  and  feed  crops  on  land  released  from 
cotton. 

Victor  H.  Schoffelm.wer, 
Cotton  Contest  Editor. 


Earl  Pearsen  to  Speak  at  Centeryille, 
la.»  Meeting  June  3*5 — Mer¬ 
chants  to  Discuss 
AdveHising 


lisini'  uf  others  shows  cvkleiKcs  of 
fraud. 

“Practically  all  of  this  literature,”  he 
Ntated,  “is  being  sent  through  the  United 
States  mails.  As  yet  little  newspaper 
advertising  has  been  attempted,  because 
the  promoters  have  discovered  that  repu¬ 
table  publications  do  not  want  their 
copy/* 


covers  an  ideal 
mzo’ket  used  by 


test 


National  Advertisers 

TR[NT0N(N.1.)TIMES 


KELLY-SMITH  CO. 

NaHonal  Pii|ihiiIb||,m 
Bldi 

N*w  Yorii 


Lytta—  Bldt- 

OtloiRQ 


WARNS  OF  OIL  FRAUDS 


Programs  of  the  ninth  district  conven¬ 
tion  of  the  .•\ssociated  Advertising  Clubs 
of  the  World  in  Centerville,  la.,  June  3 
to  5,  went  out  this  week. 

smoker  and  informal  entertainment 
will  open  the  meeting  the  night  of  June  3. 
On  Thursday  Earl  Pearson  of  New  York 
will  talk  of  the  vigilance  and  educational 
work  of  the  clubs.  .-K  member  of  the 
Curtis  publications  advertising  staff  will 
talk  and  Dwight  Swinford  of  the  Kansas 
City  Journal  will  tell  of  “Breaking  Down 
the  Barrier  Between  the  Farm  ainl  the 
•Merchant.” 

Friday,  E.  H.  .Aberdeen  of  the  Westing- 
house  Electric  Company,  Chicago,  will 
discuss  and  illustrate  model  show  window 
decorations ;  Otto  Mooney,  whose  cash 
store  in  Temple.  Okla.,  has  been  an  ex¬ 
ample  of  advertising  effectiveness,  will  tell 
his  experiences ;  .Ambrose  D.  Folker, 
manager  of  research,  sales  and  advertising 
for  Montgomery  Ward  &  Co.,  will  tell 
how  mail  order  houses  get  results  tiirough 
advertising;  Fred  Anderson,  Cozad,  Neb., 
wbo.se  store  in  a  town  of  1.200  did  a 
$300, (XK)  business,  will  tell  some  trade 
secrets;  James  A.  King,  Mason  City,  la., 
will  discuss  “Rebuilding  Our  Jerusalcm”o 
.\.  Myrhum,  manager  of  the  western 
department,  Chicago  Tribune,  will  sj^ak 
on  “Adequate  Newspaper  Campaigns 
Pro\>crly  Mcrchamlised  Pay  Big  Divi¬ 
dends”  ;  G.  .A.  Buckley,  vice-president 
of  the  Electrical  Distributing  Company, 
Chicago,  will  talk  on  “.Advertising  and 
Distribution  ’’ ;  H.  F'.  Kicster,  .Advertising 
Corporation,  Waterloo,  la.,  will  discuss 
"Behind  the  Scenes  in  Advertising” ;  and 
Ixjuis  Lau,  Burlington,  will  be  one  of  the 
banquet  speakers. 

Civic  clubs  of  the  community  will  have 
charge  of  the  entertainment  of  the  visitors 
and  visits  to  the  big  gy-psum  and  coa» 
mines  will  be  features  of  the  sightseeing 
tours. 


Murchison  Heads  Des  Moines  Adsters 

Wj^  .A.  Murchison,  advertising  director 
of  Y^ounker  Brothers’  fk'partment  store, 
was  electeil  president  of  Des  Moines  Ad¬ 
vertising  Club  at  the  annual  meeting  this 
week. 


"FIRST  IN  PUBLIC  SERVICE" 


Tile  World  and  the  Eve- 
ninR  World  have  a  com- 
binra  circulstion  daily,  of 
750.000  tor  $1.20  per  agate 
line  grost,  subject  to  oon- 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circniation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

«hn10 

Pulitxer  Builiflnf,  New  York 
MaDere  Bldf.  Genarml  Motor*  Bldg 
CUcBgo  Detroit 


THIRTY  CITIES  SHOW  APRIL 
LINEAGE  GAIN 


^EWSPAPER  lineage  totals  from 
~  dailies  in  30  principal  cities  for 
•April  showed  a  gain  of  409,028  lines 
over  1924,  according  to  figures  compiled 
by  the  \ew  York  Evening  Lost  Statisti¬ 
cal  Bureau. 

Total  lineage  for  April,  1925,  was 
127,764,173  lines  as  compared  with  127,- 
355,145  lines  in  April,  1924. 

The  table  follows ; 


1924 

Gain 

+  Np\v  York.  . 

.  .14.41^4  214 

14.243.:444 

240,870 

ChJraKo  .... 

. .  7.827. 4tW 

7.92:4.450 

95.988« 

l*liilRtl<4i>hia 

.  .  7.1»21.328 

8.ti51.479 

1:40. 15:4  • 

DfJrolt  . 

. .  r»,«7.3.l78 

5.221,702 

451.410 

ri<‘Vp|anil  .. . 

. .  4.210.722 

4.3441.475 

1.50.753* 

St.  I.lHlIs  . . 

.  4.7:»1.3«« 

4,559.000 

192.:400 

. 

..  0.431.712 

6.437.542 

s.s.lo* 

ItRltiriHtrp  ... 

. .  4.633.973 

4.7:40.7:44 

82.701* 

..  7.141.925 

7,82S,474 

68»4..545)* 

tBufTalo  ... 

.  .  3.!m5.2.*i9 

4.04.5. 7tM 

40.445* 

tSan  Frant’iM 

...  4.8.'.2.730 

4.7Mi.440 

04.290 

♦  Milw.iukee 

.  .  3.(r;2..321 

3..387.080 

324.759* 

WaRhirmtoii 

..  4.;C»H.080 

4.454.738 

m4.058* 

t'inrinr.ati 

..  3.«i08.7i'0 

3.747. Ok) 

78.:4(M)« 

XfW  Drlpana 

.  .  3.844  277 

:4.1l5.4i0l 

728  07«4 

Minnoapolin 

.  ..  3.120.522 

3.(448. 4:t0 

72.0)2 

S4*attle  .... 

.  .  2.802.058 

2.852.808 

50.750* 

IiHlianaiNAlis 

..  3.427.305 

3.220.206 

207.0)9 

I>>*nv»*r  .... 

. .  2.40ti.64'»0 

2.193.184 

27:(.4T(i 

FrtAvlilPiiro 

...  3.028..^32 

.3.020..3.54 

7,978 

Coliimhiis  .. 

.  ..  3.473.700 

3..-|«4.331 

1M>.631* 

L**u*NTilU»  .. 

3.236.994 

59.050 

SI.  I'aiil  ... 

,  .  .  2.5:42.042 

2..574.740 

42.0)8* 

^Oakland 

, 2.403.018 

2.195,886 

200.132 

Omaha  .... 

...  2.012.087 

2.255.687 

243.000* 

Bimihiirham 

-  .  2.550.240 

2.4.5.3,024 

97.210 

Uh'hnMHid  . . 

.  .  1.900.2184 

1.984.048 

0,258 

I>avtfin  .... 

. .  :4. 159.208 

3.209.0)4 

45).82«1* 

Ilmiftton  .  . 

.  . .  2.024.72ft 

2.432.05)6 

192.021 

1h>a  Moi Ilf'S. 

...  1. 998.040 

a.  223.844 

225.814* 

TolaN  . .  . 

.127.7«4.17a 

127.:L5.'..145 

409.028 

t\ote  relcrences  rndcr  individual  newspaper 
lineage  ,  f  these  cities.  -Indicates  loss. 


W.  P.  Green,  Vigilance  Chief,  Turns 
Attention  to  Colorado  Fields 

Public  co-operation  in  an  effort  to  pre¬ 
vent  an  anticipated  flood  of  fradulent 
oil  transactions,  capitalizing  upon  the 
development  of  valuable  oil  territory  in 
Colorado,  is  being  urged  by  Wil¬ 
liam  P.  Green,  acting  director  of  the 
National  Vigilance  Committee  of  the 
.Associated  .Advertising  Clubs  of  the 
W’orld. 

Mr.  Green  pointed  out  that  the  Na¬ 
tional  Vigilance  Committee  in  New  York 
already  is  in  receipt  of  considerable 
literature  from  oil  stock  promotion  com¬ 
panies  in  Colorado.  Some  of  these  com¬ 
panies  may  be  legitimate,  but  the  adver- 


1893  SERVICE  1925 

vigualizud  by 

BENJAMIN  &KENTN0R  CO. 

SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 

There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 

BENJAMIN  &  KENTNOR  CO. 

Advertising  Representatives  of  News¬ 
papers 

2  West  4Sth  St.  900  Mailers  Bldg 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 

Holbrook  Bldg.,  58  Sutter  St. 

San  Francisco,  Calif. 


Imperial 


in  the  City 
of  Tires 

The  Imperial  Plus  Plan  finds 
itself  at  home  in  Akron, 
inasmuch  as  the  Plus  Plan  and  the 
manufacturers  of  tires  for  which 
Akron  is  noted  are  aiming  at  the 
same  goal.  Tire  manufariurers 
are  making  tires  that  will  give  the 
longest  possible  wearing  life.  The 
Plus  Plan  has  for  its  aim  the 
lengthening  of  the  working  life  of 
type  metals. 

In  Akron,  the  Beacon-Jonmal  and 
Times-Press  have  been  unanimous 
in  choosing  the  Imperial  Plus 
Metal  Plan.  They  selected  the 
plan  to  keep  their  metal  FIT  and 
thereby  lengthen  its  life.  The  pub¬ 
lishers  of  these  splendid  papers 
have  taken  a  real  step  in  the  direc¬ 
tion  of  reliability  and  economy  in 
newspaper  publishing. 

Hundreds  of  publishers,  large 
and  small,  many  of  whose  papers 
have  been  featured  in  this  column 
from  time  to  time,  are  using"  the 
Plus  Plan  in  their  shop.  The  ex¬ 
perience  of  these  hundreds  of  pule 
lishers  certainly  should  be  an  in¬ 
centive  for  you  to  investigate  this 
Plus  Plan. 

Get  the  Plan- 
Read  it  Through 

The  application  of  an  eco¬ 
nomical  systematic  Plan  to  your 
metal  will  add  years  to  its 
working  life.  Let  us  tell  you 
how.  Send  for  a  copy  of  the 
plan  now\ 


Linotype — Monotype  Infitypo 
Stereotype 

Elrod — Ludlow — Linogrmpfe — Threnpeon 


Imperial  Type 
Metal  Co. 

PUUelpUe-CUvcUeA-New  Terk-Cbiuie 
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Newspaper  Express  Rates  Lowered 

The  Iowa  Railroad  Commission  has 
ordered  a  reduction  of  75  cents  a  ton  on 
newspapers  shipped  by  express  as  result 
of  complaint  filed  by  the  Dcs  Moines  Rt^. 
istcr  and  10  other  Iowa  papers.  Recentli 
the  Commission  authorized  express  com¬ 
panies  to  double  their  rates  on  newspape 
shipments. 


KCNTUCKY 

in 

CIRCULATION 

ADVCRTISINCr 

prestige: 


NEW  JERSEY  PRESS  FETES  N.  Y.  TIMES  EXECUTIVES 


and  Clinton  F.  Karstaedt,  secretan 
treasurer.  The  board  of  directors  ofS 
company  was  enlarged  to  comprise  K, 
Kldred,  Elbert  H.  Neese,  also  an  execu^ 
tor  and  trustee  of  the  estate,  Edwin  S 
Worthington,  Raymond  F.  Collins,  Ma 
son  H.  Dobson  and  Clinton  F  K,, 
staedt.  '  '■ 


Executives  of  the  New  York  Times  were  guests  of  the  New  Jersey  Press  Association  at  dinner  given  recently  at  the  Times 
building.  Following  the  dinner  the  New  Jersey  editors  and  publishers  inspected  the  publishing  plant.  The  group  which 

attended  the  dinner  is  shown  above. 


NEW  ENGLAND  DAILIES 
ELECT  J.  T.  MURRAY 

Business  Manager,  New  Bedford  (Mass.) 
Standard  and  Mercury  Named 
President  at  One-Day  Boston 
Convention 

^Special  to  Editor  &  Publisher) 


the  board  of  governors  at  10  a.  m.  at 
which  general  topics  of  interest  to  the 
members  were  discussed,  preceded  the  gen¬ 
eral  business  session.  At  the  latter  Wil¬ 
liam  \.  Hardy,  general  manager,  of  the 
Bangor  (Me.)  Daily  Coniiiiercial,  was 
voted  into  membership. 

Albert  W.  Fell,  general  manager  of  the 
association,  submitted  a  reixirt  of  the 
progress  during  the  past  year,  11  new 
members  having  joined.  The  membership 
now  totals  72. 


Eldred  Heads  Beloit  News 

B.  P.  Eldred,  Sr.,  an  executor  arul 
trustee  of  the  estate  of  the  late  David 
B.  Worthington,  publisher  of  the  Beloit 
(Wis.)  Daily  Xczvs  and  principal  owner 
of  the  Daily  News  Publishing  Company, 
was  elected  president  of  the  Daily  News 
Publishing  Company,  at  a  recent  meeting 
of  stockholders  and  directors.  Edwin  S. 
Worthington,  older  son  of  Mr.  D.  B. 
Worthington,  was  elected  vice-president 


J.  rape,  puuiisiiei,  rruic'xfjf  iv, 

and  American;  Vermont,  Howard  C.  Rice, 
publisher,  Braltleboro  Reformer:  Rhode 
Island,  George  B.  Utter,  publisher  West¬ 
erly  Sun. 

The  meeting,  an  all  day  affair,  \vas  the 
largest  attended  one  in  the  association’s 
history,  58  Iniing  present.  A  meeting  of 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  orgaoixation  apecializing  aolcly 
in  newapapcf  building  deaign,  man¬ 
ufacturing  and  production  probiema. 

S.  P.  WESTON 

Stwspaper  BuSdingt 
Plant  LayaaU 
Pninetian,  Optrmtioa 


120  West  42d  Street 


New  York 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Uembon  of  ABC) 

Westchester  Newspapers,  Inc. 

Fronklin  A.  MerrUin,  Pros. 

Mount  Vonion*^Now  Roehollo 


lots  angeles  Cimts 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


?ri)e  Ccwrier-^ourual 
TBe  Louisville  Times 

'7Ac  BIG  SUMOAV 

(Courier  -  S^ourucil 

Bepretented  Nationally  by 
The  8.  C.  Beckwith  Special  Aceiicy 


Norrfsiomn 

(Biraes 

Offers  You  an 
Opportunity 
to  speak  to  the 

THIRD  RICHEST 
COUNTY  IN 
PENNSYLVANIA 

Through  Its  Columns. 

National  Reoresentitive 

Paul  Block,  IDC. 

New  York  Detroit 

Chicago  BoatoD 


Service  that  Succeeds 

Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  spectacular 
and  profitable  campaigns 
for  advertisers  than  any 
other  Service  Department 
in  the  country. 

450  SUCCESSES 


The  Gazette  Times 

is  the  one  big 
morning  paper 

Covering  Pittsburgh, 
Western  Pennsylvania, 
Eastern  Ohio  &  West 
Virginia 

MEhffiER  A  B  C 

URBAN  E.  DICE, 
Nat.  Adv.  Mgr. 

Gazette  Sq.,  Pittsburgh,  Pa. 

National  Repreaentativet : 

E.  K.  BTJKKE,  INC., 

4Snd  St.  &  Broadway,  New  York. 
122  B.  Hichigan  BWd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Oa. 

S.  J.  BIDWELL  CO., 

742  Market  St.,  Ban  Francitco,  Cal. 
Timet  Bldg.,  Lot  Angelet,  Cal. 
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WHAT  THEY  ARE  SAYING 

THE  RESPONSIBILITIES  OF  INTERPRETER 

((THE  day  is  at  hand  when  the  journalist  more  than  ever  must  shoulder 
I  the  responsibilities  of  interpreter.  We  chronicle  the  news,  yes.  So  does 
l))e  radio.  We  influence  public  cpinion,  yes.  So  does  the  politician.  We 
organize  public  opinion,  yes.  So  dees  the  propagandist.  But  to  interpret  the 
news,  to  interpret  our  fellcwmen  one  to  the  other,  to  interpret  the  nation  to  the 
world,  calls  most  of  all  for  character.” — James  T.  Williams,  Editor.  Boston 

CO-OPERATION  AND  ITS  REWARDS 
((l^ORE  than  we  realize  our  people  as  a  whole  are  organized  and  are  co- 
1»*  operating  constructively  for  the  common  good.  This  perhaps,  comes 
about  easier  under  our  form  of  government  because  every  adult  is  a  working 
part  of  the  machinery  of  the  government.  We  inherit  with  our  citizenship 
the  practical  theory  of  constructive  co-opjeration.  Having  made  so  much  use 
of  that  endowment  in  the  field  of  advertising  we  may  boast  of  great  progress, 
and  we  are  entitled  to  do  so.  But  if  we  had  not  made  such  progress  in  co¬ 
operation  we  would  not  have  the  rewards  we  have  gained  in  our  callings.” — 
james  O’Shaughnessy,  Executive  Secretary,  American  Association  of  Ad¬ 
vertising  Agencies. 

*  *  * 

SALESMANSHIP  AND  PRINTING 

»i\J7HAT  we  need  in  American  selling  is  more  ideas — selling  ideas — not 
”  more  art.  We  are  away  ahead  in  the  artistic  development  of  print¬ 
ing.  The  cost  of  printing  is  already  too  high.  Printing  is  not  an  end  in 
itj^lf — it  is  only  a  means  to  an  end.  And  that  end  is  more  sales  with  selling 
costs  at  a  lower  percentage.” — G.  C.  Willings,  Vice-President,  Intertype 
Corporation. 

*  *  * 

MANUFACTURER’S  GREATEST  ASSET 
«I  CONSIDER  newspaper  advertising  the  best  of  all  advertising  mediums 

*  and  the  greatest  asset  a  manufacturer  can  avail  himself  of  in  popularizing 
his  products  with  the  public  and  making  his  name  a  household  word.” — ^John 
Puhl,  John  Puhl  Products  Company,  Chicago. 

*  *  * 

A  15  PER  CENT  AD  BUDGET 

«  A  REAL  estate  firm  should  spend  at  least  1 5  per  cent  of  the  gross  com- 
^  mission  on  newspaper  advertising  because  it  will  increase  business. 
*  *  *  Advertising  is  the  strongest  spotlight  in  the  world  and  no  big  venture 
can  be  a  success  without  it.” — D.  Bradlee  Rich,  Former  Vice-President, 
National  Association  of  Real  Estate  Boards,  Before  Springfield  Real  Estate 
Board. 

*  *  * 

NEW  PROBLEMS 

‘‘THE  raising  of  educational  standards,  the  tremendous  increase  in  travel. 

*  the  growing  knowledge  of  the  outside  world  and  other  elements  affect¬ 
ing  our  tastes,  our  desires  and  our  demands  have  put  new  problems  before 
newspaper  publishers,  problems  that  must  be  solved  right  if  disaster  is  to  be 
avoided.” — Frank  O.  Edgecombe,  Publisher,  Geneva  (Neb.)  Signal. 

*  *  * 

NEWSPAPERS  MUST  KEEP  FAITH 

MTHE  modern  newspaper  must  keep  faith  with  the  public.  There  must 

be  no  exploitation  of  the  reader  or  reader  inteiest.  To  make  a  news¬ 
paper  pay  it  must  be  honest  with  the  public.  The  moral  issue  cannot  be  too 
strongly  stressed.” — Walter  A.  Strong,  Business  Manager.  Chicago  Daily 
Nem. 


FIRST  PRIZE;  ONE  TOMBSTONE 

S.  D.  Daily  Offers  a  Casket,  Too,  for 
“Best  Motor  Maniac” 

Stepping  into  the  limelight  of  safety 
first  advocates,  the  Sioux  I- alls  (S.  D.) 
Press,  morning  newspaper,  has  started  a 
contest  for  the  “best  motor  maniac”  in 
the  state,  offering  a  first  prize  of  a 
tombstone  and  a  second  prize  of  a  casket. 

A  variety  of  other  prizes  for  those 
motorists  in  the  state  who  “fail”  to 
qualify  as  the  “best  motor  maniac”  will 
he  given,  providing  relatives  of  the 
driver  will  make  the  claim. 

Numerous  fatalities  in  the  state  within 
recent  weeks  has  prompted  the  manage¬ 
ment  of  the  Press  to  start  its  unusual 
contest.  Each  day  the  daily  will  print 
stories,  omitting  names,  of  incidents  in 
which  motorists  “attempt”  to  qualify  for 
first  or  other  places  in  the  contest. 

Into.xicated  drivers  will  be  watched  by 
the  newspaper,  as  well  as  those  who  step 
on  the  gas  when  nearing  a  school  ground, 
and  those  who  try  to  pass  another  car 
at  a  street  or  highway  intersection,  or 
who  race  with  trains. 

Fred  C.  Christopherson,  formerly  of 
the  Kansas  City  Star,  is  managing  editor 
of  the  Press.  He  is  father  of  the  idea. 
George  K  Masters,  formerly  of  the 
Chicago  Journal  and  recently  of  the 
Tokio  Japan  Advertiser,  is  city  editor. 

Many  editors  have  already  commented 
favorably  on  the  novelty  of  the  campaign, 
<leclaring  it  to  b^  an  effective  way  to 
decrease  motor  fatalities. 


FOR  All  Newspapers 

DUPLEX 
S 

“OUR  CUSTOMERS 
WRITE  OUR  ADS” 

DUPI^X  FLAT  BED 

Herald  has  been  using  a  Duplex 
Nat  Bed  press  since  1907,  and  it  is  still 
m  tirst-cldss  condition  and  delivering  the 
goods." 

Oskaloosa,  Iowa 
Daily  Herald 

Duplex  Printing  PreM  Co. 

BATTLE  CaiEEK.  MIOL 
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LAKELAND  TO  ADVERTISE 

Florida  City  Raises  $70,000  For  News¬ 
paper  and  Magazine  Space 

As  a  result  of  a  successful  campaign, 
which  has  just  closed,  the  Lake¬ 
land  Chamber  of  Commerce  will  expand 
between  $70,000  and  $75,000  on  advertis¬ 
ing  the  city  during  the  next  year,  ac- 

Decndt 

Tunes 


Evening 

OVIvt^e  ‘220.000 


cording  to  a  statement  by  John  L.  Mor¬ 
ris,  local  director  of  publicity.  This  will 
be  the  first  year  that  lakeland  has  ever 
atlvertised  extensively. 

During  the  campaign  just  closed,  the 
goal  of  $100,000  was  shattered  and  $115,- 
000  was  raised  for  the  operation  of  the 
chamber  during  the  next  fiscal  year, 
•According  to  Mr.  Morris,  the  bulk  of 
the  sum  will  be  expanded  in  the  adver¬ 
tisements  to  appear  in  the  leading  news¬ 
papers  and  magazines  throughout  the 
country.  The  advertising  is  to  be  released 
on  schedule,  the  first  copy  to  start  run¬ 
ning  in  September, 

Shannon  Reported  Improving 

K.  K.  Shannon,  president  of  the  Ninth 
District  Advertising  Clubs,  is  reported  as 
rapidly  improving  in  Hot  Springs,  Ark., 
where  he  went  several  weeks  ago  after  a 
breakdown  causetl  by  overwork.  He  ex 
pects  to  return  to  his  home  in  Washing¬ 
ton,  la.,  soon. 


Vanderbilt 

means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  your  advertUIng 
to  go? 

DURING  1924 
The 

Plain  Dealer 

published 


hT 


Sunda^y 

ko.ooo 


51% 


of  ALL  the  National  lineage  ap¬ 
pearing  in 

ALL  Geveland  Newspapers 


JNE  Sdedium-OHECast  WM>\:\9'imseU  u\ 


J.  B.  Weed  ward 

Weedwerd  B 

lU  B.  42d  SI. 

Seafity  Bldg. 

New  Ysrfc 

Chteags 

HELLMANN’S  MAYONNAISE 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qty — Booton 

a  LCGAN  PAYNE  CO. 

CMf  go  -  l>etrDit  -  St.  Louis  •  Loo  Angeleo 


FIRST  IK  OHIO 


6,878,820  LINES 


Jamiary  1st  to  April  Jtth,  IMS 

The  Dispatch  published  during 
the  first  four  months  of  19ZS 
over  54%  of  all  Columbus  news¬ 
paper  advertising  and  1.222.076 
lines  more  than  all  other  Colum¬ 
bus  newspapers  combined. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
2,500.909  lines. 

NET  PAID  aRCULATIW 

Oty  . S4,I$I 

Suburban  . 2S,n4 

Cotmtry  . 22J44 

GRAND  TOTAL . IK4M 

LARGEST  IN  CENTRAL  OHIO 
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OVN  VOR!^ 

or  Letters 


By  JAMES  MELVIN  LEE 


l^KOM  tlic  Lhicaao  Daily  Acics  comes 
*■  another  booklet  in  its  series  of  re¬ 
prints — “Pillars  of  World  Peace’  by 
Edward  Price  Bell.  In  this  interview 
Mackenzie  King,  Prime  Minister  of 
Canada,  discusses  the  problem  of  the 
Pacific  and  gives  a  formula  for  inter¬ 
racial  goixl  relations. 

I  may  l)e  guilty  of  overemphasizing 
crime  in  this  department  as  much  as  some 
newspapers  do  in  their  text  columns  hut  I 
cannot  overlook  a  passing  mention  of 
Booklet  No.  0  in  this  series  by  the  itaily 
News — “Crime  and  the  Civic  (.ancer”  by- 
Judge  M.  L.  McKinley. 

Copies  of  either  of  these  reprints  may¬ 
be  obtained  from  the  Chicago  J>aily 
\c2i'S,  15  North  Wells  street,  Chicago, 
at  10  cents  each. 

♦ 


^^ILLIAM  JOHNSTON  has  been 
^  of  the  editors  of  the  Nczv  1’ 


one 

York 


World  for  25  years.  Those  who  know 
him  well  say  that  Bill  is  a  newspaper  man 
from  shoe  leather  to  felt  hat.  Bill  has 
written  a  dozen  or  so  books  but  his  latest, 
“These  Women!’’  (The  Cosmopoltian 
Book  Coriwration )  starts  something.  It 
discusses  the  modern  matrimonial  ques¬ 
tion  pro  and  con. 

One  of  Bill’s  observations  is  that  any 
man  who  has  a  gocxl  wife  and  doesn’t 
pay  her  a  salary  isn’t  a  good  business 
man.  Bill  hasn’t  written  something  just 
to  fill  space.  Best  of  all,  no  editor  has 
edited  his  copy. 


'l''HE  Iowa  Journalist,  a  monthly-  peri- 
odical  published  by  the  School  of 
Journalism  of  the  University  of  Iowa, 
opens  with  “The  Business  Side  of  a 
Newspaper”  by  W.  R.  Orchard,  editor  of 
the  Council  Bluffs  (la.)  iXonparcil  and 
concludes  with  the  second  installment  its 
series  of  articles  on  “Crime  and  the 
Newspapers.” 

♦  ♦  * 


TN  America,  a  Catholic  periodical  which 
admirably  reviews  the  news  of  the 
week,  will  be  found  for  May  16  an  in¬ 
teresting  discussion  of  new'S  values.  It 
i.>  as  critical  of  the  public  as  it  is  of  the 


press. 


♦  *  ♦ 


17  W.  HOWE  of  Potato  Hill  Earm, 
.\tchison,  Kan.,  is  frequently  a  little 
late  in  putting  his  monthly — devoted  to 
indignation  and  information — to  bed.  The 
issue  which  has  just  reached  my  desk 
contains  several  items  relating  to  journal¬ 
ism.  Page  1.  Column  1.  leads  off  with 
a  little  chat  about  “The  Great  Reporters.” 

.-\nother  item  is  headed  “.A  Pimple  to 
Watch.”  Lest  this  pimple  fester  it  might 
be  worthwliile  to  read  what  Mr.  Howe 


says : 

Every  smart  newspaper  man  probably  realizes 
lie  has  a  fipht  liefore  him; 

Congress  is  showing  a  disposition  to  regulate 
him ; 

The  people  are  complaining  of  newspaper 
Tominance :  at  every  sessifin  of  Congress,  lately, 
«u‘wspai*er  rcgulatitm  is  whispered  alnnit. 

This  was  not  formerly  the  case:  we  used  to 
call  the  newspaper  game  Disseminating  In- 
te//igence. 

It  is  often  saiil  the  saloon  kee|>ers  dug  their 
own  graves  by  making  their  bars  too  gaudy; 
by  engaging  too  freely  in  politics;  by  selling  to 
minors;  by  t(x»  ostentatiously  showing  their 
power  and  wealth;  by  promoting  disorder,  etc. 


Los  Angeles,  Calif. 

Gained  3,749  Dafiy  Average  Orculatlon 

Sworn  Government  Statement.  Six  Months 
Ending  March  31.  1924.  173.r>49  Dally.  Six 
Months.  Ending  March  31.  102S.  177.298 

Dally.  Increase  In  Dally  Average  Circula¬ 
tion.  3.749.  _ 

IT  COVEKB  THE  FIELD  COMPLETELY 

HEPRESENTATTVEfl: 

K.  W.  Moloney.  604  Times  Bldg..  New  York. 
O.  Lagan  Payna  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ave..  Chicago. 

A.  3.  Norris  Hill.  710  Haarst  Bldg..  San 
rrancisro,  Calif. 


is  there  not  here  a  suggestion  for  intelU^ent 
newspaiH-r  men?  They  have  acquired  ire 
niendous  power.  Are  they  making  the  l>est  use 
of  it  ?  On  the  nose  of  every  newspajier  man 
there  is  a  pimple  liable  to  grow  if  not  taken 
care  of. 


Mr.  Howe  is  again  critical  of  the  press 
in  the  squib  which  he  headlines  “An  In¬ 
teresting  News  Item  Is  So  Often  Ln- 
ti  lie.  ’ 

*  *  * 

A  MERIC.AN  newspaper  men  who  want 
to  know  how  a  German  newspaper  is 
edited  and  made  sliould  get  the  little  book 
“W'ie  Entsteht  Eine  Zeitung"  (“How 
Does  a  Newspaper  Take  Form?”)  by  Dr. 
Hans  Simon  ( Diirr  &  Weber,  Leipzig, 
Germany).  The  sub-title  “Tagcbucli- 
bliitter  eines  Redakteurs”  (“Diary  Leaves 
of  an  Editor’’)  describes  the  contents  of 
the  volume. 

The  description  of  the  beginnings  of 
journalism  betrays  a  lack  of  scholarship 
and  research,  but  the  chapters  which  deal 
ivitli  modern  policies,  foreign  correspon¬ 
dence,  the  morgue,  editorial  conferences. 
()arty  politics  and  the  press,  are  well  done 
and  show  that  their  *ithor  is  familiar 
with  tile  ground  covered.  The  chapter 
on  “Editorial  Organization’’  iwssihly  lias 
the  most  interest  for  the  American  reader. 

♦  ♦  ♦ 

'T’HE  OUTLOOK  in  its  issue  for  May 
20  prints  a  page  of  cartoons  on  the 
topic  of  Crime  in  the  Newspapers.  Car¬ 
toons  are  taken  from  the  Seattle  Daily 
Times,  Rochester  Herald,  St.  Paul  Pio¬ 
neer  Press,  and  the  Rocky  Mountain 
Xews.  The  Outlook,  by  the  way,  pays  a 
dollar  to  everyone  who  clips  from  his 
favorite  newspaper  and  sends  in  a  cartoon 
that  is  reprinted.  The  cartoon  submitted 
must  contain  the  name  of  the  paper  and 
its  date  of  publication.  Here  is  a  chance 
for  newspaper  men  to  have  cigars  on  the 
Outlook. 

*  *  * 


AMONG  the  weekly  periodicals  the 
^  subject  of  crime  and  the  news  is  still 
popular.  The  Nation,  for  example,  in 
its  issue  for  May  20  attempts  to  answer 
the  question  “Should  Crime  Stories  Be 
Suppressed?”  For  once,  mirahile  dictu, 
(lie  Nation  is  a  critic  of  the  critics  as 
this  quotation  will  show ; 


Some  of  the  severest  critics  of  crime  news 
are  memliers  of  our  churches  ami  devoted 
re.'»ders  of  the  Bilile.  Do  they  forget  that  the 
Bible  is  perhaps  the  world’s  greatest  compila- 
lion  of  crime?  Any  reform,  it  is  admitted, 
must  l>e  preceded  by  a  knowledge  of  the  facts. 
An  under.standing  of  crime,  a  study  of  the 
m(*tives  and  passions  which  direct  men.  is  essen¬ 
tial  to  anyone  who  would  know  his  fellows  or 
work  for  their  Ijetterment. 


Of  the  critics  who  suggest  suppression 
or  sterilization,  the  Nation  says: 

Those  who  are  most  passionately  advocating 
a  suppression  or  sterilization  of  crime  news  are 
generally  jH-rsons  who  like  to  call  themselves 
“c<ui.striictive.”  Vet  in  this  respect  they  are 
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culation  Organization  to  con¬ 
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Address  the  above  paper 
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rhampioning  purely  destructive  tactics;  they  are 
ignoring  the  one  practicable  way  to  improve¬ 
ment,  which  consists  not  in  demanding  that 
..ewspapers  eliminate  or  segregate  news  of  crime 
!)ut  that  they  about  it  truthfully.  Failure 

til  do  this,  either  deliberate  or  carelessly  unin 
lentional,  is  the  real  evil.  When  our  news- 
•,»apers  are  disgusting,  degrading,  ami  danger 
»us — ^as  some  undoubtedly  are — it  is  not  because 
they  print  news  of  crime  but  because  they  sen¬ 
timentalize  and  distort  it,  because  they  garnish 
it  with  all  the  vulgar  tricks  of  the  “sob  sister” 
iud  the  rewrite  man,  liecause  they  dramatize  it 
according  to  the  hack  rules  of  the  hero-vihain 
li.eory  of  life. 

But  the  Nation  can’t  resi>t  this  parting 
shot : 

When  we  achieve  tlie  Perfect  World  we  shall 
li.-inish  crime  from  our  newspajwrs.  Hut  by 
theii  «e  shall  be  ready  to  banish  the  new  papers 
also. 

*  *  * 

WILLIAM  DUDLEY  PELLEV  be- 
”  gan  his  ncwspaifer  career  in  the  back 
iffice  as  pressman  on  tlie  Bennington 
( Vt.)  Evening  Banner.  He  had  his  eye. 
however,  on  the  front  office,  so  Ite  rent¬ 
ed  an  old  typewriter  and  began  to  pound 
lilt  copy  which  soon  found  its  way  into 
the  columns  of  the  Banner.  Later  he 
became  a  country  editor  but,  finding  that 
liis  stories  al»ut  country  life  found  a 
ready  market  in  metropolitan  magazines, 
lie  gave  up  newspaper  work  for  a  short 
time.  The  oi)portunity.  however,  to  buy 
thc  St.  Johnsbury  (\’t.)  Daily  Cale- 
lonian  proved  a  greater  temptation  than 
he  could  withstand  and  so  he  became  the 
owner  of  that  paper.  Then  came  the 
War  and  he  went  to  Siberia  as  a  Y.  M. 
( '.  .A.  secretary. 

.\fter  the  War  he  returned  to  newspa¬ 
per  work  but  the  success  of  his  books 
"The  Greater  Glory”  and  “The  Fog” 
jiroved  that  he  had  a  greater  opportunity 
in  the  field  of  authorship  and  so  he  def¬ 
initely  gave  up  newspaperdom  as  a  voca¬ 
tion. 

His  latest  novel  “Drag’’  (Little, 
Brown  &  Co.)  is  a  remarkable  human 
interest  story  in  which  the  author  has 
capitalized  his  newspaper  experiences. 
The  account  of  David  Haskell’s  first  day 
on  the  Daily  Telegraph  of  Paris, 
V'ermont,  is  the  most  amusing  thing  that 
I  liave  read  about  newspaper  life  in  many 
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a  day.  David  Haskell,  like  David 
Harum,  is  a  real  creation  that  ought  to 
live  in  American  fiction.  Allie  Parker 
who  reads  proof  for  the  Daily 
graph,  successfully  sets  her  trap  for  Da¬ 
vid  and  then  the  tale  begins — also  trou¬ 
bles  for  David  from  his  wife’s  relatives 
who  come  to  live  with  him. 

How  David  finally  solved  his  rnatri- 
tnonial  problems  does  not  belong  to  this 
little  chat.  To  put  them  in  might  spoil 
the  perusal  of  the  story.  But  David  cer- 
tainly  had  some  interesting  exiteriences 
while  working  on  a  newspaper  in  SoriniT 
field.  Mass. 

Mr.  Pelley  says  that  “Drag”  is  a  com¬ 
edy.  But  his  tale  is  so  faithful  a  portrait 
of  real  life,  .so  full  of  little  tragedies 
that  his  description  hardly  seems  justi¬ 
fied.  The  author,  however,  has  done 
such  a  fine  piece  of  work  in  his  novel 
•hat  one  is  glad  that  he  belongs  to  “()ur 
Own  World  of  Letters.” 
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VICTOR  FIRM  ENTERS 
RADIO  BUSINESS 

locreated  Advertising  Expected  to  Re¬ 
sult  from  Contract  Signed  with 
Radio  Corporation  of  America 
Announced  in  New  York 

Increase  in  the  volume  of  Victor  Talk¬ 
ing  Machine  Company  advertising  is  ex¬ 
pected  to  result  from  the  firm’s  entrance 
into  the  radio  business,  announced  in 
X’ew  York,  May  19. 

The  announcement  was  that  a  con 
tract  had  Ijeen  signed  between  the  Radio 
Corporation  of  -America  and  tlie  Victor 
Company,  providing  that  the  former  con¬ 
cern  will  manufacture  sniK-rheterodyne 
receivers  to  be  installed  as  ptirt  of  the 
Victrola. 

V’ictor  officials  also  stated  at  the  sami 
time  the  company  would  resume  radio 
bro^casting  next  winter. 

Indications  are  this  broadcasting  will 
he  done  through  WJZ,  the  Radio  corpo¬ 
ration  of  America,  and  a  chain  of  allied 
transmitters,  including  several  oixtrated 
by  the  General  Electric  Company  and 
the  Westinghouse  Electric  and  .Manufac¬ 
turing  t'ompany,  instead  of,  as  last 
winter,  through  W'EAF  of  the  .American 
Telephone  and  Telegraph  Company. 

The  V'ictor  Talking  Machine  Company, 
a  big  user  of  newspaper  space,  has 
changed  its  advertising  policy  somewhat 
this  year.  While  for  the  past  seven  years 
advertising  plans  were  thoroughly  pre¬ 
pared  in  advance,  space  buying  has  been 
proceeding  with  unusual  reserve. 

Ernest  John,  advertising  manager. 


when  (piestioned  in  regard  to  this  change 
of  policy  by  Editor  &  I’l'bi.isukr  last 
March',  declared  the  Victor  Company 
wished  to  be  "leg-free  to  put  huge  sums 
to  work  in  the  spreading  of  several  im¬ 
portant  announcements  later  on."  and  was 
accumulating  a  reserve  fund  for  this  pur¬ 
pose. 

This  week  Mr.  John  informed  Editor 
•v  I’uhlisher,  the  New  York  announce¬ 
ment  would  mean  an  increase  in  adver¬ 
tising  *exi)enditure  out  of  this  reserve 
fund. 

Pressed  for  details  as  to  how  the  com¬ 
bined  Victrola  and  radio  receiving  set 
would  be  advertised,  Mr.  John  said  it 
was  too  early  yet  to  be  definite. 

.Announcement  of  the  contract  with  the 
Radio  Corporation  was  made  at  a  dinnei 
given  by  Victor  officials  at  the  Pennsyl 
vania  Hotel,  New  Y'ork. 

.\niong  those  present  to  hear  the  an 
nouncement  were;  E.  R.  F.  Johnston, 
vice  president  of  the  Victor  Talking 
•Machine  Company ;  C.  Q.  Childs,  advis¬ 
ory  director;  General  Guy  E.  Tripp, 
chairman  of  the  board  of  directors  of 
the  Westinghouse  Electric  and  Manufac¬ 
turing  Company ;  H.  P.  Davis,  vice  presi¬ 
dent  of  that  company,  and  Dr.  .A.  N. 
Goldsmith,  chief  broadcast  engineer  of 
the  Radio  Corporation  of  .-Kmerica. 

The  Radio  Cor[)oration  of  .America  has 
l)een  supplying  the  radio  e(|uipment  for 
the  Hrunswick-Balke-Col'ender  Com¬ 
pany  for  over  a  year.  The  super-hetero- 
dyne  has  been  included  in  the  Bruns¬ 
wick  combination  machine.  J.  L.  Ber¬ 
nard  of  the  Radio  Corporation  of  .•\mer- 
ica  said  that  they  would  continue  to 
manufacture  sets  for  the  Brunswick 
Company. 


Publishing — Printing 
Opportunity 

A  Publishing  House  with  interesting  and 
unlimited  opportunities  for  the  future, 
has  outgrown  its  present  facilities  and 
desires  to  obtain  additional  capital  for 
immediate  expansion. 

They  would  like  to  get  in  touch  with  a 
man  or  men  with  publishing  or  printing 
experience,  who  could  provide  all  or 
part  of  the  capital  required  and  assist  in 
the  plans  for  expansion  by  joining  the 
present  organization. 

An  inquiry  will  bring  further  particulars, 
after  which  an  interview  may  be  ar¬ 
ranged  if  desired. 

Address  Box  A-527  care  of  Editor 
and  Publisher 


What  Good  Roads 
Have  Done  For 

ILLINOIS 

Illinois  owes  much  of  her  commercial 
and  industrial  importance  throughout 
the  Middle  West,  to  her  roads.  Not  only 
have  her  highways  reached  a  point  of 
development  that  make  for  excellent 
vehicle  transportation  but  her  chains  of 
steam  and  electric  railroads  are  so 
closely  and  firmly  linked  that  all  parts 
of  Illinois  as  well  as  adjacent  states  have 
become  mere  “next  door  neighbors.” 

Such  an  existing  condition  of  com¬ 
munication  and  transportation  is  certain 
to  mean  unparalleled  success  for  any 
advertising  campaign  that  is  launched 
within  the  borders  of  Illinois.  The  effect 
of  such  advertising  is  bound  to  be  felt 
far  and  wide. 

The  problem  of  merchandising  in  this 
territory  has  become  very  simple  for  the 
reason  of  the  complete  communication 
between  points  and  their  accessibility. 

Even  as  the  roads  link  places  so  also 
do  the  newspapers  listed  here  do  their 
share  in  linking  advertisers  and  con¬ 


sumers. 


Cimdatiw 

BaUs 

far 

UM 

LiBM 

■alaa 

far 

ItJM 

*Aurora  Beacon-News  . 

.(E) 

17.408 

.06 

J6 

tChicago  Herald  &  Examiner . 

(M) 

355,799 

.55 

.55 

tChicago  Herald  &  Examiner . 

.(S) 

U20494 

1.10 

1.10 

Chicago  Daily  Jonmal  . 

.(E) 

123,016 

.26 

.24 

’•Evanston  News  Index  . 

.(E) 

6,912 

M 

.04 

t Freeport  Journal-Standard  . 

.(E) 

9,665 

.045 

.045 

••Joliet  Herald  News  . 

.(E) 

18,979 

.06 

.06 

•La  Salle  Trihnne  . 

.(E) 

3J30 

.025 

.025 

••Mattoon  Journal  Gazette . 

.(E) 

5,460 

.03 

.03 

tMoline  Dispatch  . 

.(E) 

10,680 

.045 

.045 

••Monmouth  Daily  Review  Atlas  ...  - 

.(E) 

5,590 

.035 

.035 

•Ottawa  Republican  Times . 

.(E) 

5,654 

.03 

.03 

••Peoria  Star  . (S)  23,382. 

.(E) 

30,669 

.075 

.06 

tRock  Island  Argus  . 

.(E) 

11,248 

.045 

.045 

**A.  B.  C.  Statement,  March  31,  1925 
tCovemment  Statement,  March  31,  1925 
*A.  B.  C.  Statement,  Sept.  30,  1924 


I 


Editor  &  Publisher  for  May  23,  1  925 
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The  Market  Place  of  the  Newspaper 


per  word  par  inaartlao,  taah  wkk  ardor, 
for  advarHaamrnta  iidar  tha  daaaiflca- 
lioo  ui  “Sttuatiema  Wantad.” 

p^r  par  tnaartlaQ*  caali  witli  ordara  a.*-  «  •  a  _  _  — , - - 

U  whha  la - -■  at  too  and  hot-  change;  can  produce  cartoons  with  Press  Superintendent  wants  position  on  daily 

_ ^  punch;  work  reproduced;  samples  and  qualifi-  newspaper.  Practgcal  experience  in  all 

ol  adaartiaamant.  ^tions  gladly  furnished.  Box  C-986,  Editor  mechanical  departments.  In'^charge  of  plant 

per  word  per  hsaiii  Hiai,  oaofc  with  order,  “  Publisher.  or  dept,  for  the  last  tarenty  years.  Can  give 

for  advartlaaniaiita  nndar  anp  othor  ^  TI  A-1  references.  Box  C-957,  Editor  &  PubliAer. 

claaaificatiao.  Onailatlom  Manacer.  - - - - 

A  capable,  efficient  producer,  organizer,  and  Mr.  Weekly  PubUsher. 

Jg-  per  fins  par  hiaartkai.  caah  with  order,  systemizer.  with  excellent  records  of  successful  Does  your  paper  need  the  Gland  Treatment’ 
If  white  nMoa  la  used  at  top  and  hot-  obtained.  Best  of  references.  Age  47.  Editor,  who  has  just  completed  reviving  one 

am  ol  advsrtiaasBaiit.  Member  I.  C.  M.  A.  Available  for  immediate  newspaper  iiear-eorpse  is  ready  to  taekle  another 

_  connection.  C-984,  Editor  &  Publisher.  siniilar  job.  I  will  not  only  make  the  jieople 

...»  7^-  TT  Kfccj'l.v  for  your  pajier  every  week,  hut  I 

SITUATIONS  WANTED  Circulation  Manager.  know  the  trick  of  making  printer's  ink  pull 

.  TV  rwss  .  aa  experience  with  all  lines  of  Inde-  more  advertising.  I  am  not  looking  for  any 

Iiendeiit  carrier  plan,  has  out-grown  present  prima  donna  salarv.  Just  ordinary  pay  for 

Ldverltsinc  Cot>y  Writer  and  Salesman.  ^>osltIon.  Been  through  the  circulation  mill  extraordinary  work.  Might  consider  eventual 

’osition  by  younpr  man;  wide  newspaper  ex-  trom  district  maiwger,  street  circulator,  country  purchase  of' part  or  whole  interest.  Have  had 
icrience;  wants  lietter  field  for  expansion,  and  city  circulation  manager.  Promotion  work  a  little  exjierience  at  ad  soliciting  A-Sll 
Vmsider  any  location.  Address  Box  A*536,  a  si>ecialty.  With  present  company  six  years.  h>litor  &  Publisher.  ‘  * 

*are  Editor  &  Publisher.  references  from  i>ast  and  present  em* _ _ 

_ ‘  ployers.  Married.  Age,  30.  Details  on  past  Newspaper  Man. 

M.W  “I"". Thoroughly  trained  newspaper  man,  former 

'or’JairitinXal  advertising  for  a  daily  of  Box  A-SIS.  care  Editor  &  Publisher.  tl?e‘*t"ritef f°c;’ nSl 

,000  circulation  desire  change  to  m9re  cem-  Circulate  Man^r  or  AssUtonE  camera  work.  Will  submit  refwencM  °and 


Situations  Wanted 


Situations  Wanted 


Mechanical  Superintendent. 


per  line  per  hioeiUnn, 
If  vdille  spme  le  used 


SITUATIONS  WANTED 

Adverltsinf  Copy  Writer  and  Salesman. 
Position  by  young  man;  wide  newspaper  ex- 
I>crience;  wants  lietter  field  for  expansion. 
Omsider  any  location.  Address  Box  A*526, 
care  Editor  &  Publisher. 


Advertising  Man  Box  A-515,  care  Editor  &  Publisher. 

Now  handling  local  advertising  for  a  daily  of  . 

7,000  circulation  desires  change  to  more  cem*  Circulation  Manager  or  Assistant. 


genial  .  Has  experience  cities  Energetic  capable  young  man  with  ten  years,  samples.  Pleiity  of  ideas;  single;  salary  $50. 

up  to  130,000  and  is  wulling  and  capable  of  carrier  to  circulation  manager,  experience.  Un-  C-982  Editor  &  Publisher  ^  ^ 

issuming  entire  responsibility  of  advertising  de-  derstands  carrier  and  mail  promotion,  A.  B.  C.  * _ _ 

partment.  Successful  experience  in  handling  and  entire  circulation  routine.  Excellent  ref-  Newsnooer  or  Advertising  Arettrv 

;..lvertising  copy,  and  PytjfBarly  »ell  able  to  erences.  A-513.  Editor  &  Publisher. _  connection  desired  by  y^ng  ^^n.  now  em- 


plan  with  advertiser  and  draw  up  result  pro-  - ! -  nloved  ^  Cnmnet^nt  ^ 

lucing  advertisements.  Is  a  stickler  for  busi-  Classified  Solicitor.  vertisbig  depTrtment  medium  ^zed  newsoaner  • 

ness  efficiency  and  works  wholeheartedly  and  Now  employed  as  manager  on  Eastern  paper  of  three  /ears^  experience.  Box  C-977,  Editor 

conscientiously  to  build  up  the  volume  and  1200  circulation.  Desirous  of  position  on  large  ^  Publisher. 

goodwill  of  his  newspaper.  Prefers  a  growing  Eastern  daily.  Can  show  marvelous  past  record.  *  _ _ 

l»aper  in  a  clean  city  where  there  is  scope  for  Kor  further  details  address  Box  A-521.  Editor  Reporter 

p'’lT'h  Address  A-S07,  Editor  8:  Classified  Advertising  CoimselW  imrtorial  experience.  Prefers  to  work  on  an 

*  uniisner.  \\  ith  vears  nf  exneriptice  sellinir  classified  -i..;i..  «  ..is..  t _ i: _ 


answer  all  replies.  Address  A-S07.  Editor  &  Classified  Advertising  Coimsell^  I»ortorial  cxierictice.  Prefers  to  work  on  an 

luDiisner.  \\  ,th  years  of  exiwricnce  selling  classified  afterniHm  daily  in  a  city  in  Indiana.  Illinois, 

-  advertisnig.  Eight  years  with  largest  daily  (»hio.  or  Wisconsin,  with  50,000  population  or 

Advertising  Manager.  fbe  c<xintry.  The  past  9  years  in  spare  more.  Just  the  man  needed  while  regular  statf 

Position  by  aggressive  young  man.  Capable  V"''  have  l»en  going  into  newspaper  offices  memlK-rs  are  on  vacations.  Address  A-512, 

producer;  wide  newspaper  experience;  w*ar.t5  f*’**  ^  to  12  weeks,  suggesting  methods.  inc«as-  Editor  &  Publisher. 

.n>lK.rtunitv  to  expand  beyond  present  possi-  "'K  cJassilied,  all  classifications,  tr.aimng  help, - -  _ 

trilities.  Will  go  anywhere.  West  or  South  and  new,  leaving  t«st  one  m  charge  when 
preferred.  Address  Bex  A-52S.  care  Editor  &  [  ''“''e-  "o  particular  system.  Just  know 
l^iblisher  with  no  come  l>ack.  make  stated 

_ ! _ _ charge  per  week  for  as  many  weeks  as  ymi 

...  ,  _  niay  w'ant  my  services.  Well  known  in  news- 

Aitvmismg  Manager.  pai)er  world,  good  references,  my  methods 

A  thoroughly  expCTienced  newspaper  execu-  esiMicially  good  for  second  or  third  paper.  Up 

live  will  be  available  about  June  1st.  Seven-  June  1st  wire  or  write  W.  H.  Yale.  2,V 
teen  years  exMrience  in  cities  up  to  a  million  Richmond  Ave.,  Buffalo,  N.  Y. 

population.  I  want  to  connect  with  a  pub-  _ | _ ] _ 

lisner  who  is  convinced  that  he  is  not  getting  vx-ai 

lJ«.a«.  l^ol  COOqJOSillg  ROOm  h  OtYnWIU  ^  \M _ 


the  maximum  lineage  in  local,  national  and  tvMiscuaiiv  l«..v  Working  Advertising  Manager, 

classified  advertising  and  is  looking  for  the  right  Auction  costs  are  expected;  can  'alJ  assume  mefoiHilitan  newspaper  ei 


vspaper  ex|)crience  wants 


man  to  put  it  over.  I  have  an  enviable  rec-  re^nonsibilitv  for  other  mechanical  onerations  connect  with  a  pajier  that  insists  advertising 
ord  for  results.  Desire  a  permanent  connection  p  oo^  F/lii/X  ft,  PtiKU.iisar  ^  sjiace  i..  made  to  l>e  sold.  Write  Box  A*518, 

where  my  ability  will  be  recognized.  Would  ^  Bublisber. _  ^  Publisher. 

consider  business  managership  or  place  as  Rou„,  Superintendent, 

combination  advertising  and  business  manager.  «k;i:*„  *  oev*.- 

P„blf.hl.r‘‘'‘*‘'“’  *  ato'  com^Sg  ro^lT^ore  effide^^^^  and  To 

ruDiisner.  nomical  desires  to  do  the  same  for  others. 

-  C-993,  Editor  &  Publisher. 

Advertising  Solieftor.  -  '  - 

Experienced  advertising  solicitor  and  copy  D«ek  Expert. 

writer,  familiar  with  preparing  layouts,  han-  Copy  desk  expert  or  rewnte  man  available  for 
dling  cuts,  etc.,  desires  position  in  ^uth  with  **  vacation  supply.  C-953,  Editor  a 

newspaper  or  adverising  agency.  Address  Publisher.  _ _ 


C-944.  Editor  &  Publisher. 
Advertising  Solicitor. 


Editor, 

Now  employed,  seeks  change  to  afternoon  daily. 
Seven  years’  experience  in  all  branches  of 


HELP  WANTED 


A  Na  *  ,  .  .  ,  Seven  years  experience  in  all  branches  ot  - - — - 

Age  30,  experienced  on  regular  accounts,  special  editorial  work.  University  graduate;  linguist.  Good  Copy  Readers 
•diticm,  business  t>ages,  classified  and  co-opera-  ^uiyA,-m,rs  *'**‘^*^* -.-w 

live  advertising.  Who  has  shown  excellent  re-  Available  immediateiv  AdHre««  B^v  A  •iOl  '  earning  $3.5.00  a  week  or  more — 

suits  and  can  show  proof  of  producing  ability.  pHilnf  *  PnblUW  splendul  (M*ixjrtunity  for  advancement— must  be 

Now  employed  on  combination  daily  as  assistant  _ [ _ of  Iwiling  news¬ 
advertising  manager.  Seeks  connection  in  the  _  __  .w  .  papers  m  Middle  West.  Write,  giving  age,  pre- 

South  (prefer  Florida).  W'ill  consider  salary  ^tor-Mmger-Best  Referem^.  vious  experience,  and  references.  _care  Box 

or  commission.  Address  A-514  care  Editor  &  forty,  sound;  metropolitan.  Washing-  ralitor  ct  Publisher.  Suite  1/00  Times 

Publisher.  *  ^on  (D.  (X),  and  international  experience;  the  Building,  42nil  Street  and  Broadway,  New  York 

.  -  - “pep”  to  make  some  paper  undisputed  leader  ( >ty. 

***  field,  &  powTr  in  the  land  and  a  depend-  77“  Z - - 

tvrunupuy  iTd  classifici  boosters  that  sell  »»>'e  m«,ey,maker.  Wants  job  as  editor. 

..V.,.,  d«p„i*u  I  managing  editor  or  editor  and  manager  of  a  ror  small  morning  a.4ii>,  m  city  ot  25,0U0 

>our  pajjer  to  the  merchants.  Results  counU  newspaper  in  some  worth-while  American  l><M'uIation,  full  Associated  Press  report,  prefer 

•ire  nomina?"  I™R  '^*Ou!na7''advertisnig '  ^n-  community  w  here  news  sense,  editorial  punch  niiddlc  west  or  soiithcrii  man,  also  college 

•  ager  The  West  Philad^lnhia  News  144  S  S2nd  sound  American  ideas  wrould  be  appreci-  graduate  aiul  must  I*  over  30  \-ears  old,  good 

Stocet  Philadelnhia  P  •  »  ated.  Morning  {xiper  preferred,  but  evening  n'Vi'-'l  reference  required.  A-SIO,  Editor  It 

street,  rinladelphia.  ^  respond  to  vig-  P'-W'sher. 

oTous  treatment  he  has  in  mind.  Owners,  "IZ  ZZT  ^  ^ 

All-Round  Newspaperman.  managers  and  advertising  experts  commend  •  i  -i  .  , 

15  years  exi>erience,  still  in  early  30*s,  present  my  iMisiness  sense  and  nose  for  revenue  as  Honda  evening  daily  wanted;  exceptional 

}>osition  managing  editor,  town  of  30,060,  de-  well  as  news.  Snappy,  sound  editorials.  Ad-  **PI>ortunity  for  competent  news  writer.  State 
sires  to  get  into  larger  field.  Has  handled  dress  Box  C-973.  Editor  &  PubUsher.  ,^"‘1  experience.  Address 

every  job  in  editorial  and  reportorial  game.  _  A  508.  Kflitnr  Publisher. 

M.irried.  Wants  permanent  position,  where  ^  . 

knowledge,  experience  and  executive  ability  will  Executive.  fyndicate  Wants  Salesman. 

count.  Will  go  anywhere  in  New  England,  New  Metropolitan  newspaper  will  undertake  rebuild-  I  o  grow  with  organization.  Salary,  commission 

VWW  or  Nrw  Trrsev  B/«  4-516  Editor  &  '”8  nf  afternoon  paper  of  importance  which  and  expenses.  Full  time  or  side-line.  Oppor- 

^blisher  «  finds  itself  for  any  cause  in  need  of  constructive  tunity  for  right  man  to  become  sales  manager 

_ ~ _ editorial  direction  along  wise  and  tried  lines,  or  menilier  of  firm.  Permanent  position.  Un- 

^  Details  of  record  and  all  personal  information  limited  ;x)ssibilities.  State  present  territory  and 

BuaineAs  MxnAger.  ....  desired  will  be  supplied  as  preliminary  to  con-  experience.  Replies  confidential.  A-509.  feditor 

Builder  of  ^vcrtistng  and  arculation,  ^^nts  hdential  interview  and  opportunity  to  investigate  &•  Publisher. 

connection  with  daily  in  city  about  ten  to  fifteen  problems.  Box  A-522,  Editor  &  Publisher.  - 

thousand  population.  No  objection  to  run-down  _  Wanted. 

P*PC^»  ^*8bt  insider  sn^ll  Managkig  ELditor.  ('ompetent  adv.  comjiositor  who  can  operate 


SALES— APPRAISALS 
Newspaper  Properties 

You  have  a  newspaper  property 
which  you  wish  to  sell  profitably? 

Your  newspaper  property  is  not 
making  enough  money? 

You  wish  to  make  a  sound  invest¬ 
ment  in  a  newspaper  property? 

You  wish  to  know  the  scientific 
value  of  any  newspaper  property? 

WE  HAVE  BEEN  SUCCESSFinj-Y  EN¬ 
GINEERING  NEWSPAPER  SALES  AND 
APPRAISALS  AND  PURCHASES  AND 
CONSOUDA'nONS  FOR  THE  PAST 
THIRTY  YEARS. 

Palmer,  DeWitt  &  Palmer 

MO  MADISON  AVENUE.  NEW  YORK 
Telci^oae:  Murray  Hill  t237 


Successful 

Performance 

Tbit  firm  hat  a  rcoord  o<  tlrnoM 
IS  yetrt  of  lucccaaiul  strlonntaot  it 
the  difficult  work  at 

PtmCHASE.  CONSOUDA-nOM, 
SALE  AND  APPRAISAL 
of  newtpapcT  and  maaaxiaa  propertie, 
thronchoul  Uie  U.  & 

HARWELL  &  CANNON 

Times  Bldf.  New  York 

CONNECT  THE  WIOES™^ 


C^?.,  B^'BORTER  o(  unusual 
ability  available  June  15. 
Now  graduating  from  Middle 
Western  .School  of  Journalism. 
Will  go  to  any  state  east  of 
.Mississippi  River  and  north  of 
.M.-ison  Dix.m  line.  Uses  type¬ 
writer.  Photograph  indicates 
^ean-cut,  aggressive  personality. 
Dep,irtment  head  writes:  "Very 
brilliant  fcll<»w;  will  win  Phi 
Beta  Kappa  key.”  Speak  quick 
ly.  Our  No.  5«80. 


Fernald's  Exchange. Inc 

Third  NatX  B'ldg..  Springfield.  Mass. 


BUSINESS  OPPORTUNITIES 

A  Opportunity. 

Evening  and  Sunday  newspaiwr;  established 
more  than  40  years;  circulation  10,000  A.  B.  C; 
Associated  Press:  gross  business  more  than 
$300,000  annually;  net  profits  over  10  |»er  ceni: 
owner  wishes  to  retire  from  business.  If  you 
have  at  least  $100,000  cash  and  .i  gofnl  reconl. 
address  “Ne\vspa|*er  <  )pi«ortunity/*  A-517,  F.d- 
itor  Publisher. 


Ne%vs  Editor 

Kor  Florida  evening  daily  wanted;  exceptional 
i)pIK>rtunity  for  competent  news  writer.  State 
salary  wanted,  age  and  experience.  Address 
A-508.  Kilit.ir  &  Publisher. 

fyndicate  Wants  Salesman. 


dress  Box  A-503,  care  Editor  &  Publisher. 


Your  Classified  Ad 

in 

EDITOR  S  PUBLISHER 

is  read  by  the  man 
you  want  to  reach 


Mana^kig  ELdHor.  ('ompetent  adv.  com^msitor  who  can  operate 

Of  morning  daily  in  city  of  35,000  wishes  an  Intertype  machine  when  not  busy  in  the  ad 
similar  connection  with  afternoon  paper  or  trade  alley.  Must  l>e  sol)er « and  competent,  non¬ 
publication.  Age  34,  married,  college  education,  union  preferred.  Wages  $40.00  per  week.  Ad- 
long  experience,  best  of  references  as  to  ability  dress  A-510,  care  Editor  &  Publisher. 

ind  character.  Has  some  capital.  Address  ■  •  — - 

A-506,  care  Editor  &  Publisher.  Wanted. 

■  '  — Advertising  manager  for  a  fast  growing  morn- 

Meciiankal  Productian  Manager.  ing  newspaper,  in  town  of  40,000  in  Middle 

Will  assume  entire  responsibility  for  all  me-  West.  Would  prefer  man  who  has  had  training 
chanical  operations.  labor  and  production  of  under  a  “live  wire.”  Must  be  able  to  plan  and 
large  publishing  organization;  37  years  of  age,  sell  as  well  as  direct  the  work  of  four  men. 
with  ^  years  of  wide  and  varied  experience-  Salary  $50.00  a  week  to  start.  Possibilities  un- 
C-994,  Editor  &  Publisher.  ‘imitH.  Write  A-520,  care  ^itor  &  Publisher. 


For  Quick  Sale  at  a  Sacrifice. 

'1  hu  >\vll  kiKtwu  Searchlight  Information 
I.ibrary.  including  millions  of  clippings,  pictures, 
files  nf  magazines,  and  of  newspaper>.  Sow 
of  the  material  extending  kick  more  tluin  fift) 
years,  classified  and  indexed  for  ready  refrr 
eiice.  Inrhnles  subject  matter  of  every  natiirf 
and  large  section  biographical  m.atter.  WoiiW 
make  excellent  extension  to  any  inorgiie  or 
would  fony  first  class  morgue  for  new  new* 
l»atKT.  Will  sell  at  a  sacrifice  in  whole  or  in 
sections  due  tii  remo\al  from  present  premise' 
Will  be  gUul  to  send  list  on  application.  Thi' 
Library  must  l>e  sold  before  May  30th.  John 
H.  Kggers,  225  Fifth  Avenue,  New  York  Hty 

D^’t  Answer  This  Advertisement 

Fnless  you  have  a  publication  to  kell  or  mone! 
to  buy  one.  Don’t  waste  your  lime  or  my  tinx 
T  have  no  time  to  waste,  ami  you  should  not 
have.  But  if  you  have  a  publication  you  desire 
to  sell  or  have  money  to  Iniy  <uie  1  shall  be 
pleaseel  to  have  you  call  or  write  me.  1  Ii4»* 
s|>f*nt  more  than  one-quarter  century  as  editof. 
publisher  and  owner  of  daily  and  weekly  pub¬ 
lications.  I  have  studied  newsiKii»er  and  nuga 
zine  making  from  every  angle  and  am  thoTsaifb- 
ly  familiar  with  the  value  of  field  -equipment— 
circulation.  I  have  some  very  desirable 
lications  for  sale  and  customers  who  are  in  tbt 
market  for  tlaily,  weekly  and  monthly  public* 
tions.  J.  B.  Shale,  Times  Building,  New  York 
City.  X.  V. 

Have  a  Few  Thousand  to  Invest 

With  services,  where  responsibility  can  k 
shared  by  young  all-around  newspaper  4®“ 
printing  executive.  Present  connection  in  Ck 
cago.  Single  and  an  orphan,  therefore,  will  gc 
anywhere  that  offers  a  real  future.  Good  ch*r 
acter  and  references.  A-504,  care  Editor  • 
Publisher. 
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Additional  Classified 


Business  Opportunities 


Wanted. 

To  buy  daily  in  town  of  5,000  to  15,000  popula¬ 
tion  or  would  consider  part  interest  in  larger 
loniiertv.  Capable  editorial  man  of  ten  years 
Experience.  Address  A-505,  care  Editor  &  Pub¬ 
lisher. 


Weekly  and  Daly  Newepaper*. 

Weekly  and  daily  newspapers  in  best  section 
Scitheast  offer  splendid  business  opportunities. 
Handled  with  few  thousand  cash  and  up.  Write 
what  you  want  and  financial  ability.  J.  T. 
Fain,  Ilendersonville,  N.  C. 

Mornfaic  Daily. 

Principal  owner  trf  c»dy  moming  daily  in 
■Southern  city  75,000  population,  tired  of  play¬ 
ing  angel  to  incompetent  managers  who  have 
consistently  lost  money  while  income  and 
in-.ntress  of  city  should  provide  profit,  desires 
to  make  immediate  sale  to  party  who  can 
make  cash  payment  of  not  less  than  $100,(00. 
Total  price  about  $1.50.000.  No  brokers.  Please 
give  financial  references  in  first  letter  so  that 
waste  of  time  with  curiosity  letter  writers 
may  be  eliminated.  Box  .\-524,  Editor  & 
PuUisher. 


UNION  MEN  STRIKE  ON 
BANGOR  COMMERCIAL 


Nineteen  Compositors  and  Three  Press¬ 
men  Walk  Out  When  Paper  Seeks 
to  Discharge  an  Employe — 

New  Force  Recruited 


When  the  management  of  the  Bangor 
(Me.)  Commercial  announced  its  inten¬ 
tion  to  discharge  a  union  employe  in 
its  open  shop  composing  room,  19  union 
men  employed  in  the  room  and  three 
union  pressmen  walked  out  last  week. 

No  demands  were  made  upon  the  pa¬ 
lter  and  no  attempt  by  either  side  has 
iteen  made  to  discuss  the  matter  accord¬ 
ing  to  William  N.  Hardy,  general  man¬ 
ager. 

The  paper  was  issued  the  day  of  the 
strike  an  hour  and  a  half  late  and  has 
been  out  every  day  since,  sometimes  on 
time  and  sometimes  a  few  minutes  late. 
Mr.  Hardy  stated  that  the  paper  missed 
only  one  mail.  There  has  been  no  no¬ 
ticeable  loss  of  advertising  and  the  man¬ 
agement  reports  no  drop  in  circulation,  he 
said. 

The  local  union  issued  a  circular  which 
was  distributed  from  house  to  house  in 
which  they  stated  there  was  no  dispute 
cxcei>t  the  one  involving  the  threatened 
discharge  of  a  union  employe,  discrimin¬ 
ation  being  charged. 

“Efforts  had  been  made  to  organize  the 
commercial  mechanical  departments  and 
the  matter  was  under  negotiation  at  the 
time  of  the  walkout,”  Mr.  Hardy  de¬ 
clared.  “Help  has  been  brought  in  from 
the  outside  and  gradually  a  new  force 
is  being  installed. 

“The  Commercial  at  no  time  has  men¬ 
tioned  the  strike  in  its  columns.  There 
has  been  no  violence.” 

Organizer  Fred  A.  Spead  is  in  charge 
of  tile  strike  for  the  union. 


MUNSEY  HONORS  OLD-TIMER 


Gives  Watch  to  Pressman  SO  Years  on 
N.  Y.  Sun 

Frank  Munsey,  in  his  luxurious  apart¬ 
ment  at  the  Ritz  the  other  day,  discussed 
New  York  newspaper  history  with 
XV'illiam  French,  a  pressman  on  his  New 
York  Sun,  whom  he  presented  a  watch  in 
appreciation  of  his  50  years’  service  on 
that  newspaper. 

“Fifty  years  is  a  long  time,”  Bill  smiled. 
"Some  men  feel  it,  but  I  don’t.  I  feel  as 
young  ttxlay  as  I  did  when  I  first  went  to 
work. 

“But  my  how  things  have  changed !’’ 

When  French  first  went  t<i  work  the 
Sun  printed  one  four-iwge  edition  si\ 
days  a  week.  Now  it  is  not  umisiial  for 
his  press  room  to  turn  out  ten  or  twelve 
editions  a  day.  The  presses  are  capable 
of  printing  a  M-page  edition  at  one  opera¬ 
tion 

‘This  has  lieeii  the  biggest  day  of  m\ 
life,”  said  F'rcnch.  as  he  left  the  Rit/. 
with  Edwin  S.  Friendly,  business  man¬ 
ager  of  the  Sun. 


N.Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 


Made  by 

POWERS 

NEW  PROCESS 


Don’ t  Pig  Metal 

It  Wastes  Money 

Don't  melt  yonr  metal  twice  te  nae 
it  once.  Write  for  trial  offer.  The 
Monomelt  "Single  Melting  Sya- 
tem.”  References  gladly  fnmiahed. 


XUkSmm  MeSet  Fmmm  ■ 

Printers  Manufactaring  Co. 

417  South  Dearborn  St. 
Chicago  DL 


EQUIPMENT 

MANUFACTURERS 

Let  an  advertisement  in  t  h  e 
Equipment  Section  of  EDITOR 
PUBLISHER  be  your  “Silent 
S  a  I  e  s  m  a  n”.  It  will  sell  your 
machines  to  the  publishers  of  the 
nation  swiftly  and  economically. 

The  Equipmenl  Seclion  is 

YOUR  SECTION 

Use  It  Every  Week 


Printers*  Outfitters. 

Printing  Plants  snd  business  bought  and  sold. 
Ameiican  Typefounders’  prodnets,  printers’ 
and  bookbinders'  machine^  of  every  deacrip- 
lion.  Conner,  Fendler  &  Cd.,  96  Beekman  St.. 
New  York  City. 


CUne-Wsstingliauas  Duubls  Motar-Drtvs 
with  fuU  MstoaBstic  pusk  buttaa  cnetroL 

USED  BY  THE 

DAYTON  NEWS 

Dayton,  Ohio 

We  refer  you  to  them  for  their 
opinion 


MAOt  •mCB  CASTEBN  OmCl 

Csowap  IMa  llsrtirias  ndg 

III  W  Wasklattea  K.  Irosilwty at  1416 a. 
rHICAM  NKW  YOU 


FOR  SALE 

For  Immediate  Delivery 

GOSS  HIGH  SPEED 
SEXTUPLE  PRESS, 
WITH  COMBINATION 
THREE  COLOR  TOP 
DECK. 

GOSS  STANDARD 

SPEED  SEXTUPLE 
PRESS. 

BOTH  MACHINES  FOR 
21^"  COLUMN,  SHEET 
CUT  22%",  7/16"  PLATE. 

THEY  HAVE  BEEN 
FACTORY  REBUILT 
AND  ARE  IN  BEST  OF 
CONDITION. 

WRITE  FOR  PRICES 

The  Goss  Printing  Press  Co. 

1535  So.  Paulina  St.,  Chicago 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  bodi  wood  and  etML 
Maniifacturod  by 

The  Hamilton  Mfg.  Co. 

Two  Rivara,  Wia. 

For  sals  by  all  piwidasiit  Type 
Fouidars  and  Itealan  aivasywfcasn. 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
castrnc  box  you  can  buy.  Per¬ 
fectly  balanced.  New  design  lock¬ 
up  oar  allows  fi>r  quick  change 
when  regulating  thickness  of  casts. 
Positive  quick  lock  ■  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complett 
catalog  of  Goes  Stereotyping 
Machmery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Hoe 

Automatic 
Curved  Plate 
Trimming 
and  Shaving 
Machine 

\  Machine  ihai  wdl  Inin,  tail-cut  and  >have  five  or  six  Stereo  Plates 
a  minute  efficiently  and  economicallv.  Arranged  with  Motor  Drive 
connected  by  a  Silent  Chain. 

R.  HOF  &  CO.,  INC..  Crraiul  Si.,  .New  York  (Atv 


Siiuth  Deurbom  Slreel 
CHICAGO.  ILL. 


nlfto  at 
DU.NKLLEN.  N.  J. 


7  Water  Strael 
BOSTON.  MASS 
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DOLLAR 
»  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLER 


Your  Week-Ends,”  a  feature  could  be 
run  calling  attention  to  boating  and  fish¬ 
ing  facilities,  and  giving  directions  for 
hikers  and  campers.  This  could  be 
supplemented  with  a  directory  of  sports 
outfitters. — Hyman  Gershon. 

( )ne  Florida  newspaper  has  been  photo¬ 
graphing  automobile  license  plates  at 
random  and  then  reproducing  them.  If 
the  autoist  sees  his  auto  tag  in  print  he 
>liould  bring  his  registration  card  to  the 
editorial  department  where  he  will  be 
given  an  order  for  live  gallfuis  of  his 
favorite  motor  fuel. — Robert  B.  Miller. 


|l  II  which  have  brought  good  business.  One  favorite  motor  fuel. — Robert  B.  Miller. 

of  the  ads  reads  as  follows :  “Flowers  —  — 

\  LMOST  every  automobile  dealer  has  for  mother  on  Mother’s  Day  are  the  usual  Suggest  to  the  leading  magazine 
a  few  useil  ears  on  his  hands.  And  thing,  but  this  year  the  sons  and  daughters  dealer  in  y<jur  city  that  early  in  the  month 
the  demand  for  such  of  America  are  going  farther.  They  not  he  run  a  sixtcial  display  ad  giving  an  out- 

m  e  r  c  h  a  n  d  i  se  is  only  are  sending  candy  and  flowers  and  line  of  the  mttre  serious— “high  brow” — 

pretty  small  nowa-  books  to  mother,  and  telegrams  and  tele-  magazines,  those  selling  at  .15  to  30  cents. 
/T  days.  Of  course,  a  few  phone  calls  to  her  if  they  are  away,  hut 

\  of  the  used  cars  are  they  also  are  taking  her  out  to  dinners. 


m  e  r  c  h  a  n  d  i  se  is 
pretty  small  nowa¬ 


days.  Of  course,  a  few  phone  calls  to  her  if  they  are  away,  hut  I'.ach  month  these  have  a  wide  variety  of 
of  the  used  cars  are  they  also  are  taking  her  out  to  dinners,  special  articles  and  in  every  town  or  city 
salable  but  there  is  to  parties,  and  to  the  theatre.  Take  there  are  many  people  who  would  buy 
a  great  amount  of  mother  out  this  week  to  the  theatre,  to  one  or  more  a  month  if  they  knew  there 
“junk”  on  hand,  dinner,  and  give  her  as  many  more  gofwl  was  something  of  special  interest  in  them 
This  accumulation  times  as  you  can.” — C.  L.  Moody.  but  are  kept  from  purchasing  them 

of  used  cars  will  __  : - regularly  because  of  the  high  price. — 


comment  and  reminiscences  of  lowa^ 
appearing  in  the  Dcs  MoUies  (la.) 
Ki'HisIcr.  Natives  of  tlie  state  and  thdr 
achievements,  amusing  and  illurainatM 
anecdotes  of  prominent  personages  a 
over  the  state  and  similar  comment  60 
out  a  feature  that  is  widely  read.— L.  J 

A  Youngstown  paper  recently  ran  a 
feature  story  about  the  picture  post  cards 
of  the  city  being  sold  in  the  stores.  Most 
of  the  pictures  were  taken  from  10  to  IS 
years  previous.  Almost  unbelievaiii 
changes  had  been  made  in  that  tiine-> 
G.  L.  B. 

Nearly  every  large  high  school  has  oc¬ 
casionally  a  young  cartoonist  who  caa 
do  stuff  that  can’t  be  frowned  at.  If  yoa 
can  find  one  in  your  high  school  put  him 
to  work  during  the  summer  rnakinf 
caricatures  of  local  people.  He  will  be 
a  better  circulation  holder  during  the  off 
months  of  vacation  season  than  the  syn- 
dicate  artist. — .\.  Ni.\,  Spokane,  Wash. 


bring  in  a  little  “ready  cash”  if  placed 
on  auction  sale.  Large  dealers  have 
found  it  profitable  to  hold  individual 
auctions  while  co-operative  auctions  held 
by  smaller  dealers  will  draw  a  large 
crowd.  This  gives  the  public  an  oppor¬ 
tunity  to  set  the  price  on  the  used  cars 
and  one  would  be  surprised  at  the  in¬ 
terest  shown  in  bidding. 

^  R.‘\DE  school  children  are  taught 
about  insurance  these  days,  questions 
relating  to  insurance  being  found  in 
their  arithmetic  books.  This  is  true  of 
schools  in  nearly  all  states.  Why  not 
take  a  hunch  of  these  insurance  ques- 


Under  a  heading  “Where  to  Spend  A.  X. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


Y^UUR  Face  Someone’s  Fortune —  yorir  I 
Both  Sides  of  It.  Male  reporter  on  an 
made  discovery  that  much  money  is  spent  graves 


yorir  local  G.  A.  R.  (xist  will  cooperate 
on  an  article  alxiut  tiumher  of  veterans' 


take  a  hunch  of  these  insurance  ques-  "’a'le  discovery  that  much  money  is  spent  graves  and  who  was  lirst  member  of 
tions  out  of  a  seventh-grade  arithmetic,  "ome'i  in  beauty  parlors.  '  Womai.  j)o>t  to  ,lic.  Also,  if  their  graves  arc 

head  them  with  some  such  question  as,  reporter  found  that  it  s  nothing  compared  henig  m-'irked  w,ti,  A  K.  markers, 
“Can  You  \nswer  These^  Your  CliiM  what  men  spend  m  barber  shops.  thi>  will  add.  We  ^ot  a  tine  story  last 

Can.”  an.d  puli  some  good  insurance  ad-  parallel  stories  for  an  Ohio  year  in  this  way  that  heat  all  the  hoilcr- 

vertising  through  these  questions.  Lots  pai)cr.-E.  N.  Reese.  pate  Decoration  Day  stoncs.-Donald 


vertising  through  these  questions.  Lots  paitcr.  F..  X.  Reese, 
of  adults  can’t  answer  the  questions,  first  ■; 

shot,  that  the  children  are  learning  thc.se  \  genuine  back-to-the-farm  inovement, 
(]ayj5 _ Miss  Prue  Jones.  resulting  in  an  increase  of  trom  40  ti. 

_ 1  .50  per  cent  in  farm  transactions,  is  he- 

Every  time  a  non-advertising  store  "otwl  this  year  Herman  Janss.  di- 
goes  out  of  business — a  quite  frequent  lands  division  of  the 

occurrence— have  the  staff  photographer  National  .Association  of  Real  Estate 
get  a  picture.  Have  him  get  in  the  sign  '»"ards.  declared  recently.  The  stabiliza- 
and,  if  possible,  get  a  pliotograph  thai  f>f  prices  for  farm  products  together 


plate  Decoration  Day  stories. — Donald 
( ).  Ross. 


"Iowa  People  and  Affairs’’  is  the  cap¬ 
tion  over  a  brief  column  of  personal 


will  show  the  empty  interior.  When  a 
half-dozen  or  so  have  been  collected,  run 


with  the  end  of  war  depression  liavc 
brought  almut  a  great  improvement. 


them  in  a  quarter  or  half-page  layout  ''^rge  city  papers  may  find  it  of  interest 
labeled  something  like  this:  “Gone  and  'earn  if  persons  are  going  back  to 
Forgotten— These  Businesses  Did  Not  ‘arms,  while  publications  in  rural  sections 
advertise.”  Your  advertising  solicitors  '"ifl  a  chance  to  get  in  some  effective 
will  know  how  to  use  it.— T.  A.  Hulbert.  Nx'ster  stones.— A.  C.  Regh. 


■A  Xew  Jersey  newspaper  makes  a 
charge  for  listings  under  “Coming 
Events.”  Forget  just  what  it  is,  but  let 
us  say  $5  per  month.  Almost  every 
event  in  town  appears  in  the  column. 
This  is  the  only  paper  I  ever  knew  to 
make  such  a  charge,  but  why  not?  In 
that  city  siKial,  fraternal  and  other  or¬ 
ganizations  like  it  and  it  really  saved 
them  money,  doing  away  with  the  neces¬ 
sity  of  sending  out  iiostal  cards. — K. 
Dangerfield. 

-A  Salem,  Mass.,  newspaper  has  used 
with  much  success  a  series  of  advertise¬ 
ments  dealing  with  Mothers’  Day,  which 
may  be  used  just  as  well  on  any  other 
"day.”  Candy  stores,  telegraph  and  tele¬ 
phone  companies,  florists,  theatres,  restau¬ 
rants,  department  stores,  gift  shops,  book 
stores,  etc.,  have  tied  up  with  the  ads 


I’riiit  every  day  with  a  cut  a  snort  i  I  |W  f  _|  |Wx|m 

article  of  from  three  to  five  paragraphs  clDQ  VJwkJkJALl 

under  the  head  “Our  Principals”  and  gy  JACK  LAIT 

you  will  have  an  interesting  daily  feature  ^ 

which  can  be  obtained  without  much  Great  new  daily  comic  strip  will 

trouble.  This  feature  in  the  .\Iinnca(>olis  amuse  millions.  Don’t  watch  it 

Tribune  is  proving  jKipular.  The  fea-  grow — grow  with  it! 

ture  can  he  e.xtended  to  include,  for  in¬ 
fers  "%t7-.’G  s'medTTr'  KING  FEATURES 

,  SYNDICATE,  Inc. 

With  Decoration  Day  nearly  here,  241 W.  58th  St.  New  York  City 


O/lOJilrlS 

Cornu  anu 


BY  UNITED  PRESS 


The  WnrltCs  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the . 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comici. 
W'rite  for  tamplos  and  rotas 


llOOW.3fiO  STDCET. 
CLEx-SLANO  OHIO 


STEPHEN 

LEACOCK’S 

Weekly  Humorous  Article 

‘‘Leacock’s 

Laughs 

Linger” 

Metropolitan  Newspaper 
Service 

\ta.\  imilicn  Els0r,  Jr,,  Gtnl.  Mgr. 

150  Nassau  Street.  New  York  City 


eJUNE  1 

New  York  Evening  World 
Philadelphia  Bulletin 
Posten  Traveler 
Cleveland  Plain  Dealer 
ETuffalo  Times 
Pittfburgh  Gazette  Times 
ft.  Lcc*s  Times 
Providence  Bulletin 
Weshingtoo  Star 
Dk;ircit  News 
Louisville  Post 

and  Twenty^Nine  Other 
Papers  will  start 


4 


